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EDITOR'S LETTER 


MNTUMIH'S aiUUTlUT 


WE 
NEED 
TO TALK 
ABOUT 




Kevin Spacey has something 
of a fearsome reputation, a rep- 
utation only enhanced by roles such 
as Francis Underwood in House Of Cards. 

He's been playing bad ever since he started in 
the industry and his breakout roles in Seven and 
The Usual Suspects, both from 1995, rubber-stamped 
him as a man not to be trusted. "I think people just like 
me evil for some reason," he said a while ago. "They want me 
to be a son of a bitch." 


They've certainly found one in Underwood. One of Netflix's biggest successes to date 
(it was nominated for 22 Emmy Awards for its hrst two seasons). House Of Cards 
follows the political career of Underwood as he schemes his way to power in the US 
government. His wife, Claire, is played by Robin Wright, a co-conspirator in his 
attempted rise to the highest levels of power. Having watched both series, it's 
sometimes difficult to tell which of the two is more venal, although Spacey's 


character has a playful side that is never less than compelling. 

He is also extraordinarily funny. Spacey, that is. As an actor he is obvi- 
ously funny on screen, as being funny is one of those arrows that 
every thesp needs in their quiver, but with Spacey it seems innate. 
Watching Spacey ten years ago as Richard II on stage at The Old 
Vic was like watching a man whose tongue attacked his cheek 
like a battery-operated rabbit. As the great Michael Billington 
said of his performance in the Guardian, "He starts as a 
man who combines the empurpled trappings of power 


with a self-delighting irony." 


He does the funnies, too, with relish. Slapstick 
isn't beyond him, and he has to be one of the 


world's very best mimics. I saw him do a turn 
at a charity event at Battersea Power Station 
a few years ago - when it appeared to 
be the de facto venue for all pop-up 
alms-giving events in London - and 
his Bill Clinton impression had the 
assembled alms-givers in par- 
oxysms of laughter. But > 
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At present Spacey 
is Underwood, bnt 
he’s snch a prononnced 
A-lister that, whatever 
happens to his aiter 
ego, we aii know 
he’ii snrvive it 


, > then, Spacey knew his quarry: as Alastair 
Campbell recounts in his interview with 
Spacey on page 232 of this issue, the actor 
used to knock about with Clinton as some 
kind of faux-politico double act. As you watch 
Spacey as Underwood, you not only start to 
see a real political mind at work - underhand, 
expedient, ultimately self-serving - you start 
to see a man who isn't a million miles away 
from Clinton himself. 

"People dehnitely have responded to the 
character 1 play and to the show," said Spacey, 
when Campbell suggested that his prohle has 
gone to another level since the success of 
House Of Cards. "1 felt that everywhere. 
1 thought maybe because it is about 
I American politics, which seems to be 
stagnating, so much entrenchment, 
not a lot getting done. Maybe one of 
the reasons this hit and pinged is that 
even though it is hctional, and the guy has 
Machiavellian traits, he is getting things done." 

This is perhaps also why the show has been 
so successful in the UK, this sense that if 
you want to make something happen - for 
whatever dubious purposes - it is actually 
possible if you're smart enough. Regardless of 
the upswing in the economy, and in spite of the 
fact that the country appears to be in a better 
place than it was hve years ago, the general 
sense of frustration the British public feel 
with the coalition is palpable. The conjoined 


V 


On the job: The 
dynamism of Kevin 
Spacey’s Francis 
Underwood contrasts 
with the current 
gridlock in US and 
British politics 


relationship between David Cameron and Nick 
Clegg has undoubtedly proved that it's possible 
to manage in this way in a peacetime envi- 
ronment, yet by dint of its very nature, the 
coalition has proved that it's difficult to move 
forward ideologically when the forces that 
drive it are so tribal and antagonistic. 

A s the prospect of a hung parliament 
after the May election becomes 
increasingly likely, a narrow win 
for either the Tories or Labour will 
encourage both to try to govern 
alone. After all, the Lib Dems are not exactly 
in rude health. They are currently polling at 
around eight per cent of the national vote, a 
third of what they achieved in 2010. According 
to Electoral Calculus, this would leave them 
with just 19 of their current 56 seats. 

Inertia is certainly not something that has 
affected Frank Underwood. But as Campbell 
asked Spacey in our interview, what does it 
say about the public that they would hate 
Underwood if he were a real politician but 
they love him when as a hctional one? 

"That is a great question," said Spacey. 
"When we were planning the whole thing, we 
talked about his history, his inhuences, who 
would he admire and look up to. We looked at 
other political hgures who had the reputation 
of brutes, sons of bitches. Francis Underwood 
likes Lyndon Baines Johnson, he has pictures 
of him in his office, those pictures where 
he is right in someone's face. LBJ was ruth- 
less, tough, he was a guy who twisted arms 
and he did it from the beginning. And he got 
things done. He rightly took a lot of stick for 
Vietnam, but he passed three civil-rights bills." 

Campbell's interview is fascinating in so 
many ways, not least because Spacey's char- 
acter has become such an important part of 
our water-cooler life that we are as interested 
in his trials and misfortunes as we are in Don 
Draper's. At present Spacey is Underwood, 
and while this might have caused problems 
with less established actors (in their ability to 
outlive the role), Spacey is such a pronounced 
A-lister that, whatever happens to his alter 
ego, we all know he'll survive it. 

"The most important thing is to be inter- 
ested," he told Campbell. "Be curious. 1 am 
curious. It is so exciting to get out of bed and 
not know what is going to happen." 

Enjoy Alastair's interview with Kevin Spacey, 
enjoy the issue. ^ 



Dylan Jones, Editor 
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Marco 

GROB 

Photographer Marco Grob, 
who has previously worked 
for Time, Vogue, Wired and 
New York magazine, brings 
Kevin Spacey to this month's 
cover. "The hrst time I saw 
Spacey was in the 1987 TV 
show Wiseguy as Mel Prohtt. 
His performance was so well 
developed and nuanced that 
I said to a friend. This guy's 
is here to stay'" Grob reveals. 

"I have now photographed 
him twice - Kevin was truly a 
pleasure to work with. House 
Of Cards is inspired - an 
instant classic." 




M GILL 

On lGQ.co.ukl AA Gill's travails in the world 
of golf lead him to Marrakech; "I drove 
^ B through the quiet streets and out of the 

^ jH city into the gated community of holiday 

homes and pizza cafes called the 
Palmeraie. There's a golf course here. 

Of course there's a course. Places like this 
\ can only grow like fungus if there's a golf 

course or a marina. Camels and yachts 
don't go, so it's golf." 


t Popular- culture writer Paul Gorman, 

who has penned several books on music, 
fashion and art, tells the story of an epic 
punk road trip for GQ. "My friend and 
mentor, the maverick music manager 
[and founder of Stiff records] Jake 
Riviera, told me about the doomed 
CO ast-to- coast journey undertaken in his 
1959 Cadillac by New York poet/musician 
Richard Hell and bombshell photographer 
Paul Roberta Bayley" he says. "I couldn't resist 

GORMAN the magnetic pull of chronicling this 

previously untold story." 





Stuart 

McGURK 

GQ's Senior Commissioning 
Editor spent a week in Azraq, 
Jordan, a worryingly 
permanent camp for Syrian 
refugees. "Refugee camps, by 
their nature, are not meant to 
last. But what happens when 
the war never looks like 
ending? That's the situation in 
Syria, with more than one 
million refugees displaced," he 
explains. "Azraq is like a city, 
with permanent dwellings, 
hospitals and a supermarket. 
The irony is clear for refugees 
- for each home comfort, the 
more plain it was that this 
could be their home forever." 



Alaslair 

CAMPBELL 

This month, GQ's political 
animal Alastair Campbell 
squares up to Kevin Spacey, 
as House Of Cards returns. 
"Spacey is a cultural icon and, 
as I saw when he addressed 
thousands of students in 
Boston [USA], his appeal has 
reached new levels," says 
Campbell. "He impressed me 
enough to become only the 
second entertainment hgure 
included in my book Winners 
{Hutchinson, £20, out on 26 
February). He was especially 
impressive on innovation and 
data, two key components of 
a winning operation." 




Victoria 

GOREN MITCHELL 

Victoria Coren Mitchell has been a Contributing Editor at GQ for 
three years, offering manly life hacks on everything from getting 
married to how to argue. This issue sees her begin her reign as GQ's 
new agony aunt. "I'm looking forward to helping readers with 
everything from love crises to shoe worries. I hope they'll write to 
me in droves," she says. "I've always wanted to be an agony aunt 
so, when GQ offered the job, I bit the editor's arm off - and I must 
say, with the quality of Dylan's tailoring, it was delicious." 
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GAN EDM PUT ITS HOUSE IN ORDER? 

Beats are dropped, pills are popped and dance music’s association with 
drugs has always been troublesome. Now It’s time to change the record 


STORY BY MATT JONES 


D ance music is an intelligent, nuanced genre. OK, maybe 
not DeadmauB's latest EDM headache, but even the 
most mainstream progressive house record is as rich 
and complex as a classical music score. Thing is, it's 
inextricably linked with drug use. It shouldn't be, but 
it is. And the people who don't need to double-drop and reach for 
the lasers to enjoy it have been trying to separate syncopated beats 
from ecstasy culture since both landed in Britain in the Eighties. 
And for the most part we've been successful. That was until Boiler 
Room came along. 

More on that later, but let's start with the dangers of the association. 
Assuming you've got tedious things like children or careers, admitting 
you like dance music is an uncomfortable, somewhat furtive 
endeavour. You start the day as Erancis from accounts and end it as 
Francis the existentialist MDMA addict who shouldn't be trusted with 
the scissors. Then there's the simple fact that any genre's credibility 
is torn to ribbons if people think it's just background music to a 
psychoactive high. 

Which is galling because the numbers alone tell us that if you 
needed to take drugs to enjoy dance music we'd be slap-bang 
in the middle of a global health pandemic. The Association For 
Electronic Music (AFEM) estimates that the industry is worth 
£4 billion worldwide; the US's Electronic Dance Music machine has 
pushed David Copperheld's face off billboards on the Las Vegas strip 
to make way for DJ Tiesto's; and its leading exponent, producer and 
performer, Calvin Harris, was placed second in the Sunday Times' 
rich list of musicians under 30. Whatever your preconceptions, it is 
resolutely not the sole pursuit of saucer-eyed ravers jiggling around 
sticky- walled bunkers. 

However, equally galling is that it's impossible to deny dance music's 
links with recreational drug-use - that's tantamount to denying the 
genre's culture wholesale. From the twisted Eighties ravers in Britain 
to the freshly converted EDM kids having their own summer of love 
across the pond, it's inextricable; it's married to MDMA - a source 
of continual irritation for those of us who prefer Roland 808 synths 
to Fender Strats (and, indeed, pills). And 
if the association wasn't uncomfortable 
enough, the attempt to escape it in Britain 
has a new enemy. 

If you're not already familiar. Boiler 
Room is a website and it works like this: 
underground artists deemed credible by 
a team of curators managed by its owner, 
twentysomething entrepreneur Blaise 


Bellville, are invited to perform a DJ set with their backs to an invite- 
only audience. High-dehnition video of the event is streamed live to 
|boilerroom.tv,| after which it's indexed, archived and uploaded to the 
site's 1.5 million subscribers and to YouTube, where the channel has 
earned more than 140 million views (and counting) since its incep- 
tion in 2012. 

Ostensibly, that's a very good thing. Artists whose output isn't 
lucrative enough for commercial radio or the strip can escape the 
impermanence of performing in nightclubs, share their craft and raise 
their prohle. Exemplars of dance music's manifold and impenetrable 
subgenre stratihcation are in one place (what exactly is jazzy tech 
house? Boiler Room knows), streamlining the knotty art of dehning 
your own taste - or even what it is you're listening to. Then there's the 
scale and scope of the music it appropriates, all of which falls under 
the dance umbrella in some way or other, demonstrating to even the 
most pallid naysayer that the genre is a complex, multifarious beast. 

It's also a victory for British underground electronic music. Boiler 
Room started hve years ago in the utility room of an east London 
warehouse after Belville invited DJ friend Thristian Richards to 
record a mix-tape for his digital music magazine. Platform. The hrst 
set was broadcast online using a Logitech webcam gaffer-taped to 
the wall. Today, it's at the frosty peak of video streaming's popu- 
larity, an industry AFEM values at £384 million. A single show can 
attract more than 6.8 million views on YouTube alone; events have 
been hosted in 63 cities; there are offices in LA, New York, and Berlin; 
commercial partnerships with Red Bull, Red Stripe and Umbro; and 
it has recently hosted a new series of classical performances by the 
Deviation String Quartet, which were broadcast from a pod on the 
London Eye. Mark Ronson's guest set proved its influence. Thom 
Yorke's galvanised it. 

What's more, it flung open the reverberating door and, for the 
hrst time in history, broadcast an unedited and searingly accurate 
reflection of rave culture. This might not sound like anything of any 
major consequence, especially when you consider how tedious any of 
mainstream media's attempts to broadcast clubbing have been - if you 
missed Channel 4's House Party we chal- 
lenge you to watch more than hve minutes 
without yielding to unconsciousness - but 
this peek behind the magician's cloth has 
inadvertently provided irrefutable evidence 
that dance music's folk devil (the MDMA- 
fuelled raver) is still as much a part of its 
architecture as synths and sampling. The 
video archive's bristling with them, and > 


If you’ve got a career, 
admitting you iike dance 
music is a furtive endeavour 
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Night and daze (from left): Happy Mondays’ Bez at Manchester’s Free Trade Hall, 1989; contrasting takes from i-D and the Sun in 1988; Boiler Room’s homepage 



t SHOOT THESE 
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® the harder the music, the more there are. In fact, so many of 
the platform's videos feature people with an unambiguous strob- 
ing behind the eyes that an entire blog has been set up to document 
their jerking, gurning contributions. Boiler Room knows what you 
did last night jbrkwydln. tumblr. coni) and quite literally exposes the 
offenders in gif animations of their discrepancies, restoring the link 
between the music and recreational drug use that stifles its credibili- 
ty. Boiler Room needs to stop being so blase about broadcasting such 
gratuitous footage of clubbers on drugs. 

Dance's musical integrity - as distinct from it being merely a 
soundtrack to getting mashed - is something held dear by anybody 
who leads the sort of life that association with use of hard drugs could 
damage (like, say, one with a modicum of professional responsibility). 
"Dance is for pill-heads" is a misconception 
we've long been trying to distance ourselves 
from, and it is especially difficult consider- 
ing how it rose to popularity on our shores. 

In May 1988, both i-D and The Face ran 
pieces on an emerging national youth sub- 
culture that combined new electronic acid 
house music shipped in from Chicago and 
a drug called ecstasy. As the summer hit, 
the national press picked up on the illegal 
raves where both convened, spilling out of 
small London clubs to vast disused barns and warehouses hidden in 
the wreckage of Thatcher's Britain. 

As with all of youth culture's revolutions - of which this was argu- 
ably the last of any magnitude - moral panic followed. In 1992 it 
reached its zenith on Castlemorton Common in Worcestershire, where 
a free rave reshaped illegal partying forever. An estimated 40,000 
people assembled for a week-long festival, 100 hours of nonstop 
dance music was played, and the event, and the locals that formed 
posses armed with shotguns in a bid to temper the hedonism made 
the front page of every national newspaper. The Criminal Justice And 
Public Order Act was passed two years later, outlawing unlicensed 
outdoor events playing "sounds wholly or predominantly character- 
ised by the emission of a succession of repetitive beats". 

Dance had arrived in Britain, boomed, then got banged up. Not 
a great start. In 1988 alone it earned the headlines "Ban This Killer 


Music" (24 October, the Post), "Acid House Horror" (25 October, 
the Sun), "Drug Crazed Acid House Fans" (28 October, the Sun) and 
"56 People Held In Acid House Raids" (7 November, the Times). The 
following year ecstasy claimed its hrst UK death. Sixteen-year-old 
Clare Leighton collapsed and later died after taking a pill during a 
dance night at Manchester's Hagienda. "Girl Drops Dead At Acid 
Disco" (31 October, the Sun). 

But somehow it endured and gentrihed. Bouncers got credentials, 
DJs got degrees and club owners got culpability. While Margaret 
Thatcher demonised repetitive beats, Tony Blair used them as New 
Labour's victory cry (remember that D:Ream track?). Things might 
not have got better, but dance integrated into the mainstream. 

Of course, MDMA still proliferated in clubs and continues to 
do so. Just last December, London's 
Fabric narrowly escaped closure after the 
Metropolitan police hied papers detailing 
the "unacceptable number of deaths 
and near-death incidents at the venue", 
urging Islington council to "seriously 
consider" revoking its licence. To save 
itself, the management hired seven £300- 
a-night sniffer dogs to mitigate drug-use 
in the venue, the first venue in the 
capital to do so. That's in addition to 
the two trained medics on site for each of its club events to manage 
the effects of anything that makes it through. 

But in the mainstream, drugs have remained at arm's length from 
the music itself. Unlike mods, rockers, teddy boys and punks, ravers' 
dehning characteristic is chemical not sartorial, so they were contained 
in the hidden transience of a club night. It would have been impossible 
for the music to proliferate everywhere from Magic FM to LA Fitness 
had they not been. 

But that was before Boiler Room. That's not to say the platform is at 
fault. Its intentions are sound, helping show kids introduced to dance 
by Skrillex and Deadmau5 that there's an ocean of alternatives, and 
that is to be commended. Anyway, dance's appeal is inevitably linked to 
its nefariousness, the same sort of inverse cultural snobbery that recalls 
every white middle-class hip-hop fan. But, God, Boiler Room needs to 
sort out its drugs policy, or else we'll never get to use the scissors. 


Boiler Room needs to stop 
being so blase abont footage 
of clabbers on drugs 
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ESCAPE ROOMS p.74 [BELT UP! OLIVIA THIRLBY p.77 BETTER CALL SAUL p.84 PODCAST REDUX p.88 ^ 


Three’s company: 
Tinie Tempah, 
Daisy Lowe and 
David Gandy 
at Quaglino’s 
for the GQ 
Christmas lunch 


WHEN Quaglmo s in St 
James's first threw open 
its doors in the Thirties, 
it won a reputation for 
carousing that has been 
thoroughly reinvigorated 
85 years (and a £3 million 
’■refurb) later - just ask 
anyone who went to the 
GQ Christmas lunch. 
There were performances 
from George The Poet 
and Laura Doggett, 
impressions from Rob 
Brydon, and a speech 
from Features Director 
Jonathan Heaf that 
had the room laughing 
and gasping in equal 
measure. Thank 
goodness it was 
Chatham House rules... 
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MUSIC 

MAN 


HOZIER 

RISING 


AS debuts go, Hozier's made quite the fuss. 
Straight out of Ireland, the 24-year-old won 
notable fans (Taylor Swift and Adele go to 
his gigs) and a spot at December's Victoria's 
Secrets fashion show in London with his hrst 
single "Take Me To Church". On the occasion 
of his newest release "From Eden", a confab... 
“Take Me To Church” is a sombre, 
reflective song. Ever fear it might not 
have been such a success? 

"I'm pleasantly surprised that that song has 
managed to be the flagship. It was never 
structured to work on radio. The vocals of that 
track were recorded in my attic at about 2am. 
I'm amazed that it's doing as well as it is." 
lUs a sound from a past age. 

"Tom Waits is a huge influence, Nina 
Simone, Leonard Cohen, Paul Simon. A 
lot of the feeling is rooted in blues music." 
Pop's a saturated world - so what 
separates you from the rest of the charts? 
"Today's pop music is a reflection of society's 
acceptable levels of narcissism, and also a 
homogeneity of attitudes towards women. 

You know Redfoo, from LMFAO? Give me 
a break. Lyrics like, 'Oh you're an annoying 
slut because you're talking'. It's wretched." 
Your best story from playing the 
American chat shows? 

"Saturday Night Live was crazy. Bill Hader 
was hosting the episode and Steven Spielberg 
was there with his wife: that was ridiculous. 
She had my album. He said she was playing 
it nonstop." Ben Travis 


LONDON 

SceN^ 


THE GREAT ESCAPE 

It's the bizarro craze hot from Japan: solve 
puzzles to break out of a (real) locked room 



THE VENUE 


WHAT'S 
THE DEAL? 


BEST EOR 


JUST HOW 
TRICKY IS IT? 


THE TIME 
TO BEAT 


POST- 
INCARCERATION 
DRINKS AT 


THE INEO 





► 






► 


► 


► 


Behind an 
unmarked door in 
London Bridge. 

Two 60-minute 
games: “Pharaoh’s 
Chamber” and 
“Room 33”. The 
former is about 
escaping an 
Egyptian burial 
chamber; the latter 
is about stealing a 
vase from a room at 
the British Museum. 

Greenhorns 



A converted art deco 
office block. 

The detective 
mystery “James 
Murdoch’s Office” 
(look, satire!) 
and the two “Zen 
Rooms”, done up like 
traditional Japanese 
apartments, though 
they aren’t as 
traditional as j 
they seem... 

Masochists 


The basement of a 
neoclassical building 
near Bank. 

Three options: 

“Murder In The 
Bedroom”, 
“Theft From The 
Laboratory”, and 
“Kidnapping In 
The Living 
Room”. All 
with insane 
production 
values. 

Movie freaks 



The key to 
“Room 33” is 
to keep your 
cool when the 
alarms go off. 
Only 25 per 
cent escape 
in 60 minutes 
with fewer than 
three hints. 

“Pharaoh’s 
Chamber” has 
been completed in 

43 minutes. 



You have to ask 
for hints because 
the games are 
almost impossible 
to solve without 
them. One group 
who insisted on no 
hints completed less 
than 50 per cent 
of their game. 

Fifty-three minutes 

for “JM’s Office”. 
Told you it was 
difficult. 


Teams from PWC 
and KPMG have 
tested their grey 
matter here. A total 
of 52 per cent of 
teams complete 
their game within 
the 60-minute time 
limit. Each hint will 
cost you a minute. 

Forty-nine minutes. 
Though not 
from PWC 
or KPMG. 



The Hide. 39-45 Shaker & Company. Steam & Rye. 147 

Bermondsey 119 Hampstead Leadenhall Street, 

Street, London SET Road, London NW1. London EC3. 

\ttiehidebar.com\ I stiakerandcompan v. co. uk I \steamanclrve.com I 


Three to six players. 
From £16. 10.30am- 
10pm. 134 Tooley 
Street, London SET 
wscaperooms.co. uk\ 


Three to five players. 
From £17. 12am-9pm. 

72-76 Eversholt 
St reet, London NW 1 . 
\hinthunt.co.uk\ 


Two to five players. 
From £24. 1T30am- 
9.30pm. George Yard, 
London EC3. london. 
\escapenunLcom\ BJ 


JOKES 

slot 


TAKE a picture, it 
lasts longer. Even 
better, let Instagram 
do it for you. Here are 
the three funniest 
'grams we've seen 
this month. 





Follow us 

(S)britishgq 

@dylanjonesgq 


0 (a)THEFATJEWISH 

Shout out to anyone who looks EXACTLY 
like their pet. 


0 (a)JAMIETAETE 

“What do I do for a living? Oh, I dress 
as Jesus and go up to Hollywood to 
sing covers of ‘Stacy’s Mom’, you?” 


(a)EARLBOYKINS 
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Belt by Harrods Of London, £69.95. [harrods.com] 



Belt by Original Penguin, £25. |originalpenguin.co.uk| 



Belt by Andersons, £65. At Self ridges. Iseltndges.comi 



Belt by Ted Baker, £35. At House Of Fraser. IFibuseoffraser.co.uk1 



Belt by Hackett, £75. lhackett.connl 



Belt by Penfield, £52 ]penfield.com| 


TREND 

aler*^ 


WHAT 
A WAIST! 


WE'LL let you in on a secret: at the start of the season we were worried. Every belt 
we looked at seemed to have an enormous, cowboy-style buckle. Not good. And then 
(breathe a sigh of relief) it became apparent there was a second trend happening. 
Woven belts in all the fabrics and colours we could possibly wish for... CB 




Belt by Pretty Green, £50. |prettvgreen.cornl 


Belt by Polo Ralph Lauren, £85. Iralphlauren.com I 



Belt by Barbour, £29.95. [barbour.corTi] 


Belt by Russell & Bromley, £75. |russellandbromley.co.Ln^ 


Belt by Paul Smith, £110. [p^lsmith.co.ukl 
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WHAT was the last work of 
art that took you by surprise? 
And not just because someone 
was prepared to call it "art"? 
Outside, creatives are using the 
streets less as a canvas than an 
intrinsic component. Here are 
four new masters transforming 
the ordinary into the 
extraordinary James Buxton 


By Sao (Sao Paulo, Brazil). An attempt to 
literalise the idea of road pollution. 


By Evol (Stavanger, Norway). He turns 
power boxes into tower blocks. 


THE 


STREET 


ART 

■ 


By Oakoak (Saint-Etienne, France). This French artist shows how By Smates (Neerpede, Belgium). Hirst needed formaldehyde and 

creativity can give even the glummest streets a sense of humour. a Great White; Smates required merely paint and an underpass. 


TALKING OF 
STREET ART... 
GRAFFITI IS STILL A 

thing! here, three of 

THE UK's BEST EXAMPLES 
OF LETTER- WORK... 



Artist: Title Find it: In the subway 
under Marsh Way, Wakefield. 


Artist: Lovepusher Find it: On 
Aytoun Road, London SW9. 


Artist: Smug/Spore Find it: Near 
Shields Road, Glasgow. 





THE 


TALKING 

POIN'V 


If there's one thing 
David “Flashman” 
Cameron loves, it's 
a good old boast. 
Some recent 
examples: telling the 
people of India that 
he like his curries hot; 
crowing to Michael 
Bloomberg that the 
Queen "purrs" at him 

- and does Obama 
call him "bro"? You 
bet he does! We 
imagine what else 
the prime minister 
might brag about in 
the run up to May's 
general election... 

O How he has cut 
the dehcit in half 
since 2010. Well, 

OK, by 35 per cent 

- but that's basically 
half, right? 


0 "Look, Samantha. 

1 just hit a perfect 
score on Fruit Ninjal" 

0 How, for the 
budget debates, 
he has convinced 
Osborne to say 
"long-term economic 
plan" every 
other sentence. 


0 How his 
"election suit" got 
compliments from 
literally everyone 
this morning. 


0 The personal 
ratings are in - and 
he's on top. Pop 
open the champagne, 
Gideon, what could 
possibly go wrong? 


BARDEM AND WALKEN. ONE AND THE SAME 

Javier Bardem - star of this month's The Gunman - is clearly basing his career on the works of Christopher Walken 


BOND VILLAIN 


WHEELCHAIR-BOUND 


BUSHY MOUSTACHE 


WOODY ALLEN-ESQUE 


STICKY-UP GOTH HAIR 



SKYFALL 2012 

Raoul Silva is a 
camp, bleach-blond 
psychopath and 
an expert in 
cyber-terrorism. 




LIVE FLESH 1997 

After an attempt on 
his life, Bardem’s 
▼T character ends up 
' in a wheelchair and 
■ seeks revenge. 



THE DANCER 
UPSTAIRS 2002 

In a bloody crime 
drama, the good 
guys have bushy 
black moustaches. 



VICKY CHRISTINA 
BARCELONA 2008 

Sample line: “The 
trick is to enjoy 
life, accepting it 
has no meaning.” 



THE COUNSELOR 
2013 

A character who’ll do 
anything to support 
his desires, including 
dye his hair black. 


In fact, very much like Walken in... 


In fact, very much like Walken in... 


In fact, very much like Walken in... 


In fact, very much like Walken in... 


In fact, very much like Walken in... 


A VIEW TO A KILL 
1985 

Max Zorin is a 
camp, bleach-blond 
psychopath plotting 
to destroy 
Silicon Valley. 


THINGS TO DO IN 
DENVER WHEN 
YOU’RE DEAD 
1995 

The “Man With The 
Plan” is basically the 
same dude. 




AT CLOSE RANGE 
1986 

A bloody crime 
drama in which 
a bushy ginger 
moustache screams 
“bad guy”. 


ANNIE HALL 1977 

Sample line: 
“Sometimes when 
I’m driving I have an 
impulse to turn the 
wheel head-on into 
the oncoming car.” 




SLEEPY HOLLOW 
1999 

The Hessian 
Horseman will also 
do anything to 
support his desire 
(to collect heads). 
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THE 


RISING 

T 

star 


MADE OF 
HONOUR 



BRING YOUR 
'K GAME 


Decent chefs knife? 
Check. Slice speed? 
Sluggish. Here’s how to 


The Wedding Ringer's 
Olivia Thirlby talks sex, 
sequels and John Cleese 

SUNDANCE-darling, indie- 
goddess Olivia Thirlby, 28, broke 
through in 2007 playing Ellen 
Page's best friend in Juno and 
was swiftly beatihed by Vanity 
Fair. After which it all went 
a bit quiet re him roles. Now, 
however, she's back with a 
raft of projects in 2015, 
following her stage 
performance Stateside in 
Eve Ensler's O.P.C {Obsessive 
Political Correctness). 

"Work ebbs and flows like 
the tide," she says. "The biggest 
constant is inconstancy." 

Whether her coming out as 
bisexual had a role in this ebb 
and flow she won't say. "I don't 
feel any shame about discussing 
sex," she says. "Sex is portrayed 
everywhere. Why should there be 
a disconnect between being shown 
sex and talking about it too?" 

Talk does persist, however, of 
a sequel to her 2012 him Dredd - 
"I would dehnitely be on board" 

- but for now she can be seen in 




1 Shift your grip upwards 
to pinch the blade lightly 
between your thumb and 
the side of your first finger. 

T 



2 Steady food with your 
other hand as shown, 
curling your fingertips 
back out of harm’s way. 



The Stanford Prison Experiment, 
based on the 1971 psychological 
test and, slightly less cerebrally, 
in best-man- for-hire comedy 
The Wedding Ringer. 

With reference to the title, what 
of John Cleese's rules of comedy: 
no puns, no puns, no puns? 

"I love John Cleese," she 
says, laughing. "But I must be 
a terrible comedian, because 
I love puns." John Naughton 
The Wedding Ringer is 
out on 20 February. 


AND NOW - SOME 
BOB DYLAN NEWS! 


ALBUMS 

you'd 

ACTUALLY 
LIKE TO 
LISTEN TO 


Bob Dylan's Shadows In The Night. 
a set of Sinatra "uncovers" (as he 
would have it), out on 2 February. 




Arrested 
development: 
Olivia Thirlby’s 
second star turn 
this year will 
be in Seventies- 
based thriller The 
Stanford Prison 
Experiment 


3 Hold the side of the 
blade against the knuckle 
of the middle finger and 
slice in a rocking motion. 

W 



4 Pull your fingers back 
towards your thumb, 
keeping the knife against 
your knuckle at all times. 

▼ 



5 As you near the end of 
the process, go slow if you 
value your hand. Seriously. 
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Official government fuel consumption figures m mpg (litres per 100km} for the newOCIass range; urban 2 5.9(1 0.9] -70. 6(4.0}, extra urban 
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BY HARRY COLE 


The Department for 
Transport is excited 
about the future 
prospect of driverless 
cars. So much so that 
they have set up a 
“Steering Committee” 
on the issue - and 
they’re still guffawing 
about the pun. 

“What we need are 
more real doctors and 
less government spin 
doctors,” UKIP spin 
doctor Patrick O’Flynn 
tells me, apparently 
completely devoid of 
self-awareness. 

Groping-scandal peer 
Lord Rennard has 

been escorting guests 
on tours of parliament. 
Recalling parties he 
used to throw as 
Lib Dem chief exec, 
he was overheard 
telling one, “The 
chief executive never 
went to the party, 
but Father Christmas 
always did.” Grim. 

Ken Livingstone is no 
fan of Scottish Labour 
leader Jim Murphy. 

When Blairite Murphy 
was NUS president. 
Red Ken attempted 
to smear him as 
“dictatorial” to snuff 
out his career. Clearly, 
he was unsuccessful. 
Let battle commence! 



ROMAN AFTER ALL 


Since Zeno and his pals started sliding checkers around 
a table back in Byzantium (even emperors have to take 
a break from the courtesans sometimes), the 
backgammon board has become fairly standardised. 
So, inspired by childhood memories of seeing the game 
played in Cairo, designer Alexandra Llewellyn thought 
it was ripe for an update. Her luxe, hne-art versions 
straddle the old world and new, and are all based around 
a theme: editions include Carnival (see above) and 
Nudes (similar, but fewer clothes), cb 

£3,400. Vilexanaraliaesipn.com] 





You might dub it "the 
Clooney effect". Take a 
restaurant that has been 
running since God was a 
boy, permit George and 
Amal Clooney through the 
door and - bang! - the 
place is squarely back in 
the conversation. So it has 
proved with the River 
Cafe in Hammersmith. 
Having opened in 1987, 
it brought forth Jamie 
Oliver and April 
Bloomfield before rolling 
along heathily (plenty of 
the fashion crowd are 
loyal regulars) but quietly. 
Then, Hollywood's 
glitziest walked in - and 
everyone else now wants 
to do the same. 

Thames Wharf, Rainville 
Road, London W 6. 
\rivercafe.co.uk\ 




BAND 


Your finds of three 
years ago have become 
arena acts; time to 
refresh your playlists 



Into 

WARPAINT? 

Try 

ALL WE ARE 

This multinational trio 
describes itself as “the 
Bee Gees on diazepam” 
and they’re not being 
glib. Toe-tapping 
melodies underpinned by 
rambunctious rhythm. 
All We Are Is out on 2 February. 



Into 

TINARIWEN? 

Try 

SONGHOY BLUES 

Call-and-response vocals, 
sand-beaten guitars and 
a generous helping of 
rock riffs define the much- 
anticipated debut from 
this Malian four-piece. 
Music In Exile is out on 
23 February 



Into 

PAOLO NUTINI? 

Try 

JACK SAVORETTI 

The Anglo-ltalian crooner 
serves up tales of cruel, 
bedraggled love on his 
follow-up to 2012’s Before 
The Storm. Earnest, croak- 
voiced balladry. 
Written In Scars is out on 
9 February. 



Into 

LONDON GRAMMAR? 

Try 

AQUILO 

Childhood neighbours 
from the Lake District, Tom 
Higham and Ben Fletcher 
blend echo beats and 
melancholic warbling into 
honey-like compositions. 
Losing You is out on 
23 February. 


Into 

BOMBAY BICYCLE 
CLUB? 

Try 

PEACE 

The Worcester rock 
quartet’s LP is a combo of 
vim, funk-guitar licks and 
“music to f*** you in the 
heart”. OK then... Joe Daniels 
Happy People is out on 
9 February. 
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PHOTO 

eoovc 


MASCULINE 


FOCUS 


FOXCATCHER 
Six-word plot: Wrestlers find 
maniac sponsor. Violence ensues. 
Gong index: Steve Carrell and 
Channing Tatum go head to head. 
Literary pedigree: Survivor 
Mark Schulz renders his tragedy 
in brutish prose. 

Which to pick: The film - Bennett 
Miller is a master of sports drama. 


WILD 

Six-word plot: Troubled woman 
crosses America, finds herself. 
Gong index: Reese Witherspoon 
the extra mile as author 
Strayed. 

Literary pedigree: A New York 
Times bestseller. 

Which to pick: The book - 
Strayed’s story is transporting. 


STILL ALICE 
Six-word plot: A middle-aged 
psychologist fights Alzheimer’s. 
Gong index: Julianne Moore has 
won an Oscar - yet. 

Literary pedigree: Neuroanatomy 
teacher Lisa Genova self- 
published this debut novel. 

Which to pick: The book - the 
film’s a bit ITV Movie Premieres. 


GONE GIRL 

Six-word plot: Till death do us 

part. Oh... 

Gong index: It’s David Fincher! 
Literary pedigree: Gillian Flynn’s 
acid wit burns through the page. 
Which to pick: A draw - Flynn 
and Fincher are both masters of 
their forms. (What do you mean, 
cop out?) Matt Glasby 


THE THEORY OF 
EVERYTHING 
Six-word plot: A brief history 
of the Flawkings. 

Gong index: Two stars go super- 
massive: Redmayne and Jones. 
Literary pedigree: Jane Flawking’s 
tell-all is a revelation. 

Which to pick: In our calculation, 
the book. 


DAVID BOWIE 


2002 

Mario Testino: 

“I remember him singing 
on set. I like to create a 
free environment where 
people can do anything - ^ 

Bowie just did this piano 
pose and I captured it. 
Meeting him and working 
with him, I realised there 
is no fakeness there. He is 
my only hero, of sorts.” 


THINK about Mario Testino and you think about the 
women - Gisele, Diana, Kate, probably Gisele again - 
and while that's fair, it's disingenuous. "I have always 
photographed men," says Testino. "I felt it was time 
to show all that work." Hence Sir, whose 300 pictures 
run the gamut of masculinity from dandies to tough 
guys - but what they all have in common is that they 
are more documentary than invention. "Often, there 
is less to change about men," he says. Here, Testino 
talks us through two of his favourite sitters... 

Sir by Mario Testino (Taschen, £450) is out on 
25 February. 


CARLOS BOKELMANN 2000 
MT: “I liked this model for many years - people said 
he looked like me! Maybe that helps [explain why 
I chose to photograph him], but actually I did a 
study of his proportions with an artist and they were 
pretty perfect. I remember we were shooting and 
my friend Patrick Kinmonth, the stylist, just started 
cutting the suit as I was taking the pictures.” 


^^THE COOLEST THING WE VE SEEN ON A CAR THIS MONTH 

Citroen has made us realise something: trad indicators are just so boring. The new 
DS3 has scrolling "sequential" indicators whose segments light up individually to 
sweep in the direction the car is turning (you may recognise the headlight setup 
from its 2012 Numero 9 concept). Caveat: expressing your enthusiasm for this on 
a date is not advised. Matt Jones 


THE 


OSCARS 




^Easo^ 


Oscars voters love a literary adaptation (it 
saves them actually doing any reading) - and 
this year there's an overwhelming number 
in contention for prizes. But which is more 
worthy of your time, the book or the him? 


THE IMITATION GAME 
Six-word plot: Can code-breaker 
Alan Turing crack Enigma? 

Gong index: Benedict 
Cumberbatch dazzles as 
another difficult genius. 

Literary pedigree: A weighty, 
worthy tome by Andrew Hodges. 
Which to pick: The film - it 
rattles by like ticker tape. 
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BREAKING 

OUT 


2. OFFICIAL 
EXPANSIONS 


1. FAN CREATIONS 


4. LIFE IMITATING ART 


3. LIVE IT YOURSELF 


1 LOCATION TOURS 

Visit Albuquerque to tour 
Walt’s house, the carwash, 
and Los Polios Hermanos 
in a replica of the RV. 
WisitaiDuQueraue.or^ 

2 AARON PAUL’S APP, BITCH 

Deliver Jesse’s “Yo, bitch!” 
catchphrase on command 
with the YB mobile app. 

3 FAKE BLUE METH 

Bags that look real, 
made by the person 
who provided fake meth 
for the shows, are for 
sale in Albuquerqu e. 

\theca ndylady.com \ 


4 OFFICIAL MERCHANDISE 

Action figures, pink 
teddies, Saul business 
cards - if you can imagine 
it, you can buy it. 

5 NERDPLAY 

Fan-made games include 
a controversial Lego-esque 
“Superlab Playset”, and a 
boardgame, Methopoly. 

6 COMPANION BOOKS 

The Breaking Bad Cookbook 
by Chris Mitchell, Wanna 
Cook? by E ns ley F Guffrey 
and K Dale Koontz, and 
Breaking Down Breaking 
Bad by Eric San Juan. 


INTERACTIVE GAMES 

Play as Flank and Jesse 
in two Breaking Bad online 
games: The interrogation 
and The Cost Of 
Doing Business. 


THE REAL WALTER WHITE 

STEPHEN KINZEY, 
PROEESSOR AT CALIEORNIA 
STATE UNIVERSITY OE SAN 
BERNARDINO, LED A DOUBLE 
LIEE AS BIKER-GANG 
MEMBER AND METH DEALER 
'SKINZ'. GOOD EEEORT 


BETTER CALL SAUL 

Spin-off comedy-drama 
following corrupt 
lawyer Saul Goodman, 
taking place before, 
during and after 
Breaking Bad. 


A 

‘REAL’ 

ADVERTISING 

A billboard for “James M 
McGill, attorney at law” 
(Saul’s original name) 
appeared in Albuquerque 
to promote the series. 


A 

MINISODES 

A series of five minisodes 
arrived in the run-up to 
season two. Also check 
out the full cut of Gale’s 
karaoke video from 
season four online. 


WEBSITES 

Walter Jr’s in-show 
fundraising site, 
isavewait erwnite.comt 
Walt’s bloq. lwaitswisdom.i 
Ic^ and l^tercallsaul.l 
Icoml are all real websites. 


Finally, it's here! Breaking Bad spin-off Better 
Call Saul arrives on Netfiix this month. But it's 
not the hrst time the Walter White universe 
has broken free of the original series. Here's 
how it has sprawled... 


NO SUCH THING AS 
COINCIDENCE? 

TWO RECORDED REAL-LIEE 
CASES OE PEOPLE NAMED 
WALTER WHITE COOKING 
AND DEALING METH - ONE 
IN MONTANA, THE OTHER 
IN ALABAMA. 


DONE THAT, 

GOT THE T-SHIRT 

BREAKING BAD LAN DANIEL 
KOWALSKI WAS WEARING 
A LOS POLLOS HERMANDOS 
T-SHIRT WHEN HE WAS 
ARRESTED EOR TRYING TO 
MAKE A METH LAB. 


Walter White, RIP 

Fans placed an obituary for Walter White 
in the Albuquerque Journal and staged a 
mock funeral complete with headstone 
at Albuquerque's Sunset Memorial Park. 


Restaurant reviews 

Leave your thoughts about Gus Fling's 
fried-chicken restaurant Los Polios 
Hermanos (a front for his drug empire) 
on real review website Yelp. 


One Man Breaking Bad 

Miles Allen's comedy show condenses 
all five seasons into 60 minutes. 
Touring the UK in March. 


Fan fiction 

Found on the weirder end of the 
internet. Warning: most of it hinges 

on Walt and Jesse having sex. 


Social (after)lives 

Fans have assumed the identities of 

Walter (@walterwhite_), Walt Jr 
(@RealWalterJr), Saul Goodman 
(@BetterCallSaul_) - in fact, the majority 
of characters - on Twitter. 


Fan theories 

Conjecture about the show still swirls. 
Theories include the idea that Walt died 
in his car before the final shoot-out, and 
that the series is a prequel to zombie- 
apocalypse drama The Walking Dead. 
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10 OLD BOND STREET, 101 JERMYN STREET, DAKS.COM 


LONDON 



l>\lail JOIK^ 


GO Chiislmas Lunch 


AGLil 

HrCflMHIB BEUI ti**^?*^ I1«h»«s> 


London's lavishly 
refurbished Quaglino's 
opened its doors 
to Dylan Jones' 
seasonal lunch, with 
performances from 
Lob Brydon, George The 
Poet and Laura Doggett 


THE 


NIGHT 

OUT 

I 
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TECH 

T'RENO 


Podcasts are 
having a moment. 
Ben Hammersley, 
who coined 
the term, picks 
four Serial- 
rivalling feeds 


▼ 



Benjamen Walker’s 
Theory Of Everything 

In a line: An experimental 
This American Life. 

"It's about a different 
thing every week. It 
could never have been 
commissioned for 
traditional radio." 
Download: "Making 
It Happen" 

(4 November 2014) 



My Brother, My 
Brother And Me 

In a line: Advice from 
three siblings (of course). 

"The brothers get sent 
questions and they riff on 
them comically. So 'advice' 
is a slight red herring." 
Download: "Jareth 
Defense Tactics" 

(13 October 2014) 


Notebook On Cities 
And Culture 

In a line: A travel show 
exploring "urban scenes". 
"It's a dude having a long 
conversation about a 
place or an aspect of it. 
It's like In Our Time but 
with one person." 
Download: "Korea Tour: 

Men, Women, and 
Society Behaving Badly 
with Marc Raymond" 
(30 November 2014) 



Dan Carlin’s 
Hardcore History 

In a line: The past as 
you've never heard it. 
"Holy crap, this is 
amazing. The episodes are 
three or four hours long, 
but his writing and 
delivery makes it well 
worth it." 

Download: "Prophets Of 
Doom" (22 April 2013) 


Photographs James Mason; Antonio Salgado 

















FINE JEWELLERY 


18 carat gold, 925 Sterling Silver and black diamonds. 

Exclusively available in our Flagship Stores - London • Zurich • Frankfurt • Stuttgart • Vienna 


WWW.THOMASSABO.COM/FINEJEWELLERY 




LIFE HACK 


8 AGONY AT NT 


Is your relationship in meltdown? Is your life in crisis? Is it OK to drink a cocktail naked? 
Our new advice guru Victoria Coren Mitcheii is riding to your emotional rescue 


Dear Victoria, 

My parents are keen to meet my 
new girlfriend, but what they don’t 
know is that she has several tattoos 
and wears an ankle bracelet. Should 
I stop them meeting? 

VCM: I assume your girlfriend is an 
aristocrat. The only people who team 
tattoos with ankle bracelets are toffs, 
models and David Beckham. If you 
were dating Becks Td know about it; 
if you were dating a model, you'd 
have introduced her to everyone 
already. QED, you must have netted 
a noble. Tell your parents to get over 
it. If the relationship lasts, you've got 
all the time in the world to turn her 
into a wifely bourgeoise in wedges 
and a tea-dress. For now, make the 
introduction outdoors on a cold day; 
they won't even notice. 


Dear Victoria, 

I want to update my Twitter avatar 
to something funny. Should it be 
a funny picture or a funny slogan? 

VCM: I'm not convinced men should 
be on Twitter at all. Something doesn't 
feel right about it. I can't picture Clark 
Gable or Cary Grant tippy- tapping 
on the keyboard all day, desperate 
to share their misspelt gossip and 
irrelevant TV commentary with 
anyone who's listening. It just seems 
a bit craven and needy. You might say: 
men these days don't want to be like 
Clark Gable or Cary Grant. And I say: 
then what is the point of them? 

I like tweeting. But then, I am craven 
and needy. And that doesn't matter, 
as I don't care if women don't want to 
sleep with me. Oh, who am I kidding; 
of course I care if women don't want 
to sleep with me. However, it is not 
an immediate practical problem. 

By the way, I am not talking to you, 
the chap who wrote this letter. I'm 
talking to other men who might be 
eavesdropping. The chap who wrote 
this letter thinks he ought to be 
decorating his Twitter page with a 
"funny avatar", which means he is 
a long, long way beyond my help. 



Dear Victoria, 

We spend every Easter at our house in St Barts and 
I enjoy sitting naked on my veranda after a dawn swim. 
However, I’m sure I’ve seen the neighbours staring. Do 
I bring it up over cocktails or let them enjoy the view? 


VCM: Certainly the latter. As well as motivating you to stay 
in shape, it would be a great kindness to the neighbours. 
Famously, the down side of the Caribbean is there's never 
anything interesting to look at. St Barts is like the opposite 
of Sicily: fabulous beaches but no decent sightseeing. For 
fellow residents, a daily glimpse of your naked form would 
make such a nice change from staring at coconuts all day. 
(And if it wouldn't, seek medical advice.) 


SEND US YOUR LETTERS 

For to-the-point answers to life’s whys and 
wherefores, share your burning issues with GQ’s 
agony aunt at: askvictoria@condenast.co.uk 


Dear Victoria, 

After a lot of consideration, I asked 
my girlfriend if she’d like to move 
in with me. She said she couldn’t 
live in my flat because it wouldn’t 
suit her and “doesn’t even have a 
power shower” (I prefer a whirlpool 
bath). She said if I get one installed, 
she will consider it. I am really 
offended. It took a lot of courage 
to ask the question and I feel like 
her answer is a massive rejection. 
Does it mean she doesn’t love me? 
Should I break up with her? 

VCM: I don't know if she loves you, 
but I dehnitely love her. Devious and 
principled; quite the combination. 

She and I should go out for a gin 
and tonic sometime. 

It took "a lot of courage" for you to 
ask her to move in with you - that 
mealy mouthed, nothingy offer that 
chaps make these days instead of 
marriage proposals? Like putting a 
coat "on hold" that you might or might 
not buy later? Her answer is nothing 
to do with your sanitary ware and 
everything to do with her scorn. 

Man up; ask her to marry you, or 
leave her free to inhabit her own space 
while you both keep your options 
open. The only circumstances under 
which male-female couples should 
"live together" are those where the 
man has proposed full matrimony and 
the woman has plea-bargained down 
to a lesser sentence. 

She could have said no immediately 
(I would have done) but she's done 
something cleverer and more creative. 
She's testing you. The installation of 
the power shower is simply the hrst 
in a series of Herculean tasks. If you 
do it, there will be further challenges. 
She may say you need to build a 
conservatory, lose a stone or learn 
Japanese. Or all of the above. Td 
book the plumber and embrace the 
challenges. Whether you end up 
together or not, you'll be a better man. 

(NB: It might genuinely be about 
you "preferring a whirlpool bath" to 
a shower. If so, she's still right. That's 
weird. It's the kind of thing a serial 
killer would say.) 
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From drug-dealing pimp to fearless and principled freedom fighter, the details of 
Malcolm X’s troubled life and death are as contested as they are celebrated. Fifty years after 


his murder, GQ meets his family and closest friends to unravel the truth behind this hero of the 




civil rights movement and one of the most important figures in modern American history 





STORY BY ROBERT CHALMERS 





Tlie naiiic 
Malcolm X still 
ct^rrics a whiff 
of suiphur 
PQV\erful 
enough to 
aiarm some 
right-thinking 
iiberais 


Trailblazer: Malcolm X’s 
memory prevails, as shown 
by his picture on one of 
many burned-out vehicles 
in the aftermath of 
the LA riots in 1992 




T he handful of black men who’ve 
been trying to prise open the 
boot of a Mercedes E350 are 
not entirely surprised - given that 
it’s late in the evening, and the 
vehicle is parked in an isolated 
lot within walking distance of the 
White House - to see a police 
patrol vehicle arrive. 


"Good evening, officer," says the most senior 
member of our group, an octogenarian whose 
wild grey hair and roguishly dishevelled 
appearance may have helped draw attention 
to the scene. "What's your name?" 

"Jeff," says the patrolman, a fellow African- 
American. He takes out his radio. 

"Give me that," says the older man, in a 
voice clearly accustomed to obedience. The 
officer, momentarily off his guard, hands the 
device over. 

"Hallo?" says the elderly civilian. "Is that the 
station? Right. What we have here is a group 
of ragged-ass niggers, trying to gain entry to 
a German automobile. They are all friends of 
Jeff's. And their leader," he adds, with a glance 
in my direction, "is this weird-looking white 
guy, from England." 

I'm not sure whether it's the officer or his 
superior back at base who hrst realises that the 
man they are addressing is the comedian and 
activist Dick Gregory. The most distinguished 
surviving veteran of the Sixties freedom move- 
ment, Gregory has been addressing a packed 
audience in a nearby theatre. When we parked 
here, he forgot to turn his headlights off, an 
oversight which has disabled all of the vehi- 
cle's electrics, including the switch that allows 
access to the battery, inconveniently housed in 
the trunk. He is not the only one of this party 
who might be considered civil-rights royalty. 
Standing on the fringe of the group is a tall, 
handsome woman in her late forties: Malaak 
Shabazz, daughter of the late Malcolm X. 

It takes two hours to get the car started 
and it's close to midnight by the time Dick 
Gregory, Malaak and I sit down to eat at a late- 
night restaurant popular with business people 
and politicians. A group of white students 
approach, wanting their picture taken with 
Gregory. I don't think they recognise Malaak, 
an NGO representative at the United Nations, 
and this anonymity appears to suit her. Fame, 
as Malcolm X's family are well-placed to testify, 
is not without its hazards. 

Over dinner, the conversation turns to the 
history of the Shabazz clan. Who really shot 
Malcolm? The Nation Of Islam? The CIA? 
Both? What were the circumstances surround- 
ing the death of Betty, his widow, in 1997? 


I tell Malaak, who is in some pain from eight 
stitches administered during dental surgery, 
that I'm surprised that she stuck around for so 
long, given her condition and the time it took 
to get the car started. 

"How could I leave him?" she says, of Dick 
Gregory. "He was family. He used to change 
my diapers." 

If there's a single image that dominates 
Malcolm X's life, it's that of fire. His first 
memory was of fleeing the family home, aged 
four, as it burned to the ground, torched by 
white extremists. A week before he was assas- 
sinated at the Audubon Ballroom in New York, 
in February 1965, his house was petrol-bombed 
by former associates from the Nation Of Islam. 
When her father gave a speech in Detroit, on 
the same day as that attack, Malaak recalls, he 
apologised to the audience because his clothes 
bore traces of smoke damage. Her mother 
Betty died when her apartment was destroyed 
in a blaze started by her grandson, Malaak's 
nephew, also named Malcolm, who was then 
aged 12. The repercussions of that tragedy 
endure. "Little" Malcolm was detained until 
he was 18. In May 2013 his body was found 
dumped on a street in Mexico City. He was 28. 

It's a curious thing, I suggest to Malaak 
Shabazz (the surname was adopted by her 
father, after he made the Hajj, or pilgrimage 
to Mecca, in 1964) that, whereas the memory 
of Martin Luther King is universally venerated, 
the name of Malcolm X still carries a whiff of 
sulphur powerful enough to alarm some right- 
thinking liberals. 



Malcolm X was the 
perfect embodiment 
of virtues to which 
all leaders aspire: 

integrity and 
unfailing devotion 
to a cause 


"That's because he was absolutely uncompro- 
mising," she says. "As was my mother. When 
my father died, he dropped the baton. She 
picked it up." 

In Barack Obama's book. Dreams From 
My Father, he recalls how in his youth "only 
Malcolm X's autobiography seemed to offer 
something different. His repeated acts of self- 
creation spoke to me; the blunt poetry of his 
words, his unadorned insistence on respect, 
promised a new and uncompromising order, 
martial in its discipline, forged through sheer 
force of will." 

When she hrst became aware of the Obamas, 
Malaak tells me, "I saw them, in some way, as 
resembling my parents. But Barack Obama," 
she adds, "is no Malcolm X." 

For those of us too young to recall his actions 
at the time, the received standard version of 
Malcolm's life is the 1992 him Malcolm X by 
Spike Lee, starring Denzel Washington. The 
script was closely modelled on Malcolm's auto- 
biography, published in 1965 and written in 
collaboration with the late Alex Haley, author 
of Roots. There is a scene in the movie which, 
brief as it is, tends to linger uncomfortably in 
the mind of a Caucasian viewer: the moment 
when a young white woman approaches 
Malcolm and asks what she can do to aid the 
black cause. "Nothing," he replies, and walks 
away. It's an incident which the real Malcolm 
X said he deeply regretted, though slightly 
less remorse is conveyed in the him. Lee's 
Malcolm X, extraordinary movie as it is, is not 
cherished by all of those close to its subject. 
Betty Shabazz, as the director recalls in his 
1993 memoir. By Any Means Necessary: Trials 
And Tribulations Of The Making Of Malcolm X, 
described the screenplay as "the worst piece of 
shit that she'd ever read in her life". 

Neither do all of Malcolm X's friends and 
surviving family, which includes Malaak and 
her hve sisters, consider the him to have done 
full justice to its subject. 

"There are many people who know the 
true consciousness of Malcolm X," one family 
member told me, in a discourse on the direc- 
tor and the movie which included the words 
"idiot" and "crap". "Spike Lee," this critique 
continued, "has issues and every member of 
the black community knows it. His mother 
died. His father married a white woman. He 
has identity problems." 

And so, even today, writing about Malaak's 
father, you hnd yourself faced with the ques- 
tion he invited from the moment he adopted his 
menacing nom de guerre: who was Malcolm X? 

It's a truth familiar to most writers, I tell Dick 
Gregory, when we sit down in a Washington 
hotel the day after the interlude involving 
the MPDC, that, generally speaking, the more 
closely you examine the history of a man, the 
more fallible and unheroic he appears. This is not 
the case with Malcolm X. One of the hercest and 
most able orators of his generation, or any other, 
he seemed, as a public hgure, to represent > 
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The X files: 1. Malcolm X returns to his New York home after it was 
firebombed, 14 February, 1965. 2. A police shot of Malikah Shabazz, 
his youngest daughter, arrested in connection with identity theft in 2011. 

3. Malcolm Shabazz, grandson of Malcolm X, in court after being retained 
in connection with the death of his grandmother Betty. 4. A book about 
Malcolm X, written by his daughter llyasah Shabazz. 5. En route to Egypt, 
Malcolm X stands at London Airport, just days after his formation of the 
Organization of Afro-American Unity. 6. Nation Of Islam’s leader Louis 
Farrakhan (centre) arrives in Baghdad, 1997. 7 Malcolm X’s daughter Malaak 
Shabazz, May, 2010. 8. Malcolm X speaks at a black Muslim rally, 1961. 

9. Jay-Z with Malcolm’s friend and fellow campaigner Dick Gregory, 2006 
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> the perfect embodiment of virtues to 
which all leaders aspire: courage, integrity and 
unfailing devotion to a cause. If there is one 
quotation that has become indelibly associated 
with him, it's the line written by the late James 
Baldwin in The Fire Next Time (1963). "The most 
dangerous creation of any society," Baldwin 
observed, "is that man who has nothing to lose. 
You do not need ten such men. One will do." 

But the lacerating demagogue you see on 
archive him, says Gregory, was to some degree 
a character that Malcolm X slipped into. 

"I became very close with Malcolm," Gregory 
says. "If he was sat here now, I can tell you 
exactly how he would be looking: embarrassed. 
In private, he was a sweet and bashful man." 

Malcolm X once remarked that Dick Gregory 
was "the only true revolutionary in the world": 
no mean compliment, considering that their 
opinions concerning the best way to combat 
racism differed radically. Gregory was shot 
when he attempted to intercede between lines 
of protestors and the National Guard during 
the Watts riots in August 1965. He peacefully 
endured repeated assaults while marching in 
Alabama and Mississippi in the early Sixties. 

("Dick Gregory," writes Tony Hendra in his 
superb history of subversive comedy. Going 
Too Far, "was one of the very few humourists 
who put his craft on the line for a life or death 
issue. When he got that chance, he rose to it 
magnihcently. He made the Southern police 
look like clowns. Not surprisingly, they jailed 
and beat him - but when they did, they looked 
even worse. Beating a comedian?") 

Gregory never advocated armed self- 
defence, as Malcolm X did, and he never joined 
Elijah Muhammad's Nation Of Islam. 

"The hrst time I met Malcolm," he tells me, 
"he was already with the Nation. At that time 
I was more famous than Malcolm. Anyhow, 
Tm performing at a theatre in New York. The 
phone rings. [Stern voice] 'Dick Gregory? This 
is Brother Malcolm. I want to know when 
you're coming to the mosque.' I said, 'Send a 
car. I'll come now. Get a photographer. I'll stand 
with you on the cover of [the Nation Of Islam 
newspaper] Muhammad Speaks .' " 

Malcolm's question, Gregory explains, had 
been intended as rhetorical. "He calls me back 
a minute later. 'Brother Dick? Don't even think 
of coming here. You know you can't. Ninety- 
eight per cent of your audience is white.' I said, 
'I know. Malcolm, send the car.' He refused 
again. And that's where you see his playful- 
ness, and his kindness." 

Were the story of Malcolm X hction, and 
were you to have to choose the least suita- 
ble name and background for a leader who 
put the fear of God into white America, you 
could hardly do worse than call him Malcolm 
Little and have him born in Omaha, Nebraska. 
From the very beginning, you might argue, he 
was a man badly in need of a pseudonym. His 
voyage into dissolution under his hrst adopted 
name, "Detroit Red," as he was known when 



The bigger picture: The life of Malcolm X was 
depicted in Spike Lee’s (above) 1992 biopic 
starring Denzel Washington, largely based 
on the activist’s 1965 autobiography 


he was a dope-dealing pimp in Harlem, ended 
when he began serving six-and-a-half years 
of an eight- to -ten-year sentence for burglary. 
He joined Elijah Muhammad's Nation Of Islam 
in prison, after he received a letter from his 
brother Philbert, already a convert. Malcolm 
was released on parole in August 1952. From 
that day forward, his enemies would be faced 
with a man of extraordinary moral principle, 
determination, and a recklessness for his own 
safety that can only be called Christ-like. 

Islam, as Dick Gregory points out, "drew 
Malcolm back into the world, rather than 
distancing him from it", even if that religion, as 
taught by Elijah Muhammad, was founded on 
hallucinatory parables that might have tested 
the credulity of a hve-year-old. He taught, for 
instance, that the white man was the creation 
of one Mr Yakub who, exiled on the Greek 
island of Patmos, had engineered a race of 
pale-skinned devils and acquired precisely 
59,999 followers. 

In the years after he had risen to be Elijah 
Muhammad's right-hand man at Temple 7 in 
Harlem, Malcolm X maintained remarkable 
self-discipline, renouncing drugs and alcohol. 
A vocal advocate of the sanctity of marriage, 
he suffered several setbacks in his own struggle 
to maintain hdelity to Betty. Contemporaries 
affirm that, in his secular period, he was 
occasionally intimate with men, sometimes 
for money, behaviour that has led some to try 
to claim him as a gay icon. 

Looking back through cuttings from news- 
papers such as the New York Times, where one 
editorial described Malcolm as "a twisted man" 
who turned his "gifts to evil purpose", you can 
see just how frightened people were of him. 

"They were frightened of Jesus too," says 
Gregory. "And come to think of it, they both 
ended up the same way." 

T he best film version of his life is 
Malcolm X: Make It Plain, a tremen- 
dous 1994 production by the great 
documentary-maker Orlando Bagwell. 
Like the definitive biography - Manning 
Marable's 2011 work, Malcolm X: A Life Of 


Reinvention - it tells the story of a man who 
was destroyed not by the orthodox failings of 
self-love and hubris, but an excessive attach- 
ment to honesty, faith and principle. 

The roots of the hatred - no other word 
will do - that infused his early attempts at 
preaching, on a stall in front of a Harlem book- 
store, don't require a psychiatrist to identify. 
When Malcolm was six and the family was 
living in Lansing, Michigan, his father Earl, 
a Baptist preacher, was murdered by whites 
who left his body to be mutilated on tram- 
lines. Malcolm's mother Louise spent most 
of her subsequent life in an insane asylum. It 
was hardly surprising that Malcolm, once he 
began public speaking, was proclaiming, with 
reference to the white man, "If he is not ready 
to clean his house up, he should not have a 
house. It should catch on hre and burn down." 

Peter Goldman, the distinguished writer who 
got closer to Malcolm than any other white 
journalist, recalls once commending Martin 
Luther King's vision of an integrated society 
achieved through passive resistance. 

"Malcolm just kind of looked back at me," 
Goldman remembers, "and said, 'You're 
dreaming. I haven't got time for dreams.'" 

This is the Malcolm X you can still see on 
YouTube, castigating Dr King as an "Uncle 
Tom". John F Kennedy's failure to prevent the 
brutalising of blacks in the South so infuriated 
Malcolm that, when the president was assas- 
sinated in November 1963, he famously 
remarked, "Chickens coming home to roost 
never did make me sad." 

Sharon X, a member of Temple 7, was 
with Malcolm when news of the shooting 
came through. 

"We were sitting in the restaurant drinking 
coffee. Malcolm sent somebody to get a radio. 
The announcer said, 'To repeat: the president 
has been shot.' And Malcolm said, immediately: 
'That devil is dead.'" 

There were already serious tensions between 
Malcolm X and the Nation Of Islam, not least 
because his huge popularity as a speaker 
had incited considerable resentment in Elijah 
Muhammad and his lieutenants. These loyalists 
included Louis Wolcott, who had been a 
calypso singer known as "the Charmer" before 
Malcolm X recruited him to the NOI in 1956, at 
which point he became Louis X. Wolcott was 
later renamed Louis Farrakhan. Farrakhan, who 
would become famous for describing Judaism 
as a "gutter religion" and acclaiming Adolf 
Hitler as "a very great man" is currently the 
leader of the Nation Of Islam. 

Malcolm's headstrong response to Kennedy's 
assassination is still cited by NOI apologists 
as the reason for his departure from the 
organisation. The real source of the schism is 
described in Malcolm's autobiography, where 
he recounts how he had heard stories that 
suggested Elijah Muhammad had suffered the 
occasional reverse in the all-important battle 
to maintain chastity. 
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"Backstage at the Apollo Theatre in Harlem 
one day/' Malcolm writes, "Dick Gregory 
looked at me. 'Man/ he said, 'Muhammad's 
nothing but a ...' I can't say the word he used. 
Bam! Just like that. My Muslim instincts said 
to attack Dick, but instead I felt weak and 
hollow... I knew Dick, a Chicagoan, was wise 
in the ways of the streets.... I can't describe the 
torments I went through." 

"Once a month," Betty Shabazz recalled, 
speaking in Orlando Bagwell's documentary, 
"he [Malcolm] would go to Chicago to take 
money to Elijah Muhammad. And this 
particular day... there were three young ladies 
[shouting]... 'Open the door. We need money 
for food; our children don't have this or that...' 
He immediately felt that, number one, he 
didn't belong there." 

Betty's husband had hitherto defended 
his mentor against accusations that he had 
fathered eight children with six of his young 
secretaries. Malcolm X had many strengths: 
silence in the face of hypocrisy was not among 
them. In this case, his attachment to principle 
would be the death of him. 

A t the Malcolm X and Dr Betty Shabazz 
Center in Harlem, I meet another of 
his daughters, Ilyasah Shabazz. The 
building was previously the Audubon 
ballroom; we're sitting only yards from the 
spot where her father was murdered. Ilyasah, 
who was present that day, aged two, says that 
she has heard the tragic scene described so 
frequently that she can no longer be certain 
how much she remembers from experience and 
how much from the words of others. 

Ilyasah, 52, formerly an actress, now a moti- 
vational speaker in New York, shares qualities 
common to all of Malcolm and Betty's daugh- 
ters: she's sharp, articulate, dignified, and 
hercely defensive of her father's legacy. Like 
her hve sisters, she was educated in private 
schools in Westchester County: an area so red- 
olent of white middle-class privilege that the 
musician Loudon Wainwright III once named 
a satirical song after it. 

I tell Ilyasah how I hnd it hard to reconcile 
her father's private reticence with the fury he 
expressed in his earlier speeches. 

"I think it's very hard," she replies, "if you 
didn't live through that period, to imagine what 
it was like. From a rational point of view, even 
the notion of segregation is clearly just stupid." 

On the day her father was killed here, her 
then-youngest sister, Gamilah, was left at home 
because her coat was too damp to expose to 
the cold. "The rest of us were sitting stage 
right, on a bench: Mommy, [her elder sisters] 
Attallah, Qubilah, and me. The twins, Malikah 
and Malaak," she adds, "were present in my 
mother's womb." 

The hrst thing that strikes you on entering 
the Malcolm X Center is the gentility of the 
staff there. It's no more than you would expect 
from such an establishment, but it forms a 


very real contrast with the atmosphere around 
the mosques run by the Nation Of Islam. In 
Malcolm X's day, the Fruit Of Islam, the name 
given to the NOTs enforcers trained in various 
methods of combat, were under the direction 
of one Joseph X, also known as Yusuf Shah. 

Once Malcolm had denounced the Nation Of 
Islam, in early 1964, what remained of his life 
turned into a kind of non-custodial equiva- 
lent of death row. In one television interview, 
he described himself as "a dead man already". 

In February 1964, Malcolm travelled to 
Miami as a guest of the then Cassius Clay, to 
watch him win the world heavyweight title 
against Sonny Liston. 

"I was in the auditorium," he told a television 
reporter. "Right at ringside. In seat seven." 
What Malcolm didn't mention was that it was 
on that trip that he personally brokered the 
acceptance of Muhammad Ali into the Nation 
Of Islam. He would not, however, be invited to 
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the formal ceremony. His place was taken by 
his former protege, Farrakhan. 

On 8 March 1964, Malcolm announced 
that he was leaving the NOI and forming the 
Muslim Mosque Incorporated, an organisation 
dedicated to a more orthodox form of Islam, 
preaching tolerance for all. 

The Nation Of Islam persuaded his brother 
Philbert (who died in 1993) to record a speech 
disowning his brother. Footage survives of 
his reading a statement written for him by 
the leaders of the Nation. Philbert compares 
Malcolm to Judas Iscariot before mentioning 
"the great mental illness" which "beset my 
mother, and may now have taken another 
victim: my brother". 

Louis Farrakhan wrote an article about 
Malcolm X in Muhammad Speaks, which 
appeared in December 1964. 

"The die is set," Farrakhan wrote, "and 
Malcolm shall not escape, especially after 
such evil foolish talk about his benefactor, 
Elijah Muhammad. Such a man as Malcolm is 
worthy of death." 

Clayborne Carson, the Stanford University 
historian who, prior to his death in 2011, 
was the leading authority on both Malcolm 
X and Martin Luther King, observed, "Once 
Farrakhan wrote that Malcolm was worthy 
of execution, Malcolm X knew he was dead." 

It was in the last 12 months of his life that 
Malcolm X demonstrated his capacity for lead- 
ership and his freakish stamina - driven by the 
knowledge that he could die at any moment. 

In April 1964 he completed the Hajj, as a 
guest of the Saudi royal family. He embarked 
on an intensive tour of Africa, visiting senior 
political figures in Egypt, Nigeria, Ghana, 
Senegal, Algeria and Morocco. 

"Listening to leaders like Nasser [in Egypt] 
Ben Bella [Algeria] and Nkrumah [Ghana]" he 
told his friend. Life magazine photographer 
Gordon Parks, "awakened me to the dangers 
of racism. I realised racism isn't just a black 
and white problem. It's brought blood-baths to 
about every nation on earth... In many parts 
of the African continent I saw white students 
helping black people. Something like this kills a 
lot of argument. I did many things as a Muslim 
that I am sorry for now. I was a zombie then 
- like all [NOI] Muslims. I was hypnotised... 
I guess a man is entitled to make a fool of 
himself," he added, "if he is ready to pay the 
cost. It cost me 12 years." 

With the help of his siblings he got his 
mother Louise out of the mental home in 
Kalamazoo, where she had languished for 26 
years. In December 1964 he visited England, 
and gave a speech that was greeted with a 
standing ovation at the Oxford Union, in which 
he quoted Hamlet. 

"I go for that," he told the students. "But if 
you take up arms you'll end it. If you sit around 
and wait for the one who's in power to make 
up his mind that he should end it, you'll be 
waiting a long time." £> 
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> Back at the family home in Queens, 
New York City his oldest daughter Attallah, 
then seven, had noticed that "our house 
was being stalked. Cars would be parked 
[containing] faces that were familiar to me, 
once upon a time. Their attitudes," she added, 
"had changed." 

His death was the result of the confluence 
of three fatal forces. Malcolm, who was given 
ample opportunity to live safely abroad, had 
become committed to the idea of embracing 
martyrdom. The FBI is now proven to have 
been, at the very least, complicit in the 
facilitation of the crime. And the Nation Of 
Islam had ordered his execution. 

O n 4 February 1965, Malcolm went 
to Selma, Alabama. It was the hrst 
time he had travelled south to work 
for the civil-rights movement. In a 
ground-breaking speech there, he proposed: 
"People in this part of the world would do well 
to listen to Dr Martin Luther King, and give him 
what he's asking for, and give it to him fast, 
before some other factions come along and to 
do it another way." 

Any shift towards the mainstream in the 
thinking of Malcolm X had escaped the notice 
of the Conservative council in Smethwick, the 
West Midlands town which he visited nine 
days before he was killed. He was filmed by the 
BBC walking down a street where councillors 
had been buying houses in order to resell them 
to white buyers only. Smethwick's mayor, 
Alderman Clarence Williams, complained that 
the visit was "simply deplorable. It makes 
my blood boil," he went on, "that Malcolm X 
should be allowed in this country." 

On the night of 13 February, the day he 
arrived back home in Queens, the family home 
was hrebombed. Malcolm, Betty and the girls, 
having escaped, walked to a neighbour's house. 
The following morning Betty Shabazz was 
interviewed by a news crew. "Have you had 
any threats?" they asked her. "Have I had any 
threats?" she replied. "The only thing I get is 
threats. I get less than six or seven threatening 
calls every day." Joseph X, of the Nation Of 
Islam, visited the house and declared that 
Malcolm had set the hre himself. 

According to papers now released from 
Malcolm X's FBI hie, the hrebomb was deto- 
nated at 2.46am on 14 February, and he was 
observed to leave home at 9.30 that morning, 
arriving two hours later in Detroit, where he 
had a speaking engagement. A sound recording 
of the meeting survives. While not the great- 
est of his public speeches, it is unquestionably 
the most touching. Apologising for the cough 
that was a legacy of smoke inhalation, and for 
any weariness induced by tranquilisers admin- 
istered by doctors, he articulates his aim of 
uniting the oppressed peoples of Africa and 
Latin America. 

"The only area in which we differ from [Dr 
King]," he told his audience in Detroit, "is this: 


we don't believe that young students should be 
sent into Mississippi, Alabama and these other 
places without some form of protection... I say 
again," he added, "that Tm not a racist. I don't 
believe in any form of segregation... I'm for the 
brotherhood of everybody." 

On 21 February, the day he was shot at the 
Audubon, Malcolm X famously ignored advice 
either to cancel the function or to insist on 
heightened security. Given that Gene Roberts, 
a trusted friend who, as his chief of security, 
escorted Malcolm to the stage that day has 
since stated on the record that he was an 
undercover NYPD officer, it seems reason- 
able to ask whether stricter surveillance of 
the audience would have served any purpose. 
There are those, including Dick Gregory, who 
believe that some or even all of the 21 bullets 
that struck Malcolm were fired on the orders of 
the security services. (Manning Marable's biog- 
raphy of Malcolm X makes a compelling case 
for the authorities' collusion in his murder.) 

What is beyond doubt is that the FBI, then 
run by its founder J Edgar Hoover, a man 
not widely regarded as a soldier for the black 
cause, had informers very close to Malcolm 
X from 1953 onwards. The detail of their 
encroachment into his life, now in the public 
domain, still shocks even some familiar with 
the Bureau's methods: Malcolm X: The FBI File 
by Clayborne Carson (2012) runs to 500 pages. 

Dick Gregory recalls, "Malcolm called me. 
He said, T want to remind you that I am at the 
Audubon tonight.' I said, 'Malcolm, I believe 
they are going to kill you there. I had my wife 
book me at a college in Chicago today, just so I 
don't get weak and come along.' He said, 'I'm 
sorry that you feel that way' I said, 'Don't 
say sorry. I know America better than I know 
you. White folks give the name "Good" Friday 
to the day they killed Jesus, so I know how 
smart they are.'" 

Malcolm X arrived late for the afternoon 
meeting. The 18 police guards who ought to 
have been guarding the Audebon's entrances 
were absent, and were stationed at the nearby 
Columbia hospital. He came on stage, greeted 
the audience and, while seeking to quell an 
orchestrated commotion in the front rows, was 
struck by a hail of shotgun pellets and bullets 
from a 9mm pistol and a .45 automatic. The 
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middle hnger of his left hand was shattered. 
Efforts to revive him ceased at 3.30pm. 

Three black Muslims were sentenced to life 
imprisonment. One, Thomas Hagan, known as 
Talmadge Hayer, was wounded by the crowd 
and rescued by police before he could be 
lynched. At his trial in 1966, Hayer swore that 
the two other men arrested for their part in the 
crime were innocent. All three were convicted 
then released on parole. 

A 1977 affidavit from Hayer mentioned four 
new names in connection with the killing. The 
consensus today is that the fatal shots, which 
tore a seven-inch hole around his heart, were 
delivered from the shotgun, held by William 
Bradley, who now lives under an assumed 
name in New Jersey. Bradley escaped the scene 
with peculiar ease, via a side door that should 
have been guarded. He denies the allegations. 

The level of detail contained in FBI reports 
of the incident, from multiple sources, make 
you wonder whether there was anybody in 
the room, apart from members of the Shabazz 
family, who was not in the pay of the Bureau. 
In 1969 there emerged an internal document 
which appears to claim responsibility for the 
assassination, describing it as the consequence 
of the FBI's "successful stimulation" of the rift 
between Elijah Muhammad and Malcolm. 

The journalist Gordon Parks was with Betty 
Shabazz and her family that night. He recalled 
her daughter Qubilah pleading, "Please don't 
go out, momma." She was four. 

The repercussions of Malcolm X's murder for 
the surviving family would be more traumatic 
and prolonged than even their bitterest enemy 
might have wished. In 1995, Qubilah Shabazz 
was charged with conspiring to have Louis 
Farrakhan killed. Qubilah, described by her 
sisters as a sensitive and private individual, 
had, like her siblings, been raised in comfort 
in New York State. "The cleverest of us," as 
one sister told me, she had attended Princeton, 
then studied at the Sorbonne. While in Paris 
she had a brief affair, and in October 1984 
gave birth to a boy. She named him Malcolm 
Shabazz, in honour of her father. 

Qubilah returned to the United States 
where she worked variously as a journalist, 
secretary, proofreader and telephone sales- 
person. In September 1994 she moved to 
Minneapolis, to be close to a former high- 
school classmate, Michael Fitzpatrick. The 
purpose of her relocation, the FBI alleged, 
was to hire him as a hit man. Fitzpatrick, 
a former member of the extremist Jewish 
Defense League, had once thrown a bomb into 
a Manhattan bookshop whose owner he con- 
sidered to be anti-Semitic. He escaped prison 
by informing on his co-conspirators, and was 
provided with a new identity. Fitzpatrick, 
under his new name of Michael Summers, 
relocated to Minneapolis but continued to 
operate as an FBI informant. In 1993 he was 
arrested for cocaine possession, a crime then 
carrying a potential hve-year sentence. It @ 
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(>} was at this point that he informed the 
authorities that Malcolm X's daughter had 
asked him to kill Farrakhan. 

Few believe that Qubilah, now 54 and living 
in upstate New York, hts the prohle of a hard- 
ened assassin - least of all llyasah Shabazz. 

"My sister was struggling and vulnerable. 
Along comes this acquaintance from her days 
at the UN International School. He initiates 
contact. They spend hours on the phone. 
My sister falls in love. Then, somehow, the 
subject of Farrakhan is raised." Qubilah, who, 
as llyasah points out, "has never focused 
on Farrakhan, never been a black radical or 
anything close to it" was "suddenly caught up 
in this supposed conspiracy. And this man turns 
out to be an informant for the FBI." 

In the words of Russell Miller, who covered 
the case for the Sunday Times, "If Qubilah 
Shabazz wanted to hire Mr Fitzpatrick as a 
hitman, why would she move to the same 
city? Why would she hire a white man to kill 
Farrakhan? And where was the money coming 
from, since she was broke?" 

Qubilah, who could have faced 90 years in jail, 
accepted an out-of-court settlement. A condi- 
tion of the ruling was that she seek psychologi- 
cal treatment. In 1995 care of her son Malcolm 
passed to his grandmother Betty Shabazz, who 
took him into her home in Yonkers. 

L ittle Malcolm was a likeable boy - 
"very sweet, very bright", as Malaak 
Shabazz told me - but had behavioural 
problems exacerbated by the FBTs 
prosecution of his mother, who had her own 
difficulties, with alcohol. The boy, who had 
never met his father, would make regular visits 
to Qubilah, who was by then in Texas. On one 
occasion, according to llyasah, he was found at 
New York's LaGuardia airport, trying to make 
his way back to his mother's house. 

In early June 1997, while Betty was asleep, 
Malcolm contrived what the family believe 
to have been one of many cries for attention. 

"It was a very small hre at hrst," llyasah 
writes, in her 2002 memoir. Growing Up X, 
"set in the hallway just outside Malcolm's 
room. Malcolm told me he didn't intend to 
hurt anyone, least of all Mommy Betty. He 
thought she would telephone for help, the 
fire would be extinguished, and everyone 
would see how much he needed to be back 
with his mom." 

Having lit the fire, Malcolm ran to a 
neighbour's for help. Betty, rather than leave 
by the front door, seems to have fought her way 
towards her grandson's room, through the hre, 
fearing him to be trapped. Her burns were so 
severe that doctors didn't expect her to survive. 

Betty Shabazz clung to life for 22 days, in 
which time she received messages, visits and 
bowers from a range of individuals including 
Bill Clinton and the singer James Brown. 

Malaak Shabazz told me how people 
who never met her parents have tended to 


The more closely 
you examine the 
history of a man, 
the more failibie and 
unheroic he appears. 
This is not the case 
with Maicohn X 


underestimate the contribution of her mother, 
a trained nurse who, in addition to raising six 
children, found the time to gain, as well as 
bachelors and masters degrees, a doctorate in 
Higher Educational Administration from the 
University of Massachusetts at Amherst. 

"She was the strongest, most brilliant woman 
I have ever met," Malaak says. 

"Where were you," I ask her, "when you 
heard about the hre?" 

"In my apartment in New York. A friend tried 
to tell me, but she couldn't say it. I said, 'Spit it 
out.' When she did, I remember going outside. 
It was pouring down but I didn't notice it was 
raining. I stayed out for what I thought was hve 
minutes but was actually two hours. I was in 
shock. I was in shock for two years." 

The luck of the Shabazz family being what 
it was, the story did not end there. Released 
from detention aged 18, Malcolm wavered 
between a marginal existence, involving arrests 
for minor offences such as public drunkenness, 
and an admirable determination to honour the 
legacy of his grandfather. In 2011 he joined a 
delegation led by former US Congresswoman 
Cynthia McKinney and went to Libya where he 
met Gaddah. Friends say that he was particu- 
larly interested in establishing links between 
African-American and Latino civil-rights 
groups: the cause that Malcolm X had been 
advocating at the very end of his life. 

In May 2013, travelling by bus, Malcolm 
crossed the border into Tijuana, in the company 
of Miguel Suarez, a Mexican fellow activist 
whom he'd met in California. On 8 May the 
pair were drinking outside a bar in the centre 
of Mexico City when they were approached by 
two young women who said they knew of an 
interesting nightclub called The Palace. 

Once there, the pair consumed three or 
four beers each, and danced with their new 
friends. When they attempted to leave, they 
were presented with a bill for almost $1,000. 
At this point, events become less clear. Suarez 
claims that he was forced into a room against 
his will. In the absence of his companion, 
Malcolm fell, or was pushed, from the third 
floor of the building. The autopsy indicated 
that, prior to hitting the pavement, he had 
sustained severe injuries to the back of the 
skull. Suarez claimed he managed to escape 


and was unaware of the attack until he found 
his friend's body on the sidewalk. 

The Palace club closed following the inci- 
dent but has now reopened under another 
name. The prosecutor's office in Mexico City 
told me that two former Palace employees have 
been charged with Malcolm Shabazz's murder. 
Suarez, who offered his account of the incident 
to two American journalists in 2013, is believed 
to be living in his home state of Veracruz. 

"My personal feeling about this case," 
Malaak Shabazz told me, "is that it is not over. 
This has to be dealt with correctly. My nephew 
was killed on foreign soil and this country did 
not do anything about it." 

Who knows what Malcolm X - a man with 
a ferocious attachment to defending natural 
justice, whatever the consequences - would 
have made of his descendants' experiences at 
the hands of the forces of law. As a school- 
boy, he had hoped to become an attorney: an 
ambition stifled by lack of money, and the dis- 
couragement of a white schoolmaster. How 
might this instinctively reticent man have shone 
had he managed to storm the corridors of that 
elite profession? His family history, for one 
thing, might have been less complicated. That 
said, his daughters, like his friends, remain proud 
that he proved able to display his talents in so 
much more conspicuous, and lethal, an arena. 

I asked Dick Gregory to what extent he 
believed Malcolm X would feel that American 
society has changed for the better. 

"I think Malcolm would have said, you'd 
better define your terms. 'Better?' What 
do you mean by better? Things are clearly 
better in that you and me can sit together 
in a Washington hotel bar, drinking English 
breakfast tea like we are doing now. But what 
has got better is the physical, not the mental. 
Some things haven't changed. This may sound 
trivial to some people, but the president of the 
United States, if he goes out wearing denim 
and a hat, he still risks not being able to hail a 
cab in this city." 

In what way would the world be different, 
I ask Gregory, if Malcolm X had survived? 

"Well," he replies, "I was born in St Louis, 
Missouri. That's ten miles away from Ferguson, 
Missouri, where the police shot Michael Brown. 
I know for certain that Malcolm would have 
been down there - speaking I mean, not 
rioting. He would have spoken, and both sides 
would have listened. And another way things 
would be different..." Gregory, always a tactile 
man, takes hold of my wrist. "Another way is, 
I wouldn't be missing him. Because I do miss 
him. I miss that brother every day." ^ 
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► Matthew Manning (Robert Chalmers, May 2014) 
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SO MUCH CONTEMPT FOR SO MANY BY SO FEW 

The UK is ruled by an elite who are born to lead but know nothing of life. 

Yet the white van nnen and provincial ‘peasants’ they hate are the people 
who once made Britain great. No wonder the feeling’s mutual... 

M M TTien the lavishly privileged elite who run this 

% M / country laugh at the tattooed peasants, why 

% / % / should metropolitan, big swinging dicks like 
w w you and 1 even bother to look up from our 
iPad Airs and double macchiatos? 

Why is it any skin off our carefully exfoliated, regularly 
moisturised noses if a former Tory MP - Matthew Parris 
- returns from a by-election away day to Clacton with 
the viciously dismissive thought, "Only in Asmara after 
Eritrea's bloody war have 1 encountered a greater propor- 
tion of citizens on crutches or in wheelchairs." 

And why should the sophisticated GQ man give a 
damn if a Labour frontbencher - Emily Thornberry - 
tweets a mocking photograph of a modest home flying 
England flags with a white van outside, as though the 
creature who lives in this hovel must be some kind of 
laughable subhuman? 

And when a former Tory cabinet Minister - David 
Mellor - launches into a foul-mouthed rant at a London 
black-cab driver and calls him "a little guy", what's it got 
to do with affluent, enlightened men of the world like us? 

Here's why you should care. This is why you should give 
a damn. Because the privately educated, largely Oxford- 
PPE-graduate elite who run this country - that guild of 
politicians who were once lawyers, politicians who have 
always been politicians, and media hgures who were once 
politicians - do not simply dislike the British people, they 
despise them. 

And they think you are a pleb, too. 

After Mellor behaved abominably in the back of that 

black cab, my newspaper asked me to write about snooty, 
out-of-touch arrogant Tory boys. And 1 just couldn't do 
it. Because there are no more "nice" parties and "nasty" 
parties. There are only the new masters and the plebs. 
Mellor went black-cab ballistic just a week after Thornberry 
snickered at England flags, suggesting Labour masters 
are no more in touch with the nation than Tory masters. 

As Mellor's ugly mug hit the headlines. Labour's shadow 
education secretary, the Honourable Tristram Hunt, was 
wagging his hnger at private schools - despite the fact that 
his father. Labour peer Baron Hunt of Chesterton, sent little 
Tristram to UCS in Hampstead (current fees nearly £18,000 
a year) rather than the local comp. Education, education, 
education? More like hypocrisy, hypocrisy, hypocrisy. 

The privately 
educated, 

PPE elite do 
not simply 
dislike the 
British 
people - they 
despise them 

We live on the last page of Animal Farm. You remem- 
ber: "The creatures outside looked from pig to man, and 
from man to pig, and from pig to man again: but already 
it was impossible to tell which was which." 

"We are the masters at the moment," said Baron 
Shawcross - Labour MP, barrister, knight of the realm, 
a true master's CV - way back in 1946. But the middle 
of the 20th century now seems like a lost golden age of 
meritocracy compared to today. 

The new masters are a closed club. The fortunate few 
- bolstered by education, protected by profession, sus- 
tained by connections - are often portrayed as the chat- 
tering classes, a metropolitan elite, as though anyone 
with a man-bag and a copy of the Guardian can get in. 
The reality is inhnitely more exclusive. 

"The graduates of Oxford's Politics, Philosophy and 
Economics course form the largest single component 
of the most despised generation of politicians since the 
Great Reform Act," wrote Nick Cohen in the Spectator. 
There are more Oxford PPE graduates in the House of 
Commons than Old Etonians, wrote Cohen, providing a 
list that included David Cameron, Ed Miliband, William 
Hague, Theresa May, Ed Balls, Yvette Cooper, Danny 
Alexander and more. 

These new masters are born to lead but know nothing of 
life, or business, or work. Listen to a speech by Ed Miliband 
on the NHS or Cameron on foreign aid or Nick Clegg on 
anything - they reveal not the slightest understanding that 
money has to be made before it can be spent. 

Jason Cowley, editor of the New Statesman, wrote, 
"Miliband's life experience is extraordinarily narrow. He 
has never worked in or run a business, and can scarcely 
bring himself to mention wealth-creation in his speeches. 
He has never lived or worked among the urban poor, as 
Clement Atlee, Labour's greatest prime minister did as 
a young man... Miliband is a member of what George 
Osborne privately calls The Guild' of career politicians." 

The masters have no true love of their country, or its 
flag, and consider all the instincts of the common man - 
everything from his flag-waving pride to his hunch that 
limitless immigration has perhap^s gone a little too far - 
to be repellent, probably racist. 

It is not merely that the masters are "snooty" or "snob- 
bish" or "sneering" - they have absolutely no experience 
of the people of this country, and show no signs of > 
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@ any empathy or understanding, let alone love, 
affection or respect. Although many of them have those 
fancy- ass Oxford PPEs, they show little comprehension 
of how a nation's wealth is created, how economies work, 
or where money comes from. Small businessmen - and 
white transit vans - make the GDP go round. 

The Sun located the owner of the house mocked by 
Thornberry - car dealer Dan Ware, 37, who drove from 
his £225,000 home in Kent to knock on the door of 
Thornberry's £3 million pad in Islington. She wasn't home. 
Dan said, "Maybe Emily Thornberry doesn't see too many 
Transit vans on her street, unless she needs some build- 
ers to put on an extension. And 1 guess they don't hang 
St George's flags on her street." 

Here was the greatest sadness - the realisation that 
we live in the only country on the planet where flying 
your nation's flag is a symbol of contempt. George Orwell 
wrote, "It is a strange fact, but it is unquestionably true, 
that almost any English intellectual would feel more 
ashamed of standing during 'God Save The King' than of 
stealing from a poor box." 

The masters loathe the instinctive, unconditional patri- 
otism of the ordinary man. We hear a lot about the great 
disconnect in British politics - the distrust, dislike and 
disgust that the people supposedly feel for the masters. 
What we are only just starting to appreciate is that the 
feeling is completely mutual. 

I remember Clacton as one of those seaside resorts 
that my family descended upon on the bank holidays 
of my childhood. We liked Clacton. In our simple 
peasant-stock minds, we thought Clacton was nice. 
Matthew Parris saw a sewer. 

The former Tory MP wrote in the Times, "Clacton-on- 
Sea is a friendly resort trying not to die, inhabited by 
friendly people trying not to die... These are not wealthy 
retired professionals (almost 40 per cent of residents have 
no qualifications at all) and if you associate tattoos with 
youth, Clacton will surprise you. I am not arguing that we 
should be careless of the needs of struggling people and 
places such as Clacton. But I am arguing - if I am honest 
- that we should be careless of their opinions." 

Where's the respect? Where's the simple human com- 
passion? Where are some manners? "Philosophically, I 
cannot see that Matthew is a democrat if he thinks national 
leaders should dismiss an entire class and its opinions," 
wrote Tim Stanley for the Telegraph. "I cannot see that he 
is a patriot if he dislikes his own people so much." 

The elephant in the room here is race. When the masters 
deride the ordinary British people, they are talking about 
the white working class. It is difficult to imagine Matthew 
Parris going to, say, Birmingham or Luton, and expressing 
revulsion at all the hijabs, niqabs and burkas on display, 
just as it is impossible to imagine Emily Thornberry snick- 
ering at a Jamaican or Pakistani flag, or the Saltire. But 
the English are the untouchables, the pariahs in their own 
land, despised for the way they look, the way they think 
and their musings on immigration. 

If you live in one of the leafler corners of north or west 
London - as I do, and as the masters do - then your expe- 
rience of the greatest wave of immigration in our nation's 
history is totally benign. It means having a smiling Polish 
gardener trimming your driveway, and a charming French 
baker wrapping your pain au raisin, and a cute Italian 
barista lovingly preparing your double espresso. 

But if you live somewhere like Rochester or Clacton, 


then your experience of the greatest wave of immigra- 
tion in our nation's history is increasingly having to fight 
like a rat in a sack for a council flat and a GP's appoint- 
ment. The masters don't get that life is not a dinner party 
in SWl. Home is not always a house in Hampstead. And 
not having a PPE from Oxford doesn't mean that you are 
an inferior species. 

The former council house that Emily Thornberry sneered 
at in Rochester and Strood - where she was canvassing 
for Labour votes! - does not look like the Hampstead 
home that I live in, but it looks very much like the house 
that I grew up in, a little pebble-dash semi in one the 
poorer corners of the Home Counties. The house I grew 
up in wasn't much, but my father worked at three jobs 
to put down the deposit on it, and homes like that do 
not deserve to be laughed at. The British people deserve 
better than the sneering contempt of the new masters. 
The privately educated lawyers and barristers, the Oxford 
graduates, the toffs and the swells, the award-winning 
broadcasters and journalists - they have all become far 
too full of themselves, too quick to sneer at the old, the 
poor, the patriotic, the uneducated and indeed anyone 
who is outside of their rarefied air. 

Why should you care? 

Because the British people deserve better than a political 
elite who increasingly behave as though they are members 
of the Saudi Arabian royal family. 

The arrogance of the masters is not new. Gordon 
Brown was famously appalled when Mrs Gillian Duffy 
of Rochdale had the nerve to mildly bring up the subject 
of immigration - "That bigoted woman!" grumbled Brown, 
three little words that lost a general election. 

That kind of dismissive contempt is now an epidemic. 
It is the reason the old tribal loyalties of British politics 
have broken up and will never be put back together. It 
is the reason the by-election graced by Matthew Parris 
elected UKIP's first MP, and why the by-election visited 
by Thornberry elected UKIP's second MP, and it is the 
reason, long after the Scottish referendum, that blue and 
white YES posters are still displayed on the green hills 
between Glasgow and Edinburgh, and why the SNP will 
annihilate Labour in Scotland. 

The arrogance of the masters has torn asunder all those 
old tribal loyalties of the 20th century - why would you 
vote for someone who detests you? - and may yet result 
in the punch line that hardly anyone wants. Ed Miliband 
gormlessly gurning on the doorstep of 10 Downing Street 
on Friday 8 May 2015. 

Why should you care about the arrogance of the 

masters? Because over the next four years we will see 
many anniversaries dedicated to the sacrifice of ordi- 
nary men. It is 100 years since the Battle of Loos this 
September. In 2016, it will be years since the slaugh- 
ter on the Somme in 2016. One hundred years since 
Passchendaele is in 2017. Who do we imagine fought those 
battles? It wasn't the likes of Gordon Brown and Emily 
Thornberry Matthew Parris and David Mellon It was the 
men whose descendants drive white vans and black cabs. 

They are the same men. The same blood. The same 
stock. And when the masters sneer at the men in their 
white vans and their black cabs, when they sneer at all 
the families in modest homes, they sneer at the people 
who built this country and who often died for it, they are 
sneering at everyone you ever loved. 

And I guess that is why you should care. @ 


Where’s 
the respect? 
Where’s 
the simple 
human 
compassion? 
Where 
are some 
manners? 
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Braking good: The Genesis’ improved 
handling should halt those Hyundai jokes 
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/ South Korea’s booming automotive 
^ ' industry has unveiled its greatest 
creation yet: the Hyundai Genesis. 

^ GQ takes it for a spin (off) 

STORY BY PAUL HENDERSON 

PHOTOGRAPHS BY ARMAN D ATTARD 



T here was a time when car gags 
were as common as mother- 
in-law jokes. In the Seventies, 
it was the three-wheeled 
Reliant Robin that was the butt. 

Then, during the Eighties, it was 
Eastern European rust buckets 
by Skoda and Lada that were the 
punch line. And in the Nineties, the 
automotive equivalent of a "my other 
car is nowhere near as terrible as this 
one" sticker was invariably affixed to 
the plastic bumper of a Hyundai. 

Stop me if you've heard any of 
these: why does a Hyundai have 
a heated rear window? To keep 
your hands warm when you push it. 

What do you call a Hyundai with 
a fiat tyre? A write-off. 

What information is printed on 
pages four and hve of a Hyundai user 
manual? The bus and train timetables. 

But if those jokes were ever funny, 
they were nothing compared to the 
comedic reality of Hyundai's history. 
Did you hear the one about the 
Korean peasant who stole one of his 
dad's cows so that he could buy a train 
ticket to Seoul? That would be Chung 
Ju-yung, who started off selling rice 
from a bike and went on to found the 
Hyundai Motor Group, South Korea's 
largest multinational conglomerate. 

Or how about this: in the early 
Seventies when Hyundai wanted to 
build its hrst car, who do you think 
they hired? That would be the former 
managing director of British Leyland, 
who based the design of the Hyundai 
Pony on the old (and lamentable) 
Morris Marina. It was a success, and 
today Hyundai is the fourth largest 
car manufacturer in the world. 

In other words, it may have some 
funny stories, but no one is laughing 
at Hyundai any more. Least of all the 
Germans. And that's not because the 
likes of BMW, Mercedes and VW 
don't have a sense of humour. It's 
because, until recently, these brands 
had the prohtable mid-range premium 
car market all to themselves. However, 
thanks to Hyundai's new, updated 
and dehnitely improved Genesis, 
that's all about to change. And 
the Germans even saw it coming. 

Back in 2011 at the Erankfurt Motor 
Show, VW board chairman Martin 
Winterkorn arrived on the Hyundai 
stand to examine the i30, Hyundai's 
cheaper rival to the Golf, king of 
hatchbacks. He eyed it suspiciously, 
then pushed, pulled, measured and 
manoeuvred every knob, lever and 
component, before hnally settling 
on the steering column adjustment. 


Turning to VW design supremo Klaus 
Bischoff, the big boss made the vexed 
comment: "Nothing rattles." 

When even the Germans are 
worried, you know you are doing 
something right. But how the hell did 
that happen? To hnd out, GQ spent 
a week in South Korea putting the 
Genesis coupe through its paces, 
and we were impressed. Very. 

We started in the congested chaos 
of Seoul, a sprawling maelstrom of 
multi-lane modern development. And 
yet on the packed concrete arterials, 
where some 70 per cent of the cars 
are made by either Hyundai or its 
sister brand, Kia, the Genesis turned 
heads everywhere. Emerging from 
the company's Eluidic Sculpture 2.0 
design studio, its lines are more 
rehned, mature and elegant; far less 
brash and automotively obvious. 
Probably for the hrst time in its 
history, Hyundai has created a car 
that is understated, but still sporty for 
a such a big car. It shows speed and 
movement even when it is stationary. 

Over lunch at Poom, one of the 
city's top restaurants, Hyundai 
creative design manager Casey Hyun 
explained that Genesis symbolised the 
car company's coming of age. "This 
vehicle took hve years to develop, 
and it took Hyundai 47 years to 
be accepted as a brand in the 
premium car market," he said. 

"It is only in the last 15 years 
that we have been recognised 
outside the country and 
Genesis has been truly a global 
project. The head designer is 
American, we had input from 
all the design studios around the 
world. So as well as that American 
look, it also has a European modern 
premium feel. 

"Owning a Hyundai used to make 
you Ned Elanders in The Simpsons... 
not any more," he added with a smile. 
"Eorget about Springheld. Just visit 
California and you'll see how many 
Hyundais are being driven there." 

To put a little international 
perspective into what has been 
achieved, consider this: in 1960, after 
the Korean War, South Korea was one 
of the most impoverished countries 
in the world, receiving hnancial aid 
from Africa's poorest countries. 

Today, thanks to rapid expansion, 
a monumental work ethic and quickly 
advancing technology, they are 
chasing down the US in terms 
of standard-of-living. And the 
Americans, it seems, are mad for 
Hyundai and, in particular. Genesis. 


NEED 
TO KNOW 


Although the 
Genesis will be 
available in the UK, 
at present there 
are plans to release 
only 50 for sale. 

If demand is high, 
however, expect 
that to increase... 
ENGINE 

3.8litre V6 311bhp 
PERFORMANCE 
0-62mph in 5secs; 
top speed 145mph 
PRICE 
£48,000 
CONTACT 
Ihyundai.co.ukl 



Of course, Americans aren't always 
known for their impeccable taste, 
but the Genesis has proved popular 
because it delivers on Hyundai's key 
components: reliability, affordability, 
build quality and performance. 

That used to be just for cars in its 
economy sector, but now it is going 
after what vice chairman Yang 
Woong-chul calls modern premium 
value. "We want to redehne prestige 
and offer a new level of luxury that 
everybody can access easily," he 
explained. "With Genesis, we aim to 
deliver quality and emotional appeal 
at a realistic price level in North 
America and Europe. And we are 
very conhdent about that." 

Outside the city, in the green and 
unspoilt countryside, with room to 
breathe and be driven, the Genesis 
shows just how far Hyundai has come. 
It doesn't handle like a Porsche, of 
course, and with a city setup it feels 
spongy (it does weigh a whopping 
2,470kg) on the corners and a little 
sluggish to be considered sporty. But 
for a serious stab at a deluxe sedan for 
under £50,000 it is exceptional. Inside 
is all leather, smart cruise control, and 
automatic emergency braking as good 
as anything German. It is also the hrst 
car to feature a CO 2 cabin sensor to 
protect the driver from drowsiness. 
As an overall proposition, 
though, in terms of design and 
development, this is only a small 
I step for the mid-range sector, 
but a giant leap for Hyundai. 

As a statement of intent for 
the future it is brave, bold and 
bullish: it is an ambitious and 
stylish attempt to crash the 
premium car manufacturer party, 
and it isn't about to be turned away 
for wearing the wrong shoes. Hyundai 
might still be a bit uncool and not as 
rehned as its rivals, but it is getting 
there. If Hyundai can keep up that 
developmental rate, no one will be 
able to stop it. 

"The problem for a brand like 
Hyundai now is that we cannot slow 
down and rest on our laurels," said 
Hyun. "We have achieved so much 
in such a short amount of time and 
we simply cannot sit back and pat 
ourselves on the back. We have to 
keep moving forward. And what is 
interesting is that it chimes with the 
national identity of Korea. Koreans 
are hercely proud of their history 
and heritage, but their eyes are 
fixed on the future... That is a great 
combination for growth. And we 
want our brand to do the same." O 
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CARS 






CARS 


THE 

CONCEPT 

CAR 

ROUNDUP 


AUDI: Prologue 

A generation ago, Audi was a 
German automotive curio with 
a reputation for earthy robustness 
and a range that spanned a 
mere five models. Now it’s a 
highly profitable, technological 
powerhouse, whose famous 
four-ring logo will be adorning 60 
separate models by the year 2018. 

With that comes extra pressure. 
Audi currently stands at one of 
those crossroads big brands 
periodically find themselves, 
not least in the evolution of its 
design language. Marc Lichte, one 
of the industry’s most engaging 
visionaries, is the man newly tasked 
with masterminding the visual 
reboot and his manifesto arrived 
in LA recently in grand style 
and with a suitably portentous 
name: Prologue. 

Unlike some, this concept is 
a very real trailer for not one but 
possibly four new Audis - the 
next-gen A6, A7, A8 and A9. The 
latter is a stentorian luxury coupe, 
yet to be greenlit by the 
Audi board, but an irresistible 
opportunity if the show car is 
anything to go by. It reworks Audi’s 
distinctive single-frame grille, and 
uses its 5.1m length and extra 


nr 



CHEVROLET: Chaparral 
Racing 2X Vision 
Gran Thrismo 


There are pies in the sky 
overtaking flying pigs 
that are more realistic 
prospects than this. At 
the other end of the 
concept spectrum from 
the Audi Prologue, and 
created for the Gran 
Turismo 6 race sim, 
the 2X channels two 
brilliantly implausible 
ideas. Firstly, the driver/ 
rider/pilot “wears” the 
car, like one of those 
skydiving wingsuits, 
lying prone in the 
chassis. Controlling 
it is closer to riding 
a superbike than a car. 


with hands and feet 
performing separate 
tasks. Secondly, it’s 
powered by firing a laser 
into a rear-mounted 
cone, creating a plasma 
shockwave theoretically 
powerful enough to 
launch it to 60mph in 
1.5 seconds. “Head first, 
belly on the ground, the 
sense of flying inches 
from the racetrack 
- to me, it’s the best 
and most exciting 
position I could find for 
a race car,” designer 
Charles Lefranc said, 
entirely seriously. 
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width to premiere an impressive 
new surface language. 

Prolonged exposure to car 
designers comes with its own 
health warning, but there really 
are sculptural qualities to the 
Prologue. The resolution of 
geometrical intakes into flowing 
front wings and the tension in 
the rear end are the hallmarks 
of a significant talent. There’s 
a 597bhp twin-turbo V8 
underneath, an advanced 
aluminium/steel chassis, all- 
new suspension, and a 48-volt 
electrical system that promises 
all sorts of environmental benefits. 
The interior, meanwhile, uses 
an OLED display that allows 
the driver and passenger to 
interact, and the materials are 
all deliberately patinated. 

“I wanted to deliver a fully 
theatrical experience,” Lichte 
told GQ. “We needed to do 
something radical, and I wanted 
to emphasise Quattro in our cars 
because it’s a big opportunity 
for us. Audi is Quattro, it’s not 
just the name of our powertrain. 

It should inform our whole 
approach and allows us to 
think differently.” 


TOYOTA: 

Mirai 

The hydrogen fuel-cell car has 

been a long time coming - GQ 
remembers driving a Ford Focus 
so equipped 14 years ago - but the 
big players are finally getting a 
move on. The Toyota Mirai (it 
means “future” in Japanese) is 
set to do for hydrogen propulsion 
what its Prius brother did for the 
hybrid: normalise it. The science 
is complex and expensive to 
realise, but in essence hydrogen 
is compressed and stored in 
high-pressure, carbon-fibre 
composite tanks, then sent 
through a platinum-llned 
membrane that splits up the 
electrons and protons. The 
former produce an electrical 
current that powers a motor, 
the only emission being water 
vapour. Eco-friendly Californians 
can lease the Mirai later this year, 
giving them a few months to get 
their heads round what must 
be the most wilfully ugly car 
ever made {below). At least it’s 
pretty on the inside. Jason Barlow® 
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Boiling point: Marco Pierre 
White’s rock’n’roll kitchen 
antics - from slashing his 
colleagues’ clothes to throwing 
out critics who asked for salt 
and pepper - helped project 
the profile of chefs in Britain, 
and photographer Bob Carlos 
Clarke captured it all. Now, 25 
years on, the chef’s White Heat 
cookbook is being re-released 


The book of revelation 

m if Marco Pierre White was the hrst rock'n'roll chef, 
then the White Heat cookbook - released 25 years 
ago and re-released this month - was his Exile On 
Main St Featuring photographs by legendary photographer 
Bob Carlos Clarke, for the hrst time aspiring cooks had a 
kitchen (anti)hero who legitimised their chosen profession, 
inspiring some of the best chefs in the world to turn the 
temperature in their kitchens all the way up to eleven. 
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+■ Heat of the moment: Marco Pierre White with Gordon Ramsay, who he once reduced to tears in his early career 


THE BOOK 

White Heat 25 
by Marco Pierre White 

He"s known as the original rock'n'roll chef, 
the enfant terrible of the kitchen, and 
Marco Pierre White's first London restaurant, 
Harveys, was the training ground for countless 
Michelin-starred chefs. Gordon Ramsay. Jason 
Atherton. Eric Chavot. It was the ultimate graduate 
scheme, the test of all culinary tests, and in 1990 it 
spawned what has become widely regarded as the 
most influential cookbook of the past 25 years. 

White Heat reignited cooking in within White's restaurant; the 

Britain. Before, it had been all energy, the friction, the heat, 

about the budding culinary scene Famously volatile. White 
across the Channel, the French, 


the polished shoes, the white 
buttoned-up uniforms. But here 
was a chef born on a council 
estate in Leeds who redehned 
the profession. Photographer 
Bob Carlos Clarke was the man 
who captured White in all his 
hlth and fury, a now iconic 
collaboration: White's straggly 
hair, the daily dressing down 
of his staff, a cigarette hanging 
loosely from his lips. Clarke 
captured the fervour that existed 


had no problem throwing 
out customers (and 
critics) who dared 
to ask for salt and 
pepper, he slashed 
his worker's clothes 
(while they were 
wearing them) with 
a carving knife if 
they complained of 
being too hot, and 
once left Gordon 
Ramsay in tears. 

Despite all this, 
the 25th edition is 
lorded by the world's best 
chefs pledging their gratitude to 
him, including Ramsay himself. 

Three years after the book's 
release. White left Harveys and 
his two Michelin stars behind, 
and moved to The Restaurant 
Marco Pierre White at the 
former Hyde Park Hotel (now 
the Mandarin Oriental). In 1995 


r ^ ^ 


he became the 
youngest chef ever 
to be awarded three 
Michelin stars, but 
in 1999 he retired 
from the kitchen. 

"I was no longer 
enjoying my time 
in the kitchen," he explains. "I 
could have lived a lie, pretended 
I cooked when I didn't, charged 
high prices, but I didn't want to 
lie and I didn't want to continue 
working 100-hour weeks. I 
wanted to enjoy life." 

White says he "craves 
ordinary" and it seems he got 
what he wished for. Now an 


ambassador for Bernard 
Matthews, he plants orchards 
and looks after his chickens. He 
may have consciously climbed 
down from Britain's peak of 
gastronomy, but in 2015 
White Heat remains as vital and 
important now as it was then. 
Why? Marco puts it down to 
the fact that Bob Carlos Clarke 
captured a moment. He made 
becoming a chef glamorous, sexy. 
"There's lots of cookbooks that 
are better than White Heat but 
White Heat just captures a 
moment in time," he says. "White 
Heat's more about inspiration 
than cooking." Alice Howarth 



If you can’t stand the Heat... chefs in praise of MPW 






GORDON RAMSAY 


ANTHONY BOURDAIN 


DAVID CHANG 


TOM KERRIDGE 


T 

“Marco Pierre White, 
he’s the man who 
started it. He’s the man 
who put the stake in 
the ground, gave chefs 
a profile, put London 
on the map, as well as 
shining the spotlight 
on the gritty side 
of being a cook.’’ 


T 

“Marco Pierre White 
gave us all a voice, 
gave us hope, 
a new template for 
survival... this book 
gave us power. It 
all started here.’’ 


w 

"White Heat has all the 
wisdom it takes to be 
the best packed into 
one slim volume... it’s 
so humbling and so 
amazing. It’s the best 
cookbook ever written, 
and it’s so much more 
than that, too.’’ 


T 

“Without Marco Pierre 
White and the White 
AVeaf cookbook, many 
a chef around my age 
would not be in chef 
whites. We would 
probably be on a 
building site or on 
a fishing boat.’’ 
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Chase Vodka 


H its reputation may 
reach around the 
globe, via San 
Francisco where it 
recently won Best Vodka at the 
World Spirit Competition, but 
Chase Vodka starts life much 
closer to home in the rolling 
fields of Herefordshire. It was 
here that William Chase first 
used the family crop and his 
entrepreneurial talents to create 
Tyrrells crisps, and now where he 
harvests the organically grown 
potatoes to produce Britain’s 
only potato vodka. He started 
production of the spirit in 2008, 
but already this independent 
family-run, single-estate distillery 
has raised the humble tuber to 
new heights; their traditional 
distilling method is so refined 
that the resulting vodka 
doesn’t even need to be filtered. 
With its effortless purity 
balancing the natural sweet and 
creamy notes, this English classic 
is best enjoyed in true Russian 
style - served thrillingly cold, 
in a small glass, completely 
unadulterated. Amy Matthews 
£33 . 1 williamschase. co. uk\ 



TASTE 



Three new London members’ clnbs get onr proposals... 



Upstairs at UEscargot 

48 Greek Street, London Wl. 

lescargotrestaurant.co.uk 


© 

The setup: A new members’ space 
inside the capital’s oldest French 
restaurant. You’ll remember its new 
owner Brian Clivaz as the man who 
reopened Mayfair’s The Arts Club. 
Standout feature: The barrel-vaulted 
Salon Grand Siecle at the top of the 
building. It provides the bar and 
dance floor, you provide the party. 

In the restaurant: French food so trad 
you could be in the Twenties. Snails, 
obviously, are the order of the day. 



South Kensington Club 

Queensherry Mews. I ondon SW7. 

southkensingtonclub.com 


© 

The setup: Two buildings knocked 
through into one enormous club that 
includes a vast spa (specialising in 
Russian-style banya - they know their 
locals), gym, terrace and juice bar. 
Standout feature: The Voyager Club 
has a room for putting on talks by 
explorers, and arranges expeditions 
to places such as the North Pole. 

In the restaurant: Provenpale 
cuisine - what else for a club on 
such a health kick? 



The Club at Cafe Royal 

68 Regent .Street. I ondon Wl. 

clubcaferoyal.com 


© 

The setup: A private set of 
entertaining and dining spaces 
in the hotel once frequented by 
Oscar Wilde and Elizabeth Taylor. 
Standout feature: The Domino room, 
which is almost cartoonish in its 
lavishness (gold leaf, intricate plaster 
work). It’s also the main restaurant. 

In the restaurant: Seasonal British 
fare from chef Andrew Turner. Since 
Churchill ate here, we suggest starting 
with a very dry Martini. Charlie Burton 



• 150 Norwood Road, London SE24. 
020 8671 7499 jtulsehillhotel.coml 


THE PUB 


l\ilse Hill Hotel 


S Tulse Hill is one of those liminal places 

that are common in south London: close to 
everywhere - in this case Brixton, Clapham 
and Dulwich - but strangely undehned in itself. 

So when this pub was simply the spit-and-sawdust 
Tulse Hill Tavern (as it was from 1840 until last year) 
it was as unremarkable as you'd expect. Today 
however, having had a radical facelift courtesy of 
new owners the Metropolitan Pub Company (it 
now checks all the exposed-hlament-lightbulb/ 
open-fronted-kitchen boxes) there is, for the 
hrst time, a good reason to stop in rather than 
travel through the locale. 

At weekends the restaurant area is full of 
rosy-cheeked families taking on plate-defying roast 
lunches, while the main bar serves small-batch spirits 
and local beers with names like "Hop Stuff" to men 
in weekend shirts and younger guys with facial hair 
and undercuts. Perhaps the new owners' smartest 
move was to spend proper money on the "Hotel" bit 
- it has become a regular bolthole for out-of-towners 
going to the Brixton Academy or visiting relatives 
in the residential sprawl beyond. 

Sipping on our smoked-vodka Bloody Mary, we 
wondered where the disenfranchised old locals had 
fled to. But we didn't worry about it for long. CB 


The big cheese: 
Halloumi and 
okra, now 
serving at the 
reborn and 
remarkable 
Tulse Hill Hotel 





TASTE 







THE NEIGHBOURHOOD 


Rye, East Sussex 


Tuscan Kitchen 


Rye’s tortino 
al cioccolato 


dessert (left) 


The luxury double room at The George 
In Rye (above); The Ship Inn’s egg and 
soldiers breakfast (below) 


The Landgate restaurant 
(left) and itsfocaccia 
bread (below) 


The Ambretteat Rye’s 
(inset) cinnamon 
poached pear dessert 
with chillies, thyme and 
honey icecream 


Train: 


Time: 


Drive: 

London St Pancras to 


Around one hour 


London to Rye, one 

Rye, from £36.70 return 


and 15 minutes 


hour and 48 minutes, , 

Kf/iefrazn/zne.corrl) 




via the M20 y 


Once one of the major centres of trade in England and a member of the Cinque Ports 
federation, this hilltop town perched above Romney March is famous for smugglers, 
authors such as Henry James and artists such as Paul Nash. Other famous locals have 
included Tom Baker and Sir Paul McCartney. Today, it is being reinvented as a cool 
weekend destination for food and fresh air - and arguably the best beach in Britain. 


Situated in a handsome 
refurbished former 
coaching inn on the 
High Street (1) The George 

In Rye (98 High Street 01797 
2221 14, \theqeorqeinrve. comj \ is 
the hrst destination' for stressed 
City types, plus, a host of loyal 
regulars. The rooms are great 
and locals congregate in the 
bar for lunch while The George 
Grill is for more formal occasions. 
One downside is that there is 
ho hotel parking and setting 
down on the busy street can 
be difficult. 

The old team behind The 
Engineer in London's Primrose 
Hill are the brains behind ( 2 ) 

The Ship Inn {The Strand. 01797 
222233, Itheshipinrye. co. uklj . The 
result is your perfect gastro pub. 
All Fifties Festival of Britain- 
inspired graphics, it is a little 
bit rough around the edges 
but all the more charming for 
it. The bedrooms upstairs are 
bright, cheerful and booked 
way in advance. 

For a more old-school 
approach, head for (3) The 
Landgate (5-6 Landgate. 01 797 
222829, \landqatehistro. co. u1<\ . 
Just beyond the town's only 
remairiing gate - as built on 
the instructions of Edward III - 
for a long time it was the only 
decent eatery for miles around. 
The lighting is terrible but the 
food is very good - save space 
for a pudding. 

Modern Indian is not what 
you expect in a picture postcard 


town like this, but (4) 

The Ambrette At Rye [24 

High Street 01797222043, 
[theambrette. co. uk )\ serves locally 
sourced food excellently cooked. 

For Italian, (5) Tuscan Kitchen 
Rye (8 Lion Street. 01 797 
223269, \tuscanl<itcherve. co. uFjl 
has won local hearts and a 
recent change in owners doesn't 
seem to have dimmed its 
popularity. One medieval street 
over, (6) The Union Steakhouse 
(8 East Street 01 797 229289, 
\theplouqhrye. co. uk}| is the 
place for great meat and good 
atmosphere. The town, however, 
is most famous for its hsh - 
particularly local scallops - 
and (7) Webbe’s At The Fish 
Cafe [1 7 Tower Street. 01 797/ 
222226, \webbesrestaurants. [ 
lco.uk) | is reliably good. 

(8) The Globe Inn Marsh 
[1 0 Military Road. 01 797 
225220, [qlobeinnmarshrye.com)\ 
was recently named one of 
the best pubs in the country, 
and the praise is well deserved. 
The decor is, well, quirky (it 
looks as if, having been unable 
to pick a style, it has decided to 
go with every style) but-it is 
comfortable, the service 
friendly and the/ 
food surprisingly good 
- as well as generous. 

If you are heading 
for Camber Sands 
a few miles away, 
try (9) The 
Gallivant 
[New Lydd 
Road, Camber. 

01797225057, 

Itheqallivant. \ 

lco.uk), | a 

refurbished motel 
opposite the beach 
car park, for a 
pre-paddle lunch. 

Robert Johnston 


The Globe Inn Marsh, named 
one of the best pubs in the 
country by the Telegraph 


|i The dining room of The Gallivant, 
Rye’s refurbished motel by the sea 
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THE HOTEL 

Kings Head, 
Cirencester 


The new Kings Head 
in Cirencester, 
Gloucestershire, has 
been eight years in 
the making - or 1,800 years, 
depending on how you look at it. 
Once a run-down coach-party 
hotel that hogged a prime 
Cotswold plot, it closed in 2007 to 
begin its £7 million metamorphosis 
into a luxurious hve-star bolthole. 

This involved more than a lick 
of Farrow & Ball. As Cirencester 
is swimming in Roman history, 
two years were spent meticulously 
excavating the site, a team of 
archaeologists digging into the 
bowels of the Grade-II listed 
building. A mosaic they unearthed 
dates back to around 200AD and 
now serves as a talking point in 
reception - especially as it's below 
ground level, covered in reinforced 
glass and looks like a disconcerting 
hole in the floor. The rest of the 
subterranean hollow now forms 
a warren of rooms, housing a spa, 
wine cellar and private-dining area. 

Above ground, the reborn hotel 
is also unrecognisable. There's a 
relaxed restaurant, headed up by 
two alumni of Marcus Wareing's 
Petrus and serving food from a 
Robata-style grill. With the award- 
winning Vineyard Group at the 
helm, the wine list is predictably 
vast and well-informed. 

But, you'll hnd, the real draw 
is upstairs. The 45 super-luxe 
bedrooms have the cool bare-brick 
feel of a Brooklyn loft - but these 
bricks and beams are from the 
original 14th-century inn. The gin- 
and-tonic kit (Portobello Rd Nol71 
was picked for GQ), enormous 
bed and hi-tech Mac Mini system 
bring a refreshing blast of the 
21st century. Eight - OK, 1,800 
- years well spent. Jennifer Bradly 



• 24 Market Place, Cirencester, 
GL7. 01285 700 900, 

|kingshead-hotel.co.uk | 


Oh, look! 
Gordon 
Ramsay 
and 

Richard 
Caring 
both have 
shiny new 
ventnres in 
London’s 
West End... 



THE RESTAURANTS 


In a nutshell 


Who’s behind 
the pass? 


Order this 


O 


O 


o 


Thirsty? Q 


Nice room? 


If we were 
being picky 


Talking point 


Go there 


stepping up to the 
plate (from left): 

Ivy Market GrilTs 
shepherd’s pie; 
Heddon Street 
Kitchen’s pork belly 


O 


O 


o 


o 




Caring brings The Ivy to the masses 
with an outpost in the heart 
of Covent Garden’s tourist zone. 


The Ramsay empire adds another 
casual dining room, following 
the success of Bread 
Street Kitchen in the City. 


Ramsay defector Sean Burbldge, who 
has seen action at Petrus and Gordon 
Ramsay au Trianon in Versailles. 


Maria Tampakis, formerly of 

Bread Street Kitchen and 

New York’s Jean-Georges. 


Keep it old-school Ivy with 
the shepherd’s pie (£72.75). 


Slow-roasted Saddleback pork 
belly with spiced apple sauce 
(£76). Standout brilliant. 


Jeffrey Archer used to order Krug 
with the above. Since there’s none 
on the menu, we’d opt for the 
Rioja DSG “Lagrimas de Graciano”. 


Kick off proceedings with a 
bang-on-trend Brits Spritz 
(Kamm & Sons aperitif, elderflower 
cordial, soda and Prosecco). 


French in style, it locks out 
the hustle and bustle - but 
it’s no see and be seen. 


Brooklyn-style post>lndustrlal 

chic. It’s fine, but you’ve 
seen a million like it before. 


From the menu to the 
interior, it seems to owe 
a lot to Chelsea’s Colbert. 


The vegetables that came 
with the Goosnargh duck 
were over-seasoned. 


An Ivy Cafe was reportedly in the 
works four years ago, but the site 
became Little House instead. 


On the opening night 100 bookings 
didn’t show up. Ramsay claims 
it was sabotaged by a rival. 


1 Henrietta Street, London WC2. 
Itheivvmarketqrill.comI 


3-9 Heddon Street, London Wl. 
Iqordonramsav.comi CB 
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TASTE 


THE RECIPE 


Ristorante Frescobaldi 


When the best wines are only sold 
by the bottle, you must sometimes 
reluctantly sacrihce the perfect food 
pairing. But the Frescobaldi family's 
hrst UK standalone restaurant, serving up 
Tuscan classics (like this veal pappardelle) 
in London's Mayfair, sidesteps the problem 
by offering most of its 150 bins by the glass. 
What more could you expect from one of Italy's 
most celebrated wine dynasties? jb 


# Frescobaldi, 15 New Burlington Place. London 
Wl. 020 3693 3435, |frescobaldirestaurants.com| 


Veal cheek pappardelle 


FORTHEVEAL 

CHEEKSAUCE 

Ingredients (serves 4) 

• 4 veal cheeks 
Salt 
Pepper 

• lOg flour 

• 20nnl olive oil 
400nnl Pomino Bianco 
white Frescobaldi 
house wine 

• 2 carrots 

2 celery stalks 

• 1 white onion 

• 2 litres of good 
chicken stock 

Method 

• Season the veal cheeks 
with salt and pepper, 
then dust with flour. 
Heat a pan to a medium 
temperature, add a little 
olive oil and then sear 
the veal cheeks on all 
sides. When a golden 
colourappears,add 
the Pomino Bianco and 
then pour the contents 
of the pan into a baking 
disband set aside. 
Returning the pan to the 
heat, add a little more oil 
and then the vegetables 
until they are lightly 
browned. Add the 
vegetables to the 
baking dish with the 
veal cheeks and cover 
with the chicken stock. 

I •Place covered in a 
preheated oven at 
160Cfor3 hours. 
Remove the meat 
(and discard the fat). 


TO FINISH THEDISH 

Ingredients 

• 20ml olive oil 

• 2 garlic cloves 

• 400ml Pomino Bianco 
white Frescobaldi 
house wine 

• 100ml chicken stock 

• Pappardelle 

• Rosemary 

• Parmesan 

• Laudemio extra 
virgin olive oil 

Method 

• Add the olive oil to 

a hot pan with finely 
chopped garlic. Slightly 
cook the garlic, then add 
the Pomino Bianco. 

• When the alcohol has 
evaporated, add the 
cooked veal meat 
and the chicken stock. 
Season the sauce 

to taste. 

> Cook some pappardelle 
according to the packet 
instructions (or make 
your own). When 
cooked, add it to the 
pan with the pasta sauce 
and cook fori minute. 

I Serve with chopped 
rosemary, Parmesan 
and Laudemio extra 
virgin olive oil. 


JHE CLUB 


Beaver Lodge 


Thursday-Saturday, 10pm-2am. 266 Fulham Road, 

London SWIO. 020 7590 3609, [beaverlodge-london.com| 


I The latest bar from London-based The Inception Group (aka 
Charlie Gilkes and Duncan Stirling) has hit Chelsea. Mixing the 
■ duo's know-how in high-end boozers with a hefty dose of fun, 
grab your cowboy hat and saddle up for your new favourite saloon... 




Why do the names Gilkes and Stirling sound familiar? 

The pair own a series of eccentrically themed clubs across town. 

You probably know Maggie's (the Thatcher-monikered Eighties 
bar), Mr Fogg's (based on Jules Verne's globe-trotting Around 
The World In 80 Days), and the Italian-themed Bunga Bunga. 

What's the theme here? 

Southern saloon meets ski lodge. It's no half-hearted 
attempt either - think proper howdy cowboy, 

rootin' tootin', line-dancing-in-plaid-shirts ranch. 

A real home from home on the range 
Don't mistake the fun for frivolity - Beaver 
Lodge's bourbon-based cocktails mean 
business, while its Chelsea postcode and 
Gilkes' royal connections (he's mates with 
Harry and Wills) mean a night in esteemed 
company. Just eat before you arrive. 
What, no food? 

Not yet, but boy can you drink. Bulleit 
bourbon is Beaver's liquor of choice 
- the Bulleit Julep is simple, but has 
the perfect balance of sharp and sweet 
flavours: bourbon, lime, mint and sugar. 
What's it like inside? 

There are two main rooms, both adorned 
with American memorabilia - a bar area 
with plenty of seating, and a larger dance 
floor area next door with wagon wheel 
DJ booth. 

And the music? 

In keeping with the bar itself: loud, brash, 
and fun. Mostly rock'n'roll, with a dash of party 
house and hip-hop thrown in for good measure. 

Look out for... 

The staff's choreographed line dance, which happens 
once every evening. Ben Travis © 


The science 
of going out... 


Hot cowgirls 


Bulleit bourbon 


Beaver 


Beaver Lodge 
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VICTORINOX 


REGATTA JACKET 


Crafted from innovative, lightw/eight paper touch material and 
featuring a see-through peripheral hood the Regatta jacket is 
the perfect accompaniment for your every day adventure. 


VISIT US AT 95/96 NEW BOND STREET LONDON WIS IDB 



Vfeuve Clicquot 
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From all corners of the 
country the votes have 
been cast, the nominations 
are in, and from thousands 
of entries, here is the 
shortlist for the inaugural 
GQ Food & Drink Awards, 
presented by Veuve 
Clicquot. It is now down to 
our panel of expert judges 
to decide who will win on 
the night at the awards 
ceremony to be held at the 
Bulgari Hotel, London, in 
April. Results will appear 
in the June issue of GQ. 






Thought for food 
(clockwise from top 
left): Berners Tavern 
at London Edition; 
The Milk Thistle, 
Bristol; crapaudine 
beetroot at The 
Ledbury, London; 
the Brooklyn cocktail 
at Nightjar, London; 
the Palomar, London; 
oysters at The Pig On 
The Beach, Dorset; 
treacle smoked 
salmon at The Yew 
Tree Inn, Cheshire 





story Stephanie Soh Photographs Getty Images; Rex 




GQ FOOD & DRINK AWARDS 


BKST 

RESMiR \ Vr 

# Cafe Murano (london) 
\catemurano.co.uB 

# Gymkhana (London) 
\qymknanalonclon.com\ 

# L'Enclume (cartmel, 
cuMBRiA) |/enc/ume.co.u/c| 


• Diego 
Masciaga 
at The 
Waterside Inn 
Waterside-inn.co.uk \ 

• Matthew Mawtus at 
Pollen Street Social 
\pollenstreetsocial. com \ 

• Darius Namdar at 
The Colony Grill Room 
Icolonyprillroom. com\ 

BEST 

SOMMELIER 


# Restaurant Nathan Outlaw 

(ROCK, CORNWALL) 

1 nathan-outlaw. com 1 

# The Ledbury (London) 

\theledbury.com\ : 

# David Galetti at Le Gavroche 
: le-g avroche.co.uk 

. • Stefan Neumann at Dinner 

By Heston Blumenthal 
■ \dinnerbyheston.com\ 

• The Palomar (London) 
\thebalomar.co.uk\ 

• Laure Patry at Pollen Street 
Social\bollenstreetsocial.com\ 

BEST 

BAR 

# Mr Fogg's (LONDON) 
\mr-foaas.coni 

# Adam Pawlowski at Northcote 
\northcote.com\ 

'■ # Michael & Charlotte Sager- 
Wilde at Sager-rWilde and 
Mission) ^aqerandwilde. com \ 


I Michael Simms at Sartoria 
\sartoria-restaurant. co. 

BEST 

IMERIOR 

• Berners Tavern (at London 
ED iTiON) |hernerstavern.coj^ 

• Coworth Park 

I dorchestercollection. com/ \ 
\cowortfil 

• Fera (at claridge'S) 
\teraatdaridaes. co. uk\ 

• Old Tom & English 
[DtdtomandenQtisn. com\ 

• Scott's ^cotts-restaurant com \ 

• Sketch sketch. /ondon 

BEST 

FIB 

• The Anglesea Arms (London) 
[theariQleseaarms. com\ 

• The Camberwell Arms (London) 
\thecamberwellarms. co. uk{ 

• The Duke of Cumberland 

(HENLEY, WEST SUSSEX) 

pukeofcumbertand. com \ 


# The Lord Poulett Arms 

(HINTON-ST-GEORGE, 

SOMERSET) 

\lordboulettarms. corn] 

# The White Horse 

(CHICHESTER, WEST SUSSEX) 

\tbewbiteborse.co.uk\ 

# The Yew Tree Inn 

(BUNBURY, CHESHIRE) 

\tbeyewtreebunbury com\ 
BEST 

HOTEL 

# Claridge's (london) 
\claridqes.co.uk\ 

# Cromlix (dunblane, 

PERTHSHIRE) 

\cromlix.com\ 

# Gidleigh Park (devon) 
\qidleiah.co.uk\ 

# The Beaumont (London) 
\tbebeaumont. c6jfi\ 

# The Merchant (Belfast) 
\tbemercbant hotel, com \ 

# The Pig On The Beach 

(STUDLAND BAY, DORSET) 

\thebiqhotel.com\ 



# Nightjar (London) 
\barniqhtiar.com\ 

# The Connaught Bar ( London) 
\the-connauqht. co. u/c| 

# The Devil's Advocate 

(EDINBURGH) 

|devz7sadvocateedinhurQh.co.u/c| 

# The Milk Thistle (Bristol) 
\milkthistlebnstol. com\ 

# White Lyan (London) 
\whitelyan.com\ 

B EST 

CTIEE 

# Jason Atherton 
\iasonatherton.co.uk\ 

# Nieves Barragan Mohacho 
\barrafina.co.uk\ 

# Angela Hartnett 
\schoolothartnett. co. uk\ 

# Glynn Purnell 
\lDurnellsrestaurant.com\ 

# Tom Sellers |tornse//ers. co. uk\ 

# Martin Wishart 

I martin-wishart.c0.uJ4 

BEST 

ERONT 
OE HOUSE 

# Jesus Adorno at Le Caprice 
]le-caprice.co.uk\ 

# David Boyd at Sketch 
sketch. london 

# Daniel Greenock at Marcus 
}piarcus-wareing. com\ 


The judges 


Introducing 
GO’S panel 
of experts 
at the top 
of their 
fields in the 
worlds of 
food and 
drink, PR, 
retail and 
interior 
design 




Justin Carter 


Recently poached 
by cafe/bar group 
Loungers to manage 
their 50-plus UK 
sites, Carter’s 
expertise spans the 
length and breadth 
of the country. 
Carter began his 
entrepreneurial 
career as the 
founder of The 
Elbow Room 
pool-bar chain. 



Tom Kerridge 


Two-Michelin-star 
pubs simply did not 
exist before Kerridge 
opened The Hand 
& Flowers, and it 
remains the only pub 
in the world to hold 
that honour. (As the 
restaurant of GQ’s 
Chef Of The Year 
2014, The Hand & 
Flowers was not 
eligible to enter 
these awards.) 



1 

April Bloomfield 

■ 

1 

Matthew Freud 

■ 

1 

Oliver Peyton i 


n 


Birmingham-born 
chef Bloomfield 
is a star of the 
transatlantic food 
scene, having 
honed her craft 
at Bibendum, The 
River Cafe and 
California’s Chez 
Panisse. She has 
earned Michelin 
stars for both The 
Spotted Pig and The 
Breslin gastropubs. 



Adam Hyman 


Hyman is the 
founder of CODE 
restaurant 
consultancy and 

CODE Bulletin, an 
exclusive newsletter 
for food and drink 
insiders. Pored 
over by more than 
2,000 of London’s 
hospitality leaders, 
Hyman is regarded 
as the “eyes & ears 
of the industry”. 



Lord Rose 


Former executive 
chairman of Marks 
& Spencer, Stuart 
Rose was knighted 
in 2008 and 
subsequently 
made a life peer in 
September 2014. 
Having also held 
CEO positions at 
Arcadia Group and 
Argos, Rose is a 
veritable titan of 
British business. 



As arguably the 
most powerful man 
in British public 
relations, you can 

count on Freud to 
know a thing or two 
about wining and 
dining. The PR guru 
is the head of Freud 
Communications, 
whose clients 
include Soho House 
and the Gordon 
Ramsay Group. 


Matt Hobbs 


Having worked his 
way up from toilet 
cleaner to manager 
at The Ivy, Hobbs 
went on to run front 
of house at Soho 
House New York 
and Scott’s. He now 
finds himself in the 
esteemed position 
of being managing 
director at the 
legendary 
Groucho Club. 



Not only did he 
re-invent London 
nightlife with his 
legendary Atlantic 
Bar, as the owner 
of the Peyton And 
Byrne group he is 
the man behind 
venues such as The 
Royal Academy’s 
Grand Cafe. He is 
also a long-standing 
judge on the Great 
British Menu. 



Tara Bernerd 


From five-star 
hotels and private 
members clubs to 
super yachts and 
plush apartments, 
Bernerd is a virtuoso 
of luxury design. 

As the founder of 
interior architectural 
practice Tara 
Bernerd & Partners, 
her contemporary 
decor can be found 
across the globe. 
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Dew Generation \Z0 

Inspiration. Engineered. 


Impressive Isn't It? What a fittlE inspiration can do. Inspiration is what gave the new Generation i20 
its eye-catching good looks. It’s also what gave it a refined, spacious interior and clever, intuitive 
technology. Inspiration isn't just impressive. For us it's essential. Open your eyes to it, From £10,695* 
Find out more at hyundai.co.uk 



Fuel consumption in MPC fl/IOOkm) for new Generation 120 range: urban 30.7 CS.23 - 80.7 (3.53, 
figures are to be used as a guide tor comparative purposes and may not reflect ail driving resutts. 

TfiaiHJfli. 5 Vpar Uni|fnitf?d MHpagp Wafrantg tpnris and exclu^lcHis auplyi, VKItwwwhywndai.ca uif/own|Fvg or your local dealer 
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REWTHiriKinG. 
nEW POSSIBILITIES, 


Extra Urban 53.3 £5.3) - 3A2 (3.0]. Combined 42,2 (6.7) - BS3 (3,2). COi Emissions 155-84g/km. These official EU test 
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EXPRESS 

YOURSELF 


The only way to explore India is by luxury 
train, complete with your own waiter 



AH, the humble cruise: mass griller of teak- toned geriatrics, 
broiler of more shellhsh than a biblical apocalypse and a 
way to get somewhere really, really slowly 

Of course, cruises have never really been about 
transport - even less so now they're going high-end, 
becoming Michelin- starred versions of Waiting For Godot 
- but that might change with the resurgence of what the 
travel industry is now terming the "land cruise". Put 
simply: long-distance luxury train travel. 

The Maharajas’ Express is the perfect example of the 
comeback. If you only have a week to spare and want 
to see India, good luck. You'll either spend most of your 
time on baking roads to the soundtrack of bleating horns 
and your own pulsing headache, or passing your days in 
the country's domestic airports. Take the 19-car Maharajas, 
on the other hand - selecting, say, the seven-night 
"Heritage of India" route, as GQ did - and you can cover it 
off in your sleep (not a metaphor: the train travels at night, 
depositing you from your luxury cabin, stress-free and 
refreshed, to a different destination each day). 

The journey - from Mumbai in the west to DELHI in 
the north - takes in the Ajanta caves, Udaipur's City Palace, 


the forts of Rajasthan and, of course, the Taj Mahal. In all, 
the Maharajas' Express travels more than 1,500 miles, but 
the country is revealed to you as if on conveyer belt. 

The train itself is a mash-up between tradition and 
convenience. Inside: stained-oak panelling, the bar of your 
dreams and two dining cars that, while on the migraine side 
of decadent decor, are stunning. But from the outside, it's 
sleek - more Heathrow Express than Orient Express - with 
hi-tech suspension to ensure a good night's sleep. 

The dedication to service is faultless. You are assigned 
an individual waiter (ratio of staff to passengers on board 
is an impressive 1:1) who will look after your every whim 
on board. And your assigned staff member is not allowed 
to sleep until you do, meaning a dinner that stretches on 
into the night can come with a side-serving of mild guilt. 

The cabins range from the standard double to the frankly 
ludicrous (the 456 sq ft presidential suite boasts two 
bedrooms, two baths, and a lounge), but all ensure you'll 
never treat a traffic jam or a missed flight connection with 
quite the same sanguine shrug ever again. Stuart McGurk > 
The Heritage Of India route st arts at £6,840. 
\mahargias-express-india. corn\ 


Rail blazer 
(clockwise from 
top): The Mayur 
Mahal restaurant 
aboard the 
Maharajas’ 
Express; the 
presidential suite; 
the train’s sleek 
exterior; a suite at 
La Reserve Paris 




FRENCH FANCY 

Soon to become a staple of the bi-seasonal 
fashion clan is La Reserve’s first Paris hotel 
peculiar, a 40-room hideaway designed by 
Jacques Garcia and housed in a Haussmann- 
style mansion tucked away between the 
shopping meccas of Rue Faubourg 
Saint-Honore and Avenue Montaigne. 

Rooms st art at £1020 per nigh t including 
breakfast ya reserve-pa ris.com \ 
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TRAVEL 


HOTEL 

OFTiwjMOivrn 


The small but perfectly formed Baros in the Maldives attracts serious celebrities - but GQ got there first 



WHEN the likes of the Beckhams 
start invading your favourite 
resort, then you know the world 
is watching. Well, GQ has not only 
been watching Baros - we've been staying 
there for more than a decade. Baros is not 
only the best Maldivian destination - it's 
been voted the best hotel in the Maldives 
on more than one occasion - it's also GQ's 
favourite beach resort in the world. 

The reason for this is simple. Compared 


with most Maldivian resorts it is actually 
quite small and you can walk around the 
island in less time than it takes to hnish 
a large vodka and tonic. It has just two 
restaurants, both of which have a standard 
of cuisine that you would normally only 
expect to hnd at the top of one of the many 
odd-shaped buildings that have sprung up 
over London in the last hve years. 

Then, of course, there is the service. Asian 
service is something of an art, and is still the 


very best there is, but Baros even manages 
to improve on this, as the staff make you 
feel as though you are royalty. Proper 
royalty, not the kind you hnd featured 
in the mid-market Sunday newspapers. 

However, what Baros has above all other 
Maldivian resorts is its sense of calm. As the 
islands have become ever more popular, so 
they have started to be inundated by the 
kind of people who don't leave their villas 
unless they know there is a bunch of 
paparazzi hiding behind the 
lilos. So while Baros might be 
increasingly popular with the 
ridiculously famous, the "vibe", 
the illusory yet palpable sense 
of chill that you really only hnd 
here, has stayed the same. 

A short boat ride from Male 
International Airport, just next to 
the capital, as you arrive in Baros 
all you can see is a pretty 
palm-hlled atoll, the kind of 
Crusoe-like apparition that, these 
days, are increasingly hard to hnd. 
In a way, the quintessential 
Maldivian experience is one of 
artihciality - albeit the most 
tranquil and beautiful artihciality 
in the entire world - and it's one 
that encourages you to leave 
you cares and woes on the dock 
as you step off the boat, like a 
pair of unwanted Birkenstocks. ® 
I Paros, corn] 


A palmed life: 
The deluxe 
villa at Baros, 
voted the 
best hotel in 
the Maldives 



Kuoni tkuoni.co.iM offers seven nights 
with breakfast at Baros Maldives in a 
deluxe villa, including flights with Sri 
Lankan Airlines from Heathrow and 
transfers from £1,578 per person, based 
on two sharing. For fur ther informa tion 
on Baros Maldives, visit |baros.com| 
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^ STORE ^ 
r DE FORCE ^ 

Patek Philippe has 
quintupled the size of its 
London Bond Street maison 
- but it’s still not large enough 
to host the company’s touring 
Grand Exhibition, on display 
at the Saatchi Gallery, 
London SW3, from 
L 27 May | pdtek.com\ A 
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A joy forever 

Patek Philippe marks its 
175th anniversary with a 
new twist on a timeless 
design: its perpetual 
calendar chronograph 


5270G chronograph 
and perpetual 
calendar in white gold 

by Patek Philippe, 

£118,940. patek.com 


AS celebrations go, Patek Philippe's 
175th anniversary in Geneva last 
October was something of a masterclass: 
hosted at the manufacture, preceded by 
a stunning audio-visual representation 
of its history in th^ form of a next- 
generation son et lumiere, and 
centrepieced with speeches by two 
scions 6? the dial-making family that 
took control of the business in 1933: 
honorary president Philippe Stern, 
and his son, Thierry, president of the 
independent, family-owned company 

Stern Sr reminded his audience that 
he'd celebrated both its 125th and 150th 
anniversaries and was therefore mindful 
of the changes in the Swiss watch 
industry that have seen Patek Philippe's 
stock rise as others failed to stay the 
course. He also elucidated the direction 
he'd set in train following that last big 
celebration 25 years ago - developing 
in-house movements to power its 
higher-complication watches. 

The latest example can be found 
in a key reference in Patek Philippe's 
development - a perpetual calendar 
chronograph dubbed the 5270G. The new 
hand- wound calibre is demarcated from 
previous iterations by the off-centre 
setting of its characteristic twin subdials. 

Otherwise the dial is a testament to the 
brand's timeless design ethos, including 
the flared lugs and rectangular pushers 
of its 18-carat white-gold case, "open- 
railtrack" tachymeter scale ("disrupted" 
to pass beneath the date display at six 
o'clock) along with superbly legible day, 
date, month and moonphase displays 
supplemented by leap year and day/ 
night indicators. BP 




Photograph Matthew Beedle 




Swiss movement^ English heart 



C9 HARRISON BIG DAY- DATE AUTOMATIC 


Made in Switzerland / Modified ETA 2836-2 automatic movement with Big Day-Date 
complication by Johannes Jahnke / 38 hour power reserve / 43mm, Hand-polished, 
316L stainless steel case / Anti-refleetive sapphire erystal / Exhibition case-back / 
Italian leather strap with Bader deployment 


EXCLUSIVELY AVAILABLE AT 


christopherward.co.uk 


Chr-WARD 

t, o N DON 


HUGO RIFKIND 


HOW NOT TO... 

...get stuck in a car 


There’s nothing like 
breaking down in the 
dark, frozen forests of 
Russia to make you 
feel like less of a man... 

I t's 1.30am on a Sunday, about 40 
miles outside of Moscow, and my 
taxi is rewingly and smokingly 
stuck in a pile of snow that might, 
or might not, be part of a road 
through a forest. You know the sort of 
forests that horror hlms happen in? 
Where people see a thing, and gasp, 
and then rush off, careering madly 
through the trees, branches whipping 
at their faces, stumbling, falling, rising, 
tripping, while the thing grows ever 
closer? And then, at the end, when 
they think they are safe, they burst 
out into a clearing, and there's a head 
on a spike and they look at the face 
and it's theirs? 

Yeah? Well it's that sort of forest. 
One of those. 

The driver, head still on, turns 
around and grimaces at me. 

"Borscht," he says, over the sound of 
snow thudding onto the roof. Did you 
know that snow could thud? Well, it 
bloody can. "Vladivostok," he adds. 
And then, more bleakly, "Smirnoff, 
Perestroika. Gazprom." 

These may not be his exact words, 
but the mood is clear. I'm on the way 
to a party, for which I am already - 
very Russianly - seven hours late, 
and neither Mr Borscht nor I are 
quite sure of the address. Probably 
it's not much more than a mile away, 
but miles loom terribly large in 
conditions such as these. 

Forget the thing, although Tm sure 
there is one. Did you ever see the cult 
him, Leningrad Cowboys Go America? 
It starts with the bass guitarist 
freezing to death, after staying too 
long outside, practising. His band end 
up strapping him to the roof of their 
car, bass still pointing to the sky, and 
drive off on tour. This would be me 
if I attempted to walk it. An oddly 
shaped mound of snow and ice would 
thaw come the spring, and there I'd 



be, standing in my Converse, jeans 
and anorak, grimacing at one hand 
outstretched with a phone still in it. 

Existentially speaking, "getting 
stuck" is a quite different experience 
from "breaking down". The latter 
is a mechanical problem, thereby 
affording you a degree of serene 
fatalism about the situation, even if 
it's technically your own fault. Being 
stuck, though, involves having a 
perfectly functioning vehicle which 
you've simply managed to put in 
entirely the wrong place. It's a 
metaphor for reaching beyond, and 
failing. To be stuck in a car is to accept 
that you are not the person you 
thought you were two minutes earlier. 
That guy was going places. You aren't. 

There's a thrill, all the same, in the 
prospect for macho problem solving. 
The hrst time I ever got stuck in a car 
was also in a forest, but very, very 
different. It was midsummer, and 
daylight, and I was with a bunch of 
friends on a mushroom-picking 


It’s cold outside: 
For a Brit in 
Russia, being 
only ‘one mile 
away’ can seem 
like a million 


excursion in Scotland when a Land 
Rover got stuck in a muddy ditch. 

We were a fairly hapless bunch of 
urban nincompoops, to the extent 
that I dimly remember a couple of 
guys being in white combat trousers 
(1998). Still, that didn't stop 
everybody getting into the spirit of 
the thing, squatting down, sucking 
teeth, and placing sticks in places, 
as some atavistic muscle-memory 
told us a man in these circumstances 
should. By the time we got the thing 
free, we were all splattered with mud 
and whooping. It was ace. 

This turns out pretty similar. He's 
brave, is Mr Borscht. "Dostoyevsky!" 
he says, and perhaps, "Leonid 
Brehznev, Gorky Cosmonaut!" Then 
he steps from the car, gets a tarpaulin 
from the boot, and directs me to help 
him stuff it behind the front wheels. 
Then I push from the front while he 
reverses, and then we swap places, 
because he's a terrifying Russian 
taxi driver and I'm only a writer. 

And eventually, we escape. 

In the end, we hnd the hotel Tm 
aiming for, and the party is, indeed, 
raging on. "For vhy you are cuffered 
in shit?" says some girl, as I walk 
triumphantly through the door. And 
so I explain, enthusiastically, with 
miming and everything, feeling like 
Ernest Hemingway might, just after 
shooting an elephant. 

"Neffer before you were stuck in 
snow?" she asks, after this has been 
going on for a while. 

Once, I tell her. Near Berwick. For 
ages, actually. It was Boxing Day. I 
tried to call the AA, but I couldn't get 
a signal. It was so cold. I thought I 
might die. So, after an hour I decided 
to walk for help. Only, the moment I 
stepped out of the car, I realised that 
the snow was only three inches deep. 
So I kicked it away, and drove off. 

"Russian men and Breetish men," 
she says. "Ferry different. And then 
she wanders off and I never see her 
again. Fair point, though. © 


• Hugo Rifkind is a writer for 
the Tinnes. 
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On the hunt for the perfect 
48-hour city break ensemble? 

Marks and Spencer has the answer 
with its SS15 collection, perfect 
for a fleeting weekend visit to 
a faraway metropolis. GQ 
touched down in Hong Kong 
and put it to the test 
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Mac, £110. Denim jacket, £39.50. 
T-shirt, £12.50. Jeans, £39.50. 
Sunglasses, £25 



Opposite: Suit, £199. T-shirt, £15. 
Watch, £45. All by Marks & 
Spencer. Available at selected 
stores and marksandspencer.com 






Denim shirt, £32.50. ' 
Chinos, £29.50. 
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Bomber jacket, £59.50. 
Shirt, £19.50. Trousers, 
£29.50. Trainers, £85. 
Sunglasses, £25. 
Backpack, £25 



Bomber jacket, £59. T-shirt, 
£15. Jeans, £35. Trainers, 
£85. Sunglasses, £25. 

All by Marks & Spencer. 
Available at selected stores 
and marksandspencer.com 
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Blazer, £179. Cardigan, £25. 
Shirt, £32. 50. Jeans, £25. 
Watch, £19.50. Belt, £29.50. 

All by Marks & Spencer. 
Available at selected stores 
and nnarksandspencer.com 







STORY BY MICHAEL WOLFF 


Having transformed his paper from Fieet Street also-ran ' ; 
to international white knight (and money pit), Guardian- • 
editor Alan Rusbridger is stepping down. But after 20 years 
of myth-building and martyrdom, can the acolytes lining up ^ 
succeed him ever step out of their master’s shadow? ^ 
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MEMBERSHIPS 
AVAILABLE* 


WE ALL KNOW THAT THE FIRST STEP IS THE HARDEST 


If you're not quite ready for a triathlon, how does a Bodycombat™ class, followed by a cappuccino sound? 
Or maybe just a swim? With three month memberships* available at David Lloyd Leisure, it's time to 
take the plunge. 




■ r r 


TO BOOK A OLUB TOUR TODAY OALL 0844 245 8052 
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Terms and conditions apply. Facilities, fees, classes and membership contracts vary by club. Certain activities may incur additional fees. 
*Monthly rolling contract after a 3 month initial commitment. 
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Alan Rusbridger is, to many, among the most 
admired newspaper editors of our time. He 
is of the stature, for some, of Ben Bradlee, 
the Washington Post editor responsible for 
Watergate, whose reputation was algebra- 
ically enhanced by the movie version of 
Bob Woodward and Carl Bernstein's All The 
Presidents Men (Bradlee was played by 
Jason Robards). Rusbridger, whose paper, 
the Guardian, led the Snowden revelations, 
has been - at a time when newspaper editors 
are more hoary than romantic hgures - sim- 
ilarly enhanced and media-ised (there is at 
least one Snowden him now underway). Of 
course, where Bradlee was quite a univer- 
sal icon, Rusbridger is, as a rehection of both 
his own views and his paper's niche market- 
ing, exclusively a left-wing one. And whereas 
Bradlee often cannily played counterpoint to 
his own sainthood, Rusbridger, perhaps as 
cannily, seems wholly to have embraced his. 

At 61, at the absolute pinnacle of his 
professional regard (and, it might seem, self- 
regard), Rusbridger has announced his coming 
retirement from the Guardian, casting his own 
reputation in stone (he will not leave until this 
summer, meaning lots of time for encomiums), 
while passing the much more equivocal state 
of the paper to someone else. 

While Rusbridger has transformed the 
Guardian and his own reputation from 
Fleet Street outlier to international brand, 
he has done this largely by abandoning his 
home-base business and betting the paper's 
patrimony on a worldwide digital expansion 
plan that has yet to yield any meaningful 
revenue. Annual losses at Guardian Media 
Group, now running at £30 million (and which 
have run as high as £7 6m), are controlled only 
through shrinking the newspaper's staff faster 
than the newer digital side expands. 

It is this embrace of the digital future, 
however existential, together with the paper's 
leadership on three particular stories - along 
with Edward Snowden and the National 
Security Agency, Julian Assange and 
Wikileaks, and the Rupert Murdoch empire 
and hacking - that has propelled Rusbridger's 


and the Guardian's reputation while con- 
founding its hnancial basis. 

It is something of a martyr's bet, a role that 
the long-suffering and cryptic Rusbridger, 
wears well. The Guardian is supported by The 
Scott Trust - which has historically consisted of 
a variety of proht-making businesses designed 
to support the paper (though since 2008 it 
has been a limited company). Rusbridger has 
liquidated those businesses and turned the 
cash to hnancing the Guardian's new mission 
in internet journalism. It is not a small point 
that Rusbridger has been able to cast this as a 
higher mission, one that might even be a better 
choice, or more noble one, than financial 
probity and survival. He is, in a way, making 
journalism's ultimate Hail Mary pass, willing 
to spend down The Scott Trust's £1 billion on 
truth and righteousness (or the Guardian's 
version thereof) in the hope that a way to 
proht with honour will be found. 

At the same time, there is a sense about 
Rusbridger that he doesn't believe a way will 
actually be found and that his is a lonely walk 
to the end. 

It is this sense of tragedy and grandeur and 
one-man-alone-in-a-disappointing-world that 
has made him much more than a mere editor 
or executive and, brand-wise, quite indispen- 
sable to an organisation whose most basic 
modus operandi is: "We follow Alan." 

This then, to say the least, is a complicated 
mantle to hand to someone else. 

T he dynamic, in the selection for a suc- 
cessor, is very much the father hgure 
- an ultimate, revered, unmodern 
father hgure (no psychology allowed 
here) - picking from among his devoted chil- 
dren, primarily a close circle of women he has 
mentored for many years. 

If the Guardian itself were to write this 
story of the culture at the Guardian it would 
likely be quite a disapproving one about 
the patriarchal male exercising undue and 
manipulative control over the dependent 
women around him. 

That in itself presents a curious manage- 
ment bind. Given the Guardian's high levels of 
correctness and self-consciousness, the expec- 
tation is that Rusbridger's successor will be a 
woman. But the women at hand are all aco- 
lytes, who have spent most of their careers in 
devoted attendance to their boss, and hence 
lack independence or their own authority. 

In recent years, this circle of followers and 
potential successors has consisted of four 
women, each of whom has performed duties 
of factotum, ofhce wife, deputy, alter ego, and 
keeper of the Rusbridger flame. 

The most signihcant was Georgina Henry, 
who died early last year, and played a kind of 
mother to the Guardian, helping to humanise 
the remote great man father. Rusbridger was 
uniquely close to and reliant on Henry and 
her death may have hastened his desire to > 
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Blowing their cover: The Guardian - under Alan 
Rusbridger - leads the coverage of 
whistle-blower Edward Snowden’s revelations 
about the National Security Agency, 11 June 2013 



It is his sense of ■■ 
tragedy and gr andeur 
that has made 
Rusbridger quite^H 
indispensible 
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Suzy Menkes, International Vogue Editor 
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The Guardian’s 
patriarchal narrative 
has a predictable ■ 
wrinkle - anotherH 
man, Ian Katz 



> give up his day-to-day duties. In fact, 
in some sense, the true management 
issue has not been who would succeed 
Rusbridger, but who would succeed Henry 
in Rusbridger's esteem. 

The most tenacious and militant Rusbridger 
acolyte is Janine Gibson, whose loyalty to 
Rusbridger is matched only by her legendary 
office-political skills. It is the counter- 
narrative of the Guardian's high-mindedness 
that it is a famously political and quite toxic 
every-man-for-himself environment where 
you advance only at someone else's expense. 
Gibson - who ran the Guardian's American 
business for three years, building out a sub- 
stantial staff and newsroom with massive 
inhghting and turnover and spearheading 
the Snowden coverage before returning to 
London last summer - can seem nearly feral 
in her political instincts. (Once, more than 
a decade ago, my teenage daughter was an 
intern at the Guardian. Gibson, who herself is 
a helpless chain smoker, seemed to go out of 
her way to hrst uncover that I had no idea my 
daughter smoked, and then to let me know 
she did - to, I gathered, justify her own habit 
and its political correctness, and I suppose for 
the sport of it. 

Gibson is, curiously given the Guardian's 
north London anti-tabloid snobbery, and 
despite her own Oxbridge background, rather 
a Fleet Street character - messy, crude, unread 
and gossipy to an invariably trouble-making 
end. Next to her, Rusbridger, the meticulous 
renaissance man, is invariably the contrast 
gainer. Sitting beside a thoughtful Rusbridger 
on the Charlie Rose show in New York after the 
Snowden revelations, Gibson appeared stricken, 
tongue-tied and desperate for a smoke. 

Emily Bell is the third of Rusbridger's inner 
sorority. Bell came to the Guardian from its 
sister paper the Observer, a hard crossover 
in the Guardian's turf -centric world, and 
rose to lead the Guardian's change in focus 
from print to digital. Bell, Oxbridge too, is a 
Waughian hgure with wide skirts and trill- 
ing voice who, like Rusbridger, cultivates a 
donish demeanour. When it began to be clear 
that digital leadership would be the focus of 
the company, and hence a conflict developed 
given her leadership of the digital business 


THE POTENTIAL CANDIDATES IN THE RUNNING FOR THE GUARDIAN TOP JOB 



JANINE GIBSON KATHARINE VINER 


EMILY BELL 


IAN KATZ 


Deputy editor, Guardian 
News & Media 

odds: 10/3 


Editor-in-chief, 
Guardian US 

odds: 5/2 


Digital journalism 
director, Columbia 
University ODDS: l6/l 


Producer, 

Newsnight 

odds: 9/1 


and Rusbridger's leadership of the company 
now focusing on digital, she left the Guardian 
for a position in the journalism school at 
Columbia University. 

In the sense that the Guardian increas- 
ingly sees its future not just in digital but in 
digital in the US (although virtually no rev- 
enues come from its US business). Bell, at 
Columbia since 2009 and developing a profile 
as a spokesperson for journalistic methods and 
ethics in a digital world (and, indeed, contin- 
uing to represent the Guardian in the US), is 
a plausible, though dark-horse, replacement. 

Notably, Gibson and Bell (true also for 
Henry) come out of media reporting, not just 
a niche speciality - one in the UK particularly 
focused on internecine Fleet Street squabbling 

- but one whose central subject is ultimately 
the position and fate of the Guardian itself. 

The fourth acolyte is Katharine Viner, who 
launched the Guardian's Australian expan- 
sion (also without meaningful revenues) and 
took over New York when Gibson returned to 
London. Viner's strength is features, which is 
the Guardian's strength, but breaking news is 
its conceit. In the favourites race, Viner is gen- 
erally put just behind Gibson but, being nicer 
and smarter, is heavily promoted by the anti- 
Gibson faction. But Viner's equanimity is also 
a negative. While she has had a long tenure 
at the Guardian, she is one of the few senior 
people there who could easily work at another 
national newspaper. That is to say, in the 
ultimate measure, she is not quite Guardian 
enough, which in its ideal state describes an 
entirely insular world. 

The Guardian's patriarchal narrative has, 
too, a predictable wrinkle - another man, Ian 
Katz. Despite the women in lockstep around 
Rusbridger, for more than a decade Katz 

- articulate, social, well-connected, hand- 
some, Oxbridge - has been Rusbridger's heir 
apparent, and the Guardian's junior face. 
Only Katz (who calls everyone "comrade") 
among the others accomplished the quick- 
silver trick of being sufficiently Guardian 
but also able to travel smoothly through 
London's power circles (for a long time he 
lived next door to Boris Johnson in Islington). 
Rusbridger's women tend to be inside- 
the-office figures, whereas Katz was the 
public person, the charming take-command 
man. (Katz's particular rhetorical trick is to 
ask you a question he knows the answer to 
and then correct your response. "Where is a 
good place to take children for lunch in New 
York?" "Why not try..." "Really? I hear such 
and such is very good.") In 2013, he went to 
run the BBC's Newsnight, as an effort, many 
assumed, to get some outside experience 
before returning to run the Guardian, or out 
of a conviction that Rusbridger was never 
leaving, or because he too realised that the 
Guardian was cooked. 

Rusbridger and The Scott Trust are promis- 
ing, in Guardian fashion, an open process @ 
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guardian 


News of tfieWorld hackecTMlUy 
Dowler’s phone during police hunt 



Notes on a scandal: On 5 July 2011, the Guardian 
broke the story that the News Of The World had 
hacked into murdered Milly Dowler’s voicemail 



Rusbridger’s curious 
success has been ^ 
give a reasonable ■ 


face to the paper’s ■ 
quite quixotic mission 


> in which many candidates will be con- 
sidered (while The Scott Trust, where 
Rusbridger's is the dominant voice, will make 
the hnal choice - there will also be a staff 
vote, though this merely secures the winner 
a place on the shortlist). Several other names 
from inside, and a few far-flung ones from 
outside, are in the air. But the Guardian's 
open ethos tends to be the conceit of a very 
closed group. 

F or such a closed culture, cult-like in so 
many ways, the editor actually per- 
forms quite an outside job (a tip to 
Katz). Rusbridger's curious success, 
especially for a temperamentally remote 
hgure, has been to give a reasonable face to 
the Guardian's quite quixotic mission. 

It is, for whoever succeeds Rusbridger, not 
just a matter of hnancial and management 
challenges, but perhaps the even more diffi- 
cult handling of the brand message. 

Rusbridger's intelligence, personal sense of 
higher calling and almost other-worldly self- 
absorption have played no small part in the 
stories that have most dehned the Guardian 
and that, under another sort of steward, might 
have had a much more sceptical reception. 

Rusbridger's public stoicism carried the 
hacking story through many years when it 
failed to yield results. Then, in the summer 
of 2011, the story tumbled on a key point 
- that Murdoch reporters had deleted 
murdered 13 -year-old Milly Dowler's voice- 
mail, giving her family false hope that she 
was alive. But this point, arguably the single 
one on which Murdoch's News Of The World 
fell, the Guardian got wrong - unapologet- 
ically. Rusbridger's higher moral authority 
(working here rather like Murdoch's low 
authority) allowed him to shrug that lapse 
off - a perhaps unfortunate means to a highly 
desirable end. (Similarly, when some of the 
most high-profile defendants in the case were 
acquitted, this, in the Guardian's view, was 
just more proof of the system's rottenness 
and the Guardian's virtue.) As for Assange, as 
the Wikileaks activist became more and more 
an equivocal and troubling hgure, Rusbridger 
was again somehow able, in remarkably dia- 
lectical fashion, to wash his hands of him 
and yet maintain the Guardian's purity of 
purpose. For Snowden, it is only Rusbridger's 
gravitas and long-cultivated air of incorrupt- 
ibility and moral compass that has kept him 
and the paper from looking like Snowden's 
press agents. 

Indeed, Rusbridger has hnessed for the 
Guardian a certain willing suspension of dis- 
belief and is able to credibly maintain conceits 
and moral standards to which his own behav- 
iour hardly conforms. At a 2012 Boris Johnson 
interview organised by Katz and attended 
by Rusbridger and the Guardian's famously 
orthodox, politically correct and unreada- 
ble columnist Polly Toynbee, Johnson spent 


the interview playfully tweaking the group's 
pretensions. Addressing the subject of state 
schools, he interjected, "Oh, but you send 
yours to private, right?" And on London's 
bike programme: "Oh, but you have a car and 
driver." And as to the lunch that the Guardian 
had prepared at its quite lavish King's Cross 
headquarters: "Oh, so much better than what 
they serve at the Telegraph." 

It is another burden of the Guardian editor's 
job, no matter how high he or she might be 
hoisted, not to break character. 

A nd then there is the issue of where 
Rusbridger is going, if anywhere. 
The real job description for the new 
editor may not so much be leading 
the Guardian as leading Rusbridger's Guardian. 

Rusbridger will take the job of chairman of 
The Scott Trust, a job now held by Dame Liz 
Forgan, who, anyway, was Rusbridger's per- 
sonal pick. The Trust job is a part-time one, 
which Rusbridger has now supplemented with 
another part-time job as the principal of Lady 
Margaret Hall at Oxford University - meaning 
that since he doesn't (at a still quite young 
age) have a real job, his focus will not really 
be off the Guardian. The dynamic therefore 
will have gone from an editor in pretty much 
absolute control of the Guardian enterprise to 
an editor reporting to the former editor who 
continues to control the enterprise. 

It is, however, this new editor who is likely 
to take the blame if, as might be predicted, the 
losses increase and the expansion does not 
yield clear benehts, or, as seems only natural, 
the post- Rusbridger journalism comes under 
more scrutiny. (Gibson's controversial han- 
dling of the Snowden rollout, for instance, 
was to insist that there be no deviation in the 
views of Guardian writers as to Snowden's 
heroism and importance.) Likewise, it might 
seem difficult for this new editor to take a 
different strategy or brand position than that 
set by Rusbridger. Nor does it seem - with 
Rusbridger still in many ways set to weigh in, 
if not to directly call the shots - that the tra- 
ditional snake pit of intrigue at the Guardian 
will diminish. 

For ambitious Guardianistas, Rusbridger 
will still be the ultimate ally and father figure, 
who the next editor will have to adroitly 
manage, constantly stroke and pretty much 
kowtow to, or - summoning a boldness here- 
tofore not in evidence among the obvious 
contenders - kill. 
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DISTILLED ONCE. BECAUSE WHEN YOU START 
WITH THE BEST, ONCE IS ENOUGH. 

Our continuous column distrlfotion process 
is spocificoljy designed to capture the 
unique quality of France's finest wheat. 
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GQ taps into the next-gen of connputing with ‘flipbooks’ - plus the 
new one-wheeled transportation devices for urban conveyance 


Scratch the surface: 
The Surface Pro 3 
is Microsoft’s first 
take on the 
latest trend for 
multipurpose 
machines 
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THE LAB 


HOT FLIPS 

We test the five best 
working laptops 
that transfornn into 
touchscreen tablets 

D Surface Pro 3 by Microsoft 

We badly wanted to like Microsoft Surface 
Pro 3. For starters, at just 800g, it’s the 
lightest on test and is the only one, at just 
9.1mm thick, that feels like a tablet first 
and laptop second. But then, that’s the 
problem - the keyboard/case is flimsy, 
and the stand, which flips out from the 
back, is awkward to us e in practice. 

£639. I/t?/'ca'05o/'Lco/t?I 
Win: Slimmest on test 
Fail: Poor keyboard; fiddly stand 
★★★★★ V WWWW 


The 

BREAKDOWN 

Surface Pro 3 
by Microsoft 

Yoga Pro 3 
by Lenovo 

Transformer 
TP550L 
by Asus 

Envy x360 
by HP 

Inspiron 13 
7000 by Dell 

Dimensions X 

29.2x20.1 

30x22.9 

38x26.1 

38.3 X 25.8 

33x22 

(hxwxd) A 

X 0.9cm 

X 1.3cm 

X 2.7cm 

X 2.3cm 

X 1.9cm 

Weight ^ 

0.8kg 

1.18kg 

2.6kg 

2.4kg 

1.66kg 

Type ^ 

Break 

Flip 

Flip 

Flip 

Flip 

Hard Drive ^ 

128GB 

256GB 

1TB 

1TB 

500GB 

USB Ports y 

1 X USB 3.0 

2 X USB 3.0, 

1 X USB 2.0 

2 X USB 2.0, 

1 X USB 3.0 

1 X USB 2.0, 

2 X USB 3.0 

2 X USB 3.0 


El Yoga Pro 3 by Lenovo 

The Lenevo’s key innovation is the 
“watchstrap” hinge, which flips 360 
degrees for regular tablet use, and can 
remain in any position, such as forming 
a pyramid stand. But best is the size and 
weight - at just over 1kg, it’s a marvel. 
£1,300. At PC World. Wcwona. co. ut^ 

Win: Brilliant hinge; remarkably slim 
Fail: Relatively small hard drive (256GB) 
★★★★★★★★ ■ > W 


B Transformer Book Flip 
TP550LA by Asus 

The Asus Book Flip is ludicrous. It’s huge. 
It’s about the width of a ship’s hull. Fine, 
it’s a 2.3kg-weighing chunky laptop. No 
crime, right? But why make this laptop 
a flipbook? Maybe the screen makes it 
a great gaming tablet? Well, no. Imagine 
trying to play Angry S/rc/s on a tombstone. 
£650. At PC World. Wcworld. co. uk\ 

Win: Er, it has a huge hard drive (1TB) 
Fail: Large; unusable as tablet 
★★★ Cf wwwwww 

□ Envy x360 by HP 

The HP Envy is far too bulky to be an 
effective tablet hybrid. It’s slim enough, 
but the sheer size - 2.4kg in weight with 
a 15in screen - makes it unmanageable 
as a tablet. Worse, the hinge is awkward, 
meaning the base p rotrudes when folded. 
£580. At PC World. \Dcworld.com\ 

Win: Large screen; good for video 
Fail: Like the Asus, unusable as a tablet 
★★★★★ 


B Inspiron 13 7000 by Dell 

Smart - if a little utilitarian in design - 
the Dell Inspiron 13 7000 is a neat flip 
laptop that does everything well, if 
nothing spectacularly. With three USB 
ports, a HDMI connection - meaning 
you can link it directly to your TV - and 
double the storage of the Lenovo (at 
half the price), it is easily the best-value 
flipbook on the market. 

£649. \dell.con\ 

Win: Slim; most connections 
Fail: At 1.66kg, still heavier than 
the Lenovo 
★★★★★★★★ 
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FREE Crabtree & Evelyn grooming set, RRP £18* 
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SO WHAT’S 
WITH 
ALL THE 
RIDE-ONS? 

Companies making 
personal transport 
devices are launching 
left, right and centre. 

GQ took the latest 
models for a spin... 

WHEN a form of transport makes 
you think that a Segway's a viable, 
stylish piece of kit, you know it's 
doing something wrong. And these 
three electric one-wheelers, which 
are touted by their manufacturers 
as the future of urban conveyance, 
are exactly that form of transport. 

The philosophy's largely the same 
across each of those we tested. There's 
a solitary wheel (yes, the AirWheel 
Q3 has two, but they're so close 
together they may as well be one), 
which is powered by electricity and 
punts you down the road at alarming 
speeds of up to llmph, each offering 
its own unique menu of catastrophe. 

First up is the D Solowheel Classic 
{£1 , 500. \so low heel, coirt) , a sort of 
stand-on hip-smashing device that 
has a ten-mile range and combines 
absolute uncontrollability with 
terrifying speed. Once you've mounted 
it, which requires a literal leap of faith 
on to the pair of pegs that stick out 
from its flanks, you use a similar 
leaning technique to the SBU V3. Only 
there's nothing to hold on to, which 
makes turning profoundly counter- 
intuitive. Our most successful attempts 
combined jerky leg movements, 
tilting wildly and grazed knees. 

Named colloquially by GQ staff as 
the "Hadron Collider" for its ability to 
split your atoms, the B Focus SBU V3 
[£995. At Eddyline, \eddyline.co.uk\ i is a 
unicycle with an on-board 1,000- Watt 
electric motor and an eight-mile range. 
Once you've mastered the knotty art 
of balancing on it, you lean forward 
to accelerate and backwards to slow 
down. Steering's mostly impossible, 
though the blind fear of a shattered 
coccyx awakens some reptilian part 
of the brain that allows you to point 
it roughly where you want to go. 

Finally, there's the B AirWheel Q3 
{£799. \theairwheel. comD . It has two 
wheels for stability and a 40-mile 



THE LAB 


Learning curve: 
With no steering 
mechanism, these 
one-wheeled 
devices require 
perfectly honed 
- and fearless - 
leaning skills 



range, but mounting it still requires 
marine-grade bravery and involuntary 
noises. As per protocol, lean forward 
for thrust and backwards for brakes. 
While this is the best of a bad bunch 
in terms of static stability, when 
you get off it, it has an irritating 
predisposition to dart towards the 
most expensive car on the street. 

All three are a robust demonstration 
that if you're to avoid forfeiting your 
entire social group - and experiencing 
quite a lot of pain - your chosen 
mode of urban transportation requires 
two wheels as an absolute minimum. 
With the notable exception of the 
Segway which remains as ridiculous 
as it is uncool. Matt Jones © 


A BRIEF HISTORY OF THE TWOAKMOBILE 


Because this is not the first... 



Penny farthing 1869 The Banana Splits 

Buggy 1968 


“Velerique” 
recumbent 1978 




SinclairC51985 


Segway 2001 


Renault Twizy 2012 
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sterling silver and 
14-carat gold heart 

studs, £70 


14-carat gold and 
sterling silver 

stacking rings, 

from £45 


Sterling silver charm 
braceiets, £55, with 
sterling silver and 
14-carat gold 
charms, from £55. 
All by Pandora. 
pandora.net 


Sterling silver and 
14-carat heart 
pendant, £55, 
on sterling silver 
chain, £35. Sterling 
silver and cubic 
zirconia heart 
necklace, £99 


GQ Promotion 






PA^ 

IDORA’S PRO 

MISE 

■ Unl|| 


Rion at' 

j pandora.net 

1 


14-carat gold and sterling silver 
hearts ring bv Pandora. £70, 
pandora. net 



Model Louise Dove 
at Elite London 
Hair and make-up 
Nat van Zee using 
Antipodes, Prtty 
Peaushun and 100 
Percent Pure 
Nails Stephanie 
Staunton at David 
Artists using Nails Inc 



charm 


With mesmerising motifs, 
sumptuous stones and treasurable 
trends, Pandora’s Valentine’s 
collection of earrings, bracelets, 
necklaces and rings will fast-track 
you into her good books 


Win her heart this 
Valentine's Day with Pandora's 
best and brightest 



14-carat gold and sterling si lver stacking 
rings by Pandora, from £45. |pandora.net| 



Sterling silver LOVE neckl ace with 
cubic zirconia by Pandora, £60 ]pandora.ne1| 



Sterling silver LOVE brace let with cubic 
zirconia by Pandora, £45. lDandora.neti 



14-carat gold and sterli ng silver heart studs 
by Pandora, £70. |pandora.netj 




42338 RASO GOMMATO REVERSE COLOUR PROCESS 

JACKET IN RASO GOMMATO, A RUBBERISED COTTON SATIN BONDED WITH A TRANSPARENT 
WIND AND WATER COVER USING THE EXCLUSIVE REVERSE COLOUR PROCESS TECHNIQUE: THE 
TRANSPARENT COVER IS BONDED TO BLACK SATIN WHICH IS ALSO PRINTED BLACK WITH 
A ‘LIQUID’ VERTICAL MOTIF. THE FINISHED GARMENT IS FADED AND THEN OVER DYED 
FOR UNPARALLELED SHADED PRINT EFFECTS, RESIST PRINT AREAS AND RESIDUAL COLOUR 
DEPOSITS, UNIQUE TO EACH SINGLE ITEM. FOLD-AWAY HOOD IN THE RAISED COLLAR, WITH 
STRAP FASTENING. TWO LARGE POCKETS ON CHEST WITH SNAP-FLAP FASTENING AND LONGER 
VERTICAL SIDE POCKETS WITH ZIP FASTENING. HIDDEN ZIP AND SNAP FASTENING. 


STONE'ISLAND 


www.stoneisland.co.uk 


DTSTfll^UTiO flir H3JR **4 



A0651 DAVID LIGHT-TC 

THREE-BUTTON JACKET IN DAVID LIGHT-TC. BEGINNING WITH A LIGHT STAR-SHAPED 
POLYESTER/POLYAMIDE SUBSTRATE, GARMENTS IN DAVID LIGHT-TC ARE SEWN AND THEN 
SIMULTANEOUSLY GARMENT DYED AND TREATED WITH AN ANTI-DROP AGENT. DURING THE DYE 
PROCESS, UNDER PRESSURE AT 130°C, THE FABRIC UNDERGOES HEAT INDUCED COMPRES- 
SION, RADICALLY TRANSFORMING ITS HAND AND BODY FOR A TRULY UNIQUE TACTILE EXPE- 
RIENCE. TWO POCKETS WITH FLAP AND BUTTON FASTENING, ONE SMALL POCKET ON CHEST. 
CENTRAL BACK SLIT. 


STONE'ISLAND 


FLAGSHIP STORE: 
79 BREWER STREET_LONDON_WlF 9ZN 


Oliver Spencer 



oliverspencer.co.uk 


Photograph Cameron McNee Styling Grace Gilfeather Hair Franco at Era Management using Darphin and Bumble And Bumble Model Stuart Jones at Premier 


EDiTEO vf ROBERT JOHNSTON 


OQ 

ZADIG & VOLTAIRE + RIVER ISLAND + RAEY + RAYMOND WEIL + CHRISTOPHER WARD + DSQUARED2 + MICHAEL KORS 




ESSENTIAL 

BUY 

Hip flask by 

Finisterre. £80. 
finisterreuk.com 


Pewter has been used in household 
goods for centuries and is perfect 
for flasks due to its low toxicity and 
resistance to oxidisation. Cold-water surf 
outfitters Finisterre have expanded their 
accessories range with this hand-made, 
4oz pewter hip flask and ethical leather 
case. Ideal for a warming sip after a 
day on the icy waves of Kamchatka, wj 
Finisterre, 7 Eariham Street, London WC2. 


Jacket, £590. Jumper, £310. Jeans, £355. 
All by Zadig & Voltaire. Izadig-et-voltai re I 
com! Boots by Russell & B romley, £165. 
russelland bromle v.co.uki Hat By Bates, 
£450. |bat'esTatrconn| ^ — 


Intelligent design 

The stylish philosophy of 
French label Zadig & Voltaire 


THERE can't be many fashion labels out there 
that are named after a philosopher's novel, but 
Zadig & Voltaire, which took its moniker from 
a 1747 work by the Erench thinker who epit- 
omised the Enlightenment, is an honourable 
exception. Though, to be honest, it is hard to 
imagine anyone thinking that Nausea & Sartre 
would be a good idea for a brand name. 

Trust the Erench to make fashion a little 
more cerebral. And the Zadig look is typically 
(and very appropriately) Parisian - an update 
on the unmistakable style of the Erench 
philosophers, such as Sartre, who haunted 
Les Deux Magots cafe on the Left Bank in the 
Eorties and Eifties. 

The brand itself was founded in 1997 by 
Thierry Gillier, the grandson of Andre Gillier, 
who created the Lacoste label with tennis 
player Rene. In a nod to its philosophical roots, 
the hrst Zadig store was opened in Paris just 
around the corner from Les Deux Magots, in 
Saint-Germain-des-Pres. 

Today it has conquered the UK with its 
intelligent rocker stylings for men who are 
conhdent and, as the Erench say, feel good in 
their skin. And, as Sartre once said, "If you 
are lonely whe n you're alone, you are in bad 
company." rj ^ }^adiq-et-voltaire.com\ 


0 ^. 
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Blazer by Marks & Spencer, 

£299. marksandspencercom 


Lt:nm o^ihG month 

O l would like to invest a decent amount of money in a 
blazer. What would you suggest as a good versatile 
number for both smart and casual use? 

Jack Chaveau, via email 

I would always suggest a navy-blue blazer, as these are the 
most adaptable so give you more bang for your buck. Then 
the next things to decide are style and fabric. If your style 
hero is a raffish Leslie "Ding-Dong" Phillips, you might go 
for a military double-breasted number with regimental- 
style buttons - but while these can look fabulous, I do 
think that a single-breasted blazer is a safer option. One 
of the best- value things I have ever bought was a blazer 
from J Crew in New York's SoHo. It was a bargain, and 
I wore it to death. J Crew is still selling a similar piece at 
£425 - though this time with brass buttons (so ding-dong). 
Another excellent buy is the Collezione cashmere 
two-button blazer by Marks & Spencer. (It is worth 
having a look at M&S menswear as it is really on a roll.) 
However, often the buttons let a jacket down - for some 
reason, brands that should know better spend time and 
energy on the fabric and ht, and then put on plasticky 
buttons. Never fear, as these are easily changed. If you 
are ever in London, pop into the Button Queen, 76 
Marylebone Lane, W1 - a favourite of designers. Also, it is 
always worth visiting a reputable tailor to make sure your 
blazer hts properly Even the most expensive item won't 
look good if the sleeves are obscuring your knuckles. 


© When wearing 
a dress shirt with 
a single cuff with two 
buttons, should both be 
fastened? Am I committing 
some horrendous faux pas 
by presenting my wrists to 
the world fully buttoned? 
And are the rules different 
for casual shirts? 

Tom Jackson, via email 

Cuff etiquette is a funny old 
thing. Some people think 
cufflinks are the height of 
smart while others think they 
are a bit naff. Personally, 

I sit on the fence, as per. 

Until very recently I would 
always leave cuff buttons 
undone. I have a sneaking 
feeling that, subconsciously, 

I felt the effect of flapping 
cuffs was all a little romantic 
poet, though in reality I have 
a suspicion it was more 
Laurence Llewellyn-Bowen. 
Another point is that loose 
cuffs tend to end the day 
being filthy. Turnbull & 

Asser creative director Dean 
Gomilsek-Cole believes that 
while once cuff etiquette 
required all the buttons to 
be done up, now it really 
is a matter of an individual 
interpretation of the rules. He 
developed the two-button 
turn-back “Bond” cuff for 
those who don’t want the 
fuss of a cufflink, and there 
is the unique three-button 
trapezoid-cut cuff, now a 




>1 




Follow Style Shrink 
on Instagram at 

roberttj ohnston 


signature T&A 
style, on which 
many men 
only fasten the 
central button. 

One reason 
you might want 
to leave the 
lower button 
undone is to help 
accommodate 
your watch. The late Fiat 
mogul Gianni Agnelli 
got round the problem 
by wearing his watch 
over his cuff, and he is 
considered a style icon - 
although I suspect that 
is only because he was 
so spectacularly rich that 
everyone was too frightened 
to tell him any different. 



O l have recently 

qualified as a solicitor 
and my new employer's 
dress code is very relaxed, 
with the only rule being no 
jeans. I want to be taken 
seriously so Tm looking 
for the perfect first-day 
outfit, preferably smart 
“smart-casual”. 

Andrew, Liverpool 

I always say that if in doubt 
go smarter, as it is a lot 
less embarrassing to be 
overdressed rather than 
under. So for Andrew to 
make an impression, I would 
suggest wearing a suit with 
a white T-shirt and chunky 
brown brogues or loafers. 


Loafers by Dr Martens, £100. |drnnartens.com| 



1 Dr No shirt by Turnbull & 

] Asser, £175 |turnbullandass^ 
i icomi Dr No bv Ian Fleming 


This won’t look like he is a 
big wettie in a suit and tie, 
but still show he knows how 
to look the business. I would 
suggest the Youngs navy 
two-piece suit by Reiss, as 
this looks modern and smart, 
with its slim peaked lapels. 
The effect will be suitably 
dynamic and groomed 
without trying too hard. 


O l have a large amount 
of hair concentrated 
at the top of my chest, and 
the hairs keep popping 
out from under my collar. 

I don't want to be hairless, 
but I am unsure about 
trimmers as I want to keep 
it looking natural. What 
do you suggest? 

Jay Soloman, via email 

There are trends with 
body hair as there are with 
hairstyles on your head. Or 
indeed other things - for 
example, if you look at 
pictures of people on the 
beach in the early Eighties 
you notice that almost 
nobody has tattoos. Gontrast 
that to Gamber Sands this 
summer. Ghest-wise, Sean 
Gonnery’s Bond used to be 
a male ideal, but now his 
hirsute appearance would 
cause him to be nicknamed 
Monkey Boy. The trend for 
metrosexual manscaping 
means smoothie Gristiano 
Ronaldo is much more the 
way forward - and, if you ask 
around, most men will now 
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TT2040 body groomer by 
Philips, £49.99. |philips.co.uT^ 


Sub mit your questions to our style 
guru: |styieshrinkiacondenast.co.uk| 


The author of our Letter Of The 
Month will receive a stylish black 
and rhodium Townsend fountain pen 
worth £190 from Cross. Cross is the 
maker of quality writing instruments 
and has a range of distinctive 
lifestyle accessories. |cros5.com| 


admit to trimming their 
chest hair. (Except me, 
as I am the least hirsute 
man on the planet and, as 
I have said before, this is 
probably because I am just 
that little bit further up the 
evolutionary scale than some 
I could mention.) Joshua 
Higdon, master barber at 
London’s Man Made salon, 
says, “Waxing is great if 
you want to be hairless, as it 
lasts longer, but with beards 
being so on trend a lot of 
my clients are keeping the 
chest hair, albeit in a 
groomed fashion. For this, 
use clippers such as the 
Philips Bodygroom TT2040. 
This can be used in the 
shower and has a pivoting 
head for hard-to-reach 
areas.” Higdon adds that 
he has a lot of clients who 
wax but still want to keep 
hair in certain areas, so this is 
a more subtle approach. He 
recommends that if Jay visits 
a salon, he should go with a 
selection of tops that he likes 
to wear to help the barber 
understand what he wants. If 
you trim at home you should 
do your chest on a No2 
setting, but if using scissors, 
use a comb with small teeth 
against the skin as a guard. 


Hot cuff: Inside Deakin & Francis’ 
Birmingham factory 


Skull cufflinks, £525. Tractor 

cufflinks, £315. All by Deakin 

& Francis. Ideakinandfrancis. CO. uk| 


The chicest links 

Deakin & Francis has been in business for more than 200 years - and, at last, it 
is launching in the UK as a cufflink brand in its own right, says Nick Foulkes 


"SOME time ago, we took a visitor around our 
factory and he was amazed. He said we were one 
of Britain's best-kept secrets - and when you are 
trying to launch a brand, that is about the most 
annoying thing that you can hear," says Henry 
Deakin. Given that he and his brother James are 
the sixth generation of their family to run Deakin 
& Francis, founded in Birmingham 228 years ago, 
one might say that they have taken their time to 
get round to launching, but the chances are that if 
you have bought cufflinks on Bond Street in the 
last half century, then you are already a customer. 
And now, for the hrst time, you can buy cufflinks 
under the brand's own label. 

Deakin & Francis is what they call the brand 
behind the brand. Years ago I bought a couple 
of pairs of gorgeous enamel cufflinks 
from Tiffany; one with a pair of tiny 
gold polo mallets crossed against a 
turquoise background, the other a 
silver anchor depicted against wavy 
blue vitreous enamel. And, as I still 
wear them today, they are the 
definition of the maxim that quality 
will be remembered long after the 
price has been forgotten. I decided to 
And out who had made them and discovered 
they were the work of a silversmith in 
Birmingham rather than a jeweller in New York. 

Indeed, our American cousins have an affinity 
for fastening their cuffs the Deakin & Francis 
way; it was in New York that the Arm stepped 
out of the shadow of its famous customers and 
became a brand in its own right with its skull 
cufflinks. In the noughties Manhattan men 
bought 42 pairs of the $5,000 skull cufflinks 
between Thanksgiving and Christmas. What made 


these cufflinks stand out was that they moved, so 
when the jaw was pulled open, diamonds popped 
into the eye sockets as if by blinged-up voodoo 
magic. Since then, the moving cufflink method 
has been applied to several different designs. 

The Deakin family got into the silver business 
at the dawn of the Industrial Revolution, and by 
the apogee of the Victorian era their factory was 
turning out table centrepieces and candelabras 
that were le dernier cri in interior design. In the 
Sixties, however, the bottom fell out of the silver 
business and so David Deakin, father of James 
and Henry, decided to focus on men's accessories. 
The Arm already had some experience in this 
area. A popular Deakin product in the Fifties was 
the condom holder, disguised as key rings and 
decorated with the owner's family crest 
presumably to make things more 
convenient for car-key parties. 
However, these were but a 
sideline compared to the cufflink 
business in which Deakin & Francis 
decided to specialise. What makes 
the brand so remarkable is the sense 
of continuity: same location, same 
family ownership and, in some cases, the 
same products. One popular enamel cufflink 
set has not been out of production since the 
Forties: it combines two different colour enamels 
and given that there are 102 different colours to 
choose from, the scope for variety is huge - and 
this is just one of about 5,000 cufflink designs 
that the Arm has made. Moreover, this continuity 
means that should a cufflink or stud go missing, 
a replacement can be easily made - perhaps even 
by the same craftsman who made the original. 
\deakmandfTancis.co.uk\ 
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string theory: 
The Croatian 
duo 2Cellos 
helped inspire 
pieces in 
Raymond 
Weil’s new 
collection 


The music of time 


RAYMOND Weil was a lifelong music enthusiast and the watch 
brand he founded has always been associated with all things 
tuneful. Indeed, one of its most successful lines of watches is 
the Nabucco family named for the Verdi opera, while at the 
other end of the musical spectrum, as a sponsor of the Brit 
Awards, Raymond Weil is down with the likes of One Direction. 

The Music Special Editions, however, celebrate this relationship 
specihcally. The latest timepiece in the collection is the Freelancer 
Cello Music Special Edition, designed in collaboration with 2Cellos, 
a Croatian duo of Luka Sulic and Stjepan Hauser who hrst came to 
attention when their cover of Michael Jackson's "Smooth Criminal" 
went viral. The design features nods to the cello, including a bow- 
shaped chronograph hand and prohts from the piece itself will help 
go towards providing children access to musical instruments. RJ @ 
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British steel 


Ever since Hans Wilsdorf left the UK 
in 1919 thanks to taxes on luxury 
goods and moved Rolex’s head 
office from London to Geneva, the 
British horological industry hasn’t 
been much to talk about. But the 
Christopher Ward watch company 
is determined to change this. 

The brand was born on a boat 
on the Thames in 2004 by Chris 
Ward, Mike France and Peter Ellis 
with the aim of creating quality 
Swiss-made watches at the most 
competitive possible prices - in 
their own words “the cheapest 
most expensive watches in the 
world”. Ward provided the 
watchmaking expertise while 
Ellis and France, who previously 
owned the Early Learning Centre, 
provided the retail knowledge. 

Today the brand is going from 
strength to strength and its latest 
models include the C9 Harrison 
Jumping Hour MK III, one of the most 
technically complicated timepieces 
it has yet to produce. It seems the 
British are back in time. RJ 


Watch by Christopher W ard, £1,250. 
Ichristopherward.co.ukI 


Watch by Raymond 
Weil. £2:^995. 

Iraymond-weil.coml 


Chr-WARD 

O H D O N 







Hoody, £65. Shorts, £35. Rucksack, 
£35. All by River Island Design Forum 
X James Lonq. lrivensland.coml 


Long time coming 

The latest in the lengthy list of River Island's 
designer mash-ups measures up to expectations 


Jumper, £55. Trousers, £45. 
Both by River Island Design 
Forum X James Long. Blue 
top by James Long , £130. 
Ijameslonguk.comr Sandals, 
£20. Socks, £3. Both by 
River Isiand fnverisland.comj 


and the collection itself bears 
many of the designer's classic 
hallmarks, including doodle 
prints, neoprene jogging pants 
and block-striped sweatshirts, 
as well as a nylon hooded 
bomber featuring his hand- 
drawn designs. "I thought it 
was a good time to try to 
translate what we have been 
doing for the past few years 
into a high-street setting," says 
Long. "And it was a pleasure to 
work with River Island and the 
result is really exciting." 

It seems that supporting 
British talent has never been 
easier - or looked so good, rj © 
|nVens/and.com| 


AMONG the things that make 
London unique as a fashion 
capital is the role of national 
retailers in supporting young 
talent and the willingness to 
take risks and break boundaries 
in their own businesses. 

The latest example of this 
marriage between talent and 
business is the James Long 
collaboration with River Island. 
Since his debut in 2007, Long 
himself has been considered 
one of London's most exciting 
menswear designers, working 
closely with GQ Style's Luke Day 
to produce some of the most 
eagerly anticipated shows of 
London Collections: Men, with 


fans including the likes of the 
head of Lanvin menswear Lucas 
Ossendrijver. He already has a 
number of collaborations under 
his belt, including with achingly 
hip Parisian fashion store Colette. 

River Island started life as 
a shop selling wool on an East 
London bomb site in 1948, and 
through its various incarnations 
has grown to become one of the 
high street's most recognisable 
names. It has also had a 
well-earned reputation for its 
collaborations with London 
designers such as Katie Eary 
and Baartmans And Siegel. 

The latest collaboration, with 
Long, is launching this month 


DKRSSKk 


T-shirt by River 
Island Design Forum 
X James Long, 

£45. Blue top by 
James Long, £130 . 

I jameslonguk.com] 
Jeans by River Island, 
£45. lriverisland.connl 
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Dsquared2 spring/summer 2015 collection 


Square route 

This just in: a Dsquared2 flagship Anally lands in London 

DESPITE having arguably the coolest been imagined as a constantly changing 

corporate headquarters in Milan, set to showcase the complete collection 

complete with rooftop swimming pool to its best advantage. Reflecting Dean 

and restaurant replete with the best and Dan's love for a night out on the 

mid-century-modern furniture money tiles, the ground floor will include the 
can buy. Dean and Dan Caten, the duo Classic collection - a line-up of tailored 

behind Dsquared2, have long chosen to Italian suits and dinner jackets produce 

make their home in London rather than for Dsquared2 by the famous Neapolita 
the rather more staid Italian city tailoring hrm Isaia. 

But until now the twins have not Dsquared2's design offices are locatec 

had a stand-alone British flagship in on the second level above the store, 

the capital. Einally this oversight has ensuring that the Catens have more 

been rectihed with the opening of reason than ever to have the best 

the Dsquared2 flagship in the heart time in London, rj 

of Mayfair {below, right). Spread out over Dsquaredl, 49 Conduit Street, 

4,600 sq ft and three levels, the store has London W1 . \dsquared2. com] 


STEPPIN’ UP 


You know you are cool 
when the world knows 
you just by your first 
name, and this is 
definitely the case 
with Manolo Blahnik, 
the king of shoes. A 
favourite of everyone 
from Carrie Bradshaw 
and beyond, he is, of 
course, famous for his 
women’s shoes. But 
now, having dipped 
a well-shod toe in the 
waters before, he is 
again moving into the 
men’s arena. As in all 
things in the world 
of Manolo, expect 
the extraordinary. 


Black and white shoes, 
£600. Purple suede 
brogues, £585. Both 

by Manolo Blahnik. 


Bag by Dsquared2, £395. |dsquared2.coi^ 


Imanoloblahnik.corn] 


176 GQ MARCH 2015 


Photographs Sudhir Pithwa 


Photograph Mike Blackett Styling Holly Roberts Grooming Annabel McCrory using Bobbi Brown and Bumble And Bumble Model Samuel Tingman at Next Model Managment 



MAKE way for the matelot - because if there 
is one trend in menswear you won't be able 
to escape this spring it will be stripes. They 
are everywhere, and in more ways than 
just the classic Breton sailors' jersey - 
and if you are a trivia fan you might be 
interested to know that the original top 
had 21 stripes, allegedly one for each of 
Napoleon's victories. Rather, the catwalks 
for this season were a veritable Bridget Riley 
mash-up of lines and geometry in every 
colour and width. 

Perhaps our favourite examples, however, 
stuck close to the naval original and were the 
work of the king of American luxury Michael 
Kors. Menswear- wise, Kors has been on a roll 
of late, and while he will always be known 
for his high-octane take on all-American 
sportswear, this season his collection has 
a more casual European feel to it as well, 
so the luxury is more discreet and the look 
is more devil-may-care than Dynasty. 

When it comes to silhouette, he claims that 
he is having his "anti-Bieber" moment, and 
trying to encourage men to rise above the 
excessive low-rise and try a Eorties-inspired 
higher- waisted trouser for size. The feel is 
very much vintage Bowie - so naturally 
we love it. RJ® 

|m?c/7ae//cors.com| 


Jumper, £175. Jeans. 
£130. Sandals, £160. 
Belt, £95. Bag, £395. 

All by Mi chael Kors. At 

Harrods fharrods.comI 




Revert to stripes 

Michael Kors' new nautical 
range offers a Forties flavour 
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Raey of sunshine 

A new British menswear brand launches 
with a collection of perfect go-to pieces 


IT'S not easy to launch a menswear label from scratch, but 
that is exactly what Tom and Ruth Chapman, founders of 
online retailer [mat chest as tiion.coml asked Rachael Proud to 
do. And the result is Raey 

"We were trying to think of a positive word and went 
through so many names," explains Proud. "But it's hard to get 
anything trademarked, and because it's global and mainly 
online it has to work on all those legal levels. Then one day 
Ruth said, 'What about Ray? I like the word, it's really positive, 
like sunlight.' And that was my nickname when I was a kid - 
though to register the name we had to put an 'e' in it." 

Before joining the Chapmans, Proud had worked with 
Christopher Kane and at Topshop. "I worked for 15 years in 
retail then went into luxury at Christopher, so I thought Tom 
would want me to do suits, but he didn't. He told the team if we 
didn't want to do that we should do what we thought was right." 

She describes her hrst men's outing as a collection of favourite 
go-to pieces such as a biker jacket and a sweatshirt, but 
recreated in incredible fabrics. "And they will all be a great ht," 
she says, "so the body will be long enough that you won't reach 
up to get something and expose your stomach. That's why I say 
these are perfect pieces in perfect fabrics in a perfect ht." rj 


Cardigan, £495. 
T-shirt, £95. 

Trousers, £350. 

All by Raey. Trainers 
byEytys £90.Allat 
Imatchesfashion.coml 
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EDITED BY JESSICA PUNTER 


With Icon’s rich layers 
of leather, vetiver and 
lavender, Dunhill has 
concocted a new 
classic with clout 

FOR a great menswear label, creating a 
classic fragrance for men isn't simply a 
question of picking a variety of smells, 
popping them all together and giving 
them a good shake. It can take years 
of painstaking research - and even 
argument. But get it right and you will 
have something that can convey more 
about a brand in a couple of seconds 
than almost anything else. 

And Dunhill's Icon is no exception. 
This is the hrst scent to be created 
under the supervision of Dunhill's 
creative director John Ray. "It was 
a case of simply giving a very little 
direction to the nose Carlos Benaim," 
he says. "I wanted it to express 
what the brand stands for, so I 
threw a few things at him I liked. I 
like to layer fragrances, so he created 
something that mirrored this, but 
with extra spices and complexities." 

Carlos Benaim is one of the most 


famous noses in the business and has 
worked for everyone from Prada to 
Ralph Lauren. "John Ray had very 
specihc feelings about fragrances," 
he says, "and he gave me the idea 
of layering the leather, lavender 
and vetiver. I'd already worked on 
a leather note that was very soft and 
suede-like, so this was the perfect 
opportunity to use it. The only thing 
I was missing was freshness. This 
wasn't the brief, but I thought, 'Why 
not?' So I added this wonderful neroli 
that, again, I had worked on in the 
past and it worked beautifully." 

The hnal person in the process is 
designer Mark Eisen, who came up 
with what must be one of the most 
handsome bottles in the business. 
Heavy enough to almost kill a man, 
with a machine-tooled hnish inspired 
by Dunhill's motoring heritage, it's 
more sculpture than mere vessel. 

Then all you have to do is add 
a campaign shot by one of the 
world's greatest photographers, 

Annie Leibowitz, with model 
Andrew Cooper who can fairly 
claim to be the best-looking man in 
Cheshire, and there you have it - a 
brand new icon. Robert Johnston © 
Icon by Dunhill £55 for 50ml 
At Harrods. \narrods.com\ 


Top bottle: 

The packaging 
for Dunhill’s Icon, 
created by designer 
Mark Eisen, has 
an automotive 
inspired, machine- 
tooled finish 
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1 Forever f luoro 

Inject a bit of colour 
into your spring 
wardrobe with this 
fluorescent lime 
sweater by French 
fashion house Zadig 
& Voltaire. £295. 
\zacliQ-et-voltaire.com\ 


2 

Slip it on 

In the footwear world, 
the luxury slip-on 
deck shoe is king of 
the castle this season 
and Billionaire has 
got the look down to 
a tee with its black 
snakeskin version. 

£ 550 . 

billionairecouture. coir 
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Into the blue 

When it comes to 
summer suiting, 
nothing beats a 
lightweight, mid-blue 
cotton blazer. Wear 
Ben Sherman’s take 
on the classic Riviera 
look as a complete 
suit with matching 
trousers, or break it 
down and wear the 
jacket with a pair 
of chinos. 

Jacket £125. 

Shirt £55. 

\bensherman.coir\ 




Grunge It up 

After several 
seasons in the 
spotlight, the 
Nineties-style 
bomber jacket is 
now a wardrobe 
essential. Wear 
River Island’s 
version with black 
skinny jeans and 
DMs to perfect 
the look. £50. 
\riverisland.com\ 
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Prints 

charming 

Seventies styling 
reigned supreme 
throughout the 
spring/summer 
2015 catwalk 
shows, and this 
wide collared, 
check-print shirt 
by Prada is no 
exception to 
the rule. £445. 


O Bright Old Things 

This year. Selfridges has replaced its 
annual Bright Young Things project 
with a new initiative that supports a 
slightly older generation of creative 
talent. The Bright Old Things scheme 
runs until the end of this month and 
showcases fashion, furniture and art 
collections from newly established 
creatives who have decided to pursue 
new careers in their golden years. 
Featuring a punk musician turned 
writer, an architect turned topiarist, a 
chartered accountant turned artist and 
an optician turned eyewear designer 
to name just a few. We are particularly 
excited about former retailer and 
street-style king Nick Wooster’s first 
fashion collection in collaboration with 
La rd i n i . ^ltndQes.co7ri\ 


Driving force 

It may be best known for its 
luxury sports cars, but it 
turns out that Bugatti is also 
a dab hand at apparel and 
accessories, too. The Italian 
brand recently opened its 
first ready-to-wear store in 
London’s Knightsbridge, 
stocking everything from 
luxury outerwear to this leather 
holdall. £4, OOP. \buqaW.com\ 


Tissot time 

The Quickster is 
the latest timepiece 
to join the Tissot 
family. With a 
scratch-resistant 
sapphire crystal 
face, a Swiss-made 
quartz movement 
and a stainless- 
steel black case 
with black rubber 
strap, this is the 
perfect chic yet 
spor ty timepie ce. 
£310 \tissotcf\ 


Get shorty 

Knitwear doesn’t 
have to be 
winter-specific. 
This short-sleeved 
grey, chunky knit 
by Michael Kors 
is the perfect 
summer sweater. 
£305. At 
\hdrrocls.com\ 


French fancy 

Born and bred in 
Nice, fashion brand 
Faconnable is the 

epitome of modern 
French Riviera style - 
so if they say it’s cool, 
we s ay, “D’accord.” 
£195. \faconnable.com\ 
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Desert dreams 

The desert boot is the 
perfect trans-seasonal 
shoe. March is that 
time of year when 
you want to delve into 
your spring wardrobe 
but it’s not warm 
enough to go for 
loafers and no socks 
and not cold enough 
for heavy boots, 
so go for a desert 
boot - a Timberland 
pair perhaps - and 
you’re sorted. £ 110 . 

I timberlandonline.cojM 


13 

New vintage 

This season high 
street giants 
Next have taken 
inspritation from 
the fashion of 
days gone by with 
this fifties style 
button-down polo 
T-shirt. Team with 
khaki chinos and 
penny loafers for 
an authentic retro 
look or with slim-fit 
jeans and trainers 
for a current take 
on a classic piece. 
£28. \nextcom\ 


Flex it 

Created using a 
unique combination 
of Lycra. Poly and 
cotton the Hyperflex 
jean is Italian brand 
Replay’s latest 
innovation in denim 
design. Available In 
white, black and grey 
the super strechy 
jeans are a wardobe 
must-have for any 
denir n enthus iast. 
£125. Veplav.ih 


Skinny fit 

Now into his third 
season, golfer turned 
accessories designer 
Christian MacLeod 
has added a skinny 
style to the ever 
growing luxury belt 
collection. £/50. 

\christianmacleod.com\ 


Don’t mess 
with the boss 

With ingredients including 
green apple, bergamot, 
lavender, geranium and 
sandalwood the new 
HUGO MAN fragrance 
by HUGO is a veritable 
fusion of floral, herbal and 
musky scents. Housed in a 
sleek, frosted-glass bottle 
this scent will look just as 
good on your bathroom 
shelf as it will smell on you. 
£55 for 125ml. Iboote.co/fH 
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You are entitled to the GQ iPhone 
edition at no extra cost 

If you have purchased the tablet edition or are a print subscriber, 
simply search for ‘GQ’ in the App Store and download for free 

@@MOBLE 



WHAT I WEAR 



WISHLIST 


WISHLIST 


WISHLIST 


WISHLIST 


Harrods’ head 
of menswear 

Jason Broderick 

indulges in some 
high-end retail 
therapy of his own 


Travel adaptor 

When you travel a lot, you need a 
variety of sockets. Mulberry have 
created a beautiful piece - it's the perfect 
travel accessory. £125. \multDerry.coTn\ 

Watch 

Audemars Piguet is one of my favourite 
brands. This is its Royal Oak Offshore. 
It's a statement piece - brilliant quality 
and the brand's heritage is very strong. 
£19,000. ]au(iemarsviQuet. com] 


Skincare 

I couldn't live without KiehTs 
Ultra Facial Moisturizer. I've used it for 
decades: being inside air-conditioned 
offices and cars, it covers all my needs. 
£24. \lGehls.co.uk\ 


Bag 

Prada has a great utilitarian approach, 
and I regularly use backpacks - 
they're perfect for when I'm riding 
my moped. £680. lpracfa.com] 


Shoes 

I love Prada shoes. It's a monk-style 
shoe, and there are a multitude of tones 
to it - it isn't quite brown, no^quite 
black. £660. |praaa.corn|@ 


Cardholder 

I only really carry cards. This Prada 
cardholder is all you need, and it doesn't 
make a big dent in your pocket. 

£1 45. ipraag.coml 


Suit, shirt and tie 

These are from Brunello CucineUi's 
summer collection. I chose the suit 
because it's lightweight - it's a cotton and 
linen mix, so great for the summer. 
Double-breasted jackets have become one 
of my signature pieces. The shirt is 
chambray and it softens the mood - it's 
not super-formal and gives a relaxed 
element to the look. Suit, £2,510. Tie, 
£180. Shirt, £320. \brunellocucinelli.com\ 


Moped 

My vintage Vespa is the only way I 
get around - there's no such thing as a 
traffic jam when you're on a Vespa. 
Its heritage is outstanding. £13,950. 
At fetrosuectwescooters. com \ 


WISHLIST 


Fragrance 

This Jo Malone cologne is my favourite 
- the lavender and amber are masculine, 
but not overpowering. I wear this all the 
time. £82. \iomalone. co. uF] 
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James Anderson 


England's No.1 



wicket taker 
of all time* 


'Wellman® has helped my energy 
release, stamina and focus during 
long matches. Since using this 
supplement, I feel fantastic thanks 
toVitabiotics!" n 


Wellman 


advanced nutrition just for men 


Wellman® is an advanced range of 
nutritional products, tailored to 
the specific requirements of men. 

It has helped world renowned 
Test Bowler James Anderson 
so whether you are playing or 
not, why not see what it can do 
for you? - 


www.wellman.co.uk 


hejLiihit 


health & vitality 

jiT = 


healths vitatity 






Original 


Britain's Ka.1 
supplements 


From Boots, Superdrug, supermarkets, Holland & Barrett, pharmacies & health stores 

^England's all time highest international wicket-taker, 343 test wickets correct at 23 May 201 4. 

Source: www.jamesanderson613.com ** UK's Nol men's supplement brand. t(IRI value data. 52 w/e 6th Sept 2014). 
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DYLAN JONES, GQ EDITOR 


‘Every designer 
these days understands 
that in order to have 
a successful business 
you actually need to 
have a “business”. 

You simply can’t get 
by on talent alone’ 



Photographs Nicholas Kay; Alamy; Alpha; 
Getty Images; Rex 



CHRISTOPHER SHANNON 


STORY BY NICK CARVELL 
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Knowing how to create 
great fashion lines is no longer 
enough to set yourself apart 
in the world of menswear. 
Christopher Shannon - the rising 
star who won the first BFC/GQ 
Designer Menswear Fund, 
sponsored by Vertu - talks us 
through the fund’s business 
mentoring that has helped 
him build his brand 


Man of the cloth: 
(clockwise from top 
left on opposite 
page): From concept 
in his London design 
studio to catwalk, the 
BFC/GQ Designer 
Menswear Fund 
winner Christopher 
Shannon (above, 
right, January 2015) 
reveals his A/W 2015 
range at January’s 
London Collection: 
Men showcase 


Business 
by design 




O n 8 June last year, Christopher 
Shannon became the hrst ever 
designer to take home the 
inaugural BFC/GQ Designer 
Menswear Fund, sponsored by 
Vertu - a £150,000 cash prize with more 
than £50,000 worth of mentoring in kind 
intended to support an up-and-coming British 
men's label. 

However, despite beating off competition 
from four of the most talented designers 
in the country - Lou Dalton, Patrick Grant, 
Richard Nicholl and Christopher Raeburn - 
earlier in the day, he thought he'd blown it. 

While the entire process for Shannon and 
the other prospective designer nominees 
had officially started months before, secur- 
ing the fund rested on presenting their busi- 
ness plans - honed with a mentoring session 
from some of Vertu's hnest minds - in front 
of an all-star panel of GQ Editor Dylan Jones, 
British Fashion Council CEO Caroline Rush and 
Vertu CEO Massimiliano Pogliani; Alexander 
Fury, fashion editor of the Independent; 
Charlie Porter, fashion critic at the Financial 
Times; Jonathan Akeroyd, CEO of Alexander 
McQueen; Ben Banks, founding partner of 
Eourmarketing; and John Schoheld, head of 
fashion merchandise at Harvey Nichols. 

"It wasn't that 1 didn't have the strongest 
case, it was just that there were a lot of big 
personalities in that debating room," says 
Shannon when he thinks back to that hnal 
presentation. "It was very Dragons' Den - in 
fact, it's worse on the day, because the feed- 
back is just... nothing. You do your presen- 
tation and walk out again - it's quite cold. 
And 1 came out thinking, 'Oh shit, 1 haven't 
managed that particularly well.'" 

And it wasn't because he didn't think he 
had a solid business plan ("1 thought 1 had 
worked really hard"), it was because he was 
eager to show he listened and learned - and 
was enthusiastic to learn even more. 

"1 realised 1 was using my hands too much 
to talk. They got higher and higher. I just 
wanted to make them realise that 1 had 
made the effort and that 1 had really enjoyed 
the mentoring." 

But when he won, it was a different kind of 
mentor that came to mind. As he accepted his 
prize at the luxurious City Social restaurant 
in London's Tower 42 last June, surrounded 
by the judging panel and the press, he dedi- 
cated it to Louise Wilson, head of the Eashion 
MA course at Central Saint Martins who had 
died only a month before. She had not only 
been responsible for guiding Shannon in his 
formative years after he moved to London 
from his native Liverpool, but also design- 
ers such as Christopher Kane, the late Lee 
McQueen, and fellow Eund nominee Richard 
Nicholl. It is to Wilson that he openly credits 
his ongoing successes. 

"She has such a profound effect on my life 
that she's in everything 1 do, even if that's 



‘To stand any chance of 
success in a global, or 
even domestic market, 
young designers must 
be able to manage the 
commercial aspect of 
their business in what 
is a very competitive 
environment’ 


MASSIMILIANO POGLIANI, 
CEO, VERTU 




Kit awards (from top): Vertu CEO Massimiliano 
Pogliani; Shannon’s BFC/GQ gong 


decorating my flat or buying a book. She tells 
me to always push myself, and [says that you 
should] always stick to your point of view 
because it's the only thing you have." 

What's telling is that even now, almost 
a year after Wilson died aged only 52, he 
still talks about her in the present tense - a 
sign that the kind of advice a mentor gives 
resonates for years after it's initially given. 
This is the sort of life-changing thinking 
that the BEC/GQ Designer Menswear Eund 
hopes to nurture. 

For a designer looking to build his brand, 
£150,000 is a substantial amount of money, 
but without the correct execution it can 
be easily frittered away. That's why, even 
though the cash-in-hand sum is a lure, it's the 
£50,000 worth of mentoring from industry 
insiders that's the real prize. Shannon knows 
this, especially when he looks at his peers: "A 
lot of younger womenswear brands, mostly 
CSM graduates, have crashed in the past few 
seasons, because they haven't had that com- 
merce training. That's one of the good reasons 
this fund exists: you're given the cash, but 
this whole [mentoring] process has made me 
think a lot harder about the business side of 
[the Christopher Shannon brand] ." 

With more designers expected to be the 
financial brains behind their labels as well 
as the creative font - a trend that calci- 
fied in May last year with the promotion of 
Christopher Bailey to the position of Burberry 
CEO after serving for ten years as the brand's 
creative director then chief creative officer 
- this change is happening rapidly and it's 
affecting everyone across the industry. 

"The current generation of 'younger' 
designers is far savvier than their Eighties 
counterparts," says Dylan Jones, GQ Editor 
and chairman of London Collections: Men. 
"Every designer these days understands that 
in order to have a successful business you 
actually need to have a 'business'. You simply 
can't get by on talent alone." 

It's a view echoed by his fellow BFC/GQ 
Menswear Design Fund panellist, Vertu CEO 
Massimiliano "Max" Pogliani. 

"To stand any chance of success in a global, 
or even domestic market, young designers 
must be able to manage the commercial aspect 
of their business in what is a very competitive 
environment. As well as a sound foundation 
of basic business skills - budget planning and 
management, employment law - to compete 
on a larger scale, a designer needs to under- 
stand his brand, its potential and the route 
to market." 

That change and pressure of expectation 
is happening so rapidly that many new 
designers on the block don't have ten years 
to absorb the necessary skills that Bailey 
learned so masterfully on the job. They need 
an accelerated course - and that's just what 
the BFC/GQ Designer Menswear Fund was 
designed to be. > 
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The cutting room (clockwise from top): 
Christopher Shannon working on his A/W 
2015 designs in his London studio; BFC/GQ 
Designer Menswear Fund judges John 
Schofield (head of fashion merchandise at 
Harvey Nichols), Charlie Porter (fashion critic 
at the Financial Times); Caroline Rush (CEO 
of the BFC), Dylan Jones (Editor of GQ), 
Massimiliano Pogliani (CEO of Vertu), 
Alexander Fury (fashion editor of the 
Independent), Jonathan Akeroyd (CEO 
of Alexander McQueen); more designs in 
the early stages; the finished product 
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> "One of the things we've tried to help 
improve over the past few years is that boom 
and bust effect/' says Caroline Rush. "[That's] 
where British designers were being given the 
platforms to show, and the media attention, 
[but] then couldn't follow through [because] 
they didn't have the know-how or support to 
commercialise their businesses." 

This is where the expert team of winner's 
mentors comes in. Assembled with help from 
the BFC, these include not only members of 
the Vertu team (such as Pogliani, who has 
helped advise Shannon on the importance 
of social media), but a spectrum of people 
from the behind-the-scenes world of the 
fashion business. 

The hrst has been Jonathan Akeroyd, CEO 
of Alexander McQueen, who has given him 
pointers on the style of his business and best 
practice around brand associations they have 
had in the past - for example, what has worked 
when it comes to collaborations. 

"Talent such as all those involved do not nec- 
essarily need mentoring as they have already 
got to where they are now through a lot of 
intuition and skill," says Akeroyd of his input 
in the process so far, "but what they can hnd 
useful is to have someone to call on when 
they have any questions or need help. In 
Christopher's case he [already] has a great 
brand and is doing well, and all he needed 
was constructive advice from us as to how to 
set himself up for the next steps. Also it was 
important for him to meet a few of our depart- 
ment heads who could give him more techni- 
cal feedback on certain areas like pricing and 
range planning. 

"It is fairly light but constructive and 
Christopher knows that he can always pick up 
the phone and call me if he needs any help. We 
still keep in touch now, which is great." 

Shannon adds: "[Akeroyd] also made me see 
that there's so much we can do with the brand, 
so many directions we could go in. It means 
so much to have people in high positions give 
you that sort of validation for your business." 

The second is Barry Mulholland, CFO of 
Victoria Beckham - an interesting coincidence 
considering the designer closed his spring/ 
summer 2014 London Collections: Men show 
with her True Steppers/Dane Bowers song "Out 
Of Your Mind" (a choice that led to the hnale's 
standing ovation to become a hst-pumping, 
dancing one). 

"I hrst met Chris through Caroline [Rush] 
in August 2014," says Mulholland. "My hrst 
impression was that he was really funny, 
very engaging, very bright. He has an eye 
for the commercial as well as the creative 
which is incredibly important for an up-and- 
coming designer." 

And Mulholland should know. He started 
out as an accountant and only moved into the 
fashion industry around six years ago after 
advising his friend Christopher Kane on how 
to grow his then-foetal label. It was this that 


‘As designers we usually 
spend so much energy 
being creative that 
it’s hard to think of all 
the logistical stuff’ 


CHRISTOPHER SHANNON 



lead him to transfer on to the style scene full- 
time with a job at Burberry before moving to 
work with Kane after the designer won the 
BFC/Vogue Fashion Fund in 2011. In fact, he 
was the hrst person Kane employed with the 
prize money. 

"Through Burberry and my time with 
Christopher I gained a lot of insight into how 
a small business works and how you take it 
from a bedroom in Dalston to being bought 
by a major luxury group," says Mulholland. 

According to Rush, Mulholland's job has 
been to sit with Shannon over a period of three 
or four days and help him to look at his busi- 
ness strategy and what he needs to look at 
in terms of his hnance team. In other words, 
making sure those books not only balance, 
but will continue to do so as the brand grows. 
"[My role has] been in the less glamorous side 
of the business," says Mulholland, "making 
sure [Shannon] has the appropriate funding 
structure, being able to say whether the busi- 
ness is sustainable for the next 12 months, 24 
months, three years and beyond." 

Shannon says it has been the best help he's 
had in six years of business. "It was amazing 
being around someone who has that kind of 
energy to come up with cool new strategies. 
As designers we usually spend so much energy 
being creative that it's hard to hnd the energy 
to think of all that [more logistical] stuff as well 
at the end of a day," he says on his time with 
Mulholland so far. "As I'm quite a stubborn 
person, this process broke me down." 

And while all this valuable advice is being 
given to Shannon in a condensed time period, 
having worked with women's designers 
through the course of the BFC/Vogue Fashion 
Fund, Caroline Rush knows it takes time to 
settle in - but once those lessons are learned 
they will last a lifetime. 

"There's a lot of information that he's 
received at the moment and he's processing. 
It will take him a good 18 months to take all 
of it on board and put the structure in place 
for him to see a real change in the business," 
she says. "On the womenswear side of things 
we've seen that it usually takes about a year 
before you start to see the benehts, but by the 
time you get to that year point and you look 
back, [the designers] can see they've really 
come a long way." 

While the mentoring is not intended to touch 
on the creative side of his business, changes 


are already taking place that will have mani- 
fested themselves in his physical collection by 
the time this article goes to press - especially 
following Akeroyd's advice on merchandising 
the collection. 

In addition to around ten more looks than 
usual in his January catwalk, there was a 
shuffled-up selection of items on display with 
Shannon paying attention to what truly works 
for him with buyers. 

"It's not just about what's in the show - it's 
about what's in the showroom. I've done extra 
pieces for certain stores that I know perhaps 
the show pieces won't work as well for," says 
Shannon. "Shirting is something that did well 
for me a few seasons ago and I presumed other 
people got bored of it. But you can't think like 
that - you've still got a customer who comes 
back every season to buy them." 

H owever, there have also been 
sacrihces along the way due to 
the mentoring process, the most 
notable being the shuttering of 
his Kidda offshoot - Shannon's 
more affordable jersey line that was sold to 
a younger audience in places like Topman, 
Urban Outhtters and Asos. While the line was 
making money, according to Shannon it was 
necessary to let it go in order to concentrate 
on the strength of his main line - and to give 
him more time to apply the newfound skills he 
is currently developing. 

After all, the mentoring process is not an 
easy one - it's one that pushes you, challenges 
you and sometimes the things you've put a 
huge amount of work into, such as Kidda, are 
the casualties of that. It's something Shannon 
is all too familiar with from his time with his 
original mentor Louise Wilson. 

"I remember she came backstage at one of 
my shows where I didn't do the casting - I 
got a casting director to do it - six or seven 
shows ago. She looked at the models and said, 
'Those were the ugliest boys I've ever seen,"' 
he recalls, laughing. "She completely tore it 
apart. And you know, I looked back at that 
show a couple of months ago and she was 
completely right. At the time it hurt, but you 
absorb it. Then I upped my game and next 
season she came backstage and said, 'Now 
you're ready for Paris.'" 

With the monitoring and money as the hrst 
BFC/GQ Menswear Designer Fund winner we 
can only imagine where he'll be ready for next. 
World, meet Christopher Shannon. ® 
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Behind the brown columnar fagade of the 
New York University Archives on Washington 
Square South in Greenwich Village resides the 
Pales Library repository of the university's 
"special collections". 

Here, amid 350,000 rare books, 11,000 feet 
of manuscript materials and 90,000 audiovisual 
elements of English and American literature, 
the visitor may access the Richard Hell Papers, 
74 boxes containing letters, notebooks and 
ephemera relating to the creative output of the 
writer-musician born Richard Lester Meyers, 
who rose to prominence as the most talented 
and handsome blade of Manhattan's grimy 
downtown punk scene of the mid-Seventies. 

One of these - box ten - is tagged "Subseries 
1: 1980 Road Trip". This contains an apparently 
random selection of material: some newspa- 
per cuttings; a few Polaroids; and a journal 
titled "Triptik; diary notes, a postcard from 
William Randolph Hearst's San Simeon castle 
in California, gas station receipts, papers per- 
taining to a 1950s shark-hnned classic car..." 

These scraps are all that remains of a quixotic 
voyage, one which evokes the spirit of derring- 
do from the pre-digital age when handsome 
rock-star poets, gorgeous, talented photogra- 
phers and visionary punk-rock label owners 
felt they could take on the Western entertain- 
ment complex with little more than combined 
chutzpah and a 1959 Cadillac Eldorado. 

The excursion - a cross-country journey from 
Los Angeles to Manhattan undertaken by Hell 
and his fellow New York punk pioneer Roberta 
Bayley with the brief of collaborating on a 
book that catalogued diner and motel culture 
- speaks to the period of popular culture's 
greatest potency, when the idea was the thing, 
the bolder and crazier the better. 

And if it didn't work out - as, in many 
respects, this bravura venture did not - then 
so what? Another idea, just as off-the-wall, 
would soon be heading down the pike. 

The escapade was masterminded and 


sponsored by the third member of the trium- 
virate, absent for the trip but essential to its 
conception and realisation: Bayley and Hell's 
patron and friend, the great British music 
maverick Jake Riviera. 

It was Riviera who had bought the Eldorado 
on a whim in the San Eernando Valley a couple 
of years earlier and commissioned from the 
duo a book, one specihcally designed to entice 
the LA him barons into optioning rights for an 
amped-up punk-rock road movie. 

"1 was thinking Two-Lane Blacktop mixed 
with The Last Picture Show and a great 
soundtrack, a road movie against the back- 
drop of lost Eifties America," said Riviera 
over a reunion lunch with Hell last year at the 
Chelsea Arts Club. "At the centre of the action 
would be Richard, this charismatic guy who 
had the potential to become a fabulous movie 
star, and Roberta, the glamorous photographer 
who dressed like Jackie 0 in a leopard-skin 
pillbox hat when she ran the door at CBGB." 

By 1980 Riviera had made his bones as the 
quick-witted, cigar-chomping "Vinyl Mogul", 
the passionate presence behind Stiff Records 

- favourite for the title of greatest independ- 
ent record label of all time - and the careers 
of Elvis Costello, The Damned, Nick Lowe and 
others. "My view was that 1 had made a success 
out of Stiff with a £400 loan, so why couldn't 
1 be a him producer? Td seen interviews with 
Louis B Mayer. He could hardly string a sen- 
tence together. How hard could it be?" 

Hell was ripe for the shift into film, his 
qualihcations as a cineaste enhanced by a 
spell dousing himself in movie lore while 
working at the famed Cinemabilia scripts and 
book shop on W 13th Street. Meanwhile, 
Hell's pole position as a cornerstone of punk 
had been enhanced by an arsenal of biting 
songs and associations with the likes of Tom 
Verlaine, Johnny Thunders and Robert Quine, 
through the original line-ups of The Neon 
Boys, Television and The Heartbreakers, and 
then fronting his own collective. The Voidoids. 

Hell was further elevated above the pack 
by the dynamite combo of an effortless air 
of narcotic indulgence and highly literate 
sensibilities expressed in the body of work 

- including books and poetry collections and 
editorship of a literary magazine and pam- 
phlets - published over the preceding decade. 

This cultural equity was capped by Hell's 
standing as the artfully dishevelled embod- 
iment of the romantic dissolute; a Lettrist 



As Hell sank into 
drug withdrawal. 
Bayley was forced 
to take the wheel 


flaneur, sunglasses masking wired eyes, he 
stalked the Lower East Side in dime-store rat 
stickers, shredded tees and safety-pinned suits. 
Hell had also designed the white shirt embla- 
zoned with the exhortation "Please Kill Me" 
and worn by Television guitarist Richard Lloyd. 

"Here was a guy all deconstructed, tom down, 
looking like he'd just crawled out of a drain 
hole, covered in slime, looking like he hadn't 
slept or washed in years, and looking like he 
didn't give a f * * * about you! He was this won- 
derful, bored, drained, scarred, dirty guy," 
exclaimed the late Malcolm McLaren, who fac- 
tored Hell's appearance into the visual language 
which emerged via his charges. Sex Pistols, on 
the streets of London in the mid-Seventies. 

McLaren had briefly courted Hell in the 
Pistols' formative months, but it was Riviera, 
antennae attuned, who played a more sig- 
nificant role in bringing the artist's talents 
to a wider audience, releasing tracks such 
as "Blank Generation" and "The Kid With 
The Replaceable Head" and placing him and 
The Voidoids on a UK tour with Costello, 
supported by John Cooper Clark. 

Importantly, Riviera, whose lasting contribu- 
tion to visual culture was sealed by championing 
the graphics genius Barney Bubbles, had seen 
the fumetti (comic book) edition of Punk mag- 
azine's sixth issue. The Legend Of Nick Detroit, 
which featured Hell leading a cast including 
sundry Talking Heads, David Johansen of New 
York Dolls and Debbie Harry (as the machine 
gun-toting "Debbie Nazi Dyke"). 

Cleverly photographed by Bayley and 
others in a noir style, this posited Hell as a 
world-weary, mercenary- cum-private detec- 
tive figure. "Translate that to the screen and 
you'd be on to a winner," flgured Riviera, who 
had also logged Hell's self-portrayal in Blank 
Generation, the Ulli Lommel him which took 
its title from Hell's best-known song. 

As it is, the road trip came up short. As Hell 
sank into drug-withdrawal torpor, Bayley was 
forced, she said, to handle the driving sched- 
ule at the expense of exploiting photographic 
opportunities. Hell countered, "She was always 
trying to grab the wheel, and then she'd speed, 
driving the car into the ground." 

After less than a fortnight, the Cadillac Anally 
came to a halt somewhere in the Midwest, its 
bickering occupants limping back to New York 
in a U-Haul truck via a stopover at Hell's family 
in his home town of Lexington, Kentucky. 

"In the end it came to nothing," said Hell, 
who touched on the episode in his autobiog- 
raphy I Dreamed I Was A Very Clean Tramp. 
"Eventually, I wrote not a travelogue but a 
novel. Go Now, where the plot is based around 
a cross-country road journey modelled on what 
Jake had proposed in 1980. But that was just 
the pretext. Go Now is very definitely not taken 
from the experiences of the trip with Roberta, 
because nothing really happened on that." 

The roots of the adventure may be tracked 
to one night in early spring 1976, when > 
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Looking glass tour: 
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a former CBGB 
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claims the nocturnal 
tendencies of Hell 
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> Riviera was introduced to Bayley and Hell 
outside CBGB after a gig at the birthplace of 
New York punk by The Ramones. Riviera was 
in town in the company of Dr Feelgood and 
had seen Hell with Johnny Thunders in the 
original line-up of The Heartbreakers at Max's 
Kansas City the previous evening. 

The trio immediately hit it off, and repaired 
with Feelgood's frontman Lee Brilleaux to an 
Indian restaurant on E 6th Street. The meal 
proved to be a flashpoint in each of their lives. 

Chahng at the tour grunt's toil, and in par- 
ticular uncomfortable with having to deal with 
the unpredictability of Dr Feelgood's manic gui- 
tarist Wilko Johnson, Riviera expounded on his 
idea for helming a truly rocking record label. 
This would reach fruition within three months, 
backed by a £400 loan from Brilleaux, when 
Riviera teamed with fellow music entrepre- 
neur Dave Robinson to launch Stiff. 

For his part. Hell was preparing to exit The 
Heartbreakers - the gig at Max's was to be one 
of that line-up's last - and follow his musical 
vision of launching himself in his own right, 
backed by The Voidoids. 

And Bayley was weeks away from breaking 
out of her twin roles as CBGB Sunday-night 
door girl and in-house photographer of Punk 
magazine; her epoch-dehning image of The 
Ramones slouching against a Bowery brick wall 
was to appear as the cover of their debut album. 

"I liked Jake from the off," says Bayley down 
the line from the apartment she has occupied 
since the mid-Seventies (just as Hell has lived 
in the same place for four decades) in the now- 
gentrihed East Village. "Jake was funny, smart 
and opinionated, very dynamic, the opposite of 
any record company person I had come across." 

Fast-forward four years from that down- 
town curry to Riviera's discussions with David 
Puttnam. In the intervening years. Stiff had 
provided the launch pad for all manner of 
music activities, and by 1980 Riviera was 
engaged in a schedule which proved frenetic 
even by his standards: that year he oversaw the 
release of a slew of singles and LPs, including 
Elvis Costello And The Attractions' Get Happy!! 
and Rockpile's Seconds Of Pleasure, which both 
brought with them chart hits and world tours. 

Still, Riviera found the time in that 
12 -month period to engage in the launch 
of two record labels: F-Beat for contem- 
porary artists and Demon for the reissue 
market. He also represented producer- 
in-demand Clive Langer, who was busy working 
with Madness, and encouraged Barney Bubbles 
through the career turn from graphic design 
into promo video direction, which peaked with 
the "Ghost Town" clip for The Specials. 

Yet the road movie idea was an itch Riviera 
couldn't stop scratching, and on a visit to LA 
in the early summer of 1980, he became reac- 
quainted with the Eldorado he had bought two 
years before and left parked at the apartment 
of his hrst wife, Antoinette Sayles. 

To Riviera, the car's dangerous curves and 


After less than 
a fortnight, the 
Cadillac finally 
ground to a lialt 



lipstick rear lights represented the apotheosis 
of Fifties US trash culture, though Sayles had 
long since balked at its size. "She had a point. 
It was like driving your front room around," he 
said. Could the Caddy be the MacGufhn around 
which the road trip narrative would revolve? 

"I realised this was a gift; I could seed the 
movie idea by flying Richard and Roberta out 
and paying for them to drive it back to New 
York," said Riviera. "That way I'd have material 
to pitch to a major studio and the car would 
be that much closer to ship back to London." 

Soon Riviera was in New York, where he 
put his proposition to Bayley and Hell. "My 
memory is that we met for lunch at The 
Gramercy [Park Hotel], where Jake always 
stayed when he was in town, and he told us 
that he had the car and wanted us to come up 
with the book," says Bayley. "To me it seemed 
really nuts. I was up for the adventure but I 
was worried about Richard because he was 
using and my personal relationship with him 
was over, though we still liked each other." 

Bayley has retrieved the letter commissioning 
the trip for her own archive ("I have a problem. I 
never throw anything away," she admits). Dated 
8 July 1980, this conhrms Riviera's payment of 
$1,000 advance and coverage of expenses to a 
total investment of $7,000. This was no mean 
sum, comparable to more than $20,000 today. 

Per diems set up, Riviera flew Bayley and Hell 
to LA. Before he left New York for the European 
leg of a Costello tour, he ensured the venture 
was underwritten by AAA car insurance. 

This was prudent. "My enjoyment of aspects 
of the trip was dented by the fact that Richard 
slept during the day, so I handled most of the 
driving, and the car broke down, if not every 
day, then twice a day," sighs Bayley. 

The Eldorado journeyed hrst from Marina Del 
Rey up the Pacihc Coast Highway to Bayley's 
mother's house in northern California, stopping 
off at the Hearst castle to buy a postcard; the 
queues were deemed too long for the itinerary. 

Wending their way east through the arid 
landscapes of Nevada and Utah - in Bayley's 
words, "really boring states" - provided little 
relief. "The car did eight miles to the gallon and 
we didn't have a radio," she says. "I got some 
photos of outhouses and some shots while we 
waited in Kansas City for the car to be hxed 
and in Denver for Richard's heroin to arrive by 
Federal Express, but that was about it before 
the Cadillac gave up the ghost in Missouri." 


So Bayley and Hell made their way home; 
the latter to publish a draft chapter of the book 
as a column in the East Village Eye a couple 
of years later. When Hell got clean he tra- 
versed the States three times while writing Go 
Now, which was published in 1994. The novel's 
central relationship is based on that conducted 
between Hell and French singer-songwriter 
Lizzy Mercier Descloux, who succumbed to 
cancer in 2004. 

Riviera had another go at growing the 
road movie idea back in the UK in the early 
Eighties, when he came up with the title 
Elephant Dollars (music-business lingo for big 
bucks). Barney Bubbles drafted a one-page 
handwritten outline, describing the project as 
"a pseudo-documentary featuring rock'n'roll, 
but incorporating a love of trash movies, pulp 
sci-h, bad true romance and the dumbest of 
humour. Its aesthetic is cheapness, surface 
flash and hipness". 

But this was the last of it; Elephant Dollars 
was never formally pitched and there the 
project ended. "It seemed like a good idea at 
the time," said Riviera, shaking his head rue- 
fully. "It didn't crash and burn on the runway, 
but it didn't exactly take off either!" 

And the Eldorado? From Missouri, AAA 
towed it to Norfolk, Virginia, where it was 
picked up by Riviera's brother-in-law. He 
took it to his home in Austin, Texas. Fixed 
up, the Caddy was looked after by Riviera's 
rock'n'roll friends Jesse Sublett and Lois 
Richwine, who drove it around until it was 
sold in the mid-Eighties. 

"I got $2,250," said Riviera. "Exactly what 
I paid for it. Haven't heard nor seen hide or 
hair of it since." 

Riviera bears no animus over the failure 
to deliver the project, nor Hell's publication 
of Go Now (Hell had consulted him when he 
embarked on the novel). "By that stage I was 
just pleased he was alive," said Riviera. "I'd 
been expecting him to turn blue in the bath, 
but he'd gathered together the pieces of his life 
and started afresh. Good luck to him. Richard's 
a talented guy." 

Such affection and respect was reciprocated 
over lunch in London last spring. "I'm forever 
grateful for Jake for giving us the opportu- 
nity," Hell told me as we strolled the King's 
Road after the reunion. "It was magical that 
he wanted to encourage Roberta and me to 
use our abilities in a new way. Just another 
example of his beautiful style." ^ 

Paul Gorman's book Derek Boshier: Remake/ 
Re-Entry will be published this autumn by 
Thames & Hudson, jpaulgormanis. com \ 
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Tech giants are selling us the ideal of a digitally 
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The dark heart of smart cities 

Corporations are selling civic utopia, but the reality is far more worrying 

By Edwin Heathcote 


T he city is the smartest thing mankind 
has ever invented. It is the zenith of 
civilisation. But suddenly we are being 
sold the idea of a "smart city". It is the new 
buzzword of the tech giants and corporations 
that have latched onto the citizens of the 
city as massive sources of untapped data. 
What's so bad about a smart city you might 
naturally ask. Surely a connected urban 
framework can only make everything 
more efficient, more seamless, 
more convenient? Well, perhaps. 

There are smart cities being built 
from scratch at Songdo in South 
Korea and Masdar in Abu Dhabi. 

This is no longer science hction. 

But beneath the good intentions 
lies something else. The idea of the smart city 
is not propagated by benevolent planners and 
architects, by NGOs or civil society, but by 
corporations, by the manufacturers of the 
hardware and the software that will become 
indispensable once the smart city gets going. 
And corporations demand proht. 

Cities are arguably the last great untapped 
resource on earth. Sure their residents are 
already worked to the bone, but what about 
all that leftover time they spend idling in 
cafes, or stuck in traffic jams, or commuting, 
or just walking around? Every coffee, every 
car or subway journey, every chance 
encounter, every shifty glance, every 
flirtatious look - and every f * * * (sex raises 


the temperature in a room; the thermostat 
can check it) - is loggable. It is a statistic. It 
is data. And data, as we now know, is money. 

The smart city is about the collection of that 
data. But data is treated as if it were neutral 
information, only code. Data is never neutral. 
It is always collected by someone and for a 
purpose. Behind its collection lies an agenda. 
The late Labour MP Tony Benn used to say 
that if you wanted to interrogate power you 
should ask five simple questions. 
What power have you got? Where 
did you get it from? In whose 
interests do you exercise it? To 
whom are you accountable? And 
how can we get rid of you? Once, 
those questions needed to be 
asked about governments, now they need to 
be asked of the global tech corporations who 
wield extraordinary lobbying power. 

To understand the nature of the problem 
with data, American writer and academic 
Adam Greenheld cites the extensive surveys 
undertaken by the Dutch government in the 
Thirties. This took huge amounts of personal 
but seemingly harmless information about the 
nation's population, storing it on Hollerith 
cards (the punched cards that were the 
forerunners of digital information, Herman 
Hollerith being the man whose company 
would become IBM). The intent was to 
use the information to make infrastructure 
work better and to be better able to target 


government investment and so on. Entirely 
benign. But when the Germans invaded 
Holland, that same information became lethal, 
leading to the deportation and death of Jews, 
homosexuals, communists and others deemed 
undesirable by the Nazis. 

Cyber-cab hrm Uber recently caused a 
furore when an executive suggested digging 
up dirt on journalists who had been critical 
of the company - a media storm that was 
compounded by the revelation that they had 
been noting individuals who had hailed a cab 
to take them to an address between 10pm and 
4am on a Eriday or Saturday night and then 
another from the same address back home a 
few hours later. They termed the customers 
"RoGers" (from "rides of glory"). Our sexual 
habits are being logged along with the 
temperatures of our rooms, the amount of 
time we spend in the shower, the websites 
we visit - just about everything. What was 
once a refuge, your home, becomes a device 
to gather information on your lifestyle. It spies 
on you. What if a crime is committed there? 
Could your home be turned into a witness 
against you? Once even the sanctuary of the 
home is dehled, you are left truly naked. 

Dave Eggers chillingly described the 
situation in the only-slightly exaggerated 
dystopia-posing-as-utopia The Circle, a 
novel in which the employees of a Google-like 
internet giant live on campus and are hounded 
into spending every second of every day 
online. The failure to respond with a "smile" 
to a colleague's post is tantamount to abuse. 

The thing to remember about the smart city, 
is that all this innovation is directed towards 
skimming. The companies that have learnt to 
use the internet most effectively, like Uber, 
do not produce anything, they outsource 
and take a cut, like a pimp or a dealer. The 
smart city will tie us in to a series of business 
relationships reliant on these digital dealers. 

It is fully wired and connected - but what 
happens when technology shifts, as it 
inevitably will? How do you change your 
infrastructure? The smart city revels in 
a future in which telepresence replaces 
meetings. But surely the point of the city is 
contact, serendipitous encounter. In providing 
everything, in switching lights on for you and 
bringing things to your door, the smart city 
makes people less aware that their actions 
have consequences. Online maps are magical 
but the skill required to navigate is being lost 
through the proliferation of sat-nav and our 
physical connection to place is disappearing. 

It is not just that we are less aware, we are 
also left less able to enjoy the serendipity of 
the city, the surprising sights it can throw up 
if we look around. 

The hnal irony of the smart city is that 
it not only binds us more intimately to 
rapacious corporations but that, ultimately, 
it is making us more stupid. 


Power tower: The South 
Korean ‘smart city’ 
Songdo (above) may 
soon be able to log, 
interpret and influence 
every facet of urban life 
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In the game of the father 

Forget favouritism - coaches often endure painful moral dilemmas over their gifted children 

By Martin Samuel 


A S a rule, the coaches of youth sport fall into two categories. There 
are the ones whose kid is the best player on the team and the 
one whose kid is the worst. You don't hnd too many Steady 
Eddies among the offspring of those giving their time to little league. 
Either junior is exceptional and dad is there to mould a team to further 
these high ambitions, or junior is useless and only gets in because dad 
picks the starting XI. 

A generalisation, maybe, but anyone who has stood on a touchline 
or behind the boundary ropes will recognise the type. When 
my boys were not men they played cricket for a local 
club. At that age, under- 12, there was no league and 
the aim was simply to get the kids engaged. Real 
ball, real equipment, real rules, but batsmen 
retired at 30 to give everybody a chance. 

No point one player hogging the game 
while the rest stand idle losing interest. 

But there was one club. "We don't 
retire here," said the coach, and it 
quickly became apparent why. His 
son was outstanding, his team not 
so. If he had to quit at 30, they 
would lose every game. So he 
batted on. And on. He may still 
be there for all I know. He really 
was very good. So that's a best- 
case scenario. 

The worst? Well, there's been 
a few. There was one lad who 
wasn't the most athletic hgure. 

Despite this he batted number 
three, kept wicket and cap- 
tained. His dad ran the team. 

Then he took over the district XI, 
too. One day, he picked six players 
from his own club, batted them all 
at the top of the order and claimed 
he hadn't noticed when parents com- 
plained. What a coincidence. Stone me. 

Never even occurred. The coach of the 
district football team had different moti- 
vations. He set up the trials, found the best 
players in the area and promptly nicked the two 
centre-halves for his own club, which was short in 
that position. 

It's not right, but it's the way the grass roots grow. 

Sadly, youth sport needs that sprinkling of self-interest 
to get it off the ground. Every club, team, league and 
cup competition is, at some stage, in hock to a driven 
parent, to raise funds, make tea or put on a session for 
16 that is really for the beneht of one. Some catch the 
coaching bug and stay on after junior has graduated to better things 
or been found out once too often. Most don't. 

Professional coaches, of course, are different. They see the bigger 
picture. They look beyond that one kid, even if they have watched him 
grow, shared every glory and misstep, seen the hours, the sacrihce and 
the dedication. Still, they're human, too. Beneath the ruthless, unflinch- 
ing exterior of the consummate international athlete, Andy Earrell is 
still Owen EarrelTs father. As England enter the last Six Nations cham- 
pionship before the 2015 Rugby World Cup, will there not be one small 


part of him that hopes starting fly-half George Eord does well, but not 
so well? That he is good enough to see England to their hrst Grand Slam 
since the days of Sir Clive Woodward in 2003, but not so good that he 
makes his inclusion in the starting line-up unquestionable? 

The same with Billy Twelvetrees at Nol2. Good. Good enough. But 
not great. Great means that Earrell Jr may not get a starting place when 
the tournament begins later this year. Great means Earrell Sr will have 
to put on his professional mask as assistant to Stuart Lancaster while 
suffering quietly. He would deny this, of course. But every 
father knows the truth. To coach a successful England 
rugby team is the pinnacle of Andy EarrelTs profes- 
sional ambition; to coach one in which son Owen 
plays a key role? Well, that crosses into a very 
personal fantasy realm. 

The common assumption is that the son 
of the coach gets into the team through 
his family connections. That was the 
accusation levelled at the Earrells 
when Owen lost form during the 
autumn internationals. In fact, 
the opposite is more likely true. 
Among Sir Alex Eerguson's few 
regrets from his time at Man- 
chester United was the failed 
career of his son, Darren. Eergu- 
son felt that, far from getting 
preferential treatment, he was 
too often inclined to make 
Darren the scapegoat to show 
fairness. If the whole midheld 
played badly, his son would be 
the one dropped for the next 
game. Darren played the opening 
15 matches of Eerguson's first 
title-winning campaign at Man- 
chester United in 1992-93, then was 
injured for three months and did not 
start a league game for the remainder 
of the season. In 1993, dad bought Roy 
Keane; in 1994 he sold his son to Wolver- 
hampton Wanderers. Eerguson says his wife 
never forgave him. 

And it will no doubt be those occasions that play 
on Andy EarrelTs mind, too. The team meetings in 
which he might have said more, the times he buttoned 
it for fear of being compromised, or over-compensated 
with his criticism. It is not as if Owen is out of his league. 
This is a dip, a blip; it is not as if he has survived under 
false pretences. A year ago, he was England's best fly- 
half option by a mile. That's the flip side of nepotism. 
George Eord, EarrelTs replacement at fly-half, plays under his father, 
Mike, at Bath. Mike Eord says that he has told his coaches to intervene 
if they ever believe blood ties are clouding his judgement. So the word 
of the head coach is hnal on 35 of 36 players, but there is one whose 
future is governed by committee. It is not always as advantageous as it 
would hrst appear being the boss' son. 

Martin Samuel is the chief sports writer of the Daily Mai! and the 
2014 NPA Sports Writer Of The Year. 



Popular support: England 
assistant coach Andy Farrell’s 
help will not always be enough to 
get son Owen ahead of the scrum 
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INo prizes for old men 

In a fragmented and nervous industry, awards ceremonies should be a bold showcase for new talent 

By Dorian Lynskey 


O nce a year, around this time, 

I feel a pang of envy towards 
film critics because they have 
an awards ceremony that people 
actually care about. Even when the 
Academy screws up by, say, awarding 
Best Picture to Crash or allowing Seth 
MacFarlane to sing that song about 
actresses' boobs, the Oscars is at least 
trying to honour the most talented 
artists of the year. What's more, the 
Oscars' gravitational pull has created 
an entire season of ceremonies 
leading up to it. The big night is the 
locus of a rolling conversation about 
the state of an art form. 

Music fans should be so lucky. 
Unless you work in the industry, you 
could be forgiven for missing the 
announcement of nominees for the 
Grammy and Brit awards, two shows 
that are deeply flawed in opposing 
ways. The Grammys is a dinosaur. Its 
perverse October-September eligibility 
window means some nominees are a 
year-and-a-half old by the time of 
the ceremony. Grammy voters seem 
terrihed of the present day. Last year, 
the two big rock awards went to Led 
Zeppelin (for a live disc) and Nirvana 
(for a collaboration with young 
hotshot Paul McCartney). Fusty and 
slow, the Grammys rarely spots new 
talent unless it's shouting from the top 
of the charts. 

The Brits wants to be the Radio 1 
Roadshow in suits. We fondly 
remember the colourful mid-Nineties 
ceremonies because Britpop brought 


outsiders into the mainstream. Now, 
the outsiders don't care enough to 
create dramatic friction. Last year's 
nonevent was summed up by the 
Arctic Monkeys' contemptuously 
passive-aggressive acceptance speech, 
like cool kids forced to return after 
graduation for a school prize-giving. 
And where was the fun? Neither as 
earnest as the Grammys nor as 
garishly populist as the MTV Video 
Music Awards, the Brits manages to 
be both lightweight and dull. 

Anyone who criticises these 
awards should have the humility to 
acknowledge that they are hendishly 
difhcult to get right. Music is far more 
divisive than him, fraught by visceral 
prejudices. While Daft Punk and 
Lorde united critics and the public 
in 2013, the two kinds of listeners 
last year were opposing tribes and 
populism always wins. According to 
review aggregator Metacritic, the most 
acclaimed albums of 2014 were by The 
War On Drugs, St Vincent, FKA Twigs, 
Run The Jewels and Angel Olsen, 
none of whom should waste their 
time clearing a trophy-sized space 
on the mantelpiece. While no Oscar 
voter would hold it against 12 Years 
A Slave for not grossing as much as 
Transformers: The Age Of Extinction, 
a ring-binder of adoring reviews is 
no replacement for a platinum disc. 

So what's the answer? Certainly not 
last December's inaugural BBC Music 
Awards, a bizarrely misconceived 
pageant with just four categories that 





Mark Ronson 

Uptown Special 
(RCA, above) 
Like Daft Punk’s 
last album, 
Ronson’s fourth 
is a virtuosic 
homage to a 
golden age of pop 
craftsmanship 
with a glittering 
cast (Stevie 
Wonder, Tame 
Impala, Michael 
Chabon). A vividly 
realised labour 
of love. 

Sleater-Kinney 

No Cities To Love 
(Sub Pop) 
After an 

eight-year hiatus 
which spawned 
some impressive 
projects (The 
Corin Tucker 
Band, Wild Flag, 
the sketch show 
Portlandia), 
Olympia’s alt-rock 
heroines reunite 
with their ferocity 
and glee 
undimmed. 

Ibeyi 

Ibeyi 

(XL) 

The Franco-Cuban 
twin daughters of 
a Buena Vista 
Social Club legend 
team up with XL 
boss/producer 
Richard Russell for 
an affecting debut 
of unpredictable 
pan-global soul. 


: aimed no higher than being a Brits 
\ cover version. What's needed - and 
] what the Mercury Prize does well - 
I is to reckon honestly with the 
\ fragmentation of pop music. 

I The Grammys and Brits both cling 
I to the illusion that we live in an age 
\ of consensus giants. There are just 
\ enough titans left (Beyonce, Taylor, 

I Adele) to sustain a ceremony, but not 
; a credible one - especially when too 
: few alleged stars have star quality. Ed 
: Sheeran and Sam Smith are evidently 
^ nice blokes but seem to have worked 
\ exceptionally hard to attain a 

■ platform from which to say nothing. 

■ If you want charisma, you have to 

: look beyond daytime-radio playlists. 

■ Firstly, move faster to bring exciting 
i new artists into the conversation 

\ while they're just breaking through, 
j Secondly, allow independent labels 
] and critics more of a voice so the best 
I smaller albums don't get ignored. (Tm 
i invited to vote for the Brits each year, 

\ but the process is so weighted towards 
: industry power brokers that I might as 
j well tie my ballot to a brick and throw 
; it into a lake.) Thirdly, spread the love. 

: The monoculture illusion tempts 
\ voters to honour an elite few, making 
\ for predictable ceremonies. Did 
I Macklemore need to win four 
i Grammys last year, shutting out 
: Kendrick Lamar? Does it make any 
: sense that U2's How To Dismantle An 
I Atomic Bomb won across two years? 

: And who lost out as a result? 

: Obviously you can't pack primetime 

: TV shows with hip outliers, but the 
] top-heavy approach isn't producing 
: TV gold either. Artists with an 
E audacious sense of theatre, such as 
: standout Grammy performers Daft 
: Punk, are few and far between. 

\ St Vincent, FKA Twigs and Future 
] Islands all delivered mesmerising 
: talking-point TV performances in 
i 2014, so why not give one of them 
: their awards-show moment? 
j Risky? For sure. But aversion to risk 
: is killing enthusiasm for pop awards 
j ceremonies and making music look 
: smaller and duller than it is. Being 
\ conservative only works when the 
: mainstream is in rude health. When 
; the music industry is diffuse and 
E uncertain, its showcases must throw 
: their arms as wide as they can. 
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Beyond the sea 

Curator Omar Kholeif is redefining art from the Mediterranean 

By Sophie Hastings 


N OW and then, the art world 
produces a game-changer, 
someone with a completely 
new vision and the energy and 
intellect to see it through. Often, 
it's an artist, sometimes a collector, 
but curators - not much celebrated 
outside the art hrmament - can have 
an impact that reverberates for 
generations. Omar Kholeif is one of 
these people and, as I arrive at the 
London restaurant he has chosen for 
our lunch, I spot the tell-tale signs of 
his insane appetite for work: on the 
table sit a cup of black coffee and a 
glass of Diet Coke; his skin is pallid 
and his eyes are hooded with fatigue, 
yet his inner drive is palpable. 

"1 think this next year might kill 
me," he says, brightly, having 
explained that he is addicted to 
caffeine and therefore can't sleep. 

He will not reveal his age, beyond 
admitting to being under 35. "I'm just 
back from Cyprus, via Paris. I have six 
jobs on the go and I always want to 
test the limits of what's possible, 
otherwise it's boring for me, for the 
artists and for the public." 

Kholeif is curating the Cyprus 
pavilion for the Venice Biennale in 
May, but it won't just be in Venice, 
he says. "Every month [this summer] 
there'll be another platform or satellite 
event in Alexandria, Beirut, Cyprus. 

I want to be active in the region." 

By "the region", Kholeif means the 
new artistic map he has outlined for 
New York's oldest contemporary art 


fair. The Armory Show, next month. 
As curator of the Focus section, 
a platform for galleries worldwide, 
Kholeif has sourced participants 
from his new art territory, MENAM: 
Middle East, North Africa and 
the Mediterranean. "I think it's 
romantic to anchor it around the 
Mediterranean sea. We're thinking 
about artists from Greece, Morocco, 
Algiers, Egypt, Syria, Lebanon. Who 
are the key hgures, how did they 
shape art in the region, who will 
shape the future?" Many of the 
artists showing have studied or live in 
southern Europe but are ghettoised 
because of their birthplace, he 
explains. Even an artist as well 
established as Beirut-born Mona 
Hatoum, who lives in London and 
is represented by the Victoria Miro 
gallery, is "foreign" because she 
identihes as Palestinian. "How do 
we take them out of the ghetto?" 
asks Kholeif. "All these artists have 
responded to colonisation, migration, 
isolation. They have a shared 
language, but traditionally art from 
this region is didactic: conflict and 
resolution stuff. In this show, we have 
humour, satire, political subversion 
and a mix of Western and local 
techniques. Boundaries are blurred." 

Kholeif is curator at the 
Whitechapel Gallery, London, and 
senior visiting curator at Cornerhouse, 
Manchester, which he is relaunching 
this year as Home cultural centre. 

Born in Egypt, he moved to Glasgow 


Rashid Johnson: 
Smile 

Hauser &Wirth 
London 
Until 7 March 
inauserwirwmm 

The Modern Lens: 

International 
Photography And 
The Tate 
Collection 
Tate St Ives 
Until 10 May 
\tate.org. uf</stives\ 

Britain Can 
Make It 

Hayward Gallery 
10 Feb -26 April 

\s outnoanKce7irm 

\co.ul</venues/\ 

{naywara-q aiJeM 
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Magnificent 
Obsessions: The 
Artist As Collector 

(above) 
Barbican Art 
Gallery 

12 Feb -25 May 
\DarDican.orQ.uK\ 

Cornelia Parker 

Whitworth 
Art Gallery, 
Manchester 
14 Feb -31 May 
Whitworth. 
\manchester.ac.uk\ 

Salt And Silver: 
Early 

Photography 

1840-1860 

Tate Britain 
25 Feb - 7 June 
\tate.orglM 

Alexander 
McQueen: Savage 
Beauty 

V&A 

14 March - 19 July 
\vam.ac.uk\ 



as a baby then on to Los Angeles and 
Saudi Arabia. Learning art history, 
Kholeif was perplexed by the way his 
experiences were not reflected by the 
artists he saw. "All our books were 
American. Then I went to Glasgow 
University to read him and politics, 
and we never studied anything from 
the Middle East. It became my mission 
to give a platform to voices that are 
rarely heard or seen and I became 
interested in audiences that are not 
usually exposed to art and culture." 

As The Armory's guest curator, 
Kholeif also chose the fair's artist 
commission, Lawrence Abu Hamdan. 
"His mother is from Yorkshire, and 
his father is Lebanese-Jordanian. 
Lawrence is what this is all about. His 
background is in DIY music and his 
work is about the politics of listening. 
He once did a project about refugees 
and asylum seekers who'd come to the 
UK and had to do an "accent test" in 
which a computer determined whether 
they were telling the truth about their 
origins. Lawrence thought: 'What does 
this say about our divesting of 
accountability on to machines?"' 

Abu Hamdan's project for The 
Armory, the "Visual Microphone", 
has been inspired by research 
by Massachusetts Institute of 
Technology, which seeks to recover 
speech from objects. "Because speech 
hits the air, it impacts on objects too," 
says Kholeif, "so it must leave a mark 
[and may] be used for surveillance. 
Does it work? Who knows? But the 
research is real. Lawrence is creating 
surveillance crisp packets and he'll 
devise a performance." 

I wonder what the US will make of 
all these "Arab world" artists on their 
turf. "It will be the hrst time the region 
has been brought together as a whole. 
It's no longer good enough just to 
look west or north - we need to look 
south." This changing of perceptions is 
now a preoccupation in the art world, 
says Kholeif, and the reason the next 
Documenta show (2017) will take 
place in Athens as well as its usual 
home in Kassel, Germany. Kholeif just 
got there hrst, and the reason is 
simple: "I want to live in a world 
where a foreign name is exciting, and 
difference is part of the adventure 
of learning about art." 


The Armory Show, Piers 92 & 94, 

12th Avenue at 55th Street, New York 
City. 5-8 March. lthearmoryshow.coni 
Venice Biennale, 9 May - 22 November. 
\labiennale.orQ\ 
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Holy robes 

Fashion's legends brought to life 

By Jonathan Heaf 

A S author Dana Thomas 
concedes in the 
introduction to her new 
book, Gods And Kings: The Rise 
And Faii Of Aiexander McQueen 
And John Gaiiiano (Penguin, 

£25), fashion loves a "moment", 
a term that's come to embody a 
flash of sycophancy aimed at one 
particular designer, trend or colour 
palette currently in favour with 
the front row 

Thomas - a diligent, decent fashion 
writer perhaps lacking the bite of, say, 

Cathy Horyn, formerly of the New York 
Times - has taken this premise of a fleeting 
instant to examine what she feels was the 



sustained indefinitely and the cost, argues 
Thomas easily, was too great - especially 
for McQueen who killed himself five years 
ago this month. 

"During their 20-year reign," she writes, 
"they [Galliano and McQueen] 
poured their creative souls into 
fashion, helping companies turn 
into not only megaconglomerates 
but also names that will stand for 
decades to come. In return they 
were sacrificed in the name of 
capitalism. They were indeed 
kings, the sort history later hails 
as The Great. But kings come 
and go. And gods remain." 

Thomas' perhaps all-too-tidy 
book is certainly a worthwhile read, 
if only for some of the more phenomenal 
details of the vying designers' whims and 
tantrums. But you may And that her reporting 
doesn't go nearly deep enough - particularly 


if you already have a decent knowledge of 
the leading characters. It also feels a little too 
simplistic to pin the blame on the tyrannical 
businessmen - there's no doubt that both 
McQueen and Galliano were vastly ambitious 
and driven towards success, just as much 
as they wanted to design beautiful clothes. 

Still, much like Alicia Drake's The Beautiful 
Fall (2007), whose subjects were the excess 
of Yves Saint Laurent and the fashion stars 
of the late Sixties and Seventies, Thomas 
provides an understanding of a time - a 
fleeting moment - within the industry that 
will, no doubt, never be seen again. Despite 
Galliano's cooed-over return as a designer for 
Maison Martin Margiela last year, and the 
stunning McQueen retrospective. Savage 
Beauty, starting at London's V&A in March, 
the business - in the boardroom and in 
the ateliers - has changed for good. Now, 
whether gods, kings or customers, we all have 
the same monster to reckon with. Digital. 


industry's last great creative window, 
beginning with John Galliano's Central 
Saint Martins graduation show in 1984 and 
ending, in two parts, with Lee McQueen's 
suicide in February 2010 and Galliano's 
dismissal from Dior one year later. 

In Thomas' view, fashion's Anal, 
unprecedented creative surge, as generated 
by the two British designers, has - due 
to the democratisation and rapid 
commercialisation of the industry over the 
past two decades - been vanquished 
indefinitely, leading to all art and genuine 
creativity not only being snuffed out of the 
clothes (and the process of designing them), 
but also, tragically, out of the human talent 
supplying the very art, craft and romance 
that fuels fashion's myths and spirit. 

For Thomas, her "Gods" are the ghost- 
like financiers and the enigmatic tycoons - 
Bernard Arnault and Frangois-Henri Pinault 
mainly - who during the late Eighties 
and early Nineties bought out (through 
friendly acquisition or hostile takeover) 
ailing, decrepit fashion houses such as 
Dior and Givenchy, seeing in them vast 
untapped heritage and profit. The 
businessmen, of course, got it spot on, 
injecting the stuffy, starched companies 
with raw, wild, untamable, marketable 
talent (McQueen and Galliano) who 
transformed the clothes, the houses and 
the history of fashion as we know it. 

In turn, the designers - Thomas' "Kings" - 
were wooed, enabled and indulged, earning 
inexhaustible amounts of money and being 
allowed to behave - whether it be with drugs 
or parties or private jets - however they 
wished, so long as the designs, the ideas, the 
increasingly demanding collections and the 
well of creativity never ran dry. Of course, 
in hindsight this structure could never be 



Automatic success: 
The mechanics behind 
Alexander McQueen’s 
icollections (including 
this one from 1999) 

'ji are under Snaiysis 
. . in Dana Thorhas’ book 
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IHATE H«, 

Kureishi’s 
anarchic spirit 
makes him a 
punchy and 
provocative 
essayist. Pieces collected in 
Love + Hate (Faber & Faber, 
£14.99) include both fiction and 
commentary, not least a powerful 
account of being swindled out of 
his life savings. As a columnist and 
editor at the Village Voice from 
1966 to 2004, Richard Goldstein 
was present at more iconic Sixties 
and Seventies counterculture 
moments than Forrest Gump and 
his memoir. Another Little Piece 


Of My Heart: My Life Of Rock 
And Revolution In The ’60s 

(Bloomsbury, £16.99), is essential 
reading. And while there’s plenty 
of recent history to savour, as one 
of the first gay commentators, 
Goldstein’s work as a polemicist 
is never done. That generation’s 
disenchantment takes centre 
stage, too, in scientist Dylan 
Evan’s extraordinary new 
experiment with himself, recorded 
in The Utopia Experiment (Picador, 
£14.99). After attempting to live in 
an eco-commune in the Scottish 
Highlands, Evans immersed 
himself in the question of why 
utopias turn into dystopias and 



the resulting book is both 
frightening and compelling. Not 
unrelated. Nothing Is True And 
Everything Is Possible: Adventures 
In Modern Russia (Faber & Faber, 
£14.99) by Peter Pomerantsev is 
a gripping piece of reportage, 
exploring the high-octane lives 
of Russian exiles in London and 
the terrifying corruption in the 
country they left behind. And 
finally, if you need a fiction fix, 
Sarah Bannan’s Weightless is an 
engrossing and sophisticated 
literary thriller, inspired by modern 
daemons from cyber-bullying to 
our recklessness in giving away 
our privacy online. Olivia Cole 
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About face: 
Jennifer Aniston’s 
appearance in 
Cake follows 
the tradition 
of actresses 
playing ‘ugly’ 
for gold statues 








Send in the frowns 

Awards success is plain sailing for leading ladies prepared to do dowdy 


W atch Cake this month and you'll notice 
something strange about the usually 
pixel-perfect Jennifer Aniston; she 
looks like, if not something the cat dragged in, 
then someone a squirrel has had a go at. 

Her character is trying to put her life back 
together after a car crash, and it's not a coincidence 
this him is out in awards season. After all, just 
below Ricky Gervais' much-parroted truism from 
Extras that "you are guaranteed an Oscar if you 
play a mental", the other is this: you're guaranteed 
a nomination if you play an ugly. 

Result: Aniston's been nominated for a Golden 
Globe and a Screen Actors Guild Award. Hold 
that make-up, Jennifer! 

Aniston comes in a long line of razor-cheeked 
leading ladies bravely muttering to their personal 
beauticians, "Not today, Juan": Charlize Theron 


[Monster, Oscar win), Salma Hayek [Frida, 

Oscar nom), Hilary Swank (Boys Don't Cry, 

Oscar win), Halle Berry [Monster's Ball, Oscar 
win), Nicole Kidman [The Hours, Oscar win) 
or Anne Hathaway [Les Miserables, Oscar win). 

The male-actor equivalent is weight, either loss 
or gain: Matthew McConaughey [Dallas Buyers 
Club, Oscar win), Robert De Niro [Raging Bull, 
Oscar win) or Christian Bale [The Fighter, 

Oscar win, and American Hustle, Oscar nom). 

So why, then, did Aniston fall at the hnal hurdle 
and fail to get Oscar notice? Maybe she didn't go 
far enough. After all, Hayek sported a monobrow. 
Swank and Hathaway chopped all their hair off, 
Kidman stuck on a false nose, and Theron virtually 
went reptilian. The hotter you are, it seems, the 
further you must fall. Stuart McGurk 
Cake is out on 20 February. 



Love Is Strange ★★★★ 



Selma ★★★★★ 


Monsters: Dark Continent 


The odd couple 

“When you live with people, you 
know them better than you care to,” 
says John Lithgow’s [above, right) 
character, Ben, in this sage, funny 
insight into relationships and living 
arrangements. When Ben and his 
husband, George (Alfred Molina, 
above, left), lose their New York 
home, they must find temporary 
digs with family and friends. 
Performances are top-notch in this 
wry look at city life that’s also a 
moving tale of a resilient partnership. 
Anna Smith Out on 6 February. 


Long live the king 

Director Ava DuVernay’s Martin Luther 
King drama is a late but outstanding 
Oscar contender. In 1965, a post-“l 
have a dream” MLK continues to 
campaign for equal voting rights, 
leading a march in Selma, Alabama, 
to catch the attention of President 
Johnson and force a change. Despite 
shocking scenes of brutal racism, 
Selma has a vibrant cinematic soul. 

It may be history, but following 
last year’s events in Ferguson, it’s 
depressingly relevant. Ben Travis 
Out on 6 February. 


The monster hash 

The first Monsters film was made on 
a shoestring and was an unexpected 
jolt to the Hollywood system, proving 
you can make a smart micro-budget 
monster flick with the sensibility of 
an indie drama. Only now, we have a 
sequel that jettisons almost everything 
that was sharp about the first. Humans 
still coexist with the squid-like aliens, 
but we don’t get the focused tale of the 
first of a couple trying to survive, but 
instead America sending the troops in 
and a by-the-numbers Monster Movie 
101. Shame. SM Out on 27 February. 


For your 
consideration,,, 



What’s that? There’s a film version of 
Fifty Shades Of Grey [13 February), 
you say? Why weren’t we informed? 
OK, so yes, it’s perhaps the most 
talked-about sex film since 1 Night In 
Paris, but with, you can only hope, 
slightly more plot (well,yhsO. Despite 
being directed by a genuine talent like 
Sam Taylor-Johnson - and featuring 
Jamie Dornan [above) as billionaire 
bondage-botherer Christian Grey in 
what should be a star-making turn - 
there’s no denying that if they keep 
to the source material (in brief: sex, 
bad dialogue, more sex) this ain’t 
gonna be an Oscar-winner. Elsewhere, 
the Wachowski siblings - the duo 
famous for the Matrix films and not 
a lot else (any good) since - finally 
bring their much-delayed space opera 
Jupiter Ascending [6 February) to 
screens. But approach with caution, 
mainly due to it being mysteriously 
delayed for six months, but also 
because it possesses a plot that 
sounds like a mad man’s fever 
dream. Miia Kunis is a down-on-her- 
luck caretaker (urn...) who meets a 
genetically engineered interplanetary 
warrior (Channing Tatum), and the film 
sees them out to foil an ancient alien 
dynasty (Eddie Redmayne, Tuppance 
Middieton and Dougias Booth), who 
apparently created life on earth to 
harvest us for a youth serum that 
will allow them to live forever. Sure... 

Biackhat [20 February), meanwhile, 
does at least have a solid talent 
foundation on which to build. 

Directed by Michaei Mann [Heat, 

The Insider, the ill-fated but excellent 
HBO horse-racing series Luck) and 
starring Chris Hemsworth [below), it 
pitches the latter as a convict helping 
the authorities capture a mysterious 
cyber-criminal threatening to take 
down the world banking system, and 
along the way visiting/crashing cars in/ 
shooting up Chicago, Los Angeles, 
Hong Kong and Jakarta. It’s Bourne 
crossed with Taken, basically, and by 
far the most manly piece of cinema 
your multiplex can handle. sm O. 
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POLITICS 


Prince and the revolution 

A new book reveals how Charles may change the monarchy - and hints at the risks this entails 

By Matthew d’Ancona 


F or decades, we have grown habituated to the idea of the royal 
family as stars of the world's most glamorous and obsessively 
followed soap opera: Downton Abbey with a crown, a Common- 
wealth and the power to sign laws. 

In the Nineties, the institution of monarchy collided with celebrity 
culture at its most intrusive - with ugly consequences. But each char- 
acter still plays his or her part. William and Kate exemplify familial 
contentment, while Prince Harry dutifully falls out of night clubs. 

At the apex of the clan - or the "Firm" - stands the Queen herself, 
studiously apolitical, the very incarnation of her realm. On a June 
evening in 2012, 1 watched the concert to mark her Diamond Jubilee 
from the stands outside Buckingham Palace, and could not 
quite believe my eyes as Madness played "Our House" 
from its roof. More striking still was the wave of 
unqualihed affection that coursed through the 
audience, down The Mall and across the nation. 

It is this affection - or, more precisely, one 
of its by-products - that has prompted 
Catherine Mayer to write Charles: The Heart 
Of A King. In an era of dwindling trust in 
our institutions (parliament, the press, 
the City), the monarchy is one of only 
three in which public trust is increasing 
(the other two being the NHS and the 
unions - and the unions naturally 
started from a low base). 

In this respect, at least, the next 
occupant of the throne will face a more 
intense and burdensome task than 
Princess Elizabeth did when she became 
Queen in 1952. In the intervening 63 
years, Britain has become less deferen- 
tial, less homogeneous, more pluralist. 

And a good thing, too. But there are fewer 
experiences we all have in common, fewer 
institutions towards which we feel at least 
some common allegiance. The monarchy, to the 
surprise of many, is more important than ever. 

So there are two principal reasons why Mayer's 
book is a must-read in 2015. First, she is one of the 
best journalists in the country. Second, we have grown 
used to coverage of rocky royal marriages, psycho-babble 
about this or that duke or duchess. But Mayer's express 
intention was to explore Charles's convictions and intellec- 
tual hinterland, the roots of his beliefs and their content. 

This important book is nothing short of a manual to our 
future King's world-view. 

Why is such a book worthy of note in GQ's politics column? 

For the simple reason that Charles is a very different kind of 
monarch-in- waiting. According to the 19th-century constitutionalist 
Walter Bagehot, the sovereign has "the right to be consulted, the right 
to encourage, the right to warn". Which sounds clear enough, until 
you realise that it encompasses just about any form of action, from a 
polite nodding of the head while the new prime minister tells you 
about his plans to build an eco-skatepark in every town, to a furious 
late night telephone call from Balmoral to Number Ten, reminding the 
PM that civilian-political control of the armed forces is trumped by 
the monarch in his capacity as "commander-in-chief". 

Bagehot's mantra is only translated as "back off. Your Majesty" if 


everyone signs up to that interpretation. The King might feel that a 
proposed air assault on a Muslim theocracy - clearly linked to a terror- 
ist cell responsible for a recent atrocity - was unjustihed, or would be 
a breach of international law, or a "recruiting sergeant" for radical Islam. 

There is no sure sign, of course, that the next monarch would do 
anything so overtly threatening to the immensely delicate relation- 
ships that preserve constitutional stability. The difference is that one 
simply cannot envisage the Queen picking up the phone. In Charles's 
case, it is not such a stretch - is it? 

Mayer's point (or one of them) is that in chasing the prince's love- 
life or quirkiness we have taken insufficient notice of the seriousness 
with which he holds his views and his determination to do 
something about the causes dearest to his heart. 

. Some may chuckle over his views on architecture, 
for instance. But he does not. One culture secre- 
^ tary made the mistake of pointing at a Canaletto 
and asking the Prince of Wales: "Wouldn't it 
look better with the Gherkin in it?" The 
minister was rewarded not with a self- 
deprecating smile, but an expression of 
Arctic disapproval. 

In 2002, the Prince wrote to Tony 
Blair that if country dwellers were "any 
other minority" they would be treated 
with much greater respect. In private, 
he is sympathetic to the rights and 
beliefs of conservative Muslims, 
including the traditional covering of 
women head to toe. 

Yet the caricature of Charles as an 
eccentric reactionary isn't correct 
either. The Prince's Trust, founded in 
1976, is now a familiar and much- 
admired part of the charitable landscape, 
offering help to disadvantaged, vulnerable 
and out-of-work young people. But in the 
Eighties it was the focus of controversy, per- 
ceived as a royal reproach to Thatcherism and 
untamed capitalism. 

Essential to all this is the case of the "black-spider 
memos" - not the name of a Sherlock Holmes story, but 
an application under the Freedom of Information Act 2000 
by Rob Evans of the Guardian for the release of letters sent 
by the Prince to ministers in seven Whitehall departments. 
"Black spider" referred to the Prince's handwriting, but it 
hinted in a more sinister fashion at a web of secret influence 
and intervention. The request was turned down, triggering 
a test case unresolved at the time of writing. 

Constitutional practice is never static. Who would have 
thought, hve years ago, that the country could be governed with 
stability by a coalition? The next monarch will be very different to his 
mother, and Mayer's book is the hrst comprehensive attempt to 
explore and explain what may lie ahead. Like all such experiments, it 
is both unsettling and exciting; for this is a king-to-be who will not 
settle for symbolism. He demands a voice. 

Charles: Heart Of A King by Catherine Mayer (WH Allen, £20) is out 
on 5 February 

(a)MatthewdAncona 



Hail to the chief: 


Prince Charles’s desire 
to express heartfelt 
opinions could place his 
constitutional role 
under greater scrutiny 
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NEW EDITIONS 

VOGUE ON DESIGNERS 

AVAILABLE NOW 



VOGUE ON 


crist6bal 

BALENCIAGA 





VOGUE ON CRISTOBAL BALENCIAGA by Susan Irvine (ISBN 978 1 84949 311 6) VOGUE ON COCO CHANEL by Bronwyn Cosgrave (ISBN 978 1 84949 111 2) VOGUE ON CHRISTIAN DIOR by Charlotte Sinclair (ISBN 978 1 84949 112 9) 
VOGUE ON HUBERT DE GIVENCHY by Drusilla Beyfus (ISBN 978 1 84949 313 0) VOGUE ON RALPH LAUREN by Kathleen Baird-Murray (ISBN 978 1 84949 312 3) VOGUE ON ALEXANDER McOUEEN by Chloe Fox (ISBN 978 1 84949 113 6) 
VOGUE ON ELSA SCHIAPARELLI by ;ub/fb IVaff (ISBN 978 1 84949 110 5) VOGUEON VIVIENNE WESTWOOD by b/nba Watson (ISBN 978 1 84949 310 9) 

QUADRILLE PUBLISHING, £15 EACH 






THE MOST REWARDING 
CONNECTIONS AREN’T 
AL-WAYS WITH REORUE. 


TH£ NEW JAGUAR XG. THE SI>ORT5 SALOON REDEFINED. 

Establishing a rapport with the XE is easy, Step inside and you’re connected 
- its rigid aluminium architecture feeding beck the road's every contour. 
Step Outside the car and you're still in control of an array of functions 
wherever you ere through its In Control smartphone app. So, you could 
pre-heat the XE every morning from your kitchen if you wanted to. 

Now that's what we call connected. 


J A.CLJ.& B,caLJiC/5tE 



Official fuel consumption for the Jaguar XE range in mpg (j/IOOkmi): Urban 24.4-64.2 (ll.6-4.4>: Extra Urban 4€.3-83.1i 
(6.1-3. 4>j Combined 34.9-75.0 <8.V3.8). CO 2 Emissions 'I&4-99 (g/km). Official EU Test Figures. For comparison 
purposes only. Real world figures may differ. 




1 


osT connegIed 



GO has again joined EDITORIAL INTELLIGENCE to bring yon 
Britain’s finest coiiaborators, aiiiance-buiiders and thonght-ieaders 
- the independent minds forging a newiy connected worid 


IN ASSOCIATION WITH 



MARCH 2015 GQ 213 








■ 

Lead and 
they will 
follow 

H BEING CONNECTED in 
2015 is about a lot more 
than being able to work 
a room (I say this as a 
tolerably experienced 
room-worker; I don't 
want to downgrade my 
traditional skills!). It's 
about more than knowing hundreds of impor- 
tant people face-to-face, the stuff of those 
framed pictures-of-me-with-Bob Geldof/ 
Alexa Chung/Tinie Tempah/David Cameron 
(take your pick) that line the shelves of a 
certain generation of out- there types. I'm not 
bad at that either, but it's just not enough now. 

I thought I knew everyone before I got 
involved with Editorial Intelligence, the 
"knowledge networking business" with 
which GQ has collaborated on its third 
Most Connected list. It was mortifying but 
marvellous to learn about a raft of people 
I didn't know and to learn a whole new 
grammar of connection and influence, 
a new way of evaluating people for their 
total outreach. 

These days, you can be very signihcantly 
change-your-life connected to people 
you've never met. We all know that. People 
talk forever about technological kinds of 
connectivity: people blogging and vlogging 
and tweeting away, sharing their lives on 
Eacebook, Instagram and Pinterest. But the 
roots of all that go much deeper, into the 
globalised way in which the world is now 
organised, and the ways in which people 
work. Eragmented, portfolioed, collaborative, 
innovative - all those good long words. What 
it boils down to is making your own luck, 
because the state, the hrm, isn't going to do 
it for you now. And that means you have to 
be proactive, working a two-way street with 
new and different people. Being connected is 
a matter of professional necessity rather than 
mere social kudos. 

There are men here who say, quite 
explicitly, that it's their job to connect 
others - people like Oli Barrett, the social 
entrepreneur, meaning he does networking 
for start-ups, or Alex Hoye, who organises 
secretive networking expeditions for the 
tech elite. But there are others whose influ- 
ence functions in apparently quite familiar 
ways. Dead-tree media is well represented 
on this list because, regardless of its reader- 
ship volume, it often has more clout than the 


new. Sure, we feel we know its characteristic 
voices better - literally where they're coming 
from - but here's the key thing: so much of 
the origin of ideas, reliable statistics and pow- 
erful arguments still come from old media 
before being plagiarised/cited and promoted 
in the other places. 

That's why, say, we selected Tony Gallagher 
from the Daily Mail. MailOnline is one of the 
most popular news sites in the world, yet 
here's an inclusion from the print side. Not 
simply because he knows such a broad sweep 
of the media landscape (he's been at Today and 
the Daily Telegraph too - he's not a Mail lifer) 
but also because the paper 
edition of the Mail still has 
more day-to-day impact on 
the powers-that-be than its 
electronic version. 

So, yes. Look at the 2015 
list and you'll see a few 
Establishment hgures: people 
who seem to be dehned by 
their one important job; 
people who are at the known 
centre of things; people 
who have to meet people, 
have to respond, have to be 
on their feet, opining every 
day. But there are so many 
more who are - here's that 
word again - "portfolio": a 
fancy way of saying they've 
a lot going on, several jobs, 
several commitments - 
often in radically different 
spheres. Combining "old" 
and "new" and, crucially, 

"diverse" networks makes 
you think faster and better 
(take Marc Sands, the digital 
whizz helping take Christie's 
into the future) and many 
now have huge international 
connections, which means you 
think bigger (look at Vittorio 
Colao of Vodafone, who is 
constantly making things 
happen across the company's 
vast global empire). It means 
that what you heard from 
a twentysomething-year 
vintage friend in the Groucho 
or the House of Commons 
Tearoom yesterday, or 
from a Google Alert this 
morning, links back to what 
you heard last month in 
Berlin or Beijing. Connections 
today know no borders and 
no delays. 

A fair few of this year's 
Most Connected Men have 
job descriptions that would 
have sounded totally made 
up a decade ago: "vlogger". 


for example. Many more have roles and ways 
of working that would have been pretty much 
inconceivable back in the Nineties, such as 
Rohan Silva who operates a "co -working" 
space for disruptive companies. Or Paul Staines 
and Harry Cole who edit Guido Eawkes - an 
independent political gossip site that is loved 
and feared in equal measure by everybody 
in Westminster. It's testament to how clever 
people have run with their new opportunities. 

I say clever deliberately, because there are 
men here who approach it in such different 
ways. Some are those ostensibly conhdent 
stereotypical room-workers, glad-handers, 
list-builders, party-givers we 
all imagine. But some are what 
we'd almost call... shy. Certainly 
not fitting that old-school 
picture. But driven people 
aren't shy in front of a key- 
board, especially when they're 
driven by enthusiasms they 
can share around the world, or 
driven by ambitions to go alto- 
gether larger with their busi- 
nesses, charities, whatever. 

There are men here who've 
never clustered in Chiltern 
Eirehouse but connect with 
people, influence them, 
collaborate with them and help 
them constantly. 

Yes, help them. The 
emerging generation, the 
make-your-own-luck, pro- 
mote-your-personal-brand 
generation, know that helping, 
mentoring and sharing doesn't 
just sound conference-platform 
good. It actually works for 
them. Call it market research, 
outreach or curiosity, hardened 
entrepreneurs of all kinds have 
found helping others allows 
them to understand, to get 
inside new milieu and markets 
and to store up useful goodwill 
for the next decade. It stops 
them becoming "silo-ed" (that 
favourite business writer word 
of the Nineties for people 
trapped in corners of big rigid 
organisations). 

I'm saying you've got to do 
it, you've got to get out there. 
You've got to tell your story 
and listen to others'. You've 
got to develop your emotional 
intelligence. But it's more 
than that. Learning about the 
world through networking is 
absolutely the most fun you 
can have with your clothes on. 
Peter York is a cultural historian, 
broadcaster and British GQ 
Contributing Editor. 


A USER’S 
GUIDE 
TO THE 
100 MOST 
CONNECTED 
MEN 


Leader 

APPARENT FROM THEIR 
FRONT-AND-CENTRE 
POSITION IN ORGANISATIONS. 

They have profile as 

WELL AS PURPOSE 

Spider 

AGENTS, LEADERS, 
SPOKESPEOPLE - THEY 
OPERATE IN MORE 
THAN ONE SECTOR 

Campaigner 
& Change 
Agent 

THEY CHAMPION 
CAUSES TO HELP OTHERS 
WITHOUT A VOICE 

Sociaiite 

RENOWNED FOR THEIR 
HOSPITALITY AND 
GENEROSITY, THEY OFTEN 
HAVE THE FASTEST 
TRACK TO MANY 

Connector 

AN ENABLER. THEY 
INTRODUCE OTHERS, THEY 
ARE "helpers" and "GIVERS" 


EDITED BY 

Bill Prince 
Charlie Burton 
Julia Hobsbawm 

PROFILES BY 

Charlie Burton 
Julia Hobsbawm 
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MOST CONNECTED 


Business 



VITTORIO 

GOLAO 

CEO, VODAFONE GROUP. 53 


^ Connector, Leader 


Vodafone has hooked 
up more than 434 million people 
worldwide, including 18,000 
Somali refugees, and Colao 
stands atop that superstructure. 
Famed for his hands-on 
approach, he personally travels 
to every single corner of his 
21 country- strong empire 
to manage daily operations 
(he also famously squeezes visits 
to multiple territories into 
a single day): that's how 
he's keeping his contacts 
warm in China, in case a 
change in Chinese law means 
Vodafone can operate there 
again. His emphasis on 
networking extends outside 
the company, too. It's said that 
the smoothness with which 
Vodafone sold its stake in 
Verizon came down to Colao 
cycling regularly with the 
company's CEO. 


LORD 

STEPHEN 

CARTER 

GROUP CHIEF EXECUTIVE, INFORMA. 51 

^ Leader 

Yes, his reputation did 
not blossom while working 
for former prime minister 
Gordon Brown, but since 
smartly ducking sideways 
into Europe, his network has 
bloomed. He built an arsenal 
of corporate alliances at the 


telecommunications company 
Alcatel-Lucent and then media 
ones at Informa, the global 
events and publishing business 
which he now leads and has 
re-domiciled in the UK (he 
recently hired Andy Mullins 
from the Evening Standard 
to run his brand new events 
division). Relaxed and friendly 
though he may be. Carter 
doesn't miss a trick. 


BEN PAGE 

CHIEF EXECUTIVE, IPSOS MORI. 50 

^ Connector Spider 


The most genial of pollsters, 
whose bespectacled face is 
familiar to many from election 
nights. He moves effortlessly 
across political parties although 
will have pushed, like everyone 
else, to consolidate his UKIP 
networks ahead of May's 
election. He also has a giant 
corporate database thanks to the 
European work Ipsos does, but 
despite his tiring day job is often 
seen winding down at dinner 
parties displaying his hidden 
talents as a magician. 



KESTER 

SCROPE 

CEO, UK, ASIA AND MIDDLE EAST, 

ODGERS BERNDTSON. 46 

^ Connector 

Widely regarded as the most 
powerful headhunter in the 
United Kingdom, Kester 
Scrope, the CEO of Odgers 
Berndtson, set up his offices 
in the City, rather than following 
industry tradition and going > 


OLI BARRETT 

CO-FOUNDER, COSPA; CO-FOUNDER, STARTUP BRITAIN. 37 

^ Connector Change Agent 

The hardest-working man in networking, 
Barrett is a relentless, charismatic connector 
- and former Butlins Redcoat - who has 
earned an MBE for his business activities. 

He runs "missions" to San Francisco to put 
UK start-ups in touch with the tech scene 
out there; operates social-action projects for 
government and charities; and introduces 
new entrepreneurs to seasoned pros. This year, 
he was also a boot-camp mentor for Pitch At 
Palace (with the Duke of York) and chaired 
events at Silicon Valley Comes To The UK. 
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>) to Mayfair, so he could be 
closer to all the action. While 
he shoots people to crucial 
positions in the Square Mile 

- senior faces at the Bank Of 
England and the chief executive 
at Lloyd's all have him to thank 

- he isn't only networked in 
hnance, but also found the 
new head of NHS England, 
for example, and hlled 50 key 
positions required by the London 
Olympics in 2012. Having the 
socially accomplished Baroness 
Virginia Bottomley on his 

team is an asset, as are the 
stress-coping abilities that he 
has learned from his hobby 
flying daredevil aerobatics. 


DAVID 

GIAMPAOLO 

CHIEF EXECUTIVE, PI CAPITAL. 55 


^ Connector 


To see the clout afforded 
Giampaolo by running this top- 
tier investment club, which is 
as much a think-tank as a hive 
of moneymaking opportunities, 
look at the private talks that 
he organises at Claridge's. He 
consistently pulls heavyweight 
speakers out of his mental 
Rolodex, from Henry Kissinger 
to Jeb Bush, Bill Clinton to Iain 
Duncan Smith. The occasional 
woman comes too: Theresa May 
for instance, who could well be 
a future prime minister. 



TUNJI 

AKINTOKUN 

DIRECTOR, CISCO SYSTEMS. 49 


^ Connector Change Agent 


Through Cisco's Connected Black 
Professionals group, Akintokun 
set up the Your Euture, Your 
Ambition initiative to get young 
people interested in science, 
technology, engineering and 
maths through presentations 


by big corporations (inspired 
by an IBM demo he saw at 
school). The event brings 
together execs from companies 
including Barclays, BA, Deloitte 
and Thomson Reuters to meet 
future leaders from more than 
80 schools. Akintokun is the 
catalyst that fires it all up. 


LUKE 

JOHNSON 

CHAIRMAN, RISK CAPITAL PARTNERS. 53 


^ Spider 


We call him a "spider", but 
Johnson prefers the term 
"projector", a 17th-century word 
for someone with many projects. 
He is known especially for his 
food interests - he once owned 
PizzaExpress, Strada, The Ivy 
and Le Caprice and has now 
invested in Gail's Artisan Bakery 
and Patisserie Valerie - but also 
runs a private equity house, as 
well as two theatre production 
partnerships, an art publisher, 
and sits on the board of Metro 
Bank among a host of other 
companies. He also finds time to 
write a column for the FT, chair 
the Institute Of Cancer Research 
and write books that get lauded 
in the Economist. We can only 
imagine his coffee expenditure. 


BRENT 
HOBERMAN 
& JONNIE 
GOODWIN 

FOUNDERS, FOUNDERS FORUM. 46 AND 42 

^ Connectors, Spiders 


Pounders Porum might 
be a community for 
entrepreneurs, but when 
Hoberman and Goodwin 
expanded their corporate 
connections last year with 
the birth of PE Innovation 
Consulting (which advises 
companies such as Sky), their 
launch party was testament to 
their broad network: the clipper 
they sailed down the Thames 
on played host to everyone 
from Grayson Perry to the 
Queen's press secretary James 
Roscoe. And then there's their 
investment vehicle Lepe, which 
casts a roving eye on the new 
deals in media. All that, and they 
still manage to be popular with 
anyone you ask. 



JAMES DAUNT 

MANAGING DIRECTOR, WATERSTONES; FOUNDER, DAUNT BOOKS. 51 

^ Leader 


True enough, Waterstones sells Kindle 
e-readers, but Daunt believes that physical 
books are still the future (here's to hoping). 

To keep people coming through his doors, he 
has realised that he has to offer what Amazon 
can't: a bricks-and-mortar networking space. 

So he's ratcheted up the number of reader 
events and talks (harnessing his connections 
with authors such as Alexander McCall 
I Smith, who he discovered), and has rehtted 
' the shops with larger cafe areas. Highly 
regarded by publishers. Daunt is credited 
with reversing the chain's misfortunes. Much = 

of that is down to his strong relationship | 

with its new owner, the Russian billionaire i 

I Alexander Mamut. != 

I £ 
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MOST CONNECTED 


Giiltiire, art 
and food 



STEVE 

MCQUEEN 

DIRECTOR. 45 
^ Spider 


Rarely does a director straddle 
the disparate worlds of high- 
conceptual art and mainstream 
hlm-making and make it work. 
Now, having scored the hrst 
Best Picture Oscar ever won by a 
black director, the former Turner 
Prize winner is bromanced-up 
with Michael Fassbender (who 
he says he "loves deeply") and 
thinks nothing of shooting the 
breeze with Kanye West or 
partying with the prime minister 
of Grenada. But for his HBO 
series this year. Codes Of 
Conduct, he has installed a 
cast of relative unknowns - 
you can take the man out of 
the arthouse... 


STEPHEN 

BARBER 

FOUNDER, PRIX PICTET. 60 

^ Leader Spider 

Barber (twin of FT editor Lionel) 
heads up communications for 
one of the wealthiest Swiss 
private banks, Pictet. That, 
counterintuitively, has made 
him a lynchpin of the art world, 
because he also runs its Prix 
Pictet scheme, the highest- 
paying photography award in 


the world (worth £65,000). 

It now has global reach, and 
has put him in circles where 
his fondness for carrying 
around a huge leatherbound 
sketchbook, or palling about 
with liberal arts academics such 
as Professor Simon May ("the 
professor of love") at King's 
College London, reveals him 
to be a new kind of capitalist: 
the corporate artisan. 


HARVEY 

GOLDSMITH 

CONCERT organiser; founder, HARVEY 
GOLDSMITH ENTERTAINMENTS. 68 


^ Leader 


Goldsmith continues to reign 
over live music. You name them, 
he's staged them: Bob Dylan, 
Oasis, The Rolling Stones. 
Despite almost 50 years in the 
business, he shows no signs of 
letting up. Last summer, despite 
massive opposition and three 
years of delays, he organised 
a 15,000-capacity festival 
on Blackheath Common that 
attracted Massive Attack, and 
Grace Jones. His next major 
project? Bringing The Hunger 
Games to the stage in 2016. 


CHRIS 
CORBIN & 
JEREMY KING 

RESTAURATEURS, REX RESTAURANT 
ASSOCIATES. 62 AND 60 


^ Leaders 

There is no stopping the 
golden boys of the London 
restaurant scene. Last year they 
pulled off two triumphs with 
Fischer's, their Viennese-themed 
spot in Marylebone, and then 
the Beaumont, which brought 
them into hotel land. A hotel 
that contains the hottest 


post-Chiltern restaurant in 
the capital: the Colony Grill 
Room, which is packed with 
power lunchers eager to see 
and be seen. 


KEVIN 

SPACEY 

ACTOR. 55 
^ Spider 


Spacey's clout is quiet but 
substantial. Professionally, the 
secretive actor has become 
a cultural nerve centre, with 
a hand in theatre (as the artistic 
director of the Old Vic), TV 
{House Of Cards), him (next up: 
erm. Boss Baby) and even games 
(he starred in the latest Call Of 
Duty). His personal life is just as 
diverse, with many allegiances 
outside Hollywood's immediate 
sphere ranging from Bill Clinton 
to Andy Murray. 



PETER 

FLORENCE 

FOUNDER, HAY FESTIVAL OF LITERATURE 
AND THE ARTS. 50 

^ Connector 


The crowning event of the 
British literary-politico year. 
Hay is, as Bill Clinton once 
described it, "the Woodstock of 
the mind". Whether it's Steve 
Coogan or Alex Monroe, David 


Starkey or Hilary Mantel, 
Florence gets them all to Wales 
year in, year out - and then 
around the world at Hay 
Festival Cartagena, etc. Don't 
forget, though, that he is also 
one of the literati himself. Last 
year, he collaborated on a series 
of crime stories with Ian Rankin. 


ANDRE 

BALAZS 

CEO ANDRE BALAZS PROPERTIES. 58 

^ Leader Socialite 


For most of last year, if 
it didn't happen at the Chiltern 
Firehouse, did it even happen at 
all? The popularity of Balazs' 
new restaurant with celebrities 
the world over made him a 
one-man hub. When he opens 
a Standard in London this year 
(the hrst outside the US), his 
position in the capital's power 
matrix will be future-proofed. 
And here's the incredible thing 
- let's not forget that the man 
who everyone wants a piece 
of is a hotelier. 


CHARLIE 

GILKES 

CO-FOUNDER, INCEPTION GROUP. 30 


^ Socialite 


With his ever-growing galaxy 
of artfully themed London 
nightclubs - his latest, Beaver 
Lodge, is the seventh in a group 
CO -owned with Duncan Stirling 
- he provides lavish playgrounds 
for the Kensington/ Chelsea 
in-crowd. Gilkes is a long- 
standing friend of the 
Middletons, and his marriage 
last year to Anneke von 
Trotha Taylor was attended 
by Prince Harry, Pippa and 
Princesses Beatrice and 
Eugenie. No wonder it was 
covered in everything from 
Vanity Fair to Hello! 


JAMES 

RUNGIE 

HEAD OF LITERATURE AND THE SPOKEN 
WORD, SOUTHBANK CENTRE. 55 


^ Connector 

Few are so closely aligned with 
the culture's fringes as Runcie. 
His experimental approach sees 
him put on 500 events per @ 
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> year - readings, debates, 
talks, performances, even walks 
- so if you want to know what's 
happening at the cutting edge 
of theatre, or hnd out which 
young artists are bubbling 
under, he's the man to ask. 
While he is not taken in by 
fame or status, he is not 
snobby about it either: he 
unites luminaries such as Hilary 
Mantel and Stephen Fry for 
his London Literature Festival, 
and recently oversaw the 
memorial tribute to America's 
unofficial "poet laureate", 

Maya Angelou. 


JOHN 

GORDON 

CO-FOUNDER, HOW TO ACADEMY. 62 

^ Connector 

John Gordon made his money in 
advertising and his connections 
through ideas. Having cut his 
teeth with Intelligence Squared, 
a forum for debate that attracted 
everyone from Werner Herzog 
to Sir Salman Rushdie and Eric 
Schmidt, he founded the 
TED-like 5x15 where he invited 
well-known thinkers such as 
Brian Eno to give 15-minute 
presentations. Now, he has 
created the How To Academy for 
which he leverages his Hydra- 
headed address book to corral 
the likes of Martin Amis to teach 
short, practical courses. He often 
works simply from a laptop in 
the Arts Club on London's Dover 
Street, so he can hightail it to 
whichever must-go intellectual 
event is happening that night. 



DAVID 

ADJAYE 

FOUNDER, ADJAYE ASSOCIATES. 48 

^ Spider 


Adj aye's Tanzanian heritage 
gives him a widely celebrated 
position in the Eurocentric 


world of starchitecture. His 
innovative designs have won 
him substantial public projects 
such as the Presidential Palace 
in Gabon and Smithsonian 
National Museum Of African 
American History And Culture 
alongside private-housing 
commissions for the likes of 
Ewan McGregor, Alexander 
McQueen and Jake Chapman. 
His practice spans Accra, 

New York and London - 
but our clincher? The 
man knows Obama. 



BERNIE KATZ 

ERONT-OE-HOUSE MANAGER, 

THE GROUCHO CLUB. 46 


^ Connector, Socialite 


The Groucho is being radically 
refurbished this year to 
celebrate its 30th birthday, but 
one hxture remains constant: 
Katz, the long-established, 
statement jacket- wearing 
"prince of Soho". Having been 
at the club for 21 years, looking 
after everyone from Jaime 
Winstone and Sienna Miller 
to Noel Gallagher and Damien 
Hirst, he knows all the secrets 
of the A-listers that call the 
place home - and has earned a 
fearsome reputation as a hxer. 
Ask him nicely and he'll tell you 
nothing about any of it. 


ERIC 

FELLNER 
& TIM BEVAN 

CO-CHAIRMEN, WORKING TITLE FILMS. 

55 and 57 
^ Leaders 


At the top of the country's 
most important production 
powerhouse, which has put 
The World's End, Rush and 
The Theory Of Everything 
against its name in the past 
two years alone, Fellner and 
Bevan have thrived in a land 


where him is meant to be in 
the doldrums. Much of that 
depends on sustaining their 
closest relationships: the 
Coen Brothers (they have 
produced Eargo and The 
Big Lebowski), Richard 
Curtis, Stephen Daldry 
and Rowan Atkinson. 



SAM YOUNG 

DJ. 35 


^ Socialite 


For a budding DJ, it can't hurt 
to be the son of Richard Young, 
one of the world's most prolihc 
celebrity party photographers. 
Since Sam's hrst break 
playing for Donna Karan, he 
has spun the wheels of steel 
at private events for Sir Elton 
John, Guy Ritchie and Justin 
Timberlake. But his career 
coup d'etat came last 
September when he was 
selected to DJ at George 
Clooney and Amal Alamuddin's 
wedding. They say DJs don't 
share needles; clearly they 
do share business cards. 


CHRIS 

DERGON 

DIRECTOR, TATE MODERN. 56 

^ Leader 


Dercon is on this list for one 
connection: his boss Sir Nicholas 
Serota. Whisper it, but when 
Serota leaves as director of Tate, 
Dercon apparently has his 
blessing to take over. It's the 
biggest job in the industry 
- Tate Modern, which 
Dercon currently runs, is 
the most visited gallery in 
the contemporary art world 
and yet this would be just 
one aspect of his future 
purview (alongside Tate Britain 
and the other Tate projects both 
at home and internationally). 

To be shown by Tate is to be 


accepted into the grand tradition 
of British artists, and Dercon 
will be the kingmaker. 


EDDIE PEAKE 

ARTIST. 33 
^ Spider 


The sheer variety of media 
in which Peake operates - 
photography, performance, 
sculpture, painting, installation 
- has positioned him on a 
Venn-like overlap with other 
industries. He's most famous 
for staging naked football 
matches and sculpting cartoon 
giraffes (all in the name of 
art), but such work has also 
taken him into the heart of the 
creative scenes in Los Angeles, 
London, Italy and Brazil, 
and into collaborations with 
heavyweights in music including 
Kendrick Lamar and cutting- 
edge fashion designers such 
as Agi & Sam. 



RICHARD 

AYOADE 

DIRECTOR, WRITER, ACTOR. 37 


^ Spider 


Some people are hooked into 
the glitterati; Ayoade's notable 
for his links to culture's 
intelligentsia: smart actors 
{Submarine's Craig Roberts, 

The IT Crowd's Chris O'Dowd), 
say, and arch musos (Vampire 
Weekend's Ezra Koenig, Yeah 
Yeah Yeah's Karen 0). His closer 
friends include The Mighty 
Boosh - aka Julian Barratt and 
Noel Fielding - and Arctic 
Monkeys' Alex Turner. While 
his prominence has amplihed 
this past year, it has done so 
in a way that entirely speaks 
to his interests: he has 
presented the delightfully 
nerdy Gadget Man on Channel 4, 
written a book that sounds like 
an artist's monograph {Ayoade 
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MOST CONNECTED 


On Ayoade: A Cinematic 
Odyssey) and directed an 
adaptation of The Double by 
Fyodor Dostoyevsky 


DAVID 

MITCHELL 

AUTHOR. 46 


^ Leader, Spider 


David Mitchell may share his 
name with the Peep Show actor, 
but he lives a much quieter life. 
Nevertheless, his reach is 
profound. His bestselling novels, 
most recently The Bone Clocks 
- which was long-listed for the 
Man Booker and celebrated 
throughout the media's books 
pages - have given him a serious 
prohle both in the UK and 
elsewhere (the New Yorker's 
James Wood once ran a feature 
sub -titled "What can't the 
novelist David Mitchell do?"). 
Indeed, his social-media 
following is so loyal that 
Mitchell saw ht to write an 
entire short story - The Right 
Sort - in tweets. Through the 


British Stammering Association, 
of which he is a patron, Mitchell 
also mixes with Margaret 
Drabble and Ed Balls. 



MAX 

LOUSADA 

CHAIRMAN AND CEO, 
WARNER MUSIC UK. 4I 


^ Leader 


Known for his cautious 
approach to signing new acts, 
and commitment to those that 
he does, Lousada has launched 
the careers of a select and 
diverse bunch in his time 


as head of Atlantic Records 
- Plan B, James Blunt and 
Ed Sheeran among them. 
Newly installed at the helm 
of the whole group and 
all the artists it supports, 
from Damon Albarn and 
Muse to Lily Allen and 
Kylie Minogue, Lousada 
is bringing that same sense 
of judicious relationship- 
building to its other labels. 

SIR 

NICHOLAS 
HYTNER & 
NICK STARR 

ARTISTIC DIRECTOR, THE NATIONAL 
theatre; LONDON THEATRE COMPANY. 
58 AND 57 

^ Leaders 


After eleven years at the top 
of the NT, staging such hits as 
The History Boys and One Man, 
Two Guvnors (both of which 
turbo-charged the careers of 
its actors, bringing Russell Tovey 
to the world and eventually 



ED SHEERAN 


MUSICIAN. 23 


The most unlikely 
powerhouse in the music 
biz, Sheeran crawled out 1 
of nowheresville - with a 
helping hand from Taylor 
Swift - to become one „ 

of its most sought-after I 

collaborators. And sure, 
professionally that's put 
'lim in touch with everyone 
Tom Rick Ross and 
Rick Rubin to Wiley and 
^^abrinth, but it has also won 
'lim an impressive circle 
of Jriends. Partying with 
Harry Styles? Drinking until 
the early hours, with Jamie 
Redknapp? Of course he is. 


affording James Corden a US 
career), Hytner will leave the 
organisation in rude health. 
Many put it down to his 
collegiate, democratic leadership 
style, inviting all staff to open 
meetings and sharing the 
big decisions. His media and 
arts network is, obviously, 
extensive (he's now on the BBC 
executive board), but it's his 
close affiliation with its former 
executive director Nick Starr 
that will be vital this year as the 
pair set up their own production 
company to bring innovative 
plays to the West End. 


MALCOLM 

MCDOWELL 

ACTOR. 71 

^ Connector 


Wondering why 
McDowell made the most- 
connected list? According to 
a recent study which analysed 
IMDb to discover who had the 
fewest degrees of separation 
from other people in Hollywood, 
McDowell was the highest- 
ranking British person (with 
2.87606 degrees), just ahead 
of Sir Michael Caine (2.88245) 
and John Hurt (2.89242). 
Perhaps that might explain 
why the 71 -year-old was 
in a whopping total of ten 
hlms (and three TV series) 
last year alone. 


TOM 

WELDON 

UK CHIEE EXECUTIVE, PENGUIN 

Random House. 51 
^ Leader 


Following the merger of Penguin 
and Random House, Weldon 
is at the top of the world's 
biggest publishing company, 
giving him control of 15,000 
writers. When he was an 
editor, he worked with 
everyone from chefs (Jamie 
Oliver - the second most 
prohtable British author of 
all time) to hction writers 
(Ian McEwan) via media big 
dogs such as Jeremy Clarkson. 
He's an optimist and an 
innovator, credited with taking 
Penguin into the most successful 
hnancial years in its history. 
From where he's standing, 
publishing isn't dying; in fact, 
it's never had it so good. > 
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Politics and 
public life 




NICK CLEGG & ED MILIBAND 

LEADERS, LABOUR AND LIBERAL DEMOCRATS. 48 AND 45 

^ Leaders 

These two seem to be jettisoning friends like a plane dumping cargo: 
Jenni Russell of the Times keeps criticising Miliband, even though 
he is godparent to her child; Colin Firth used to be a Clegg fan but 
no longer supports the Lib Dems. Yet there is one connection that 
is the b^est chance of success for both of them: each other. Rumour 
is that plans for a Lib-Lab pact have been drawn up, in which 
Miliband would allow Clegg to keep his job as deputy prime minister, 
undoubtedly much to the chagrin of Labour activists. 




MARK 

FERGUSON 

EDITOR, LABOURLIST. 29 


^ Leader 


Ferguson is friends with 
all the signihcant Labour MPs, 
including Ed Miliband, who 
use him as a conduit to get 
messages from the leadership 
to the rest of the party - and 
indeed to hnd out what the 
party is thinking in return. 
Popular for his clever but 
un-metropolitan manner (he 
loves Irish pubs and is happy 
to eat sausages and chips at 
the football while training for 
the Great North Run: "Eve run 
it a couple of times; neither 
was quick"), he's so often on 
the move that he carries a 
spare phone battery with him 
at all times. He might be Labour, 
but even the Conservatives 
like the guy. 


BORIS 

JOHNSON 

MAYOR OF LONDON. 50 


^ Leader 


It might seem that Johnson's 
most obvious wheelhouse 
- outside of politics - is the 
media. He served many years 
at the Times, Telegraph and 
Spectator, so is not short of 
allies there, which will help 
him in a future Westminster 
putsch. But he also has links 
to big business. Michael 
Bloomberg, the former mayor 
of New York City and business 
magnate, is one of his circle, 
as is Bob Diamond. The latter, 
the former chief executive 
of Barclays (though perhaps 
better known for that photo 
of him making the Roc Nation 
diamond gesture at a Jay-Z 
gig), was reportedly the driving 
force behind the mayor's iconic 
cycling scheme. 
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MOST CONNECTED 


DOUGLAS 

CARSWELL 

UKIP MP FOR CLACTON. 43 


^ Connector 


MICHAEL 

GOVE 

CONSERVATIVE MP FOR SURREY HEATH. 47 


^ Leader 


LORD 

HENNESSY 

ATTLEE PROFESSOR OF CONTEMPORARY 
BRITISH HISTORY AT QUEEN MARY 
UNIVERSITY OF LONDON. 67 


STEPHEN 

KINNOGK 

LABOUR CANDIDATE FOR ABERAVON. 44 


^ Leader 


As UKIP's first elected MP, 
the maverick, green-fingered, 
quince-jelly-making Carswell 
is a vital junction box between 
the party and the House of 
Commons. "Popeye", as he's 
cruelly monickered, is used to 
having a powerful network: 
before moving to UKIP, he was 
influential in the Conservatives 
through his co-authored book 
The Plan, a treatise on reforming 
British democracy that helped 
shape David Cameron's thinking 
on the Big Society. His recent 
defection, though, has cost him 
that tie. 



LYNTON 

CROSBY 

I CO-FOUNDER, CROSBY TEXTOR GROUP. 58 

^ Spider 


■ The "Wizard of Oz", as he 

: is known for his masterful 
' abilities at helping others win 
elections, was brought on board 
; by the Conservative Party for 
‘ a considerable sum of money 
to oversee its election strategy. 
That has afforded him influence 
: throughout the operation, as it 
' did on his previous campaigns 
. for former Australian prime 
minister John Howard and in 
; the run up to Boris Johnson's 
mayoral victories in London - 
, all these men are familiar with 
his battle-hardened, forthright 
(and highly effective) approach. 

■ And it's not just politics - 

I his company Crosby Textor 
I does campaign work for big 
I business as well as advisory 
I work for foreign governments. 

' The farmer's son from South 
I Australia was described by 
! Tory peer Lord Marland as 
' the "best campaign manager 
‘ in the world". 


As chief whip of the 
Conservatives, the former 
education secretary is in the 
enabling position of having 
no department to run. Even 
if he did lose his first vote in 
the new role while talking to a 
Labour backbencher in the loos, 
it has, nevertheless, freed up 
his time to ingratiate himself 
to the media and also cultivate 
strong relationships around 
Westminster. He knows the 
Netting Hill set as well as he 
knows Rupert Murdoch (Gove 
was previously a leader writer 
and news editor at the Times). 
That could be useful to set things 
up for an Osborne leadership 
bid after the general election. 


^ Spider 


The main brain on MI5 and 
government, Hennessy has 
built serious relationships 
in a world averse to the public 
sphere. He has extensive 
knowledge of the British state 
and how it keeps its protocols 
and secrets: Cameron's director 
general, Chris Martin, went to 
see Hennessy for advice about 
the job. Plus he knows what 
records the National Archives 
will release before almost any 
other non-spook. Unassuming, 
genial, Hennessy enjoys cutting 
about the House of Lords - he 
is widely liked in Westminster 
- as much as he does the groves 
of academe. 



JOE CERRELL 

MANAGING DIRECTOR OF GLOBAL POLICY AND ADVOCACY, 
THE BILL & MELINDA GATES FOUNDATION. 45 


^ Leader, Spider 


An American in London, Cerrell used 
his previous role working for LfS vice- 
president A1 Gore to spring himself to senior 
positions across varied organisations. He's 
currently on the board of directors at Comic 
Relief, as well as the Bono-founded ONE 
Campaign that hghts extreme poverty and 
preventable disease (largely in Africa). His 
work for the philanthropic Gates Foundation 
sees him liaise with bodies in the UK, 
Germany, France and elsewhere. 



Son of Neil, Stephen has been 
selected for a Labour safe seat, 
which is almost certainly down 
to his dynastic influences, and 
he has spent the past year 
forging connections with the 
steelworkers' union Community 
to consolidate his chances. He 
will likely add Westminster to 
his two current power bases at 
the British Council and World 
Economic Eorum (he is director 
for Europe and Central Asia at 
the latter). His international 
creds were well established 
long before, though: his wife 
of 19 years is Helle Thorning- 
Schmidt, prime minister of 
Denmark. At dinner parties he 
is surprisingly up for discussing 
the likeness of his marriage 
to the Actional version in TV 
Scandi-series Borgen. 



SIMON 

WALKER 

DIRECTOR GENERAL, 
INSTITUTE OF DIRECTORS. 6l 


^ Connector 


Previously, the South African, 
once the president of the Oxford 
Union, held some of the highest 
communications jobs in the land 
- at British Airways and later 
as communications secretary to 
Her Majesty The Queen among 
them - then narrowly missed 
going into politics to preside 
over one of the most influential 
and ancient business lobby 
bodies in the UK. Representing 
his membership across 
government and media, as well 
as fostering talent in countries 
such as Hong Kong, Saudi 
Arabia and Nigeria, Walker has 
a black book that would be as 
interesting to Debrett's as it 
would the Financial Times. 
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CONRAD BIRD & 
DANIEL WALPOLE 


director; head of engagement and COMMS, the great BRITAIN CAMPAIGN. 54 AND 32 
^ Connectors 


Think of the GREAT campaign as a fixer 
for Britain itself. Now active in 144 
countries, it promotes the UK's businesses, 
education and tourism under a single banner 
throughout China, Hong Kong, India, 

Brazil and Russia. It is the government's 
most ambitious international promotional 
campaign in history, and hundreds of 
British businesses, high-profile celebrities 
(such as Stella McCartney and Gordon 
Ramsay) as well as cultural institutions are 
now involved. It is expected to bring £lbn 
to the country in 2014-15. 


Ken Clarke, he became a senior 
staffer during John Major's 
administration, getting to know 
the likes of Ed Llewellyn, Steve 
Hilton and David Cameron in 
the process (Cameron later 
made Hill a schools minister 
and appointed him to the 
Lords). But unlike certain 
career politicians, he has built 
robust bridges with the world 
beyond Whitehall. He spent 
four years at Bell Pottinger 
before setting up his own 
PR and lobbying company, 
Quiller. No wonder he was 
made the UK's choice for the 
EU Commission, where he will 
take up the chunky hnancial 
services post. 


SIR EDWARD 
LISTER 
&WILL 
WALDEN 



WILLIAM 

HAGUE 

LEADER OF THE HOUSE OF COMMONS. 53 

^ Leader Spider 


He is well respected on both 
sides of the house, but his close 
allies take him far beyond. 

They give him lines into sport 
(through his pal Lord Coe) and 
the Lords (he's on good terms 
with House leader Baroness 
Stowell) as well as business 
(Hague was best man at the 
hnancier Guy Hands' wedding) 
and the US (via Hillary). Now 
unsaddled from the foreign 
office, he has also found time 


to make inroads with celebrities 
such as Brad and Angelina, who 
refer to him as a friend. He even 
managed to get Angelina to 
show up for his former chief of 
staff Arminka Helic's installation 
in the Lords. 


LORD HILL 

EUROPEAN COMMISSIONER FOR FINANCIAL 
STABILITY, FINANCIAL SERVICES AND 
CAPITAL MARKETS UNION. 54 

^ Leader Spider 


Low prohle but extraordinarily 
well-connected within the 
Tory party. A former special 
advisor to former chancellor 


CHIEF OF staff; DIRECTOR OF COMMS, 
CITY HALL. 65 AND 43 

^ Connectors 

The Olympics are long gone, but 
Walden has managed to keep 
Boris in the national picture. 
That's testament to his media- 
contact book, borne of 12 years 
at the BBC. His work wife in 
City Hall, Lister, also has a 
powerful network from running 
Wandsworth Council, putting 
him on excellent terms with 
most of the borough leaders 
and London MPs. Boris 
counts on him to ensure 
those relationships, as well as 
manage outreach to Whitehall. 
Together, this dynamic duo 
has kept BoJo's momentum 
up despite his only having 
15 months left in office. Will 
they potentially see him into 
Downing Street? 


SIR ANTHONY 
SELDON 

OUTGOING HEADMASTER, WELLINGTON 
COLLEGE. 6l 

^ Spider 


A true polymath, often working 
on several books at once (on 
topics as varied as the coalition 
and mindfulness), Seldon 
made the Berkshire school he 
leaves after a ten-year reign 
into an exemplar of progressive 
education and private-state 


partnerships. His reputation 
has afforded him a wealth 
of political contacts among 
Blairites and Cameroons alike. 
A consummate multitasker, 
a favourite meeting spot is 
the cafe above his platform at 
Waterloo station to which he 
often hotfoots it straight from 
Number Ten. 


DAVID 

CAMERON 

PRIME MINISTER, UK. 48 

^ Leader Spider 

Pals with the Chipping Norton 
set, friends with arts luminaries 
such as Tim Burton and Helena 
Bonham Carter, Cameron has 
the kind of easy friendships one 
imagines Tony Blair envies. He 
also has extremely strong ties 
with Obama - not only because 
the president rates him, but 
because former White House 
advisor Jim Messina is now 
working for the Tories. What's 
more, the new focus in the 
party (yes, that's right, on the 
"long-term economic plan") 
has connected well with the 
electorate. And that's his most 
crucial network of all. 



GEOFF 

MULGAN 

CEO, NESTA. 53 


^ Leader 


He is the political egghead who 
has been consistently ahead 
of his time, whether as Tony 
Blair's director of policy or 
writing zeitgeisty books, like 
the 1997 social-network classic, 
Connexity. Now at the National 
Endowment For Science 
Technology And The Arts, which 
hnances projects in these areas, 
his hefdom has diversihed. He is 
to social change and innovation 
what Peter Thiel is to the 
internet and investing. 
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MOST CONNECTED 


Tech and 
social media 


Glenny's network of contacts 
has sprawled across the globe. 
As a result, he also has plenty 
of relationships in public life, 
from his work at Columbia 
University and London School 
of Economics to his position on 
the advisory board of the NGO 
Global Witness and writing for 
the London Review Of Books 
and New York Times. Plus, he 
is power-married to BBC arts 
presenter Kirsty Lang. 


PETER READ 

GENERAL PARTNER, GOOGLE VENTURES 

^ Connector 


Branson lookalike Read was 
already well tuned in to tech 
from his 1 5 years as an angel 
investor (though he also 
knows education from his 
time as a school governor, 
and charities through his role 
as digital advisor to Oxfam). 


He has a strong nexus in 
Germany, where he has invested 
in MoviePilot, Gidsy and 
EyeEm, and his address book 
is growing rapidly thanks to 
his position at Google's new 
offshoot of its investment 
arm. With a $100m brief 
to invest across Europe, it 
offers an alternative to the 
American and Asian sources of 
funding towards which many 
entrepreneurs were forced. 


ANDREW 

KEEN 

WRITER, BROADCASTER. 54 

^ Leader 


The most famous British tech 
voice in the US, Keen holds 
sway over Silicon Valley's state 
of mind. His 2007 book The 
Cult Of The Amateur launched 
the backlash against Web 2.0 
and his The Internet Is Not 
The Answer takes a swipe at 
the whole thing altogether. 

Yet his online chat show Keen 
On - which hosts opinion 
formers such as David Miliband 
- is streamed over the house 
newspaper of the start-up scene, 
TechCrunch, and is considered 
required viewing from lowly 
coders to tech titans. 


MARK READ 

CEO, WPP DIGITAL. 48 

^ Connector 


So influential are the attendees 
at his conference WPP Stream 
that it has been dubbed "the 
Bilderberg of advertising". Since 
2006, he has organised over 20 
gatherings, collecting more than 
5,000 movers and shakers in ads 
and tech for an off-the-record 
powwow. But it's not all work. 
You may have spotted him 
taking his tour of the Shard with 
Thomas Heatherwick or even at 
Sean Parker's Davos parties. 


MISHA 

GLENNY 

JOURNALIST, AUTHOR, SPEAKER. 56 

^ Leader Spider, Change Agent 


Organised crime is rarely limited 
to one country. So, through his 
investigations (for books such 
as DarkMarket and McMa/ia), 



ROHAN SILVA 

CO-FOUNDER, SECOND HOME; CHAIRMAN, HUBBLE. 34 


^ Connector 


When Silva was advising Cameron, especially 
on his Tech City project, he became a cliche 
on lists such as these because he was one of 
the few young, cool people that mattered 
in government. So when he left in 2013, we 
wondered what would become of him. As it 
turns out - a lot: his Second Home provides 
office space to 23 select companies. Like Blue 
State Digital, for instance, which ran Obama's 
web campaign and is now taking up the same 
challenge for Miliband. 



ALFIE DEYES 

VLOGGER. 21 


^ Leader 


The biggest celebrity you've 
never heard of, Deyes runs the 
YouTube channels Pointless 
Blog, Pointless Blog TV and 
Alhe Games. Cumulatively, 
they have more than six 
million subscribers. His 
volume of committed, mostly 
female, fans puts a powerful 
network at his disposal. When 
he published his bestselling 
The Pointless Book, more 
than 8,000 came to the 
signing, most of them deeply 
jealous of his relationship 
with fellow internet celeb, 
the beauty vlogger Zoella. 


ALEX HOYE 

CEO, LATITUDE DIGITAL MARKETING. 45 


^ Connector 


Running a digital marketing 
company? Quite interesting. 
Running a secret society for 
tech infiuencers on the side? 
Massively so. Hoye's side 
project. International Conclave 
of Entrepreneurs (ICE), 
comprises around 90 tech types 
who like to do winter sports 
together. The purpose is, of 
course, networking. Well, when 
the guest list includes Bindi 
Karia from Microsoft and Lea 
Bajc from Northzone Ventures, 
how could it be otherwise? @ 
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Law, science, 
medicine and 
academia 


PETER 

TUFANO 

DEAN, SAID BUSINESS SCHOOL, 
OXFORD UNIVERSITY. 57 

^ Connector, Leader 


A faculty member at Harvard 
Business School for 22 years 
- shaping US policy - he now 
helps run Oxford's equivalent. 
The Said invites the likes of 
Biz Stone to lecture and has 
produced such notable alumni 
as the fashion designer Patrick 
Grant. Tufano runs regular 
reunion weekends and he's a 
regular hxture at the opening- 
night party, too. 


SIR MARK 
WALPORT 

GOVERNMENT CHIEF SCIENTIFIC 
ADVISOR. 62 


^ Leader Spider 


Sir Mark blazed a trail at 
the Wellcome Trust, moving 
across academic, scientihc 
and government circles. His 
current job relies on connecting 
strands of scientihc and political 
thinking, and he does this with 
panache. If he tells you to worry 
about something, worry. But if he 


tells you it will all be OK, relax. 
Every inhuencer needs a dehning 
look, so his success can probably 
be credited to some extent to his 
trademark moustache. 


PROFESSOR 

ROBIN 

DUNBAR 

PROFESSOR OF EVOLUTIONARY 
PSYCHOLOGY, OXFORD UNIVERSITY. 67 

^ Connector Leader 


Dunbar wrote the book (well, 
research paper) on networking. 
He established that the number 
of relationships humans can 
meaningfully maintain is 150 - 
"Dunbar's number". Major social 
networks, such as Path, keep 
him on speed dial and his work 
has inhuenced everyone from 
Facebook to the team-working 
app Asana. Ever wondered why 
Path limits your friends to 150? 
Now you know. 


PROFESSOR 
PETER PIOT 

DIRECTOR AND PROFESSOR OF GLOBAL 
HEALTH, LONDON SCHOOL OF HYGIENE 
AND TROPICAL MEDICINE. 65 

^ Leader 


When the Ebola epidemic broke 
out in West Africa last year, 

Plot was enormously sought 
after. Having helped discover 
the virus in the Seventies, he 
successfully called for the early 
release of the experimental 
ZMapp vaccine. He also 
emerged as a trustworthy judge 
of the threat's severity, holding 
the World Health Organisation 
to account. 


JONATHAN 
LAIDLAW OG 

HEAD OF CHAMBERS, 2 HARE COURT. 54 

^ Spider 


The "Crime Silk Of The Year 
2014" isn't only highly 
regarded in the legal district; 
as the phone-hacking barrister 
who got Rebekah Brooks 


acquitted, he's now a hero 
of a certain section of media- 
land as well. He has also acted 
for Hugo Boss, the Football 
Association and the Princes 
Sporting Club. If you're in a 
corner, better call Jonathan. 


NIGEL 

BOARDMAN 

PARTNER, SLAUGHTER & MAY. 64 

^ Leader Spider Change Agent 


Tough man Boardman is 
regularly on legal power lists 
(he has been named best 
business lawyer by Chambers 
& Partners more times than 
anyone else) - but it's his work 
outside of the law that brought 
him to our attention. Alongside 
gruelling shifts in the office 
(he reportedly has a reputation 
among trainees for staying 
late at his desk), he is involved 
in the arts as a trustee of the 
British Museum, and he also 
has a key role in the charity 
sector as a vice president of 
Save The Children. 



CONRAD WOLFRAM 

TECHNOLOGIST. 44 

^ Leader 

A maths nerd who has become one of our 
most serious tech brains since Tim Berners- 
Lee, Wolfram has profound reach through 
his ideas. He's most famous for his factually 
driven search engine. Wolfram Alpha, which 
calculates answers to scientific questions, but 
he has become a campaigner, too. Through 
his work with the TED community, and his 
trials with schools and universities in Estonia, 
Sweden and Africa, he hopes to reform 
education fundamentals. 
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MOST CONNECTED 


Publishing, 
broadcasting 
and media 



JOHN OLIVER 

PRESENTER, LAST WEEK TONIGHT. 37 


^ Leader 

The Birmingham-born comedian 
segued from occasional 
appearances on Mock The Week 
to running his own talk show 
in the US following stand-out 
performances on The Daily 
Show With Jon Stewart. His 
style of broadcast imitates a 
YouTube video - it feels like 
he's talking to the viewer at 
home. Need proof it's working? 
When he called out the Federal 
Communications Commission 
on net neutrality 800,000 
people trolled its site, causing 
it to crash. 


LIONEL 

BARBER 

EDITOR, THE EINANCIAL TIMES. 60 

^ Leader, Spider 

When you edit the world's most 
trustworthy newspaper, you end 
up winning the obvious contacts 
in politics - Barber knows 
Osborne, Cameron, Clegg and 
Miliband - but his most valuable, 
arguably, are the friends he 
has made in Silicon Valley. He 
regularly spends time there. 


either to visit his daughter who 
works for an SF tech company, 
or to attend the tech "summer 
camp" Sun Valley. Fellow guests 
at the latter include Facebook's 
Mark Zuckerberg, Google's 
Sergey Brin and Apple's Tim 
Cook. They inspired him to 
boost the FT's digital efforts. 
Now, more than two thirds 
of its readers pay to view 
the paper online. 


DAVID 

DINSMORE 

EDITOR, THE SUN, THE SUN ON SUNDAY. 46 

^ Leader 


In a world where print media 
is sinking, the Sun continues to 
be a success story. Dinsmore's 
secret? Understanding the 
importance of connecting: 
rather than sitting in a lofty 
editor's ofhce, the mild- 
mannered Scot has a desk on 
the main floor and he also offers 
more media interviews than 
previous Sun editors who always 
thought it better to let the paper 
speak for itself. Dinsmore (or 
"Dins" to his friends) encourages 
journalists to nurture their own 
networks in the pursuit of news 
to feed the two million people 
who hang on his paper's words 
every day. 


TONY 

GALLAGHER 

DEPUTY EDITOR, THE DAILY MAIL. 5 I 

^ Leader 


It might have seemed more au 
courant to include a Mail editor 
from the web desk - after all. 


the site now connects with 189 
million readers worldwide - but 
even in 2015 there's nothing 
the paper does digitally which 
has the same clout as the print 
edition's front page. Whatever 
they splash on, the political 
classes take note. Having moved 
last year from the Telegraph to 
the Mail a paper with about 
three times the readership, 
Gallagher hnds himself in 
a powerful role. 



IAN BIRRELL 

COLUMNIST, FOREIGN CORRESPONDENT. 53 


^ Connector, Change Agent 


He has all the media 
connections you would expect 
from someone who writes for 
17 publications, ranging from 
Prospect and the Spectator to 
the Financial Times and Wall 
Street Journal but he's set apart 
by his foreign ties (there are 
few men who can end up in a 
personal spat with the Rwandan 
president) and unexpected 
affiliations: hrstly to David 
Cameron, for whom he wrote 
speeches in 2010, and then to 
musicians including Damon 
Albarn and Carl Barat, who 
work with him on the Africa 
Express initiative to bring UK 
artists to that continent. 


JAMIE RUBIN 

JOURNALIST, POLITICO. 54 

^ Change Agent, Socialite 


When Rubin gave up his 
governmental and academic 
posts in the US to head for 
London, he didn't forfeit his 
clout. His new book, about 
American foreign policy, 
is keenly awaited by his 
signihcant network, which 
was established through 
working in Bill Clinton's 
White House followed by 
stints on John Kerry and 
Hillary Clinton's presidential 
campaigns and senior 
journalistic positions for Sky 
and Bloomberg. When he's 
not mingling in high politics - 
or dragging on his trademark 
e-cigarette - he has been seen 
rubbing shoulders with Brad Pitt 
at him premieres accompanied 
by his wife, the CNN 
International correspondent 
Christiane Amanpour. 



MATTHEW 

D’ANGONA 

COLUMNIST, THE EVENING STANDARD, 
GUARDIAN AND GQ. 47 


^ Connector 


Ask a Westminster hack 
which columnists they actually 
rate and you can put money 
on the fact they'll namecheck 
GQ Contributing Editor 
D'Ancona. Admired for his 
ability to bring together and 
make good sense of all the 
disparate strands of political 
activity and scuttlebutt, the 
former Telegraph and now 
Guardian writer has more men 
on the inside than any of his 
competitors. It no doubt helps 
that, socially, he has gone to 
card evenings and holidays with 
Cameron and other senior Tories. 
But it's the respect earned by his 
intellect that has really won him 
such hrst-rate sources. @ 
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PAUL WAUGH 

EDITOR, POLITICS HOME. 48 

^ Leader 


Waugh edits PoliticsHome, 
but he's on this list for one 
thing specihcally: his morning 
briehng email. The Waugh Room 
Memo. Everyone who matters in 
politics, from David Cameron to 
backbenchers to civil servants, all 
subscribe to this look-forward- 
at-the-day-to-come. It's bursting 
with insights from contacts 
forged over 17 years working 
in Westminster for publications 
including the Standard. 


PAUL 

STAINES AND 
HARRY COLE 


book has become since the blog 
began in 2004? Take a look 
at their ten-year anniversary 
party guestlist. Present at the 
dinner were Boris Johnson, 
Lynton Crosby Douglas Carswell, 
Liz Truss, Francis Maude and 
Michael Hintze - plus there 
were video speeches from David 
Cameron, Michael Gove and 
Nigel Farage. Rather poetically it 
was even held at that monument 
to networking, The Institute Of 
Directors. But are they part of 
the Establishment? Their sexting 
sting on Brooks Newmark MP 
would suggest otherwise. 


JON 

LAURENCE 

DIGITAL EDITOR, CHANNEL 4 NEWS. 26 

^ Leader 


POLITICAL BLOGGERS, GUIDO EAWKES. 
48 AND 28 

^ Connectors 


Want to see just how impressive 
this duo's Westminster contact 


When this precocious operator 
was at Cambridge it was no 
surprise that he became president 
of the union. Just as when his pal 
Eamonn Holmes went on Who 
Wants To Be A Millionaire with Sir 



KAMAL AHMED 


Alex Ferguson, it was no surprise 
that the duo picked Laurence as 
their "phone a friend". Having 
served as the Telegraph's head 
of planning and as a producer 
on Sky News, he now holds 
one of broadcast's more powerful 
positions at an age where 
many of his contemporaries 
are cub reporters. 


MARK URBAN 

DIPLOMATIC EDITOR, NEWSNIGHT. 54 


^ Leader 


Urban by name, urbane 
by nature - he is more 
knowledgeable than half of 
the young team at Newsnight 
put together, and the kind 
of man diplomats turn to for 
off-the-record briehngs. His 
work for the show, which has 
seen him cover the Gulf War, 
post-Communist Russia, Bosnia, 
Kosovo and Afghanistan, 
means that his networks stretch 
deep into the Middle East and 
Eastern Europe, while his ten 
books have brought him into 
publishing circles through 
events such as the Hay Festival. 



DAVID 

MORRISSEY 


BUSINESS EDITOR, BBC NEWS. 47 


ACTOR, PRODUCER. 50 


^ Leader Spider 


^ Spider. Change Agent 


When Robert Peston vacated his seat as the 
BBC's business editor, the corporation went 
after Ahmed. In his career, hrst at the equality 
and human-rights commission, then the 
Guardian, Observer and the Telegraph, he has 
amassed a contacts book so exhaustive he can 
pick up the phone to any chief exec in the 
FTSE. He has an impressive personal life, too - 
his wife is the novelist and journalist Elizabeth 
Day, and Alastair Campbell is a friend. 



Few British actors are so 
recognisable. He capped 2014 by 
starring in two major TV dramas 
- The 7.39 and The Driver - with 
the surprise announcement 
that he has joined forces with 
Bafta-winning Senna director 
Asif Kapadia and Bafta-winning 
producers James Gay-Rees and 
Jolyon Symonds to create a new 
him and TV production house, 
On The Corner. The Liverpudlian 
star also campaigns with Dame 
Judi Dench against "economic 
exclusion" for working class 
would-be actors priced out of 


the market, and he is married 
to the novelist Esther Freud. In 
his downtime he is likely to be 
found walking on the beach at 
Southwold, Suffolk, where he 
hangs out with a set comprising 
fellow Freuds Matthew and 
his sister Emma along with 
her husband Richard Curtis. 



STEPHEN 

LAMBERT 

EOUNDER, STUDIO LAMBERT. 55 


Leader Sociaiite 


Few British media moguls are 
household names, but Lambert 
is as signihcant as Simon 
Cowell for his influence and 
his reach across the Atlantic. 
The man behind hits such as 
Wife Swap and now Gogglebox, 
which have changed Channel 
4's fortunes, is often seen 
in The Delaunay huddled 
with clusters of powerful 
TV executives. His contacts 
range from Luke Johnson (see 
above), who hnanced one of his 
documentaries, to Ian Katz of 
Newsnight, partly through his 
wife, the Times columnist Jenni 
Russell. To relax, though, he 
goes off grid: sailing around the 
Med in a boat he built himself. 


DAN HODGES 

COLUMNIST, THE DAILY TELEGRAPH. 45 

^ Leader 


Everything about this Blairite 
gadfly would suggest his politics 
is hxed hrmly on the left: he's 
the son of Labour MP Glenda 
Jackson, he has worked for 
the party as a parliamentary 
researcher, he is a former GMB 
trade-union official, and he is 
a sometime comms director for 
Ken Livingstone. And yet. His 
criticism of both sides of the 
house has turned him into David 
Cameron's favourite columnist. 
Now that's influence. 
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MOST CONNECTED 




ANDY 

MURRAY 

TENNIS PLAYER. 2? 


^ Leader 


Rivalling his buddy David 
Beckham in the celebrity 
friends stakes, Murray has 
found fans across acting 
(James Corden), royalty 
(Wills and Kate) and theatre 
(Kevin Spacey). Recently he 
has branched out into hotels, 
opening the £1.8 million 
Cromlix House, a 15 -room 
hve-star venue in Perthshire. 
Through his new coach, 

Amelie Mauresmo, he is giving 
himself a clean slate to get 
back on form in time for this 
year's Wimbledon. 



and Davinia Taylor? Gardner's 
wellspring of connections 
draws from two key sources: 
David Beckham, the boy he 
once played alongside in the 
Manchester United youth 
team in the early Nineties, and 
Kate Moss, who introduced 
him to the Netting Hill set 
and, eventually, Liv. Now a 
football agent, he's godfather 
to Brooklyn Beckham and 
- somehow - still manages 
to keep a low prohle. 


STEVE & 
ANDY MOORE 

EOUNDERS, ACT AND HIRO. 42 AND 4 I 


^ Connectors, Spiders 


The depression suffered 
by athletes at the end of their 
relatively short careers is 
woefully under-managed. 

Enter former Wales rugby 
internationals Steve and Andy 
Moore, a black-ops team that 
swoop in to airlift sports retirees 
to new callings in civilian 
life. Through Athlete Career 
Transition (ACT), they hx up 
stars from golf and rugby to 
cricket and cycling - such as 
fellow Wales international 
Gareth Thomas - and, in their 
new-talent venture Hiro, hnd 
corporate gigs for ex-stars 
including David Platt and 
Sir Ian Botham. 


EDDIE 

HEARN 

BOXING promoter/group MANAGING 
DIRECTOR, MATCHROOM SPORT. 35 


^ Leader 



GARY NEVILLE 

PUNDIT, SKY SPORTS. 39 


^ Leader 


DAVE 

GARDNER 

SPORTS AND ENTERTAINMENT AGENT. 38 

Leader Socialite, Spider 


You maybe don't know him, 
but you probably know his 
girlfriend Liv Tyler. Or perhaps 
his close friend Harry Styles. 
What about his exes, Rita Ora 


He's only been in the game for 
four years, but Hearn has one 
of the most successful hghts in 
history to his name: Carl Froch 
vs George Groves part two, 
which sold 60,000 tickets in less 
than an hour of going on sale. 
The son of legendary promoter 
Barry Hearn, Eddie learned his 
trade from the very best. Well, 
it's not easy to get Sky Sports 
in the palm of your hand. 


Whether they're outraged or nodding in 
agreement, Neville's audience is loyal and 
large: he has 2.63 million followers on Twitter, 
and is arguably the sport's greatest pundit. 
He's no casual observer, either: he's also 
one of the senior coaches for the England 
national side. @ 


] I 
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MOST CONNECTED 


Marketers, 
spinners 
and agents 



MARC SANDS 

CMO, CHRISTIE'S. 51 

^ Spider 

This charismatic Arsenal supporter 
(and brother of high-profile international 
lawyer Philippe Sands QC) is leading 
the global expansion of Christie's into 
Asia, including mainland China, the most 
important new art market on the planet. 
Well, next to the online space, that is, where 
Marc is drawing on his contacts from the 
Guardian and Tate to bring the auction house 
to the web. 



ED VICTOR 

CHAIRMAN, ED VICTOR LITERARY 
AGENCY. 75 

^ Connector Spider 


The literary agent of literary 
agents, Victor has marshalled 
his transatlantic networks to 
earn a loyal roster that takes in 
everyone from music legends 
such as U2 to literary overlords 
including Frederick Forsyth. 


In the US, his Fourth of July 
parties on Long Island have 
become such a mainstay for the 
Hamptons social scene that when 
he cancelled it one year he had 
to notify all the usual guests so 
they wouldn't get worried. This 
year he has partnered on a new 
agency, TMA, with the former 
CEO of Atlantic Books, Toby 
Mundy. And more manoeuvring 
is to come: the man has said he 
plans never to retire. 


ADRIAN 

MONCK 

MD, COMMUNICATIONS, WORLD ECONOMIC 
EORUM. 49 


^ Connector Change Agent 


This expat British journalist 
is the gatekeeper to the most 
powerful network in the world, 
attended by politicians (A1 Gore, 
Ban Ki-moon), entertainers 
(Bono, Charlize Theron) and 
pioneers (Bill Gates, Sean 
Parker). Sharp-suited and 
rake-thin, he is a realist but 
not a cynic, convinced that 
government can change the 
world for the better. While 
Monck could have every 
presidential sherpa at his beck 
and call, the former Channel 5 
newsman does not throw his 
weight around, preferring to hx 
quietly from behind the scenes. 



MATTHEW 

FREUD 

CHAIRMAN, FREUD COMMUNICATIONS. 51 


^ Leader Sociaiite, Spider 


Famously, Freud knows everyone 
from Blair and Bono to Jonathan 
Ive and Jonathan Yeo. But what's 
changed this year is his business 


sway. In buying a £4m stake in 
the PR company Huntsworth 
and a slice of Simon Kelner's 
agency Seven Dials, he owns yet 
more of the mediascape. Freud 
does that thing a very, very 
well connected person does in 
a room: he stands still and lets 
everyone else come to him. 



JONNY 

GELLER 

JOINT-CEO, CURTIS BROWN. 47 


^ Connector Spider 


Where he failed as an actor, 
Geller has thrived as a literary 
superagent. His clients span 
John le Carre and William Boyd 
through to Robert Peston and 
Matthew Norman. Tight with 
the Manchester Labour clan, 
he has, like Ed Victor, ridden a 
wave in publishing, and forged 
connections across journalism, 
politics, media and culture (his 
closest friends include Jonathan 
Freedland and Jon Mendelson). 


PADDY 
HARVERSON 
AND DJ 
COLLINS 

CO-FOUNDERS, MILLTOWN PARTNERS. 
52 AND 43 

^ Spiders 


In the world of spin, this duo 
have a hne pedigree: Harverson 
spearheaded the reinvention 
of Prince Charles; Collins is 
ex- Google and a former behind- 
the-curtain Labour advisor who 
was close to David Miliband's 
set. Their joint venture mixes 
all of their sport, politics, regal, 
tech and big-business ties into 
a PR war machine. Their clients 
are oligarchs, plutocrats and 
Sir Alex Ferguson. Or so people 
say: the pair never conhrms 
or denies the list. ■© 
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CONNECT WITH THOSE HAIRS 
ON THE BACK OF YOUR NECK. 

THE NEW JAGUAi) XE. THE SPORTS SALOON REDEFINED. 

we built the new XE to keep you connected to the most important thing of all. 

Yourself. That's why we gave it F-TYPE inspired double-wishbone suspension 
and made it the most aerodynamic car we've ever buitt. Because those hairs 
on the back of your neck mean excitement. And we believe that's something 
worth feeling every day, 

JACUA.R.CO.UK/XE 


Official fuel consumption for the Jaguar XE range in mpg d/lOOkmi); Urban 24.4-64,2 (11.6-4.4>; Extra Urban 46.3-83,1i 
<6.1-3. 4>j Combined 34.9-75,0 <8T-3.8). CO? Emissions 194-99 Cg/km). Official EU Test Figures, For comparison 
purposes only. Real world figures may differ. 









interview 


Whether it’s winning 
Oscars or Goiden 
Giobes, revoiutionising 
JV drama or caiiing in 
favours from presidents, 
House Of Cards’ Francis 
Underwood has aiways 
known how to make 
friends and infiuence 
peopie. GO taiks tough 
with acting’s uitimate 
power-broker 

PHOTOGRAPHS BY MARCO GROBB 



KEVIN SPACEY 


Suit, £3,395. Tie, 
£145. Shirt, £285. 

All by Ralph Lauren 
Purple Label. 

ralphlauren.co.uk 


I work within the 
system but rni,an. 
out^jiiJ^.“ 1- believe 
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t THERE are worse ways to spend a weekend than hanging 
out with Kevin Spacey in Boston. Eor a start he is funny a 
great mimic who moves effortlessly from Clinton to Brando to 
Pacino, all neatly compered by Johnny Carson. Second, he is 
smart and innovative, the movie star who gave up Hollywood 
for a decade to run the Old Vic theatre in London, and did it 
brilliantly; who has been part of the transformation of how 
we consume entertainment through the partnership between 
Netflix and House Of Cards, in which he plays the scheming and manipulative US pol- 
itician Francis Underwood; who is among the hrst A-list actors to star in a video game. 
Call of Duty: Advanced Warfare. Third he is great company. (Did I mention that?) 

One of the most surreal experiences of my life was a night out in McDonald's 
in Blackpool in 2002 with Spacey and his great friend Bill Clinton. Middle-aged 
landladies flocked from their boarding houses to gawp. As I saw in Boston though, 
where he was making a speech to students at Northeastern University and also 
meeting up with survivors of the Boston marathon terror attack of two years ago, 
since House Of Cards the gawp factor has reached new heights. Everyone seems 
to be watching it, and everywhere we went - from restaurants to hotel lobbies 
to sidewalks to student halls - his fame and popularity seemed to have reached 
levels even greater than when he was winning Oscars. 

Now he has his eyes set on books, music (he is a talented singer) and above all 
using technology to attract more young people to theatre. He is, he says, a happy 
man. But that is not the same as contentment, he points out. Contentment and 
curiosity do not sit together well, and it is his curiosity that makes him interested, 
and interesting. So with a decade as an actor, a decade as a Hollywood star, a 
decade as an honorary Brit running a theatre, what next for Kevin Spacey? Only 
one thing is certain - Boston students and Francis Underwood fans prepare to be 
disappointed - it won't be politics. 


AC: Do you like being famous? 

KS: Most of the time. Sometimes 
someone will be staring at me and 
it just takes a moment to remember 
and readjust. 

AC: My sense from going around with 
you yesterday is that it's gone to a 
different level since House Of Cards. 
KS: People definitely have responded 
to the character I play and to the 
show. I felt that everywhere. I 
thought maybe because it is about 
American politics, which seems to be 
stagnating, so much entrenchment, 
not a lot getting done. Maybe one of 
the reasons this hit and pinged is that 
even though it is Actional, and the 
guy has Machiavellian traits, he is 
getting things done. 

AC: What does it say about the 
public that they would hate Francis 
Underwood if he was a real politician 
but they love him as a Actional one? 
KS: That is a great question. When 
we were planning the whole thing, 
we talked about his history, his 
influences, who would he admire 
and look up to? We looked at 
other political figures who had the 
reputation of brutes, sons of bitches. 
Francis Underwood likes Lyndon 
Baines Johnson, he has pictures of 
him in his office, those pictures where 
he is right in someone's face. LBJ was 
ruthless, tough, he was a guy who 
twisted arms and he did it from the 
beginning. And he got things done. 


He rightly took a lot of stick for 
Vietnam, but he passed three civil- 
rights bills. 

AC: I can't see Frank as a Lincoln fan. 
KS: I think he would be. I found the 
Lincoln movie very helpful. They 
were willing to show that Abraham 
Lincoln, our most sainted figure, the 
man we are raised to revere, was a 
politician willing to do the things he 
had to do to get the votes he needed, 
including things that today would be 
seen as a scandal. 

AC: What would Underwood think 
of Barack Obama and Vladimir Putin? 
One doesn't get too much done, the 
other does too much. 

KS: It is a dangerous road to go 
down - to say what Frank would say. 
AC: What do you think? 

KS: That is an even more 
dangerous road. 

AC: If you google "Obama" and 
"disappointment" it is becoming a 
given that the words go together. 

KS: Have you googled "Obama" and 
"achievement"? You can't just look at 
one side of the story. He did say he 
wished Washington was as ruthlessly 
pragmatic as on House Of Cards. It 
must be enormously frustrating for 
Obama. There does seem to be in 
the US now an ideology and an 
entrenchment that has stopped 
people doing what they are hired to 
do, which is govern rather than run 
for office the whole time. 


Politics and acting 
are closely tied. The 
job is to convince’ 



Art imitating life: 
Kevin Spacey 
with his friend 
Bill Clinton at the 
Dolby Theatre in 
Hollywood, 2014; 
the Oscar-winning 
actor with co-star 
Robin Wright 
in the Netflix 
political drama, 
House Of Cards 



AC: Has House Of Cards made you 
think about politics differently? 

KS: Not so much. I've been around 
politics a long time. I've seen it at 
its best and its worst, been at so 
many events, listened to private 
conversations versus public speaking, 
understood the game of it, and in 
many ways the theatrics. The legal 
profession, politics and acting are 
very closely tied: the whole point is 
to have an idea and get it across to a 
listener, whether it is one person or 
five thousand in a hall. That doesn't 
make anyone a liar, but the job is 
to convince. The most important 
definition of an actor, the job of 
the actor, is to serve the writer, 
not yourself. Way too many 
actors serve themselves. 

AC: Name names. 

KS: We don't have enough time. 

AC: Yet you've done Shakespeare, 
and done your own things with it. 

Is that serving you or him? 

KS: What I do is interpret, not create. 
I may add elements and do something 
different. That is what is so incredible 
about theatre. Why do we love it that 
there are nine Hamlets or six King 
Lears over two years? We love to 
watch a different actor attack the 
same material. 

AC: How could Shakespeare have 
been so much more brilliant than 
everyone else, then or now? 

KS: We can say the same about a 
great violinist or singer. How could 
Maria Callas be that good? There is a 
wonder to it. Talent is one thing, it is 
how you nurture and develop it, and 
never walk away from it. You can be 
rich, successful, you win awards, but 
it can always be better. 

AC: Is there something of you in that? 
KS: Oh God yeah. 

AC: House Of Cards was a huge thing 
for Netflix. How did you get involved 
and what does it all say about 
changing power structures within 
the industry? 

KS: The whole notion began when 
a guy called Reed Hastings [CEO 
of Netflix] was late taking back a 
videotape and his wife was pissed off 
with him and on the way to the gym 
he dropped it off and he thought, 
'Why can't I have this tape for as long 
as I want at a reasonable rate, > 
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> why am I paying a late fee, 
why can't it be like the gym, I pay 
a subscription and I go as often as 
I want?' And that is where the idea 
was launched. 

AC: When you did House Of Cards, 
did you have TV in mind for it? 
KSiYes, it was TV It seemed to me 
and [director] David Fincher that one 
of these companies would get into the 
game - YouTube or Amazon, or Netflix, 
someone who made a gazillion dollars 
was going to start making content. So 
it didn't surprise me. What surprised 
me was that I would be involved and 
that a company would take such a 
big risk. No one in the history of the 
medium had ever ordered two series, 
neither of which had been made, 
without a pilot, and for a lot of money. 
AC: Why were you so opposed to 
doing a pilot? 

KS: It forces you to establish all the 
characters in 45 minutes, come up 
with cliffhangers, to prove it will 
work. We wanted to have a long 
runway on which to develop the 
stories and the characters in the 
way we wanted. 

AC: So the truth is Netflix could 
probably have got it for less? 

KS: [Laughs] They bought it on the 
basis of their analytics, two scripts, 
and an explanation of the arc we 
envisaged for it. 

AC: How did the analytics bit work? 
KS: OK, people have heard of the 
Nielsen ratings, which tell you what 
people watched after they watched it. 
There are a lot of doubts about their 
accuracy. One box on one TV set 
recording what you watch apparently 
represents 500,000 people, so on that 
basis they say eight million watched 
such and such a football game, two 
million watched that comedy show. 
Yet shows live or die by it and 
advertising rates depend on it. Netflix 
has much better data telling you what 
people watch - they can track when 
you watch it, when you pause it, 
how much you watch at once. 

AC: What is this doing to the power 
structures in the industry? 

KS: The control is shifting because 
of the democratisation of the internet. 
My industry is very good at building 
walls to stop people getting in. Now 
it is not about whether you are an 
executive, a studio or a network. 

If you have a story or an idea 
you can build a following for it. 

AC: What would have happened 
if you had put it out episode by 
episode rather than dumped the 
whole series out there? 


KS: Artistically it might have been 
as successful, but I think part of the 
enjoyment was that people got to 
go 'do you want to watch another 
episode?' 'Yeah!' Dana [Brunetti, his 
business partner] says it showed we 
have learned the lesson the music 
industry didn't learn. Give them what 
they want when they want it in the 
form they want at a reasonable price 
and the chances are they will buy it 
rather than steal it. 

AC: Do you not think we are losing 
something when people are no longer 
watching something at the same time? 
KS: There has always been an 
argument about technology versus 
tradition. You still have the water 
cooler conversations, but on a bigger 
scale. I want to bring theatre to a new 
generation, using the tools available 
to us, including taking it out to them 
on him and with new technology, 
but that is just so they can discover 
theatre. I want them to come in 
and sit in a theatre. This is the way 
to plant seeds. 

AC: So how do theatre and 
technology come together? 

KS: Instead of the experience being 
one where you sit in a room and 
watch a hat screen, where something 
3-D is reduced to 2-D, I think we are 
heading to an era where you will be 
in the experience, you will end up not 
feeling you watched something, but 
you will have a memory of being in a 
place. The technology is advancing so 
fast, you will be able to put an Oculus 
Rift on a girl's head in Nairobi and 
take her to the Louvre, Sydney 
Opera House, the Old Vic... 

AC: Do you not feel as an actor that 
you are letting go of a lot of your 
role in a production if you go down 
this route? 

KS: You are still going to capture the 
play. I think it is exciting and new. I 
often make the analogy with tennis. 
Every match the rules are the same, 
but no game is ever the same. Theatre 
is like that. Every time is different. 

AC: What were the biggest failures 
in your life? 

KS: Mainly plays I have done badly, 
where I wasn't good enough or I 
didn't understand what it was about, 
didn't mesh with the director or I 
failed the writing. But you know, you 
learn. I can work on a piece and feel 
I failed, and then failed again on the 
next one and then a third play when 
I got it right, and I think you need the 
failures to get the success. You learn 
more from that. I have also done hlms 
where we all thought the director 
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didn't know what he was doing 
and it is going to be a gobble gobble 
turkey. And you go and watch it 
and it is great. 

AC: Example? 

KS: I will never do that. My 
mother taught me that you do 
not shit on people. 

AC: I am asking you to say something 
positive about people you thought 
were wrong but they were right. 

KS: I have done hlms where I am so 
disappointed in myself. Every time 
we do a take, I am trying to create 
something new. In House Of Cards I 
might do a line with a smile, or then 
do it hercely or with irony, and you 
are giving the editor and the director 
a choice, and it is like a jigsaw puzzle 
about how they can ht together the 
whole scene or the whole story. 

There is a risk with that if you have 
no producer role. I have watched hlms 
I've been in where the director was 
sentimental and chose every weepy 
spineless choice and there is no 
backbone or strength. I want to 
f***ing kill this character, and I can 
say to them 'You completely f***ed 
up this him, and they say 'Oh we 
tested it in Burbank and it went 
through the roof,' and I say T*** 
your tests,' but they can say T*** 
off,' because you're just a f***ing 
actor, so they go ahead and then we 
are the ones who get killed. Aaargh. 
AC: Of all the things you do, is acting 
still your number one? 

KS: I love producing, I love bringing 
things together. I am pretty much 
involved in everything at the Old Vic, 
the plays, directors, casts, designers, 
advertising, posters, all of it. In my 
company I am involved in the big 
things, not the day-to-day, so Dana 
and I will hy to Vermont to convince 
Captain Phillips to give us his rights 
and make that movie. What I loved 
most about The Social Network is I am 
not in it. I never set up my production 
company as a vanity project. 

AC: I can't see you as Mark 
Zuckerberg. 

KS: There was no part for me there. 
AC: What do you most like and 
dislike about Britain? 

KS: I could go on and on about what I 
like. I could not go on and on about 
what I don't like. I love the > 
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architecture, I love that London 
is a walking city, I like getting to the 
countryside, I like the people, the 
politics, the arguments, the theatre 
and sport, food. I like that there are 
dogs everywhere. When I picked up 
my life and moved there it was a risk. 

I didn't know that many people - 
my life was completely changed. 

AC: Why did you do that? 

KS: American Beauty had come out, 
1999, and that was when I made the 
decision to join the Old Vic. We didn't 
announce it until 2003. 1 had just 
spent 12 years seeing if I could build a 
career as a him actor. I am a theatre rat 
- 1 do not look like guys in movies and 
I was seeing if I could build that career 
and it worked way better than I could 
ever have hoped. So there I was at the 
pinnacle of success, then the Academy 
Award, and I could see the change in 
people's faces, this 'oh boy, now this 
is serious,' but I was like 'I don't want 
to keep doing this same thing.' I felt I 
don't need to be manoeuvring, I don't 
need to tart myself, I want something 
different. I don't want to do the same 
thing for another ten years, I want a 
new challenge 

AC: Do you think in decades? 

KS: No. I am a disruptor. 

AC: So what about the next decade? 
You seem to be going more down 
the technology route. 

KS: I am very fascinated by where 
storytelling is going and where 
technology is going. Here is what's 
true. All the technology doesn't 
matter if the stories are not good. 

The audience don't give a shit about 
the platform - it's about content. 

AC: Did you have any qualms 
about acting for a video game? 

KS: None, I thought it was a great idea. 
AC: What did you actually have to do? 
KS: Well, playing scenes, the only 
difference is normally you go to hair 
and make-up and costume, only there 
is none of that, you have a helmet 
on your head, a camera attached 
and dots all over your face. It is 
fascinating because the game industry 
is going into storytelling. And for me 
it was an entirely new audience. 

AC: But you did other stuff when 
you were at the Old Vic. 

KS: I didn't get offered a lot. I was 
'this crazy guy who has run away from 
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Hollywood'. I was not running away, 

I was walking towards something. 

AC: Do you enjoy the fundraising 
side of your job? 

KS: Listen, this is not ego, but lots of 
people would like to have breakfast, 
lunch or dinner with me, so 'Don't 
send me for lunch, breakfast or dinner 
unless they are writing a f * * *ing 
cheque.' Bill Clinton was a great help. 
He would be fundraising for his 
Foundation and he would call and say 
[goes into Clinton voice] 'Kevin, I've 
got these business guys at the Cipriani, 
come over, maybe some of them will 
like what you're doing,' and I would 
spend the whole evening getting 
business cards. 

AC: How did you get so friendly 
with Clinton? 

KS: We go way back. The thing is this: 
I never waited to see which way the 
wind was going to blow. That is not true 
of everyone. He remembered that. 

AC: And will Hillary win? 

KS: It's not sure she will run yet. 

AC: She will, and she'll win. When 
you made that speech last night, to 
thousands of young people lapping it 
up, was there not a part of you that 
thought 'I could be a good politician'? 
KS: But I love to entertain and make 
people laugh. 

AC: So does Clinton. 

KS:I can be more effective behind 
the scenes. You can say things 
artistically and culturally that you 
cannot say politically. 

AC: Do you like being wealthy? 

KS: That's like asking how much your 
house cost. 

AC: Not at all, you didn't come from 
an affluent background and it's asking 
if you like not having to worry. 

KS: I still worry about money. I came 
from a modest middle-class family. My 
mother was the main breadwinner, my 
father was unemployed a lot, and I 
saw how difficult that was and I saw 
what it did to him. I was determined 
I was not going to be like that. 

AC: Is there something about 
hyper-successful people that they 
are never happy? 

KS: Yes. People who are really happy 
with themselves are f***ing boring. 
The worst word in the world is 
content. When I went to London, 
people thought I was f***ing crazy. 
Why not sit around a Beverly Hills 
pool collecting residual cheques? That 
is not the kind of life I want. 

AC: So are you happy? 

KS: Yes. 

AC: But not content. 

KS: Correct. I am not content because 


I have purpose. John Huston was 
making a him once and there was 
a dinner with Truman Capote, Ava 
Gardner, Frank Sinatra and Tennessee 
Williams. Huston asked everyone to 
say the one word that summed up 
the most important thing in life. All 
the usual suspects came up: family, 
health, wealth. Then they got to 
him and he said, 'Interest. The most 
important thing is to be interested.' 
AC: So what's yours? 

KC: Interest. Be interested. Be 
curious. I am curious. It is so exciting 
to get out of bed and not know what 
is going to happen. 

AC: Do you have a sense of where 
you will be in ten years? 

KS: Not completely. Books and music 
will be part of it. I love singing. I want 
new songs to work with. 

AC: And books? 

KC: I will be doing nonhction. I have 
deals in place. 

AC: About? 

KC: I am a memorabilia nut. I love 
letters. I love holding real letters in 
my hand. To have a letter written by 
Tennessee Williams, John Wayne or 
Spencer Tracy, and read about 
something that is personal but not 
gossipy, expressing oneself to a friend, 
unique and funny and compelling, 

I love that. So I am doing a book 
about the art of letter writing. 

AC: Favourite part? 

KS: I haven't played it yet. 

AC: Are you an insider or an outsider? 
KS: I have learned to work within the 
system, but I am an outsider. I believe 
in disruption and seeing things 
coming. At the 1990 AFI Lifetime 
Achievement Award for David Lean, 
he was giving a normal acceptance 
speech but stops midway and says, 

'I am sorry but I want to talk to the 
moneymen in this room. I am very 
worried about the him business now. 
Look at the list of previous winners, 
everyone was a trailblazer, an 
emerging artist - studios supported 
them and you are not supporting 
them any more. If we continue to 
support emerging trailblazer artists, 
the him industry will go up and up 
and if we don't we are going to lose 
it all to television. Television will take 
over.' He said that in 1990, and nine 
years later The Sopranos changed 
everything. What is interesting now is 
listening and looking for other signals. 
AC: So what is it to be? 

KS: I don't know, but I am paying 
attention. 

House Of Cards series three is out on 
Netflix on 27 February. 
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t is just after midnight in 
Yonkers, a rough-around- 
the-edges commuter town 
that lies north of the Bronx 
in New York. The streets are 
empty. The staff of Five Guys 
Burger And Fries have pulled 
down the shutters and gone 
home. And this being the 
middle of winter - Boxing 
Day, to be precise (not that 
Americans have such a 
thing) - it is bloody cold. 

Nevertheless, at the small and grungy Alamo 
Drafthouse cinema in an otherwise deserted 
shopping mall, the lights are on - and business 
could hardly be any brisker. 

One by one, patrons queue up to buy tickets 
and pose for selhes beside a back-lit poster 
featuring Communist insignia, nuclear mis- 
siles and italicised Korean text. Facebook 
pages are updated. Tweets posted. Then a 
hesitant procession begins through a tightly 
sprung door, past the glare of a security man 
with a bulge under his jacket and towards 
rows of squishy chairs with narrow, pew-like 
benches in front of them, on which laminated 
menus of strong beers and greasy food have 
been placed. Boozing-and-viewing is normal 
at this independent anti-multiplex chain. 
There is nothing else normal about what's 
happening tonight. 

Indeed, as I take my own seat near the 
glowing screen, I notice there are no trailers 
playing - only a hijacked feed from North 
Korean state television, which shows a dozen 
or so pre-schoolers in shiny blue shirts playing 
adult-size guitars as though the fate of their 
nation depends on their every note being 


perfect. Next up is a children's cartoon. Or 
rather, what passes for a children's cartoon in a 
Stalinist dictatorship: it depicts American pilots 
dropping poisoned insects over the North 
Korean countryside, in an attempt to commit 
an act of entomological-based genocide. 

I can't recall ever seeing anything like that 
on The Magic Roundabout. 

Finally, with the room close to capacity, 
the screen goes black and the familiar, 
ginger-bearded hgure of the Canadian actor 
Seth Rogen appears. "If you're watching 
this tonight," he tells us, proudly, "you're a 
goddamn f * * *ing American hero." 

A riotous cheer goes up. 

Tonight's presentation, of course, is The 
Interview, an action- adventure comedy now 
so utterly notorious, buying a ticket to one 
of its ultra-limited showings in the US has 
become as much of a badge of honour as 
an entertainment choice. Not that watching 
this farce about a bungled plot to assassinate 
North Korea's dictator, Kim Jong-un, is any- 
thing like the chore that some high-minded 
critics have suggested. For the next two hours, 
this room full of 100 or so New Yorkers will 
cheer and whoop and laugh at its onslaught 
of iffy Asian accents, anal-insertion gags and 
cleverly juvenilised political satire, before 
falling uncomfortably silent for the climactic 
scene in which Kim's head is melted in slow 
motion to the soundtrack of Katy Perry's 
"Firework" - before exploding in a shower 
of blood and skull fragments and hunks of 
overly gelled hair. 

The Interview, it's fair to say, makes Charlie 
Chaplin's 1940 send-up of Adolf Hitler, The 
Great Dictator, look tamer than an episode 
of This Morning with Richard and Judy circa 


1989. (Chaplin didn't even mention the Fiihrer 
by name.) 

As for the consequences of Rogen's brazen 
production: there is simply no precedent. Not 
even Orson Welles' career-destroying barney 
with the newspaper baron William Randolph 
Hearst over Citizen Kane comes close. 

Thus far, Sony is facing a bill of poten- 
tially hundreds of millions of dollars after 
a crushingly embarrassing computer hack 
allegedly orchestrated by Kim's elite Bureau 
121 cyber-warfare division. President Barack 
Obama (who was mocked by Sony execu- 
tives in one leaked email exchange) is threat- 
ening a "proportional" counterattack of his 
own. China is officially appalled at the whole 
spectacle (although its citizens are said to be 
hnding considerable hilarity in illegal down- 
loads of the film). And in South Korea, a politi- 
cal activist is planning to attach 100,000 DVDs 
and USB sticks of the Hollywood comedy to 
giant, condom-shaped balloons, and send 
them flying majestically over the ironically 
named Demilitarized Zone and into the reclu- 
sive state beyond. 

Given that the penalty in North Korea for 
watching an imported soap opera is reportedly 
death, one can only imagine the horrors to be 
visited upon anyone enjoying the spectacle 
of the supreme leader being portrayed as an 
effeminate psychopath (with Biblical-grade 
daddy issues) in the comfort of his own home. 

Most staggering of all, however, is the fact 
that this gloriously unsubtle and unapologeti- 
cally ridiculous him is allowing even hardened 
North Korea watchers to believe that after 
seven decades of unchecked madness and 
belligerence, the Kim regime's battle with 
Hollywood might very well be its last. 
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T he decision to greenlight The 
Interview was either monumen- 
tally brave or monumentally 
stupid, depending on whom you 
talk to in Hollywood. No one 
doubts that Kim Jong-un is a richly deserving 
target of mockery - his government promotes 
a belief system so diabolically insane, it makes 
the collective works of L Ron Hubbard seem like 
a wellspring of common sense - but he is also, 
at just 32 years old, the world's youngest and 
least predictable head of state. Of more pressing 
concern, he inherited a nuclear arsenal, along 
with the titles of Heaven-Sent Hero, Greatest 
Man Who Ever Lived, Power Incarnate With 
Endless Creativity, and Guardian Deity Of The 
Planet, upon the death of his father, Kim Jong- 
il, in December 2011. 

Even before Sony's decision to make enter- 
tainment out of his death, the North Korean 
dictator's behaviour had been growing more 
alarming by the day. Around this time last year, 
for example, defectors from the Democratic 
People's Republic of Korea were reporting that 
Kim had taken to executing disloyal underlings 
with a flame-thrower. His state propaganda 
department had trumpeted the discovery of 
North Korea's very own "unicorn lair". And 
the tender-faced tyrant was said to be gorging 
himself so thoroughly on vintage cognac, 
Swiss cheese, Yves Saint Laurent cigarettes 
and the delights of his father's 2,000-strong, 
all-female "satisfaction teams" that his ankles 
were beginning to quite literally give way 
under the weight of his gargantuan, Elvis 
Presley-like frame. 

It is conceivable, of course, that the 
joint American heads of Sony Pictures 
Entertainment - Amy Pascal and Michael 


Lynton (neither of whom may still have jobs 
by the time you read this) - were not fully 
versed in the antics of an obese man-god 
narcissist on the other side of the world. The 
studio's Japanese parent company, however, 
would have been under no illusions about the 
hermetic state only 600 miles away from its 
headquarters across the Sea of Japan. 

When I call Aidan Foster-Carter, an honorary 
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senior research fellow at Leeds University and 
Britain's leading specialist on North Korea, he 
tells me that relations between Japan and the 
Kims have been "appalling and poisonous" for 
decades. He also points out that Kim Jong-un's 
grandfather, Kim Il-sung - North Korea's 
founder - made his name as a young guerilla 
hghting Japanese occupation in the Thirties. 

"Many Koreans, both in the north and the 
south, think that Japan has never properly 


apologised or provided compensation for the 
horrendous things they did," he says. "They 
also suspect that there's still a gut-level of 
racism in Japan - that they think all Koreans 
are lazy and that all great civilisation came 
from them." As a result, he adds, "a good 
number of Koreans are convinced that The 
Interview is all a Japanese plot". 

This, as we shall see, is more or less the oppo- 
site of the truth - but before we get to that, 
it's worth considering for a moment the begin- 
nings of the strange and paranoid Kim regime. 

After his stint as an anti-Japanese insur- 
gent, Kim Il-sung aligned himself with Stalin, 
waited out the Second World War in the Red 
Army, and then returned to Korea in 1945 to 
be installed as leader of the Soviets' northern 
half. A year later, he was calling himself the 
"Great Leader". A year after that, he invaded 
the south - assuming, incorrectly, that the US 
wouldn't get involved. As anyone who has 
watched old M*A *S*H episodes will know, the 
resulting war ended in stalemate and the afore- 
mentioned 160-mile-long Demilitarized Zone. 

As the Cold War began, Stalin and Il-sung 
grew ever closer. In The Interview, the fictitious 
version of Kim Jong-un (who is played by the 
Los Angeles-born actor Randall Park) claims 
that his grandfather was once given a tank as 
a symbol of friendship by the Soviet tyrant. 
In fact there were two gifts: a luxury train car- 
riage and a bulletproof limousine. (The US, for 
its part, sent over a fruit bowl.) It was Stalin 
who encouraged Il-sung to fill the void created 
by North Korea's state-enforced atheism by 
turning himself into a deity. Hence the Great 
Leader's airbrushed. Big Brother-like visage was 
plastered over every government building, hun- 
dreds of statues were erected in his honour; > 
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> ■ and North Korea's propaganda department 
declared proudly that the People's ruler was 
so holy and pure he didn't need to defecate. 

His cult-of-personally duly established, 
Il-sung set about creating a state philosophy 
"Kimilsungism" - also known as "Juche" - 
based on self-reliance. It was almost comically 
at odds with the suffocating control over peo- 
ple's lives that his government demanded. 

urprisingly the Kims didn't feature 
at all in the original idea for The 
Interview. Instead, Seth Rogen was 
reading about meetings between 
journalists and some of the world's 
most wanted men - the Independent's Robert 
Fisk and Osama bin Laden in the Nineties, or 
US news anchor Dan Rather's interview with 
Saddam Hussein a month before the 2003 inva- 
sion - and got to thinking about what would 
happen if one of those same reporters became 
a reluctant CIA assassin. 

"Journalists are in a weird position to get 
closer to these dictators than anyone else," the 
actor explained in one of the few statements he 
made about The Interview before its Manhattan 
premiere and publicity tour were abruptly 
cancelled. "You also hear that these guys [like 
Hussein] are fans of Western movies and pop 
culture. So we thought that an entertainment 
journalist might be a funny way into that." 

Thus was born Dave Skylark (played by James 
Franco), a cross between Kelvin MacKenzie at 
the height of his Sun editorship and Harvey 
Levin of TMZ - only much, much dimmer. 

Rogen, who is best known for Superbad 
(which he wrote) and his roles in the Judd 
Apatow comedies Knocked Up and The 40- 
Year-Old Virgin, also made sure to develop a 
part for himself - as Skylark's producer Aaron 
Rapaport. He worked on the concept for years 
before pitching it to Sony with his childhood 
friend and collaborator, Evan Goldberg, and a 
screenwriter, Dan Sterling. 

The plot, essentially, is that Kim turns out 
to be a Skylark's biggest fan, so grants him an 
interview in Pyongyang. Then the CIA inter- 
venes and hires the two men to kill the dicta- 
tor when they meet him - a mission that goes 
awry when Skylark bonds with Kim over Katy 
Perry songs and margaritas. 

That the him is a lot sharper under its crude- 
ness than some have given it credit for is in large 
part due to Sterling, a typically soft-mannered, 
balding and middle-aged comedy writer who is 
well-known for his work on South Park and the 
Daily Show With Jon Stewart. (He has a cameo 
in the him as a CIA baggage-handler.) As you'd 
expect of an alumnus of those shows, his script 
is almost as scathing about US media hysteria 
and foreign policy as it is of Kim. "How many 
times can the US make the same mistake?" an 
exasperated North Korean official asks, upon 
discovering the murder plot. "As many times as 
it takes!" replies Skylark. 

I have known Sterling for years and joked 


with him at a party last summer about the 
prospect of Kim Jong-un kidnapping him 
from LA. Unfortunately, Sony's legal prob- 
lems prevented him from commenting for 
this article. 

When Sterling first began work on The 
Interview, incidentally, he had no idea who the 
target of Skylark's assassination plot should 
be. As he told the Jewish Journal before Sony's 
publicity blackout, "We already knew our dicta- 
tor couldn't be Osama bin Laden, because Sacha 
Baron Cohen was already heading towards pro- 
duction with The Dictator, and he was going to 
own all the jokes about Middle Eastern tyrants. 
But if I wanted to write about a world leader 
who had that Bin Laden level of mythological 
evilness, who was it going to be? It could have 
been maybe [Vladimir] Putin, but North Korea 
is just so hidden and so remote that there's just 
this shroud of mystery about it. And in some 
ways, they're fair game for attack." 

In the hrst draft of the script, the North 
Korean dictator was an invention. But at a 



liim Jong-un’s 
head melts in 
slow motion - 
before exploding 
in a shower of 
sknll fragments 



meeting with Sony executives they "realised 
[it would be] so much more exciting, provoca- 
tive and funny" to base him on the real thing. 

Back then, the real thing was Jong-un's 
father, Kim Jong-il - he of the grey utility 
suits and goldhsh-bowl spectacles. Jong-il 
had already been sent up relentlessly in the 
2004 him Team America: World Police - a 
marionette of him sang a song entitled "I'm 
So Ronery" while pacing next to a shark tank 
- and he had also appeared as a waiter in the 
Tina Fey sitcom 30 Rock. No diplomatic crises 
had arisen over either of those portrayals. So 
it didn't seem like a big risk - any risk at all, 
really - to go back and have another go. 

When Jong-il died suddenly of a heart 
attack at the age of 70 - while aboard one of 
his beloved luxury trains - the premise of The 
Interview became obsolete overnight. And the 
dictator's successor, Kim Jong-un, was such 
an unknown quantity his very existence had 
been doubted for years by the CIA. (The only 
person to accurately predict his rise was the 


Kims' former sushi chef, who wrote a bestsell- 
ing memoir in Japan.) Would he carry on with 
his father's tradition of parading around in a 
front-zipped romper, issuing "held guidance" as 
he inspected goat farms and mushroom patches 
and sang rousing ditties about the bean harvest 

- all while blowing the country's income on 
personal luxuries and nuclear weapons instead 
of food for its starving people? Or would he try 
to bring North Korea into the modern world? 
There was another possibility: that the young 
ruler would be quickly toppled and killed in a 
bloody palace coup. 

Given the impenetrability of the regime. 
Sterling could only sit back and wait for the 
headlines to appear. Finally, after a few months, 
a portrait of Kim began to emerge. 

The new Supreme Leader was educated in 
the Swiss town of Bern, according to most 
reports, where he went by the fake name of 
"Pak-un". Former classmates alleged that he 
was a poor student ("Dim Jong-un" as one 
quipped) who would wear Nike Air trainers 
and Chicago Bulls sweatshirts and spent most 
of his time playing video games, eating pizza, 
watching Jackie Chan movies, and producing 
meticulous pencil drawings of his all-time hero, 
Michael Jordan. Those same school friends 
recalled that the teenage Kim was once driven 
to Paris in an armoured Mercedes to see a bas- 
ketball game, and was followed around at all 
times by a "dwarf ninja" security detail. 

Then one day Pak-un vanished, without a 
single qualihcation to his name. His friends 
thought he was ill - until a few years later, 
when they turned on the news, and there he 
was, considerably fatter, and looking very 
much like his grandfather: shoulders back, 
paunch out, double-breasted greatcoat over 
a military uniform that was less onesie-like 
than his father's - and in a darker shade of 
grey. Some analysts swear that he must have 
had hormone shots or plastic surgery to make 
his features rounder, presumably to make the 
resemblance to Il-sung even more striking. 

Weirdest of all was his hair: a military short- 
back- and-sides combined with what appeared 
to be a deeply misguided effort to replicate a 
late-Nineties boy band "curtains" cut. 

By this time, Jong-un was married to a suit- 
ably gorgeous cheerleader, Ri Sol-ju, who is 
now a kind of North Korean Kate Middleton 

- albeit one who risks being sent to the gulag 
at any moment. The couple have a daughter, 
Ju-ae, born in 2012. 

Recent defectors claim that Kim's anointment 
didn't come as a surprise within the regime. 
He had been a favourite since he was a boy, 
apparently, thanks to his love of uniforms and 
hatred of the Japanese. Kim was also consid- 
ered handsome; he was an aggressive (if not 
talented) sportsman; and he had an immense 
capacity for booze. His brothers, meanwhile, 
had both displeased their father enough to 
be written off as serious candidates. The 
eldest, Kim Jong-nam - a half-brother to > 
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Leading man 
(clockwise from 
left): Kim Jong-un 
at Rungna People’s 
Pleasure Ground 
in Pyongyang, 

26 July 2012; 

Kim with his wife 
Ri Sol-ju at the 
Pleasure Ground; 
a test-fire of the 
‘Korean Style 
Ultra-Precision 
High-Performance 
Tactical Rocket’, 

15 August 2014; 
James Franco with 
Randall Park (left) 
as Kim Jong-un in 
The Interview 







Red squares 
(clockwise from 
top): A military 
parade in 
Pyongyang marks 
100 years since the 
birth of Kim 
ll-sung, Jong-un’s 
grandfather; Seth 
Rogen and James 
Franco in fictional 
North Korea; 
Barack Obama 
briefs on the Sony 
hacking scandal, 

19 December 2014; 
Kim Jong-un 
inspecting a North 
Korean fighter jet; 
Franco greets the 
audience before 
a screening of 
The Interview, 25 
December 2014 
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KIM JONG-UN 


> Jong-un - had been caught trying to 
visit Tokyo Disneyland in 2001 under a fake 
Dominican passport. And the middle brother, 
Kim Jong-chol, was declared to be "no good 
because he is like a little girl." All of which was 
script-bait-from-heaven for The Interview - 
which doesn't ease up for a second on the gay 
jokes. Even Jong-un's youth was an advantage: 
it made the villain more relatable to Rogen's 
weed-smoking, just-out-of-college fanbase. 

The clincher arrived when the Great Successor 
developed an improbable friendship with the 
former Chicago Bulls basketball player Dennis 
Rodman, who is perhaps best described as 
America's answer to Paul Gascoigne. The 6ft 7in 
NBA star described his hrst trip to Pyongyang 
in 2013 as "basketball diplomacy" and was even 
invited to unwind with Jong-un on his private 
island. "It's like Hawaii or Ibiza... but he's the 
only one that lives there," Rodman marvelled 
to American journalists upon his return. 

With that, any concerns about the plausi- 
bility of Dave Skylark being invited to North 
Korea for a personal audience with its cultish 
ruler were immediately rendered null and void. 

As Sterling worked overtime to get new 
details into the film, the madness of Kim 
Jong-un became an almost daily fixture in the 
press. Half of the country's 218 most senior 
officials were purged: among them Kim's uncle, 
Jong Song-taek, who was arrested, declared 
"despicable human scum", and then put in front 
of a bring squad armed with anti-aircraft guns. 
(Rumours suggesting that Jong Song-taek was 
stripped naked, locked in a cage, and eaten by 
dogs have been pooh-poohed.) Similarly awful 
was the fate of Kim's vice minister of the army, 
who was destroyed with a long-range mortar 
round, a result of Kim's request that not a 
trace of him "down to his hair" be left behind. 
Meanwhile, the UN and others accused the 
Kims of using kidnappings, deliberate food 
shortages, and other Stalin-esque horrors to 
maintain total control. Then came Kim's talk 
of a pre-emptive nuclear strike on the US, fol- 
lowed by what seemed like the ultimate pub- 
licity gift to Rogen: the regime's claim that any 
screening of The Interview in the US or else- 
where was "absolutely intolerable", a "war 
action", and would "invite a strong and merci- 
less countermeasure". 

A few weeks later, Kim staged a 40-day dis- 
appearing act, prompting a burry of specu- 
lation that he was dying from liver or heart 
disease, and that his little sister had taken 
charge. (He was in fact recovering from ankle 
surgery.) It created an international mystery of 
such intrigue, the dictator was brieby elevated 
to Brangelina-grade celebrity. 

"It's amazing," laughed Rogen, when asked 
about it all at a red carpet for an unrelated 
event. "It's almost as if we gave [Kim Jong-un] 
a list of, 'Here's what you can do that would 
help promote our blm.' And he's doing pretty 
much all of it." 

He had no idea, of course. 


ony knew something was wrong 
on 24 November, when every 
computer at its Culver City head- 
quarters in LA went blank, then 
rebooted with an image of a skull 
and long, skeletal bngers. The company was 
under assault by an organisation calling itself the 
Guardians Of Peace - the name a reference to a 
quote by Richard Nixon describing South Korea. 

As has since been revealed by emails leaked 
by the hackers, Sony had already been panick- 
ing about The Interview at the highest levels 
for several months. Far from being a Japanese 
plot, as some Koreans believe, it seems that 
Sony's 54-year-old president and CEO, Kazuo 
Hirai, was caught off-guard by his US stu- 
dio's choice of material. In a testy exchange 
with Rogen, Amy Pascal said it was the brst 
time she'd known Sony's Tokyo headquar- 
ters to get involved in script edits in 25 years. 
Grudgingly, Rogen agreed to tone down the 
head-exploding scene, while Sony set about 
removing its name and logo from all billboards. 



As for the 
consequences, 
Sony is facing a 
hiii of hundreds 
of miiiions of 
doiiars 



trailers and credits. A gay orgy sequence was 
also removed, no doubt ensuring that one day 
there will be the mother of all director's cuts. 

Meanwhile, the US State Department was 
quietly consulted - it said it wasn't worried 
about the blm and that Sony had to make its 
own decisions - and the release date was put 
back two months to Christmas Day, allowing 
time for the changes. 

But Sony's efforts to appease were futile. 

After the hack, excruciatingly sensitive inter- 
nal emails appeared online: as did unreleased 
blms and songs, scans of passports, salary data. 
Social Security Numbers (the equivalent of 
Nabonal Insurance numbers), the new Bond blm 
script... everything. Kim denied involvement, 
but called it a "righteous deed". Some remain 
sceptical that the regime was involved - The 
Interview wasn't mentioned in the hackers' brst 
messages - but the FBI has no doubt. 

At brst, it looked as though Kim had played a 
thoroughly evil blinder, using the US's freedom 
of speech (most news outlets quoted liberally 


from the stolen emails) as a weapon against 
freedom of speech (the subsequent embarrass- 
ment made it more likely that The Interview 
would be quashed). As journalists were quick 
to point out, even if they chose to self-censor 
newsworthy stories obtained via the leaks, that 
would also be a blow against freedom of speech. 
The whole thing began to feel like the episode 
of Charlie Brooker's Black Mirror in which the 
prime minister is goaded via YouTube into a tel- 
evised sexual tryst with a pig. Then the hackers 
upped the ante, invoking 11 September 2001, 
and threatening a "bitter fate" to blm-goers 
who "seek fun in terror". Sony all but begged 
multiplexes to refuse to show The Interview, 
providing it with some cover to cancel the 
release - which is exactly what happened. 
That's when President Obama intervened, 
saying he wished Sony had "spoken to me brst". 

By all rights Sony should have had the US's 
sympathy. Instead it was accused of cowardice. 

At this point, Sony, exhausted, paralysed and 
humiliated by the contents of its own execu- 
tives' leaked inboxes, performed an epic reverse 
ferret, allowing independent cinemas to show 
its blm and making it available to download. 

By the time Christmas arrived, the worst 
of the crisis seemed to be over. The press had 
become so queasy about regurgitating hacked 
emails, they had largely given up doing it. Kim 
was suddenly on the defensive, now facing 
Obama's unspecibc counterattack, a new round 
of sanctions and talk of China bnally losing its 
patience with its recalcitrant semi-client regime. 
By trying to crush a blm about his assassina- 
tion, some analysts wondered aloud if Kim had 
perhaps even made his assassination in a China- 
backed coup more likely. Meanwhile, although 
reviews of The Interview were tepid, word-of- 
mouth was strong. Hence the blm was able to 
rake in $15 million (£10m) online during its brst 
four days of release. After that came news of 
the DVD air-drop - although cooler heads may 
prevail given that a previous stunt drew anti- 
aircraft bre from the north. 

It's anyone's guess where this strange tale 
will turn next. Nevertheless, when I woke 
up the morning after that midnight screen- 
ing in Yonkers, I went downstairs to bnd my 
American in-laws - conservatives and church- 
goers both - trying to download YouTube on 
their television so they could buy and watch 
an obscene Seth Rogen blm out of a mixture 
of curiosity and a desire to poke a stick in the 
eye of the Kims. Jong-un may have won the 
brst battle, I thought. But if the world follows 
suit, Hollywood will have won the war. ^ 


MORE For these related stories, 

FROM GO visit lGQ.co.uk/magaziriel 

► Is Dan Bilzerian For Real? (Chris Ayres, February 2015) 

^ Coming To A Free World Near You: Bush 3 

(Chris Ayres, November 2014) 

► A Bridge Too Far? (Chris Ayres, May 2014) 
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BAD BOY BURGER 


R&D 


- the 

Anatomy 

London’s naughtiest, juiciest and 
most downright delicious build of 
mouth-watering meat is the capital’s 
new culinary cult hero. GQ grills 
creator Nick Jones on its secrets 


STORY BY PAUL HENDERSON 



UP UNTIL a few years ago, if you wanted a 
decent burger in London the place to go was 
Heathrow... fly to New York, head downtown, 
get your meat on. Not any more. Where once 
the option was either an over-priced hotel 
offering or a homogenised American import, 
nowadays affordable griddled goodness can be 
found all over the capital. From MeatLiquor 
and Patty & Bun, to Tommi's Burger Joint and 
Honest Burgers, getting your hands on beef 
pattie perfection has never been easier. 

But there is one place that stands out as 
the ultimate, must-eat meat feast for the 
stomach- achingly fashionable: Dirty Burger 
- the naughtiest, nastiest, tastiest "bad boy" 
beef creation in London (and Chicago, of 
course). With four "shacks" spread around 
the city. Dirty Burger has become something 
of a culinary cult. Beautifully simple (there are 
only three burgers to choose from), terrifically 
trendy and utterly delicious, its motto could 
easily be: if we grill them, they will come. 

How did that happen? Soho House founder 
and Dirty Burger creator Nick Jones charts 
its journey from ingenious concept to 
irresistible consumable. And when even Jedi 
Knights are unable to resist, you know you 
are on to something... 


LIGHT BULB 


“The idea for Dirty Burger 
came about because 
although we had always 
had burgers on our 
Soho House menus, 
what I really wanted 
was a burger shack... 
not a restaurant.” 



► E 




BURGERS ARE... COMPLICATED 


“We became obsessed 
with getting it right. My 
operations director and 
myself must have tried 
so many versions that we 
both must have put on 
two stone in weight.” 


“The name came about 
because we wanted 
something that was 
utterly delicious, but 
really naughty. A totally 
bad boy burger.” 


"Everyone thinks they are easy but they 
aren't. Everyone can cook one, but very 
few people can cook a good burger. It is 
actually easier to cook a steak." 


‘Years ago I had 
a small chain 
of restaurants 
called Over The Top. 
We had burgers named 
after mountains that 
came with a sauce 
‘over the top’ and 
every one was 
disgusting!” 


IT IS EASY TO 
GET IT WRONG 


[71 TIME IT TOOK 
TO GET RIGHT 



\TAR 


SO... KISS 


“Our aim was always to keep it simple. We offer a cheese 
burger, a bacon burger [opposite] and a vegetarian 
burger. And we also do a special every month [below].” 


GOUDA CHEESE 
BURGER 


DOUBLE SWISS 
BURGER 


► 

► 


Gouda cheese, hash 
brown, ketchup and salad. 

Two lots of Emmental 
cheese, crispy shallots 
and red onion. 


EEARLESS BURGER 


' Pulled pork, Cheddar, 
^ salsa with BBQ sauce. 


JALAPENO BURGER 


BBQ & CHORIZO 
BURGER 


Monterey Jack 
^ cheese, jalapehos, 
lettuce, garlic mayo and 
our signature beef patty. 

I Smoky BBQ sauce, 
chorizo, lettuce 
r and Brie cheese. 



“The first shack came about because we found a site 
in Kentish Town that was too big for just a Pizza East. 

So we decided to do a Chicken Shop with a Dirty Burger 
shack around the back in a car park.” 



“Was when we first 
opened. Then came 

Vauxhall, Whitechapel 
and Shoreditch. We have 
more planned for 2015. 
People love burgers!” 


Total number of 
Dirty Burgers sold: 



MIL 
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DIRTY BURGER 




IF YOU CAN’T WAIT... 


QD 

"Look out for the 


LOCATION 

ISN’T 

EVERYTHING 


“I like a pretty terrible 
site! I believe if you 
are serving anything 
half-way decent, 
people will find 
out about it. You 
don’t need a prime 
spot any more.” 


THE FORCE IS 


STRONG WITH 
DIRTY BURGER 


“Star Wars director 
JJ Abrams is currently 
obsessed with Dirty Burgers, 
and the van is almost 
permanently on the film 
set at the moment.” 


Burger van. 
They visit festivals 
for the mobile 


hurger experience. 
But you may 
struggle, because..." 


PH 

o 



IS THE BURGER 
TREND OVER? 


"I certainly don't 
think people are 
going to get bored 
of eating burgers." 


Average number of burgers sold each week: 


SO YOU’VE GOT 
PIZZA, CHICKEN 
AND BURGERS... 
ARE YOU TRYING 
TO TURN US 
INTO A NATION 
OF HOMER 
SIMPSONS? 



"Don't worry... 
we have some 
other ideas 
on the way." 


DIRTY BURGER BREAIiDOW^ 


IT IS MEDIUM 
GROUND 

“You want it to have 
some air in there, 
and a bit of bite.” 


DON’T SQUASH IT 

“People make the 
mistake of pressing 
down on the burger. 
You need to get the 
balance right between 
tight meat and loose 
meat. It’s an art.” 


WEIGHT 

8oz 


KEEN ON 
MUSTARD 

“We cook the burger in 
mustard on the griddle. 
That way, it melts and 
infuses the meat to 
keep it extra moist 
and flavoursome.” 

r 

AND IT HAS TO 
BE COOKED £ 

MEDIUM [ 

“As prescribed j 

by Westminster i 

Council, of course.” I 


SAUCE ■ 

“We don’t add sauces, p 

We leave that to the £ 

customer. Keep it ^ 

simple, remember?” ‘i 


THE WAX 
PAPER 

“That was an important 
part for us. The beauty 
of the Dirty Burger is 
that it is messy and 
greasy, so the wax 
paper acts almost 
like a napkin.” 


SOME LIKE 
IT HOT 

“We always steam 
the burger after 
cooking, melting all 
the flavours together.” 


ONION FRIES 

“I love anything out 
of the fryer and these 
fries are delicious. 
They come in a beer 
batter and are fried 
to perfection.” 


FRENCH FRIES 

“Our chips are cooked 
three times: steamed, 
blanched and fried. 
Why crinkle cut? 

So that they have a 
greater surface area 
and are crispier.” 


AND TO DRINK 

“For me, it has to be a 
local brewed beer. The 
kids like a milk shake, 
but personally I think 
that is a bit heavy.” 




0 

PICKLES 

“We use whole 
Spanish gherkins, 
cut length ways.” 


CHEESE 

“We use a good 
Cheddar. No processed 
cheese, no way.” 


LETTUCE 

“We use iceberg, 
because it delivers 
a nice crunch.” 


o 

THE BEEF 

“We use four cuts of 
beef, including rump and 
sirloin. Plus we use bone 
marrow for that extra 
burst of naughtiness.” 


BACON 

“Our bacon is proper 
smoke-cured bacon. It 
is carefully sourced... 
from a farm. No, I won’t 
tell you which one!” 


THE BUN 

“Baked to our 
specification. It is a 
normal soft roll, with 
on top.” 


TOMATO 


“You have to make 
sure they are at room 
temperature. Nothing 
worse than cold fruit on a 
burger. We get ours from 
southern Spain.” (5* 


don’t think there is anything better than seeing 
a pretty giri with a Dirty Bnrger in her month’ 
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ANTONY MICALLEF 


TIIF. DIVIDED SELF 

-- i*"n. 

As Antony Micallef’s new exhibition attacks the artifice 
of instant culture, this very modern expressionist tells GQ about 
the fears that forced him to go back to basics. The result? 

^ His powerful series of sculpture-like, figurative self-portraits is 

y. unsettlingly vioJ^eRt, wildly intense and - unlike those v 

ft posturing self ies - presented in the raw 

M M ' 
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T o judge from his working envi- 
ronment, Antony Micallef 
couldn't be anything else but 
a painter. As you walk through 
his Notting Hill Gate studio, 
every square inch of the walls, 
the floor and the ceiling - not 
to mention the furniture, the lavatory, the door 
handles and the windows - are covered with 
paint. In this age of excessive visual infor- 
mation, when we are bombarded with more 
images than we have the time or inclination 
to process, there is a tendency to amplify the 
written word, to exaggerate in order to get 
noticed... but trust me, Micallef s studio is 
literally covered with paint. 

While his occupation is beyond doubt, his 
studio doesn't actually look like the studio 
of most other artists these days, who tend to 
inhabit unnaturally clean environments 
as though they were working in labora- 
tories. A lot of artists these days spend 
so much time in pre- and postproduction, 
planning and burnishing on computers, 
that their working environments look 
like private medical centres. Not only 
that, but so many artists now use photo- 
graphic elements in their work, that a lot 
of it is done by other people, the army of 
assistants that the 21st-century archivist 
can't seem to operate without. 

Not Micallef. No, as you walk around 
his studio - trying to avoid paint as 
much as study it - you soon become 
immersed in the world in which he 
appears to spend most of his life. Like 
his work, Micallef's studio is intense, 
theatrical, dense. 

Micallef himself looks a bit like one 
of his expressionist paintings, especially 
his recent work. He moves around his 
studio in a boiler suit that looks as if 
Jackson Pollock designed it for one of 
the big fashion houses. He's a walking 
billboard, and you almost expect him to 
have "Painter" stencilled across his chest 
as though he were auditioning for a part 
in a Clash biopic. At hrst sight he reminds me 
of the painter in the old Dulux TV commer- 
cial, who throws tins of paint as a canvas on 
his studio floor, as a painter and decorator 
painstakingly decorates the walls around him; 
as the decorator leaves, the painter looks up 
and says, without a hint of irony, "No mess, 
I hope." 

Micallef is surrounded by dozens of half- 
hlled brush pots, colour swatches, empty wine 
bottles, pages torn from magazines, a sea of 
screwed-up bits of paper, and an array of 
semi-hnished canvases. Pornographic images 
are stuck to the walls, random items of paint- 
covered clothing lie on the floor. This studio 
is a real studio, and everything here in these 
rooms is here because of the work that leaves 
them. This is no laboratory, and Micallef is no 
scientist, no dextrous digital wizard. In fact the 


physical nature of what he does seems almost 
as important as the work itself. 

"The whole place is literally covered in paint, 
but that's simply because of the way I work," 
he says. "It's a really physical way of working. 
When you're loading up a big brush, hitting 
the canvas full of paint, paint flies off, paint 
goes on the floor, it's a very intense way of 
working. You don't have time to clean up, so 
once I've hnished a series or a show then I'll 
clear up again and start again. It's really physi- 
cal, and you're hitting the canvas so hard, it's 
like trying to break a horse, or tame some- 
thing that doesn't want to be tamed. You 
never really know how it's going to take, and 
it's really draining. It's hard trying to pick up 
that energy again, it's like trying to jump on a 
treadmill which is going quite fast." 

This working environment contributes to the 



In your face: Self Portrait On Grey by Antony 
Micallef (oil on French linen), 2014, features in 
Self, opening this month at the Lazerides Gallery 


energy needed to paint the kind of pictures 
that Micallef excels at. He paints and paints 
and paints until the work in front of him starts 
to resemble the emotion he wants it to evoke. 

"You can trace all your history in here, as 
the place is full of the mess I've made from 
all the paintings I've made before. It's like a 
living diary. It's like getting a hug from your- 
self when you come in sometimes and that's 
the really beautiful thing about having and 
working in a studio." 

His paintings are incredibly thick, as the 
paint is caked up on the canvas. Some pictures 
are nearly two inches thick, the result of him 
throwing layer after layer of paint at them. "In 
order to get a picture to the right place. I've 
got to disregard all the paint. I've got to throw 
a lot of paint, scrape it off, just chuck it down 
and then hit it again really quickly." 


Because of the way he likes to work, he 
prepares various different canvases, paints 
their backgrounds, and then works on several 
paintings at once. As he works in oils, he 
can't just keep painting and painting over the 
same canvas. 

"I get kind of trapped in here, and on the 
odd occasion I go out into the world. I'll ask 
for a sandwich and not know how much it 
costs," says Micallef. "I get so focused. When 
you're doing all this, and when it's going well, 
you don't hear the music, you don't feel the 
cold, you don't miss anyone. You don't see 
anything but the work." 

Micallef has been described, inaccurately, as 
both "Bacon in Disneyland" and "Caravaggio 
meets Manga", while his paintings - many 
of which have been overtly political - are 
so aggressive that they give you the impres- 
sion that the man who painted them 
might have serious conflict issues. Think 
psychedelic Rembrandt, think turbu- 
lence in oils, an experience Micaleff 
himself describes as "like watching a 
Disney movie which slowly turns into 
violent pornography... The trouble with 
pop imagery is that it doesn't really go 
deeper than the surface, you have to 
drag it down and challenge it to make it 
interesting." Essentially he is a modern 
expressionist, like his contemporaries 
Cecily Brown and Adrian Ghenie. 

He is 39. The youngest son of hve 
children born to Maltese Catholic immi- 
grants, Micallef grew up in Swindon. 
His father was a sheet-metal worker, 
his mother a cleaner. He started painting 
while he was in school, and, encouraged 
profusely by his parents - who built him 
a studio at the bottom of their garden, 
even after he told them he wanted to 
paint the "worst things I could think of", 
listening to Rage Against The Machine 
on an hourly basis - trained at Plymouth 
University under John Virtue, a former 
assistant of Frank Auerbach. Moving 
to Brighton - "I painted every night 
for about three-and-a-half years and went 
out only at weekends" - he went on to win 
second prize in the BP Portrait Award in 2000 
and showed at the National Portrait Gallery. He 
has since had six wildly successful shows, and 
had his work bought by the likes of Damien 
Hirst, Jude Law, Angelina Jolie (for whom he 
reportedly refused to paint a family portrait), 
Christina Aguilera, James Franco and the Olsen 
sisters. For an artist with such a conflicted 
attitude towards celebrity and pop culture, is 
it perhaps not so surprising that many of his 
most ardent followers come from that world. 

"I was the youngest, so by the time I was 
growing up the rest of my brothers and sisters 
were quite grown up, leaving more time for 
me I suppose," he says. "So my parents were 
tremendously supportive. I think they would 
have obviously liked me to pursue maths or > 
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ANTONY MICALLEF 


> engineering, but they knew I had my heart 
set on painting. They said, 'OK, if you're happy 
then we're happy' Though they still say things 
like, 'Why don't you paint a nice picture of 
Jesus or a landscape?' I'm terribly dyslexic, 
so painting and drawing became my way of 
expressing myself. They know that, and knew 
it then. I was really bad at maths, really bad 
at spelling, so I had no conhdence and my 
art class was the only place when I really felt 
happy. I had people try to copy me instead of 
the other way round, you know? And as a kid, 
I think that conhdence really matters." 

Micallef's new exhibition. Self, is some- 
thing of an attack on selhe culture. Where 
previously he has focused on abstract narra- 
tives, pop-cultural hgures, and images where 
human hgures merge with animals, this new 
show is exclusively made up of self-portraits 

- hgurative selhes, as he calls them. His 
rationale for this change of direction is 
simple: ''William Blake said that the road 
of excess leads to the palace of wisdom 

- you never know what is enough until 
you know what is more than enough. I 
became the very thing I was painting 
about without me realising. I morphed 
into this world of excess and it com- 
pletely took over." 

This show is the artist's way of strip- 
ping his work right back and getting 
"back to basics". If we live in an age of 
self-glorihcation and self-promotion, 
he suggests, we are little but advertise- 
ments for ourselves in shop windows. 

And if Instagram selhes are carefully 
choreographed images meant to deliver 
particular messages, the paintings in 
Self "strip away the veneer and show 
what lies beneath". This is not snack- 
able content. 

Micallef's paintings might just be as 
highly choreographed as selhes, but 
they are designed to show very dif- 
ferent emotions. "These pictures are 
like someone's being hayed open, like 
you've just ripped the skin off and you 
can't really hide anything underneath that. I 
suppose what I have against selhes is that they 
are just so fabricated and happy. Everyone is 
happy in them. They project how they want 
to be perceived, and after a while you think 
this is all just faff. These paintings are meant 
to show warts and all. There is nothing being 
hidden, so they are a good counterbalance to 
selhe culture." 

Where Francis Bacon went out of his way to 
show a history of a movement in a face, just 
becoming contorted in the process, Micallef's 
torqued features echo internal turmoil. His 
bruised and swollen faces seem as though 
they have exploded, portraits where every 
errant mark contributes to the hnal image. 
The critic Richard Dormant says of Bacon that 
his technique was almost like that of a cubist, 
reminding him of a sculptor working soft clay 


with his thumbs. You could say something 
similar about Micallef, as his paintings often 
look like sculptures. Like Bacon, who said that 
his brush strokes created the form rather than 
hlling it in, Micallef's pieces seem to breathe. 

In this sense he is a lot like Frank Auerbach, 
whose paintings were full of braids and 
canyons of paint, layer upon layer of great 
loops of colour. Micallef's paintings look 3-D 
too, fleshy and full of life. They have a cine- 
matic quality about them, almost as if they 
are blasting out of the canvas, forcing you to 
respond. The late, great critic Robert Hughes 
once said that Lucian Freud used paint to 
capture the stillness of a sitter, where "every 
inch of the surface has to be won, must be 
argued through, bears the traces of curiosity 
and inquisition". Micallef's portraits encour- 
age a different interpretation of the subject, as 



Touch base: Study Of An Embrace by Antony 
Micallef, 2014. Micallef says painting is like ‘your 
eyes are shut and you’ve got your hands in mud’ 


they are bursting with colour, anger and more 
of a suggestion of what lies beneath. 

"I always imagine it's like your eyes are shut 
and you've got your hands in the mud," he 
says about painting. "It's like you're trying to 
unearth something; I go through about ten dif- 
ferent heads before I reach the one I'm happy 
with. They might be great, but it's not saying 
what I want it to. I'm not trying to say any- 
thing different with each one but I'm trying to 
project a different emotion. When you paint, 
it's about the conversation you have with the 
picture, and you've got to meet somewhere in 
the middle. Sometimes I've destroyed pieces 
which I shouldn't have done. I've taken pic- 
tures of them with my phone, and then looked 
at them a few days later and kicked myself." 

As expressionist portraits, the works in 
Self are exemplary. Where they are really 


impressive, though, is the way in which they 
remove themselves from most of the art noise 
around them by being so singular, so particu- 
lar, and so removed from current memes and 
themes obsessing the London art scene. There 
is nothing "clever" about these pictures, they 
are deliberately not "knowing", and - while 
being a comment on the trappings of - make 
no reference to popular culture. These are not 
ironic stabs at the disappearing line between 
art and commerce, between church and state, 
between art and design. Like Jonathan Yeo, 
Micallef is painting faces, they're just not the 
faces you were expecting. Lucian Freud once 
said, "I paint what I see, not what you want 
me to see." One can imagine Micallef saying 
exactly the same thing. 

Not that he carries his success lightly. When I 
asked him when he hrst started calling himself 
an artist, he shuffled his shoes around, 
and stared at the paint-splattered floor 
before responding. 

"For years I used to say I was a graphic 
designer, because I suppose that's what 
I did, at least during the day. It's funny 
saying you're an artist, and I had a big 
problem with it for a long time because 
it felt quite pretentious. Well, my dad's 
a sheet-metal worker and my mum's 
a cleaner and it just felt... it just felt... 
wrong. Even when I started painting full 
time I never really said I was an artist. 
It took me quite a few years to say that. 
And, well, for a start, I would always say 
I'm a painter - I still say I'm a painter 
hrst - then quickly I say I'm an artist. 
If you just say you're a painter then 
people ask you to do their walls, and you 
wouldn't want me to paint your walls." 

What Micallef is doing might not 
necessarily be new, but his style, his 
technique and his motivation lift him 
out of any genre he could have found 
himself in right now. Surely if there is 
a man to whom Auerbach should pass 
his torch then it is Micallef, an artist 
whose paintings don't just evince a 
powerful psychological intensity, whose paint- 
ings present such a dense crust of colour that 
they appear to be possessed of life, and whose 
dedication to his chosen profession seems 
almost obsessive... but also a man, a painter, 
for whom painting appears to be everything. 
All and everything. © 

Self is at the Lazarides Gallery, 1 1 Rathbone 
Place, London Wl, from 13 February. 020 
7636 5443, \lazmc.coTrH lantonymicatief. conj . 
Instagram: @antonymicallef 
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SCHEMERS 
AND MAIMERS, 
BEGUILERS AND 
IMMOLATORS: 

GAME OF THRONES’ 
FIERY FEMMES ARE 
ALL WORTH LOSING 
YOUR HEAD FOR 

(OOPS, SPOILER ALERT...) 


Stannis Baratheon, the Lord of 
Dragonstone, mostly in dramatic 
lighting on ancient tables. 

o 

MURDER: 7 

Approx (Renly Baratheon, via 
a shadow-spirit; a handful of 
bannermen, burnt to death). 


Carice van Houten 

I MELISANDRE’ 

Some facts about Carice van Houten’s Melisandre: 

she’s ari evil witch; she’s a sexy evil witch; she 
burns men alive; she says things like “The night is 
dark and full of terrors”; and she has blood-soaked 
sex while summoning ancient spirits. She is, in 
essencjb; marriage material. To be the most evil 
character in Game Of Thrones is some feat and 
i means the Dutch 38-year-old is virtually 
guaranteed to be around at the end. “I have 
magical powers, which makes it harder for the 
writers to kill me off,” she’s said. Here’s hoping. 

PHOTOGRAPHED BY ANDREAS KOCK 
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Khal Drogo, the Dothraki 
chief, who promptly died, 
poor man. 


MURDER: 10,000+ 

Tens of thousands (land of 
Lhazar. the slave masters 
of Astapor. the “bed slave 
city” of Yunkai. the Meereen 
slave city). 


GAME OF THRONES 


Emilia Clarke 

DAENERYS TARGARYEN’ 

Ah, Daenerys. Mother of Dragons, Breaker of 
Chains, the Unburnt, or, to you and me, the 
platinum-blonde badass bombshell at the heart of 
the show’s appeal. In many ways. Game Of Thrones 
is a throwback, but with its fiercest character 
female it’s not stuck in the past. The 27-year-old 
Clarke - a virtual unknown when the shc^ began 
- will also soon be the ass-kicking leading lady 
Hollywood so lacks by playing a young Sar^h 
Connor in Terminator reboot Terminator Genisys 
this summer. Trust us, she’ll be back. t 

PHOTOGRAPHED BY SEBASTIAN KIM \ 


MARCH 2015 GQ 258 







: ' -r : . v 

'■- ^ -■:v'-;' 

> - , ' ^*.,v ^ y?wv* 

-- ■■ :S' 


Natalie Dormer 


MARGAERY TYRELL’ 

If Emilia Clarke represents the rare ball-busting female lead in Thrones, then the gloriously Manga-eyed Dormer, 32, represents 
an even rarer thing: a wily Machiavellian female schemer who, rather than being the victim when married to a boy-tyrant king 
(internet-troll-in-physical-form Joffrey), is actually the master manipulator. And what could be hotter than that? Also, seriously 
just look at those eyes. This year. Dormer will also be seen reprising her role as the semi-shaven-headed guerilla fighter in The 
Hunger Games: Mockingjay - Part 2, where, presumably, diplomacy won’t be called for. 

PHOTOGRAPHED BY MORTEN LAURSEN 






First husband, Renly Baratheon, is 
gay; second husband, King Joffrey, 
is only aroused by torture. 


MURDER: 0 

None directly. Too Machiavellian 
for anything so grubby. 
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Lena Headey 

CERSEI LANNISTER’ 


Serial incest indulger, devil-child spawner and possessor of eyebrows that could 
rule on their own: technically, there’s not a lot about the bannister queen we should 
find appealing. And yet... is it wrong all those things actually make her hotter? 
Granted, there’s something sexy about bad girls, but evil ones? Now we’re talking. @ 
Series five of Game Of Thrones is on Sky Atlantic in Aprii. 

PHOTOGRAPHED BY NINO MUNOZ 


MURDER: 0 

None, unless you’count the many 
butcherings she Oversaw of her 
devil-spawn son, King Joffrey. 


Jaime Lannister, 
King Robert Baratheon. 
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SYRIA 


The SyriaiHgyfWaP has forced more than one million 
people from their bomb-ravaged homes into neighbouring 
Jordan. But with no end to the chaos in sight and the new 
thread of Isis, the exiles know they may never go home. 
^GQ Imports from Azraq and the refugee camp being 
i^Tjuilf as a desert city 
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Huddled masses 
(clockwise from main) 
Syrian refugees walk 
towards the Azraq 
camp, 70 miles from 
the Jordanian capital 
Amman, 31 January 
2014; Bernadette 
Castel-Hollingsworth, 
the UNHCR head of 
Azraq, 19 November 


2014; a refugee charg-i 
his phone from solar . 
lamps, 20 November 
2014; visually impaired 
refugee Hassan 
al-Hawash with his 
niece - whose parents 
are missing in Syria - 
and his son inside their 
shelter in Azraq, 20 
November 2014 K 


He will look around his 6x4. 5m metal con- 
tainer home, one that he has fastidiously 
altered and added to and modified in the 
months since he arrived. He may look to the 
floor, which he hrst cleared of stones, then 
levelled with concrete, then padded with 
foam insulation. He may look to the walls, 
which he covered with the 18 grey blankets his 
family collected when they arrived, and which 
now act as both wallpaper and insulation, to 
keep the chill of the cold banished without 
and the ignoble sight of corrugated metal 
walls hidden within. He may even look at the 
kitchen pan holders, wardrobe and cupboard, 
all of which he made himself after working 
as a labourer for the Norwegian Refugee 
Council building the community centre, each 
day asking if he could take the spare wood 
home. Back in Syria he was a minicab driver, 
but he has discovered himself to be a talented 
carpenter in a crisis. At a pinch, he may think 
of his new garden, small as it is, created in 
the half-metre gap between his 27-sq metre 
home and his brother's, in which currently 
grows a patch of spinach, and for which his son 
has big plans, or, at least, as big as it will allow. 
The soil is not great, the alkaline concentration 


very morning, for 


more than six months now, Houmam Ahmed, 
42, father of three, wakes at hrst light. It's cold, 
but not overly so, and he is wrapped warmly in 
one of the many blankets he managed to save 
from his home before he hed. It is November 
now, and the temperature, though it rises 
to more than 38C in the height of summer, 
is now a chilly 8C or so. Sometimes he sees 
his breath, but the hrst thing he hears, from 
outside on the dusty veranda that he built 
himself, is birdsong. 

Some days he will remember he bought 
two canaries, following an arduous three- 
day journey via smugglers. He will remember 
being carted from car to van to truck across 
the Syrian border and into Jordan, along with 
the eight family members he and his brother 
took with them; he will remember the journey 
that wiped out nearly all his savings, the 30 
Jordanian dollars he had left, the city they 
stopped at, and the two caged canaries he 
bought to remind them all of home. And he 
might think of the two caged canaries they 
left behind, the ones his brother tended to, 
the ones still in his garden, near his olive tree, 
who surely sing no more. 
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Houmam may think of the horrors he has 
seen and hannt him still. His brother-in-law 
arrested by the regime and not seen since; 
the cousin he witnessed tortured and killed 


makes growing things hard, but he hopes, at 
some point, for some more seeds, and he hopes 
they will grow. 

He may think of the horrors he has seen; the 
ones that haunt him still. The brother-in-law 
arrested by the regime two years ago, and not 
seen since; the cousin he witnessed tortured 
and killed; his head put in a vice by soldiers, 
tightened, he says, "closer, closer, closer" until 
his skull hnally cracked. 

Yet some mornings, before he is fully 
himself, he will forget all this. He will hear the 
birdsong of the two canaries. And he will think, 
for just a moment or two, before he remem- 
bers he has no hope of return ("Like Palestine, 
maybe I will never go back. It can't be cured 
or saved. My country is on hre"), before he 
remembers he is in Azraq, in the desert, in 
Jordan, 55 miles from the Syrian border, 
in what will soon be one of the largest refugee 
camps in the world, yet one that thinks it's 
a city; the one where he may live for a few 
years, the one where he may live forever, that 
he is home. 


I n the week I spend in Azraq, it is clear it is 
no ordinary refugee camp, but then Syria 
is no ordinary conflict. A war without end 
requires a refugee camp without a check- 
out time. That's Azraq. It's not so much a camp 
as a city-in-waiting. 

When the first refugees fled across the 
Jordanian border in July 2012, following 
the 2011 Syrian uprising against the brutal 
regime of Bashar al-Assad, which had plunged 
their country into a bloody civil war, the 
UNHCR - the United Nations High Council 
for Refugees - had less than a week to set up 
a camp for them. UNHCR workers tell me how 
they laboured through the night, pegging up 
tents in the headlights of their trucks until the 
batteries ran dry. 

Situated just eight miles from the Syrian 
border, the Zaatari camp was meant as all 
modern refugee camps are meant, ever 
since the UNHCR's formation in 1950 to aid 
Europeans displaced by the Second World War: 
a rapid yet temporary relief. The relief remains 
rapid, but has often proved less than temporary. 

Since Zaatari was formed in 2012, Syria 
has become a maelstrom of competing wars. 
The rebel Free Syrian Army (ESA) - in truth, 
never more than an uncomfortable mash of 


militias, an idea rather than an army, teachers 
and farmers taking up rusted rifles - has since 
splintered into groups of the original rebels, 
their more extremist elements, and their more 
extremist elements still, now all hghting each 
other as well as the troops of Assad. In all, even 
a conservative estimate puts more than a thou- 
sand warlords, militias, armed gangs and insur- 
gent groups in Syria, all hghting in a war that 
no longer has a centre of gravity. 

Then, last year, came Isis. 

Acting far more like a genuine army than the 
ESA ever did - and with millions of US dollars 
in funding, partly from horse-trading hostages 
to the countries who'd buy - they tore through 
the country, razing villages to the ground as 
they went, taking women as slaves, murdering 
anyone who would not convert to their brutal 
brand of hardline Islamism, making Syria's hell 
on earth that much hotter. 

Finally, the coalition airstrikes began against 
them - and Houmam Ahmed was of course 
right. There was no return. 

In all, more than three million Syrians have 
fled the country. It is a crisis not just without 
precedent in number, but perhaps more impor- 
tantly, without equal in hope. There is none. 

In Azraq, I speak to a Syrian dentist, Tarek, 
who fled Assad's regime and is now with his 
wife and hve boys, in his own 6x4. 5m metal 
box home. It is a bit chilly - they didn't arrive 
with their own blankets, so can't use the 
UNHCR ones as home insulation; the chill 
desert wind occasionally whips through the 
gaps between the roof and walls - but they 
are safe. He is 34, has a sad, careworn face, 
one that has creased too much, with large eyes, 
and mostly stares at the floor, but a ready, dry 
humour when called on. 

He fled, he says, when it became clear even 
medical professionals were targets in this war 
without sides. His most recent job had seen 
him working for a hospital on the outskirts of 
Damascus, in charge of ordering the medical 
equipment and supplies. His deputy in this 
post was kidnapped - he assumes by Assad's 
soldiers, but can't be sure - and hasn't been 
seen since. 

To most of the hghters, he says - Assad's 
men, the rebel groups - anyone treating an 
enemy of theirs is considered their enemy 
too. "Some doctors are still there [in Syria]. 
One of my colleagues, a very close friend, 
passed away recently because he was helping 
injured people. They bombed his hospital. 
They bombed it on purpose." Another col- 
league, he says, was tortured - his ankles tied 
so tight with strong metal wire that gangrene 
set in and his captors had to amputate the 
feet they had previously been lashing. "And 
he's still in prison, that man. He's still there. 
With no feet..." 

He pours more tea for us both. 

"I will not set foot in Syria again for 50 
years," he says. "It's not Assad going. Because 
what comes after? There are lots of rogues. > 
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>1 Lots of people fighting. There is Isis... I will 
only go will back to Syria before I die." 

T o compare the Azraq camp I walk in 
now to the Zaatari camp for whose 
sins it is meant to atone is to compare 
a prison camp to a jungle. The former 
is barren and soulless - for now at least - but 
still preferable to lawless anarchy. 

Here, the thoroughfares are grid-like, neat 
and ordered, the white 6x4. 5m metal houses 
stretching off into the distance. In all, there 
are currently just over 10,000 of them, enough 
for 50,000 people, but there will soon be many 
more, with a capacity for 130,000, which 
would make it the second-largest refugee camp 
in the world, and Jordan's fourth largest city. 
At the horizon they become dots. In Zaatari, 
a tent-city constructed at pace, the current 
second-largest refugee camp in the world and 
so close to the border you can hear shelling, 
the roads are rabbit-warrens, organic like an 
ancient town, and with all the ancient vices 
that go with it. I speak to several UNHCR 
workers from Zaatari off the record in Jordan's 
capital Amman after they have hnished for the 
week, and they all say the same thing: Zaatari 
became a nightmare. That, in all honesty, they 
have no idea how many people are there any 
more, because they're only really counting 
them, now, on the way out, as they are moved. 
The official UNHCR hgure of 130,000 at its 
peak was just a guess. It was probably much 
higher. The hgure now, of around 80,000, 
even more so. 

The troubles began with inequality - most 
refugees received standard UNHCR tents, 
but others were given solid metal shelters. 
People who had nothing now had even less. 
An unwanted class system soon sprang up; 
there were protests, and at least one death. A 
black market quickly developed - tents origi- 
nally worth $600 (£400) went for $300 (£200); 
metal shelters were stolen down to their foun- 
dations; smugglers would wait on the camp's 
outskirts for criminals to steal any UNHCR 
equipment they could get their hands on. 
Prostitution became rife, and, without adequate 
lighting, rape commonplace. Mothers, fearing 
for the safety of their daughters, started selling 
them off, some as young as 14, as wives to rich 
Jordanian men, each of whom would arrive at 
the camp with thousands of dollars in hand, as 
if it were a shop for spouses, and the sales were 
on. In a way, they were. One aid worker tells me 
of the lesser-known, but apparently popular, 
practice of families selling their daughters into 
"temporary marriages", where, for a fee, they 
would marry a man for two months and then 
return, perhaps to be married again. Contracts 
would even be drawn up, and paperwork spir- 
ited across the border to ensure it was legal. 

With no sense of geography - the camp as 
one colossal mass spreading out over 1.3 sq 
miles - it was carved up by rival gangs, rec- 
tangular scratch marks in the ground claiming 


ownership to each district. Crime was rife. 
Vandalism was everywhere. Boys without 
purpose were recruited by the very extrem- 
ists their parents had hed. 

But it wasn't all bad. To understand Zaatari 
you must hrst understand that, in many ways, 
Syrians are not your usual refugees. Many ref- 
ugees are from poor African countries, often 
subsistence farmers, with limited education 
and a basic diet. Syria, meanwhile, has a large 
middle class; the literacy rate for men over 15 is 
86 per cent; many are traders or professionals. 

For all its problems, there was an undeni- 
able entrepreneurial spirit to Zaatari. When 
some street lighting did come - hooked into 
Jordan's electricity grid - it was immediately 
hacked into to provide power to the many 
traders who had set up shop along the camp's 
unofficial main drag, nicknamed the Champs- 
Elysees. Sometimes it overloaded, and the 
power went down. But when it stayed up, the 
men and women who had carried their busi- 
ness on their backs during their arduous exile 



At Zaatari a class 
system soon 
sprang up. A black 
market developed. 

Prostitution and rape 
were commonplace 



traded again. Take your pick from barbers, 
coffee and tea houses, baklava joints, roast- 
chicken shops or beauty salons. You could 
hire a taxi, a wedding dress, buy a fan or a 
hat-screen TV. One man carted his candy- 
hoss maker through the Syrian foothills as 
the shelling rang in his ears, and sells it now 
to kids who can't believe their luck. 

The international press delighted in this - the 
New York Times ran a story last summer titled 
"Refugee Camp For Syrians in Jordan Evolves 
as a Do-It-Yourself City" - but behind it lay 
a darker truth. It was controlled, mostly, by 
gangsters, who charged as much as $2,000 for 
a prime spot, and more spedhcally by a slight 
man with a bushy beard, who went from being 
a teacher on the subject of air-conditioning 
repair in peacetime, to a commander in the 
Free Syrian Army in wartime, to, as a refugee, 
the Tony Soprano of Zaatari. 

Legend has it - the truth gets slippery when 
it comes to tales of his character - that when 
he hrst arrived at the camp, and was presented 
with his standard ration of two UNHCR blan- 
kets, he demanded more, only to be told no. 
"Give me the stuff now," he replied, "or I will 
separate your head from your body." He got 


his blankets, and now lives in three trailers, 
all air-conditioned (naturally), with a private 
water-tank, private bathroom, three refriger- 
ators, a TV, an Astroturf courtyard complete 
with water fountain, and all electricity unwit- 
tingly provided by a nearby Italian hospital; 
the de facto mayor of the city of the damned. 
To say he is a headache to UNHCR workers at 
Zaatari is an understatement. 

So as the numbers swelled, the UNHCR 
began thinking of a new camp. One that would 
learn the mistakes of Zaatari, to be sure, but 
also build on its unique successes, where 
traders could trade, and people once again had 
some small purpose, sons no longer spirited 
away. But more importantly, it would be the 
hrst camp in the world that didn't feel like one. 
Where there were no tents, just structures. 
Where there were no temporary measures. 
They had to build a city. 

B ernadette Castel-Hollingsworth is in 
her late thirties, dark, tall, sharply 
beautiful, impossibly French, and 
the camp manager of Azraq. Even in 
the barren bleakness of the Jordanian desert, 
she wears Dolce & Gabbana sunglasses, and is 
pretty much glamorous enough to play herself 
in the biopic of her own life. For Zaatari, the 
UNHCR dispatched a thickset no-nonsense 
German named Kilian Kleinschmidt to be 
the boss - a cross between Bruce Willis and 
a bulldozer - because they needed someone 
to stand up to that camp's criminal elements; 
they assigned Castel-Hollingsworth the task 
of Azraq, meanwhile, in the hope such force 
would not be needed. Kleinschmidt was par- 
achuted in at a time of crisis after the camp 
had already turned sour; Castel-Hollingsworth 
was standing in this spot a year and a half 
ago when it was all just desert. Since, she has 
overseen everything from the camp layout to 
working with engineers and architects to nego- 
tiating with the Jordanian government over 
where the burial site should be (just as a camp 
needs a hospital for its births, it needs a burial 
site for its deaths). It was an almost unheard of 
level of control for a UNHCR camp manager, 
but then, of course, Azraq is not really a camp. 

"Basically," she says, "my role has been 
to give the green light or say no to almost 
anything." 

The hrst thing they learnt, she says, from 
the failure of Zaatari, was that a camp this size 
must be planned like an inner city: separated 
into districts, rather than one homogeneous 
mass. "So we used the geographic features - 
the wadi, or old natural river paths - to create 
villages of 10,000 to 15,000 refugees." Village 
councils of refugees will oversee each. 

Second, and most importantly, "We needed 
to adapt our thinking of the shelter." Syrians 
traditionally live with extended family, so 
rather than see shelters as single family units, 
they allocated them in batches of six when- 
ever possible, putting as many family and > 
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Signs of permanence (clockwise from top): A refugee and her children outside 
their shelter, complete with solar lamps; a couple sit by the gates to Azraq’s 
Sameh shopping mall; leisure time for men on a basketball court; a father escorts 
his daughter home from school (all 19 November 2014) 


Azraq would be the first 
camp that didn’t feel like one. 
No tents. No temporary 
measures. They had 
to build a city 
















■ > friends together as they could. "The idea 
is that the more people know each other, 
the more they will take ownership of the 
infrastructure, the more they will take care 
of them." It's former New York mayor Rudy 
Giuliani's broken window policy, in other 
words, transposed to the desert. 

The elephant in the room in all this, of course, 
is the x-f actor of time. Why go to the effort of 
housing families together if it's a temporary 
relief? The answer, naturally, is that you don't. 

"You know," says Castel-Hollingsworth, 
"many times the UNHCR has established 
refugee camps for three months, or six months, 
and they're still there 20 years later. And so 
because of the nature of the conflict, we knew 
we needed to have better conditions than just 
for an emergency." 

The scale is daunting. The Norwegian 
Refugee Council led the charge on the 10,000 
shelters. Constructed from zinc and steel 
to withstand high wind and high tempera- 
tures, designed specihcally for Azraq's harsh 
environment, they cost more than $2,000 
(£1,330) each, were built pre-fab off-site by 
three Jordanian companies, and trucked in on 
mass. That number could triple, but each will 
last much longer than UNHCR tents, which 
cost $600 but have to be replaced every six 
months to a year. Miles of water pipes were 
laid. Almost 100 miles of roads, 100 speed 
bumps, 40 tonnes of medical equipment. A 
hospital structure was donated by the Italian 
government, which is modular, meaning wards 
can be added or removed. Rather than truck 
in the millions of gallons of water that Zaatari 
required (more than three million gallons last 
year), they drilled a borehole in a deep aquifer 
running under the site, and will draw their own. 
More than 40,000 blankets have been handed 
out, 40,000 general-purpose mattresses, 50,000 
sleeping mattresses, enough gas canisters 
to sink a battleship. More than 100 interna- 
tional aid agencies were involved, drawing 
money from everywhere - direct donations 
from countries, individual donations across 
the globe, the UN itself, the International 
Monetary Fund, and everything in-between. 

In just over a year, they built a city in the 
sand. So far, it has cost more than $65m 
(£43m), and it's just the start. It could end up 
costing triple that. 

Walk through Azraq's desert streets, and 
the permanence is everywhere you look. It's 
in the spacing between the shelters - Azraq is 
four times the size of Zaatari but has the same 
capacity - and the simple fact not a single 
one is a tent. It's in the sprawling 130-bed 
hospital, the interior of which could pass for 
the NHS. "We're equivalent to a community 
hospital back home," the female French- 
Canadian doctor there tells me. "We've got an 
operating room, we've got wards, and because 
we're here longer-term, we're not operating 
in tents, which is a quite a luxury." It's in the 
fully regulated marketplace, which - when 


the Jordanian government hnally passes the 
paperwork after months of delays - will see 
it become something akin to a city centre, 
Syrian refugees selling to Syrian refugees, not 
a gangster in sight. It is there in Azraq's solitary 
bus service, which loops the camp every hour, 
a piece of comforting banality on an otherwise 
barren plain. 

It is even there in the streets themselves, on 
which the children have already planted trees, 
and which the UNHCR plans to fully pave 
(Zaatari and Azraq are the two hrst refugee 
camps in the world to be charted by Open 
Street Map; or, put another way, the only 
refugee camps in history you can navigate by 
sat-nav). And it is there in the street names, 
which Azraq's residents recently voted to name 
after prominent Muslim scientists. 

It is there, also, in perhaps Azraq's most 
incongruous sight, that of a giant supermarket 
at its centre, at the bus' hnal stop - a tendered 
outpost of the Jordanian equivalent of Tesco. 
When I am given a tour by the manager, they 



One refugee - six 
month’s pregnant 
with her eighth - fled 
when she returned 
to find her house had 
been bombed 



are doing a roaring trade, the check-out beeps 
the same as any beeps across the world. They 
have a great deli counter. 

When the World Food Programme opened 
their standard-issue tent in Zaatari, an aid 
worker tells me, doling out airplane-like 
containers of rice and chicken, the Syrians 
complained. They said food was crucial to 
their culture; they needed diversity. So the 
WFP began giving out basic rations instead - 
rice, tinned tomatoes, sugar - and the UNHCR 
built community kitchens for them to cook 
in. No dice. They said they wanted to choose 
themselves; things went missing from the 
kitchens; one entire kitchen area. Kitchen 
77, was built with concrete blocks but stolen 
down to its foundations. Others were turned 
into de facto houses. It was not a success. For 
Azraq, the UNHCR gave out tens of thousands 
of gas canisters and hundreds of thousands 
of pots and pans; the WFP struck a deal with 
the supermarket and gave out top-up cards. 
The manager even had to order in better- 
quality olive oil as the Syrians refused to buy 
the cheap stuff he stocked. And just like that, 
the residents of Azraq became the hrst refu- 
gees that weren't meekly standing in line and 


asking for hand-outs to eat, but catching the 
bus to their weekly shop. Of all the refugees I 
speak to, most point to this, after all the horror 
they have seen, as the thing that makes them 
feel normal again. 

"No," says a women buying chicken and 
spices with her seven children, almost laugh- 
ing at the idea. "I did not expect to find a 
supermarket here!" 

She hed when, out with her children, she 
returned to hnd her house had been bombed 
("I had to flee"). She was also six-months preg- 
nant with her eighth. 

It is there in the schools, the community 
centre, the football courts and the (pre-fab, sky 
blue) mosque. And hnally, it is there in what 
may hnally see Azraq cross the line from camp 
to city: sustainable street lighting and power 
for every home. Power is the thing all the ref- 
ugees tell me they now crave. They currently 
muddle by on puny solar chargers and lanterns 
hung on every dwelling. 

In Zaatari, with all the illegal hook-ups, the 
UNHCR has to foot an electric bill to the tune 
of $lm a month. With the help of funding from 
Ikea, the UNHCR recently installed thousands 
of solar street lights in Azraq. At night, from 
a certain vantage point, it could be any city. 

Paul Quigley, a phlegmatic, follicly 
challenged Irishman in charge of installing 
the lights, tells me that when they were hrst 
turned on, the Syrian mothers hugged the 
lamp posts, and some cried. In the dark of 
the camp, many feared rape just venturing to 
the toilets. Their daughters didn't have to be 
afraid any more. 

To bring the remaining street lights and a 
solar farm to provide power in each home 
will cost just over $30m (£19.9m), or roughly 
the electricity bill for Zaatari for two and a 
half years. Put like that, there's no choice to 
make. But you have to hrst accept they will 
at least be there that long, and the patience 
of Jordan's people - though the camps are 
funded internationally - is running out. 
Currently, with more than one million in 
camps and the general population, the Syrians 
make up almost a sixth of Jordan's meagre six- 
and-a-half million population. 

"Why do they need another camp?" was a 
typical reaction - this said to me by Amman's 
main media ofhcer. The taxi driver who picked 
me up from Amman airport told me the 
following joke: "Did you hear they're setting up 
a new foreign embassy? This one's in Amman." 

For the refugees, there is also a huge irony to 
face. For each, the more normal this becomes, 
the more they know something for certain. 
They are never going home. 

In my time in Azraq, I speak to scores of 
refugees: a farmer in his twenties who was 
smuggled here on a single truck with 80 others 
("I couldn't move for days"); a mother sick 
with worry for her son, stuck back home, who 
cries every day at the thought of him ("I am 
all on my own!"); a 22-year-old student, who 
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was studying engineering until the regime 
soldiers came to his university and started 
throwing students out of the fourth floor 
windows ("From above, you could see them 
falling") and who tortured him for a week, 
hnally letting him go without asking a single 
question ("They sounded drunk"); a blind 
man whose young son led him to safety amid 
gunhre, but also away, perhaps forever, from 
his wife and daughter, both of whom he des- 
perately hopes survived; a farm owner who 
watched men with rifles walk through his held, 
and put a bullet in the head of every single one 
of his 50 cows, just because they could ("1 was 
rich back home. Now 1 beg"). 

And for each, 1 ask the same simple ques- 
tion. Will you ever go back? Some actually 
laughed. No, they all said, in various ways and 
in various words, they would not. What would 
they return to? 

T here are now more displaced people 
in the world than there have been at 
any time since the end of the Second 
World War. Thanks in large part to 
the Arab Spring uprisings of 2011, 16.7m 
people, according to a January report from the 
International Organisation for Migration, are 
now refugees, while another 33.3m are dis- 
placed within their own war-ravaged countries. 

The Arab Spring protests that seemed so 
modern and new - stoked by the internet, spir- 
ited by social media - mostly ended with his- 
tory's oldest punchline. From Egypt to Bahrain, 
oppression was replaced with more oppres- 
sion. From Syria to Libya to Yemen, inhghting 
became all-out civil war. Revolutions, it seems, 
are actually more like turning a few sides of a 
Rubik's Cube. In most part, it's just a slightly 
altered version of what came before; you have 
to be very lucky for everything to fall into 
place. Of all the Arab Spring revolutions, only 
Tunisia's - the so-called "Jasmine Revolution" 
of December 2010 from which the rest sprung, 
and which heralded its hrst democratic elec- 
tions - lucked out on block colour. 

"The numbers," says Leonard Doyle, spokes- 
man for the International Organisation for 
Migration, "are unprecedented." 

"Many have accepted that Syria is a 
protracted conflict, that there is no return to 
Syria right now," adds Castel-Hollingsworth. 
"In their hrst week of arrival, they register the 
children in school, they plant trees by their 
shelter, they settle for the future." 

But what is Azraq's future? 

Granted, it is a far cry from early UNHCR 
efforts, such as when they set up the Sa Kaeo 
Refugee Camp on the Thai-Cambodian border 
to deal with displaced Cambodians in 1979, but 
made the mistake of building the camp on a 
rice paddy, using plastic sheets to make tem- 
porary "houses" for them. When it rained, the 
refugees - exhausted from the journey and 
severely malnourished - drowned in mere 
inches of mud, too weak to lift their heads up. 


The marketplace and relative proximity to 
produce, meanwhile, should ensure Azraq 
doesn't suffer from the nutrition problems of 
the Sahrawi camps, set up in 1975 in the baking 
western Sahara desert. According to the UN, the 
lack of fresh vegetables means 40 per cent of its 
children suffer from a lack of iron, while almost 
a third suffer from a chronic lack of nutrition. 

There may, indeed, even be unexpected 
upsides. For all their struggles with food, chil- 
dren's education is obligatory in the Sahrawi 
camps, and has raised the literacy rate from 
five to more than 95 per cent. 

Even so, the problem remains: what use to 
make of it? After all, even babies born in Azraq 
don't gain Jordanian citizenship; they remain 
Syrian. Twice a week, a Jordanian official comes 
to check on births. A home will never be home 
if you can never leave it. 

Chances are, they will become another pop- 
ulation of the world's long-term dispossessed. 
A people without place. They need only look 
to Kenya's Dadaab camp, formed in 1991 and 



‘Many have accepted 
there is no return. 
They register the 
children in school. 
They plant trees. They 
settle for the future’ 



the world's largest with a population of almost 
half a million, for their possible fate. It has 
existed so long there are now tens of thou- 
sands of "Dadaab grandchildren" - children 
of children born there. A generation that has 
never known home. 

F or now, there are more pressing con- 
cerns. Paul the electrician, along with 
being responsible for Azraq's illumina- 
tion, is attempting to solve the camp's 
rat problem. Over lunch, he tells me he's seeing 
a vet tomorrow about the possibility of bulk- 
buying cats ("Young, hungry cats!"), a plan 
only slightly hindered by a Syrian aid worker 
telling him Muslims would not keep the cats 
in their houses ("Hmm, yeah, the cats couldn't 
stay outside, really..."). 

But the bigger problem is the border. Ever 
since Jordan joined the UK and US in bombing 
Isis late last year, they closed it due to secu- 
rity concerns, leaving thousands of Syrians 
stranded, desperate to get to a camp for which 
shelters - and, who knows, cats - await them. 

I talk again to Houmam. Of all the people I 
meet, it is he, more than anyone else, who seems 
to have accepted his fate, and is attempting 


- maybe just for the sake of his family - to make 
the best of it. He has truly made his shelter 
a home. He still has plans, he says, for many 
improvements. More storage is needed. 

I ask him again about the canaries. "Actually," 
he says with a smile, "one of them is preg- 
nant. So we keep them inside at night for the 
warmth. After two weeks, you will hnd more." 

Could he be happy here? 

"Before I was happy," he says. "Living a good 
life. But not now." 

He suddenly gets out his mobile phone, 
and wordlessly starts playing a video for me. 
It shows Assad's troops - one even waves at 
the camera - with two captured rebel sol- 
diers in the ruins of a bombed-out house. 
Both are blindfolded, and facing the wall. The 
solders have knives and start stabbing the 
rebels, almost playfully, in the back and ribs. 
It rapidly becomes more intense, each strike 
hitting deeper; prods become slashes. Soon, 
each man's back is stained red, and the troops 
are laughing. After what must have only been 
five minutes, but which seemed like an hour, 
the men buckle forward against the wall, the 
solders grabbing nearby chunks of masonry 
to crush their heads, hnishing them off, and 
burying them in rubble. 

Houmam looks at me but doesn't speak. 
The point is clear. There are worse things than 
being unhappy. There are worse things than 
not being home. 

And yet, as I leave - watching young chil- 
dren fly kites made out of UNHCR foam insu- 
lation, parents having sacrihced their warmth 
to give their child a solitary toy - I can't help 
reflect on the most poignant story I heard 
in my time in Jordan. UNHCR workers at 
the Zaatari camp told me that, when there 
was still unfettered movement in and out of 
Zaatari, they would watch as the refugees 
streamed in, many of them young mothers, 
many pregnant, desperate to get somewhere 
safe for their children. But they also noticed 
something else - very old men and women, 
who had arrived months before, walking the 
other way, out into the desert, back towards 
the Syrian border, sometimes passing the preg- 
nant women as they went. They only later dis- 
covered why. These people had decided they 
didn't want to die here, in a refugee camp, in 
the Jordanian desert where nothing grew. They 
didn't want their bodies buried in this earth. 
They wanted, simply, come what may, to walk 
their bones back to the land of their fathers, 
where the olive trees grow, and. Anally and 
forever, return home. © 
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The vlrord on the street is in: from 
stripes in the city to the new trousers 
about town, this season’s trends 
are putting the urban in urbane 

The blduson jacket: 

Galvin Klein 
Collection 

Jacket, £765. Shorts, £112. Trainers, £532. 

Socks, £22. All by Calvin Klein .calvibklei acorn 





Versace 


Jacket, £2,856. Sunglasses, £155. Both by Versace versace.com 
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The trench coat: 

Dolce 

& 

Gabbana 

Coat, £6,250. Trousers, 

£375. Trainers, £628. All by 

Dolce & Gabbana. 

dolcegabbana.com 
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Burberry 

'Prorsum 


Coat, £3, 695. Jacket £695, 
Trousers. £495. Hat, £225, 

All by Burberry Prorsum 
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The jean jacket 


Jacket, £4,320. Jersey, £350. Jeans, 
£380. Bandana, £175. Gold bracelet, 
£740. Leather bracelet, £240. Belt, 
£620. All by Tom Ford, ^fbford.com 
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FASHION 


Jacket, £2,130. Trousers, £620. Shoes, £1,390. 

All by Gucci, gucci.com 
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White 


Agi & Sain 

Jacket, £200. Tro users, £125. Shoes, £140. All by Agi & Sarrv 

lagiandsam.comj Sung lasses by Cutler And Gross, £295. |cutlerandgross.com| 
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FASHION 



Louis 

Vuitton 


Jacket, £1,0C 
Pocket squar 



Shirt, £501. T-shirt, 
£160. Trousers, £300. 
Sunglasses, £165. 

All by Paul Smith. 
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Jacket, £330. Shirt, £150. 
Waistcoat, £110 Trousers, 
£130. All by Oliver Spencer. 
oliverspencer.co.uk 






he forties-inspired trousers 


Rollneck, £630. Trousers, 
£540. Trainers, £360. All by 

Alexander McQueen. 

alexandernncqueen.conn 
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A NEW YEAR, A STRONGER YOU 

Whatever the challenge you set yourself, 
MaxiMutrKion protein cart help you be at your best 
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e IVMR-i3fEATH VALLEY 


days. One-hundred-and-seventy miles. No surren^t 
j- 2 ^ ^ GO’S Le^tQbbjS runs the^jand Canyon _ - 1 


MANAGEMENT OF BODY & SOt^^l^ 


Pass muster: 

Lee Stobbs cuts 
a path through a 
slot canyon on day 
six of the Grand 
To Grand Ultra, 

26 September 2014 




THE RACE 

EVENT f Grand To Grand Ultra 
WHERE J The Grand Canyon National Park 
DISTANCE ^ 170 miles in 7 days 
START LINE f North Rim, Arizona 
EiNiSH LINE i Grand Staircase, Utah 
ULTRA RUNNING EXPERIENCE j None 


THE REALITY of what I was about 
to attempt only really hit the night 
before my race started, as I sat atop 
the North Rim of the Grand Canyon, 
some 5,500ft above sea level. Our 
campsite's vantage point offered a 
panoramic view and one at which all 
104 competitors could marvel over 


our "last supper", a mountain of 
meatballs courtesy of a local Arizona 
catering group that looked straight off 
the set of Once Upon A Time In The 
West. The night's dinner was the last 
forkful of fresh food we'd be taking 
on for seven days. The uninspiring 
prospect of rehydrated pasta and 
porridge was on the menu for the 
foreseeable future. 

The Grand To Grand Ultra is the only 
self -supported footrace in the US, 
meaning everything needed for the 
week - barring a tent and hot water 
- would be carried around the course. 
Having only ever run two marathons, I 
was a pavement-pounding novice. 
Ultra running was a monumental step 


Walking wounded: 
GO’S Lee Stobbs 
(second from 
front) endures 
stage four’s 30C 
heat and 26 miles 
on sandy footing 


up. I might have trained for nine 
months, but behind my bravado was a 
terror-stricken soul unsure whether 
I could conquer such a challenge. 

But there was no time for fear. 

We started in the morning... 


DAY I J 


O 30.8 


RUN TIME 


9 hours, 46 mins, 4 secs 


* miles 


NUMBER OE 
DROPOUTS 

1 


After a sleepless, thunderstorm-hlled 
night, we were greeted by sunrise, a 
six-inch tarantula and the sound of 
The Proclaimers for an Sam start. After 
a quick countdown, the moment 
arrived. Pharrell's "Happy" played us 
out and 104 runners wondered how 
long that feeling would last. 

Not long. Just eleven miles and two 
checkpoints in and the inescapable 
30C desert sun was starting to take 
its toll. Hard-packed sandy trails led 
me to the halfway stage of the day, by 
which point my shoulders had started 
to surrender to the heft of my 10.5kg 
backpack. Eifteen miles, a cross- 
country climb and a stretch of prickly 
pear cacti was all that was keeping 
me from dinner. Or so I thought. 

Little did I know I was about 
to hnd myself at the base of a 
bloodthirsty, side-sweeping storm. 

Eor ten minutes, snooker-ball-sized, 
razor-sharp hail battered my body, 
literally taking my breath away. I 
crouched over to protect my head 
and prayed it would pass. And then, 
just like that, blue skies appeared. 
Soggy and startled, I marched on, 
hnally falling over the hnish line, 
my mouth watering at the prospect 
of a substantial meal. 


DAY 2 DISTANCE 

RUN TIME ‘ NUMBER OE 

DROPOUTS 

10 hours, 30 mins, 35 secs 4 


Nothing dusts away the morning 
cobwebs quite like a hve-mile climb 
up a mountain. Hiking our way along 
the Navajo Trail - an old shepherding 
track hrst used in 1871 - the hrst 
third of the day was a mazy uphill 
path through dense vegetation. That 
turned out to be the easy part. 
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The day ended up something of 
a beautiful disaster. On one hand, 
distant views of the picturesque Grand 
Staircase fixed my wavering focus, 
and on the other, with no runners in 
tow, I was suffering from the loss of 
competitor camaraderie. Running the 
long, shadeless stretches alone was 
mentally draining; sometimes you just 
needed someone to talk to, someone 
to lift your spirit. 

The mileage may have been less 
than stage one, but the colossal climbs 
of the morning made mincemeat of 
my leg muscles, which were ready 
for a long, hot bath. But there would 
be no such luxury - I was staring 
down the barrel of 52.6 miles in the 
morning. Tsk. 


DAY 3-4 

DISTANCE 


Smiles 

RUN TIME 

NUMBER OE 
DROPOUTS 

18 

28 hours, 13 mins, 57 secs 


Ahead of the most physically 
demanding day of my life, the group 
I set off with had a mutually shared 
strategy: stick together. The hrst 
segment of the stage made day 
two's climb look like child's play; if that 
was Mont Blanc, this was Everest. It 
reached an altitude of around 6,000ft 
and continued for eleven miles - we'd 
be fortunate to avoid the underside of 
a passing American Airlines jet. 



0 


DISTANCE (miles) 


170 



miles 


Total 
distance 
run over 
seven days 


Exasperated and dangerously 
dehydrated, I began to experience 
mild hallucinations - mistaking a 
distant tree for a car, for example - 
which was a sign that I needed to 
refuel and rest. To make matters 
worse, a recurring knee injury started 
to flare up, restricting my right leg's 
ability to bend. I needed help. I 
found a long stick to use as a crutch 
and cut it to size with my knife. 

I reached the checkpoint and 
considered my future in the event. 

On the brink of throwing in the 
towel, I found hope in the inspiring 
words of a fellow competitor. "Our 
bodies will always give up," he said, 
"but the body is never tired if the 
mind is not tired." Refuelled and 
rejuvenated, I was back on track. 

The next six miles comprised a 
soft-sand downhill, an onerous 
task with a leg that was struggling to 
stabilise on the declines, but I learnt an 
invaluable tip for passing the mind- 
numbing time: ask an American what 
they think of Barack Obama. Before 
I knew it we'd reached the 45-mile 
mark after 18 hours of trekking and 
talking. Eollowing 40 winks by the 
hre, I was hoisted up by my group 
to complete the most gruelling leg 
of the stage: the sand dunes. 

Approaching these titanic 
mountains of desert gave me my 
hrst you've-got-to-be-kidding-me 
moment. Eormed from the erosion of 
sandstone, they showed no remorse. 
With each step up, you sunk two 
steps down. As demoralising as it was 
demanding, what got me through was 
the fact that I was just not ready to 
give up. This wasn't me against the 
course. This was me against myself. 

We trudged through eight miles of 
dunes in total before reaching the 
third-to-last pit stop of the stage. 

With the sun now coming up - 
it was 5am - the hnal 13 miles offered 
up the unholy trinity of soft-sand 
inclines, densely vegetated trail and 
26C heat, before we could hibernate 
at camp for the remainder of the 
new day. Phew. @ 
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DAY 5 

DISTANCE 




RUN TIME 


11 hours, 2 mins, 26 secs 


NUMBER OF 
DROPOUTS 

2 


Overlooking the Zion National Park, 
the "short" 26-mile course of day 
hve, much to my legs' dismay was 50 
per cent sand; never had I missed 
running on road so much. Views of 
Harris Mountain could be seen en 
route to checkpoint one and an 
ice-cold reservoir, as if heaven-sent, 
welcomed us at checkpoint two. 

After a quick dip, I scurried on 
towards a red-rock tunnel, which 
we were to ascend with the help 
of a climbing rope. 

With the rest of the 12-mile trail 
brimful of Utah junipers, I blindly 
turned a corner only to be charged 
by a Rocky Mountain elk, with its 
metre-long antlers spearing the 
attack. I leapt into the nearest pinyon 
pine bush as it hurtled past. It was 
reassuring to know that after all I'd 
put myself through, my survival 


instincts were still intact. I unpicked 
myself from the pinyon and 
eventually crossed the line. 


DAY 6 

DISTANCE 

w 

26 . 2 ...e. 

WW 

RUN TIME NUMBER OF 

" DROPOUTS 

10 hours, 19 mins, 32 secs 0 


It seems they'd saved the best until 
last. My body may have been in bits, 
but nothing could belie the beauty of 
the slot canyons. Formed by the wear 
of water during monsoons, each 
narrow slot stirred up thoughts of the 
Aron Ralston-inspired him 127 Hours. 
The slots were a welcome distraction 
from the heat and mileage (and I 
didn't need to cut my own arm off). 

Long, endless asphalt roads saw out 
the rest of the day, and I'd huddled up 
with the former manager of Madness, 
so stories from the music industry 
kept me amused. Reaching the hnish 
line to rapturous applause brought 
home that we were close to the end. 



KILL LIST 



Three 
living, 
breathing, 
biting 
obstacles 
to avoid 


Rocky 

Mountain elks 

Roaming the 
more elevated 
points of the course, 
the 300kg cousin of 
Old World deer are 
quick to charge if any 
sudden movements 
are made, as I soon 
found out... 



Snakes 

From the western 
diamondback to 
the Great Basin, six 
rattlesnake species 
are present in the 
Grand Canyon. Keep 
your eyes on the trail. 



Coyotes 

Known for their 
aggressive behaviour 
toward humans, 
these North 
American natives 
were lurking on 
the night stage. 
Thank god for 
the headlamp. 


DAY 7 

DISTANCE 


miles 

RUN TIME 

j NUMBER OF 

16 mins, 50 secs 0 


Due to severe weather warnings, 
the conditions were deemed too 
treacherous to climb the pink cliffs 
of the Grand Staircase. Organisers 
remapped the hnal leg and reduced 
it to two miles, much to the relief of 
the competitors. 

As I made my way through the 
hnal two miles, I couldn't help 
but rehect on what had been such 
an enlightening journey. I put my 
footsteps in these desert sands to 
learn more about what I was capable 
of: mentally, how would I cope when 
despondent and delirious with 
fatigue? Physically, how would 
my body hght on when so feeble 
and failing? 

The sight of the hnishing tape, 
with the pink cliffs decorating the 
horizon, will remain etched in my 
memory forever. A small yet 
euphoric glory that potently 
illuminated what I was about to 
achieve. Weary, wounded and 
physically defunct, my lifeless legs 
dropped at the line as I looked up 
to see my hnisher's medal there in 
waiting. I may have been broken, but 
Td never felt more alive. Lee Stobbs 
Lee was running for a friend who has 
multiple sclerosis and raised £6,091 
through sponsorship. Next year's 
Grand To Grand Ultra is scheduled 
for 20-26 September. For more 
information, visit \a2qultra. com \ 


TOTAL RUN TIME 



hours 


0 minutes 

24 seconds 


TOTAL NUMBER OF DROPOUTS: 25 




KIT LIST 


Three items 
you can’t do 
without 

Backpack 

At just 590g and 
with a 270-degree 
opening structure, 

the WAA Ultrabag is 

a feat herweight gem 
£750- 1 waa-ultra.corn\ 




Footwear 

Lightweight, resilient and ultra -protective, the 
Salomon Sense Mantra 2’s synthetic mesh lining 
wicks moisture away from your feet for dry comfort. 
£90. \salomon.com\ 



I Sunglasses 

j Providing full UV protection, Oakley’s Radarlock Path 
j glasses have a hydrophobic lens coating that keeps 
I water, oils and desert debris at bay. 

i £205. VnToaKie y. com \ 


Photographs Full Stop Photography; Grand To Grand Ultra Illustrations Joe Wilson 
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Paul McKenna’s daily mind games 



Two 
eggs, whole- 
wheat toast, 
hash browns 
and herbal tea 


Depends on how bad my jet lag is - sometimes 4am, 
but my advice is don’t start watching House Of Cards if 
you do wake up in the middle of the night! 



There have been so many, but as 
Richard Branson once said to me, I have 
learned more from my failures than my 
successes. So 1 suppose it must be my mind-set 
- 1 pick myself up and believe in myself! 


My closest advisor is 
Simon Cowell, but I am 
lucky enough to know 
amazing peojpe in all areas 
of life: medicine, business, 
spirituality, technology, etc. 



Tve recently started 
doing 20 minutes yoga 
in the morning, because 
1 have a busy mind and 
it helps me focus. 1 try 
to hike as often as 1 
can and 1 work out 
with my girlfriend 
Kate and trainer Mark 
'"Rhino" Smith (left). 


Take a life lesson 
from... 51 -year-old 
neuro-linguistic 
programming (NLP) 
trainer and hypnotist 
Paul McKenna 

T 

II 

What is the 
breakfast of 
champions? 

When do you start 
your day? 

When does your 
day end? When can 
you start to relax 
and what do you 
do to relax? 

What is the best 
piece of advice 
you’ve ever been 
given (and by 
whom)? 

What was the 
biggest setback 
to your career 
and how did you 
overcome it? 

Are your best 
decisions based 
on instinct or 
information? 

How do you get 
the best from 
your team? 

What book, song 
and motto do you 
find most inspiring? 

Do you exercise at 
dawn or dusk (and 
what do you do)? 

What is the “secret” 
of your success? 


Because 1 live between 
London and Los 
Angeles, usually one 
city is waking up as the 
other is hnishing for 
the day, and vice versa, 
so some days are longer 
than others. 1 can 
usually relax as soon as 
1 am on my comfortable 
couch, drinking a glass 
of red wine, watching 
American binge 
TV - The Blacklist, 
House Of Cards - or 
a great documentary 
like Searching For 
Sugar Man or Senna. 



"Know when to leave the fair" 
- David Geffen. 

It varies. When 1 am treating someone or doing 
a motivational event 1 make decisions based on 
information and experience, and that sometimes 
manifests as intuition. Some of my best decisions 
are having the sense to call someone who is more 
intelligent about a particular subject than me. 



Book: Using Your Brain: For A 
Change by Richard Bandler. 
Motto: "Be the change you want 
to see in the world" attributed to 
Gandhi. Song: "Song For You" 
by Donny Hathaway. 


Paul McKenna’s new book is out It’s not a secret, it’s in my books. Particularly / Can Make 

now ( £12.99, Bantam P ress). You Rich, Change Your Life In 7 Days and my new book 

\mckenna.com[ The 3 Things That Wiii Change Your Destiny Today! © 


MARCH 2015 GQ 297 






Pleasure bound: 
Learn to navigate 
the choppy waters 
of BDSM - and 
don’t forget 
your paddle j 


h SEX SHRINK 


More tough love from 
GO’S violent femme 


I may not be Jamie Dornan, but 
I am keen to saddle up and ride 
the BDSM bandwagon. Something 
recherche to make her hot (rather 
than litigious)? 

DW, by email 

Hmm. Without knowing whether 
you are talking blindfolds and light 
spanking, or knife play and isolation, 
it's hard to judge your level. So let 
me scatter some ideas and see which 
take root. At the won't-scare-the- 
horses end of things, perhaps look 
to suspension harnesses. Bear with 
me. You can buy some fabulous 
bespoke devices for full ceiling 
suspension (for a bespoke harness. 


I'd start at the fabulous Imastersdesire. I 
bom) . Or, indeed, you can learn to tie 
a rope harness whose knots will rub 
against her pleasure points as she 
swings (try Coco De Mer's excellent 
Japanese rope-bondage salon). But, 
well, you can also achieve something 
vaguely comparable by hooking cuffs 
to the top of your door. Make it easy 
with the leather doorjamb set, {£24.99 
at \lovehoney. co. uk\ and some steel 
chains and double-ended snap bolts 
- from a hardware store - to adjust 
the length. Bear in mind that 
whether she is facing you, all long 
hair and dehance, or facing away, all 
exposed ass and vulnerability, she 



Swing set: Strap 
her up in the 
Lovehoney’s 
leather doorjambs, 
but don’t leave 
her hanging 


should have a bend in her arms and 
her hands should not be over her head 
for longer than ten to 15 minutes. 

For something a bit more perky, 
what about a little electricity? As with 
all BDSM play, it can be used at such a 
gentle level that the whole "daunting" 
nature of the stimulation is imagined 
rather than felt. That said, if she is 
any kind of kinkster, she may be 
delightfully surprised. And if you are 
a guy that wants to give her sexual 
pleasure like she has never had 
before, well, come join the party. 

Where to begin? The ElectraStrim 
Wave Electro Dildo {£98.99 at 
\bondam.co.u1i plus the ElectraStrim 
Flick control pack) is a nice opener. 
Looking much like your classic vibe, 
it has 5.5in of insertable length, and 
a body made of polished steel with 
"waves" moving up the shaft. The 
base is insulated, so no charge will 
leak into your hand. Begin with it 
turned off. Make sure your darling is 
aroused, and using a dab of water- 
based lube slide the tool a short way 
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*Survey conducted by |JKMedix.conn| 
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inside her. When she is ready, move 
to the lowest setting. The feeling of 
electro -play is unlike anything else. 
And the kicker? Gradually increase 
the intensity and hnd the right 
pulsating pattern, and she will reach 
a point where the current causes her 
to experience the same rushing throbs 
of sensation she would only usually 
experience around orgasm. 

To start with, however, it is more of 
a tickle - not dissimilar to the static 
feeling when placing your hands on a 
Van de Graaff generator to make your 
hair stand on end. This moves into 
a tingling sensation as you increase 
the power - a bit like using a super- 
charged vibrator. Stay here the hrst 
few times. The higher you go, the more 
the current bends your mind as well 
as body; it moves towards pins and 
needles, like the sting of elastic bands 
- and then involuntary contractions. 
There are 24 intensity settings and 
seven pulsation patterns to play with. 

As ever with more advanced play, 
some caveats: buy proper tools, such 
as the above; use plenty of silicone- 
free lube to ensure good connection; 
and never use above the waist (ie stay 
well away from the heart). Do not use 
if you have a cardiac condition or are 
pregnant. Otherwise, bon voyage. 



Apparently, the fact I love “canine” 
style says something meaningful 
about my personality. Really? 

BV, by email 

It would say to me that, a) you have 
a pulse; and b) that, y'know, we'd get 
on. What you doubtless refer to is the 
book NeuroLoveology by sex therapist 
Ava Cadell, which peddles ideas such 
as: men who like missionary may be 
controlling ("it gives you the driving 
power"), but also possibly insecure 
("need[ing] reassurance by seeing 
[your] lover be responsive"). Or that 
a penchant for doggy "taps into [your] 
animalistic instinct as king of the 
jungle". But rather than deconstructing 
the meaning of this deep and 
delightful position, why not consider 
ways to enjoy doggy still further? 
Have you tried it with you both 
standing, her positioned against the 
corner of a wooden table? Take her 
with just the right balance of mastery 
and care, possibly with a strategically 
placed cushion, and you'll hnd that 
the surface does marvellous things to 
hre up her clitoris and external G. Or 
bend her over a high bolster and tuck 
a pebble vibe (ATea, £61. At Uelo.cofn) 
between her trembling legs. Dehnite 
jungle-king stuff. Rebecca Newman 



Hot stone: 

The Nea pebble 
vibrator by Lelo 



of British 
adults claim 
to have had 
sex with a 
person who 
was married 
to somebody 
else. More 
than half said 
they didn’t 
feel guilty 
about it.* 



Non-monogamy is back. 

Not since the Sixties and 
Seventies, when free iove, 
group marriage and 
swinging entered the 
mainstream, has non- 
monogamy been so popuiar. 
Aiso known as “consensuai 
non-monogomy” (CNM) or 
“ethicai non-monogamy” 
(ENM), it’s the opposite of 
cheating and iying - iike the 
guy who toid me he was in 
an “open marriage”, but 
hasn’t toid his wife yet. 

So who practises 
non-monogamy? It’s big 
with peopie in their thirties 
whose parents divorced 
in the Eighties. The “gay 
iifestyie” is more open to 
non-monogamy than 
straight peopie, who are 
more into hard-core, 
straight-up cheating. 

Take a iook at the 
stiii-married-but-dating site 
lashleymadison.com] where 
Saturday night is iike a 
crowded singie’s bar. (It was 
worth logging on to see one 
of my neighbours’ profile.) 
People on it who haye been 
married for 20 years are 
getting laid more than I am. 

Kate Loree, an LMFT 
(licensed marriage and 
family therapist) in Los 
Angeles told me, “It’s not 
only men who are doing 
the cheating, but women 
as well.” This is “non-ethical 
non-monogamy”. 

Loree, who is married but 
has an “open relationship” 
with her husband, is listed 
as a “kink- and poly-aware 
psychotherapist specialising 
in polyamory, kink/BDSM 
and swing lifestyles”. Her 
practice is so busy, she says, 
that she has a waiting list. 

In her counselling 
sessions, she says she helps 
people to “establish rules 
and boundaries. People in 
open relationships actually 
need more rules and more 
boundaries than people 
who aren’t, because you are 
opening yourself up to get 
hurt by letting the person 


you loye haye sex with 
other people. That makes 
people yery yulnerable.” 
“Poly people” (those in 
polyamorous relationships) 
are more yulnerable 
emotionally than swingers, 
who don’t get emotionally 
inyolyed with each other. 

Then there are people 
who call themselyes 
“relationship anarchists”, 
the most militant non- 
monogamists who look 
down on monogamists and 
people who adhere to the 
“relationship eleyator”, 
which is the trajectory that 
most people follow from 
courtship to commitment. 

Would like to meet... 

So where do you find 
other non-monogamous 
people willing to be 
non-monogamous with 
you? You go to places 
where people are into 
the non-monogamous 
“moyement” (often at 
sex-education classes 
at sex-toy shops). Sh! 
Women’s Erotic Emporium, 
for instance, has a class 
called “Non-Monogamy 101”. 
Here you’ll not only find a 
bunch of erotic women, but 
you’ll meet people already 
into “triads” and the open 
lifestyle who would be glad 
to haye a “fourth”. 

Loree also suggests 
meeting at imeetuoTor^ 
groups. To get started, I 
was told by a couple who 
are into this that they met 
on OKCupid, which I was 
sceptical of because I went 
on there once and had to 
rename it “OKStupid”. But 
they insisted that OKCupid 
worked for them and that 
so many “ethical sluts” are 
on there that the site had 
to add a new preference 
category called “relationship 
type”, which is broken 
down into “strictly (or 
mostly) monogamous” 
or “non-monogamous”, 
so you know what you’re 
into before you eyen start. 


Reading list 


Opening Up, A Guide to 
Creating and Sustaining 
Open Relationships by 

Tristan Taormino explains it 
all, along with the different 
types of non-monogamous 
relationships, including 
“partnered non-monogamy” 
and “solo polyamory”. 

She explains how to deal 
with jealousy and how 
to negotiate boundaries. 
(“Tonight was supposed to 
be my night to sleep with 
her!”) She interyiewed oyer 
100 people in alternatiye 
relationships and untangles 
the complicated nature of 
open relationships. 



The Ethical Slut: A Guide to 
Infinite Sexual Possibilities 

by Dossie Easton and 
Catherine A Liszt is the book 
that coined the term and 
explains how to keep loyers 
on the rotation without 
eyeryone freaking out. 

What do you do when your 
“primary partner” falls in 
loye with someone else? 
How do you haye sex with 
someone else in the same 
house you all liye in? (Don’t 
haye loud sex.) Most of your 
questions about the open 
lifestyle will be answered. 

And if talking about 
rules and boundaries and 
going to non-monogamous 
marriage counselling sounds 
like just too much work, 
you can always go back to 
being strictly monogamous. 
Anka Radokovich $ 
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Brompton bike 

The viscount of folding 
velocipedes, Brompton, 
are looking at a bright 
future. For the first time 
in four years, they are 
offering new colours, 
including Berry Crush, 
Lime Green and this 
H2L in Lagoon Blue. 
Colour me memorable. 
£995.\l?rQmptQn.(;Qm\ 
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Hit the 
ground 
running... 


Adidas Uitra Boost 

An early contender for 
best running trainer in 
the world, the 2015 Ultra 
Boost is the first shoe 
to feature a full sole of 
Adidas’ pioneering Boost 
foam. Made up of super- 
light energy capsules, not 
only are they comfortable, 
but they also return 
energy with every step. 
GQ got their feet in them 
for an exclusive preview... 


Ride, run or swing your way through 
2015 with three of the year's new 
and most technologically advanced 
bits of kit, including Adidas' Ultra 
Boost foam-soled super shoes 


Zepp Muiti-Sport 

The world’s first app-powered training 
device uses a 3-D sensor to analyse the 
swing of golf and tennis players. It is light 
(7.7g), small (lin square), and can store 
more than 1,000 data p oints per second . 
£129.99. At John Lewis. \ iohniewis.com] 
The Zepp app is free. \zeDD.com\ 


GEAR 


The stretch 
web outsole 

Lightweight and flexible, 
the outsole moulds to 
the shape of the foot, 
allowing natural rotation 
during each stride. 


The primeknit upper 

Made from a light and 
elastic material, the upper 
is consistently comfortable, 
whether you are doing 
a short run or a full 
marathon. 


The midfoot ‘cage’ 

Although soft and strong, 
the “cage” helps to keep 
the foot stable during the 
transitional phases of the 
running process. 


The Boost foam 

As well as comfort, the thin 
layer of foam is light and 
performs well in both hot 
and cold weather. It also 
doesn’t lose its cushioning 
like a lot of trainers. 


The heel 

Designed to support 
the Achilles tendon, the 
strengthened heel offers 
improved stability. It also 
makes bli stering less li kely. 

£130. \adidas.co7^ 
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PERSONAL TRAINER: MUSCLE BUILDER #3 


Lord of the thighs 



Brown rice 


Try this glute-lifting, quad-filling work-out twice a week for four weeks, 
with three days between sessions. For each leg rep, aim for three seconds 
negative and one second positive in perfect form. By Jonathan Goodair 



Avocado 



Broccoli 



Green beans 


PRE- 
WORK-OUT 
SNACK 
30 mins 
before 





Broccoli 



Green beans 


I 

I 

I 

I 

I 

I 

I 

I 


1 


j 



WORK-OUT A 


30 X squat 
and medicine 
ball overhead 
throw/catch 

Holding medicine 
ball, stand feet 
shoulder-width 
apart, feet and 
thighs slightly 
turned out and 
aligned. Perform 
a deep squat to 
below parallel, 
drive up using 
thighs and hips, 
and throw medicine 
ball vertically about 
one metre, catch 
and repeat. 


WORK-OUT B 


1,000-metre row 
(under 4 minutes) 

Set resistance to 
your level, check 
foot rests are correct 
so heels can lift on 
return, maintain 
good form, leg drive, 
hip drive, then arm 
pull. Slight pause 
as arms straighten 
for return. ^ 

For more, 
visit Jonathan 
goodair.com\ or 
nornenousefom 


D EXERCISE 1 

Romanian dead lifts 

Works: hamstrings and glutes 
(compound) x 12 

Standing with your feet 
shoulder-width apart, overhand 
shoulder-width grip on a bar. 
Bend knees slightly and reach 
hips back, lifting tailbone and 
feeling hamstrings lengthen 
while lowering bar towards 
floor. Keep bar close to front of 
thighs, maintain natural curve 
in lower back, arms straight, 
shoulders wide and relaxed. Go 
as low as maintaining natural 
curve in lower back allows. 

Hips come forward slightly 
on the return to your start 
position, lower back stays flat. 


B EXERCISE 2 
Back squats 

Works: quadriceps and glutes 
(compound mass builder) x 12 

Stand with your feet a little 
wider than shoulder-distance 
apart, knees and feet turned 
out slightly and aligned, barbell 
resting across upper back/ 
shoulders, shoulder-width grip 
on bar. Keep eyes forward and 
chest up, bend knees and sit 
back into hips maintaining 
natural curve of lower back. 
Lower hips until thighs just 
below parallel to floor. Thighs 
and feet stay aligned. Return 
to the start position driving 
through heels maintaining lift 
in chest and eyes forward. 


BONUS 

HUT CIRCUIT 


B EXERCISE 3 
Lunges 

Works: glutes and 
quadriceps (compound) 

X 12 each leg alternating 

Standing with your feet 
hip-width apart, arms by sides 
holding dumbbells, lunge 
forward one meter landing 
on your heel, then forefoot. 
Focus on knee of rear leg, 
slowly lower towards floor, 
bending hip and knee of front 
leg. Do not make contact with 
floor. Return to start position 
driving powerfully off front 
foot. Maintain upright posture 
throughout by engaging 
abdominals. Repeat leading 
with other leg then alternate. 
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TO ADV&RTISfi CALL 020 ?49i 90SO X3705 


CLASfilPIED ACfVEfiTlSlNi^ FEATURE 



BANFF COLLECnOH OBOlOC 
Sp^gRIAN CtilC 
WWW^BEillANCNIC.OOH 
EHAdL iHF^^IBEAtAHCHICJCOM 
TOffTACTTEL 


March Ahead... Over Stepping The Mark! 
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Chatham 


WIHUSOR f13a 
CHATNAH MARINE 
WWW.<;HAmAH.CD.UK 
CONTACT TtL 0445 S70O 2ir 


WOVEN SLIP-ON, HANO-PAINTID 
CAVENHE CALF OKFOIID, DIP-DVED WOVEN 
HICKTOP- 15535 OIP^f^YED 

OSTRICH OINVER £150 CISSO 0909 
CALEOLEHM TOICAMA - TOECANA UCA 
WWW-TOiCANAV«A.OOM 
CONTACT TSL *17T4~497>iSOD 


L mftiwQ OMft e beouSiW toc^woar jo eiduSii^ 6^^ Hefrtrg f iefirs handfnade in m of thfr fsdo^K in Sy 
mastcf crater™, rnalgna evury stffch and curw a ttvng cf bcfluiy it limited quaninisi these siToes are eMlus?rt!ty avBfisbte Jtom 
M^mn? sly!£& £425. Vipi lA to ^ ths whoAG ^2 or caJI 0164^ a54i38& 2. CMHiit Muinla's pMiGdien 

jejsTKems a s^yriineis of irvtov 2 Lrv& siyte 500 hne. F^rnaa?^ifflr?v^usirig beatrfftjf nuOucK leaifiefs and inmeata oataiiog m cot^sciion 
ne-irtlefrxets bacRcnal FeBurewsr styies. The cofcdkjn is inured b/ Catauia's tove ot the graffe Stnpis, shapes and 


LOAFER IN CAHO WITH A BROWN 
BOX CALF TWIST C334 
HR. JOHETS 

WWWJfAiOHHSHOESjCDH 

INFO^MlLlOHrf5HO£5XOM 


bold c<^of ItaliPT 'M$fnphcifnov9rTenr. Na-ndrnadiE in a^^all farri^v wor^tshtici In Loodan'^ Ea^ E^. the shoQ^jsplay tfio hi^Nst at 

VsS vim* ioi the M ccfiKlion. RWns PIkb Amefdann FootWHr. Th&ir Spring Smoer 2^)15 cofiedron is awiiaise at Ming 

Pieces Stcre Loodfari - LNTE - SettrkSgs - Hai^ Nichols - POSTE - OKJ-NI - The UnecciWErtiofiaJ - Foot Palri^ - -End doditfig - €oncepl^fljise - 
Aytogigcfi ^ S^Tot - Tesst^li - Richffiond Oassics - Routette or shoo ad www.tilfriQMc&cani 4 CiMefla Trvinii American influent. Itgfen 
bfifilage. Ltfes^ footwear brand. Caijs+eris loscar^ reiriweets dassic sJyte fer Ihe Kpiruig genUeTnao For nwie infamatioa 
■rat wwwtcscary-usajcan emaH curfffnefcare^^tDSHrycse.co^ rx caP H7^MS?-e5CO. S, SIbcripi CMc - 53 High PtffwTnana? Sd and 
Apn^ skj bool hi^ndcraRed using the ffiest materials keeping war-mdry am: cgrrKfonabp decked by ieadir^ Piyjialrisis with 

itgiian DC ^em otfonng awtra gFip vse www sfeerisrachiecom ^irees lo irtfo^sibaf ianctiicOTi Ita rnore infotmation or 
caft OZOi 475J5S4. 6 l Mr Joiii"t Jifive created an amazina mask loafer irt camo with crown bar in the mask fnoedfbfe 
conkHr^iOn that it an elegant 5tyl& Tdally handmade ir^ Spavi with the best leatho's Ibr only E224. Qn 
vouf wn fflif of * vn^^ nvjoivi^wesocorfl or in our app strxe Gsntdct ir^o@nxK)hfsrx®t«)m 
XiOnttiiiTL Windsor - Ptemiur^ suede opger vi\<U a fuQ iieather fning and padded sodc ?he Windsor also features a 
premom tmtraaing Cqoctyeai Wted non-maDcing sole. Availahle in Taupft. Giey md l^aivy{plciijnecCL Bl^ drect fr-rxn Chatham's 
wehsrfe or dvough ther vast selection of r-etsicrs scro® Ibc UK - call Oe^S 2MW of wsit www.(Wlhajnfvcc:ui£ 


HID TQP YRAttiF^RHED WHITE 

PYTH&H UC9 

FILUNG PIECES 

WWW. FlLU N<PtECE4C0N 

EHAtU iNFO^ILLINaeiECE5,COn 

COWTACr TEL: *1% 30 2ft1 H7E 


Sl^V tASSEL 6545 
CATARINA BELLUARDC} 
WWWXATEaiNABELULIAnDp&.CON 
SAUES^CATERI NAMLaJAR&aOOH 


CLASSIFIED ADVERTiS^WS FEATURE 






PVTHCTLACIIJP f9V 
COOQAH L4 HDDN 
WWv^jCDOpGAN LONDQItjOaM 
CONTACIT TEU 030 «fri5 ST^S 


BkMot 5*»« OTvdfi sntn ifdktrtd wxtt with iwidtraltd hm S^M^rL les5tt&f loafe^s and AViacuiate wmches 

Keepir^ ciose astention to detail owners Qifistian i^obtes and LMbmo Cata™s The duo cfovides a fiefi ^ w ■Jashcn fioj men. cE3ing a reacry-io-wBar 
Ihe sh3i: txasls inwoybfe aod craltsmanship V^t wwwbach^oisJTC&o^ lo vw ih& Atiote DcJlKto or c^ll +-1 -2567 fl. Soran Orf^iub. 

Hardrtede SS^ men^ shK& from slynsis ■fSAwnte &Ttish -desi^ brand C3 mii Oti^nafe Rjach ^Ba^hP^,ste^^g designs^ crafr5niiPist--rt?. Availabte in iXDwn 

widi Haris Tweed, ^wfc black, aod grey wi?h gfey ^xm Amesscfised with a shoe hom am shoe iba^ Use code GQ3Q1S for an scclcshe care lat for GQ leaders at www.^twanodgHiaEjocHii lOi fml Mdtw 
ifiiqye ¥k 1 stylish handma^ shoes genttentef\ Visit th^ir www.pa^sfkmaac^ to view aa < 3 oll«tian Aid Tak& advantage of 30ii& cflminil <o«»n G^WKiKlflS (eip^ Junfr 20t5> ej^cMs*^ !o SQ 
leaders with free shipf^ing serves to UK or call i ■38&-4H-6i59 or email ir^o§0ayH3arkrnafi oom Tl Ot^sm imlon create adusive leather shoes aviiiabsa rowhier e ehs. wtlh no 'pJeether' in si^W. Fforn Limited 
tjcStiori^ to e^/ day tmnat fi oasual desgns. Sheses tor every man and for all walks Of life - at amaihgly aoceSstife M. prices, free UK ddiveiy and a 30-day mDi!ey back guarantee Visit ww-DoosarVerpOoruDom 
for Ifieir M oOiedicn 


OOVAH ORieiNAU HAWfiHAM a?! 

KEVIK^WVANDFHQINALS.COH 

WWW.OOVAftaRldlHALJ&^H 

cONrACtmeL: qzo qic$ 


ML|L PAfiKHAM tS&£ 
WWW.PAULPARKr4ANrC0H 
EMAIL IKF&SPALllJPAnKHARCOH 
OOWTACT J* 





ZiHITH WAISTCOAT £345 
RABOLT HDLl LOMDON COLLABORATIQtl 
WITH HU^EHDIR SStl 
WWW,nUi5ENOIR.OOM 


Style File... 


VAN eUf?EN W 4* U50 tHO 
HII.WOOO 40 USD (375 
KiNftEV CUF4fi U£D t13S 
VVWWOAinWTlXlOmfXOM 
CONTACT TELj <310| 302 1100 


2fl14 BAEMONT ALTI-C FULL ECT 
> AS NEW. i.3^05 
OAKLEISH WATCHEI 
WWWjOAKLEICHWArCHESuCO.UK 
rtlz +44 7414 531731 


TUB 035114 


LOCSCH4 LUXURY SNiRttNO £oS.DO 

WWW.UIC10H.C041 

CONTTACT TEL: 020 323B U15 
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ANTI-OHAVmf RACKSVCTEH 

U3 (¥130 U3.03 

TESSEL 

t£¥5ELSUFHY.OOf1 

CONTACT^TESIELIUPPLYCON 


1 EeAn A aifaw y . CO lawte Hi™ ns (msen s smew iw sstjtjtisiied wtth (K^Tpawa to ny iht liag for Cebra & Bctiifrcf'E 
Ar|-i>s3-TTis^Mfdi+aimc)5(toct»cr.heit5aqypte(ixjm i weal pItTerr'.rwiufdlw 

[Slhe^LASSlC watoti Fas 0^ LwiherSGanenj) Owefiecs aisn ewslapiewih ar^ 'Aito#' Face eise^f<K &Twn LB^it^ Ssrare F^ rw 

mtoni^kifla^toEffi it^itf^Cob^aABertsny via:mra5Kt^lA90toiw^ l.lifaWiiDieiW«f5cUWf rtffiiKratcinwkn?^^ 

StJLrrpfigtoiilhJ iAwst east tor lheperifEta&ffvwriLemVel!rT^.6iwneirOT/rab6fli¥?^^ 

rr.&tiwgflcijifs |tKselme^^ltle afftfTmodiyandirsaiabwUTesitoand toffiewhrsitsaliabux the*amwfi3C cfftp aboucyov 

Vol: pfOaptglMnrcJTfsrnJi <jf rwftact wifc^oaldeighwag^^ / ^«7« 4. EamB OpneS v® tfv JOlO and i luplfid g-gnaci o( yraing 

passwnale (/ dedoafied to CTa:ng ebssse desgn by corntintog perfect oaTsmsnswpwnit [mneiKiaeaw,^ <y.CO wus iiustty -flyte senwe antf Ca^AxTis Sticp 

ihe fiJ ceHedefi at vr^wganeiieigniSiofTi i, NhhIMk l^rKt^ a 20R mibk N a'r &a Lor^dw-oesK) bmen iwise, w fw fadi intfinowi.ioa aspvatm tnouenss oonTd™ 
5ad dcJinciiiri 0ei^ eww pf the ™mesi tshe i¥Jel*y cifl min mpltftawsiwm (3i ttifl 

It^ wten SiK^ w®r and Ir^^wnlteshcfi. 1/54 wwwrruseenpKCprn 0fwrt3CtefXHiBy^JSeerH>r^ Igr rather ntomiatfi End *fivK 'rpn e [w«isn suismegwen “.oa 
CTSlsmin Thiycraititiefc cttTesto-wgni^hietHHcd^ Wefsper’^sicei us¥todeGOijr?056dtscixintoff rnetr to? /^sT Awwitrgslaynqf 

gr csk *44 Tie^flSiKlS-lirMhfrirrcfrr^^ ?.loeiM saHsflUfy ^ti^rnenw^ pj^nd fej^ on itv Dixip*# D* quEity Orflif^ty slarttfig with g Rfige wM offionshns0*yncw w a M*efl»n inewto^ r^i^d 
maw^idiiets Ode'Oftirtat vwwlMB^oon or ced OCO^J9 ^ UMllKShiiii areeswes cspvio tiy Itie storie&ol cu >wth Fhw setitffstlys^JipWi through ihef 'nf^i to hwp pr os k^aFid reni 0 we\^™«ssaiy n^^ 

nvsirTt^ing a ^Bndyd of qiia V VIstt^ssrtsLcipVaMn or fmaJ uiTtid^tTB&eiiupdyfJifn 


CLASSIC whutc fao^ 

BROWN LEATHER WATCH 
COBAA A BCLLAHV 

WYVWCOenABCLLAJWrwAtCH^SXajUK 


ZION PULL OVER flBO 
HUSEE NOIR 
WWWJiyjFENOlRjCOH 
IKOVIRV'^HUSnNOIR.COH 


TO ADVERTISE CALL 010 7419 9080 X1705 




SO££X OflM Oi 


CLASSIFIED ADVEFTlSiNe FEATURE 



Continued! 


KUUC AND nCD WDOL 
W] MOOWPANi «CAPiF *10 S 
MEN3CH 

WWW.HEJ^SCHWEAA.CDM 
OTMTACt tEL: *1 514 mi 


HOilT LAHBimOL SCARF £1llJDO 
WWWBKNIT.COJUSC 
IIIFC>$BKNITOa.UK 
OOHTACT TILt 07782 RUASS 


No^ ALACK iwtmnm with 

MLD METALLIC PAINT 145 
MOBLE 

WWW- NQ BLE c EjO T>l I WjCQ- U K 
EHAIU INFO^CBLEClJCTHI14a.CaUK 
COI^ACT TEL CTftSO WSAY 


OCNiN * L&ATHGA tKiPP KIT BY 
DOUTOriNt »V 
WVVW.SHOABOirrCN HEJCOM 
BONJOUB^SHOPaOLJtONN£.C)OH 


ISIS BLUE SNIRT ETIO 
HATUftAL aeJJECTIO#l 
WWW.MATURALSELCCTIONLONPailflOH 
IN FO^HATUAALSILECTIDNLOMDONXOH 
CONTACT TEl^ 030 TMft MU 


LOOO 5WEATCN HSSS-S* 
D€¥n:APAAnE)L 

WWWJ>ECCLOTMtHOjfiJGCARTtUCCNI 
CONTACT tSl^ O^4i0 


'MEAAT OP A LtOH, SOUL OF A 

^EpryAHT' HA|JLA» POLQ USD 
TOKIO VEST WfTN 
OETACNABLf HOOD $14 USD 
WWWXSVCASTOR«.CON 
EWAIU IHFOmjiVEATrOAREXOW 


^‘PCN VS BWOftD* FROM FEATURED 
AtFTF$t KUM4 FtfQ^ ^LTIMORE, HO 
YOUria YOUTH CLOTHIHQ 
WWWY4UNGVOI/rH.COH 
EMAIL SUWfiT^sfYOUNGVOUTHjCOM 
CDtfTACT TEL! l-tDC-TOl-TBSC 


ilOECTlOH OF CUFFLINKS 
EMBEDDED WITH NEAR 
FIELD COMHUNICATIOHS ^NFC| 
PHICFS STAHT1NO FROM $50 US 
WWW.IVCUFFLINKICOM 
CONTACT TEL: «1 771 412 2S3S 


9, Noblt. American lnth;«nc^6rit^ HeotagG.Uftafi ocli^ rsfmt<r^W Aiibmm WintEf 15 Season 

With a bold and desgn p™jlv menL^actuiHt fi (tie heart the USA. Vrat www.TObiKkkhinajmiA 
cal 0-7950 5H20I for mofie informetim 10, Bfcnft s e British Accesswv tabel empassrig aesthet?csv lundiioT and r— - 
qLiafrti'. Ti«? accesscriire are desar^d in London and S(n;tled it a mill h Sk Scotteh ®ofdcfs The knit itself 6 made wth 
i: I !he fires Brili^ Super tSeeiioing Lamo?™i Visit -(tfwwWnitmjiJk email kyi^UciitaiJic or raa 07A62 3OB0e5. wwv 
- 'll. NitunI Siliflkiff, Ttw cteari slm art sh?1 wiri» fold owr stMitess piackot in heavy soft cont 
ftrfdrd cation Is Natural SeteoiDn^ ■nterafelation of stripping back Tie shit so rHegaift UTduttanedfoiKidatorL Nature 
Seieclion is a London-Cased KKT«erTiqorary menswear lalbel laundsdi in 2009. ofedng both (Senim ancs ready to v^ar ^ 
ooltoctions Veit wiwMijraiseledionkxxMnconi or caf} 020 7740 BS52 or erral in^s^ratUiafselH^^ B 

11 Htncli. Menfflwear fashion accessories brand (fiTit Montreal. Canada. Ihe finest ^TOoHecE. Wends hom i 
Eorope giving yoy the qLia% and cfa^tsman^o at a i^r pr^ot lha vw deserve. View ail oaHedlons afl 
wtfw;riwrisctiwear£crn w caH *1 5M €60 9051 B, 8oBtQni4 is arvar^ierioan handrnade feather comparr^ who-"^ 
heaifbeat is So provide quaktyfterHjmadelMfhergwHls. to work had and sSayhurnbiebekv'risiftl^ 
of hand made, dea?! and irficmicFnafly designed piiscsi boOto^n^ prides itsc f on oomtto ng sfl desgn and production msouthem ca-ifi)ma tfi view She cntific coHoction jHI 
«sit orline ai wwwshapbouscnrecorncr em&Tl bcwu^^shopbcKio^Joc^ Ml T«n Nwib. irispbed by fiistcfy made fdr Kxfey. Tan is the oldest gc^f brantl in 
the wor^d with a flagship sto^e wer-looichg the world famcKJsOrd Coose A HjH EartaT-shiri ^Q^ be !o ewfyme'stastebut the cPiton riarnel fabre o< !h6 shit gives 

It an ffistanr stye mdate Fealuring the Tam Morris sjgiaRff# tarta^i Ihs sort ts coorpsetefy woaratiie vdiatiMf Ihe season Contact email - hfopommarisean 
BAitont OllftSfiirisa^ilh-basedcWlectrvecent'edaialifestyieofvHfue The'brancIserwsaniaTKhoisen^enedthrixigh^ilKfueiedbvv^and^tarHfe 
iim on concrete! values Astorre may start wrth ssyte. but it ends rnpectiog Iwb Wth iHimnat^jn and enoaijaging the CDmntmertt to these Ry more 
kiffima^ioi wwwlr^ash>n^ 1& toffiowi tsa rm brand cxeddig amPibocjs viatches b(^' taSeng advantage r^cfrojsive materials cornrria^ used fbr the 
rrefHjiflcture dI high-end timepiecB The 910mm ihkdc fEentW Back DLC e their Tisi model Vort wwwgrey^iOiHSLcani tor further infermatton 
17. DtiirAwifil I opo Sweater stay riesh and IS summer. Dirty FveoWhcn OeanAq(ja«cl s aunkiueectoean modem urban ivcar a4 an afftordatilc price 
£2299 www.dewcckRhirigLi>goartel.caTi cr oon^ 07650 259104 tor torlher intormdciori B Db Mmrlif Witehit presets the MaHim iack k Sv^bs maefe 
mutlHeyered saophire glass and 316 surgkraf grade Sleet oPsefc the stunr^. jet bteck. leTtoed dd. Dekned by new Eng^ Eaienl. Med cto Msurief Emwning. voted 
"One £0 WatdT to W^thpro's Hot lOO. Avalaole rxi black, brown or blue strap. Vist www.dimajiierwatches.CDm tor their fidfc cdlecbon 19. Young Iteirtfi OkiCl^iB. 'feu don't charoe w ksc ^ 
Che passion. Accepbng artvwKk w^ntearrniEwryDriesSDry or deston has a mean r^arx] through WCk^bna we can spread !tievoiC£T%ivsSwDr^ ArtfitKumaJran Baltmore. 


CARLTON SHIRT £110 
VWrWLHIUPETCHANDKETXDUK 
IT JERHVN ETREETj MA (DUO 7734 4707 
TS JERHVN STHET, *44- tCKl30 7330 S314 


MO ■ Visit wwwyoungyarthcDm entail soppat@>oai 3 yDah.{H[ri a cal I■ ^l00-?01-?9^0. 21Uli(tttdi I Kiv Jemiyn Street. Lonefon are the malsfs ttf the finest quality stilts srice W99. Fa ther fi^ DoHeclion. see 
wwwnilWtthanolflcyoffjuk a vist their caper ienced and dK&ated professonab LoxSon at S7 Jermyn Stiwi f0)20 773^ 4707 a 73 Jennyn SlreeC. -44 (COCO 7930 S356. IL HPCMIlNa. a CR TTfeeds® LLC 
OOompiiter Readable Thread^ product e errtoedded WJth rwar field CBmcnunicaeioits O^C) Cechrdogy - delnw CD^tact nfoimaucn and adwetisin^fnariteOng matehat rsierngnarizE an Mnt. and in the near future buy 
your moenng cotfee Visit wwwi^FCutflinisjcom email NFCi^nks@hFCufhnks.com or cak *1 773-432-2B33 Et, IWiiCnv Hwt^WHr 5^a^^fc tor cjually soostss^ and contort Thc^ pdusive collections rDprosert the 
best that ^^lion and fundwnal^ hawte? olteF Fran scented i/Hterwear to sleek European urKSergarmerts. they wil ccxEplete yotr couture etperimoe to match w ?ast)e and ele^ w litostytel 


ClASSjFIED ADVERTlS^K-S FEATURE 



COMPASS SIHIPVT - (1 U USO 
&U5M + LEAYEK^m-H 
WWW.HUlHANDLEAVEt4WDRriH.COM 
CONTACT TEL: «1 S1Q SH SX4A 


^EV AND BLUl TRUNICS 
SARCON NQPCL 

WWWXIAnCOHMOOELCOM 

CDIfTACT TEL +| 


CHfiWARD 


Organic COttOh Self-tie 
AOJurrAaLE bow tie f 42 

THEOEHTLEFQK 
WWW.rH£3eNTLEF0X.C0.UK 
COMTACTTIL: OTRIB U 7432 


PRICE «8 
UNIOBROW 

WWWJUHiaBRQWCOH 

»JPPDRTWHiOBPOW.CDM 

^UNIDBRDW 

CONTACT TEL 11^ DB 3A 


UN EN LARCE CHICK UNCLE 
placer iiw 
CA9LIARDI 
WWWCAHLlARDi.EU 
jAKlAriESTWPihA™iii6^^ 
COIFTACT tlU *U6 ai24BB14 


lI^QirfitoiihirWbrt sbKt-selNnglrideTtPT{>hEHseRKmK€inensiviH¥ijpara(fcdnl^2gLM 

include d le^ineefet^ manne-etade. sSantess steel cee lihat is now w^terirqhi all the dow to &00 rnelfes. R/ther 
^ enTancereHTfls include a new rejBfnc wii-tJirectiDfiej cfxjnfcjclowi bezel stionciw ^jmlnosity and a 3-dimefi&kxiaL deep-stamped 

badf-jl^e Wih2case5iiK(31&irm S ^2mm). 5aAHJCiXTtt^3hre3rx^4 5feap5tJfcsit^hardEol^^ j 

£ iNci viDUALLV OR Their vtii fewo JFiTie affnc+e of ihs Peaut^^Jllv Lpdated cla^ic Avaiable at 24. Seilt * iHnmnrtli is ■ 

OR USD S 2 ts mefiGweaf designed Jx oeat^ pecpt As stery is vmal bongs creatiw peepte togrthef. vwi'tl find thai lasf-iwi and sihjv S 

CAmu/riDNCDH ambirekiBtJ^ t |j&3^«fTWfth's new Sd-rMnspsedsloffvbook end collects^ , . 

^ECTETCRuS^ UTTOH.COM h PleUr^SMK.T^^^fula]^ficct^ni6avallabfco^^nc3^ wwwtxjsTanJeBwnwcdhcom 2S-Gif^ \ 1 

ixHitffinedFtsetf 3&xiet]ff tt^rnosTsai^t-dftef new w l:*^fKfc.il5fte^mlQUf os^ and irslanSlyremjTisable | 

demarxJ atlemicfi wilh dffisk: sWslhat xe famliar. and a qyelily thiS issupe<w. Pair tJ^mi with ysuf f^ulte pair ps jsans aivj a worn n tee for the perfect 
i cffiu^ kwfe Visit www.gxcorimiodelrani s? cxitacl irito^gx canfnodelmZS, CmmSavft CIMM m L eaders Dllheconternpijfafv New Vixl! City menswey i 
I nT(?^?nrent Cafsoi Street Clothieil has >w covered fcr any OKaskyiwtho^ 'IQ brarsts and fiswrihooseld^ ffl 

^^emafl njaDmefC 0 fe@catfSons£je^ x ceil 1-K5-329-3M 35. Hw GfoUt Fw toI® fine accessones far gentienien Made fi BprtM. thev 

bow besLctavsts and pocket squares aie mdiY^dualty and caretul^ consqiKted wth ;he f nest quality organc oatton fahric Organs cotlxi is grown and 
xoduced without Jiarnifiji chemicab. for enqucies and oespokp orders vtsft ^wwJthegentlefiMco ii< of call 0795S 6874M I&i RUXIL The ^ 

Maribag is perfect 3& a earnfHa.se xbadioackWhJst a Imc^wvregestj^G AScKBdeverly desigried lobe I 

Ripofs heritage range and is harxfrrade in England usng aHisan technqiues ViSit wwwrLDOCDa.uk emaH Fto^LnocDo.uk oi call OM48 4675^. Ua ^^B 
B^B 29. tWfiid ties qjiddy positioned itselT as or% of ihe most so^ht aher bixK^ with shops and stodcslf ia a nxnbef oit European desMofis HI ^^B 
The br^ efhbopjcs thetmeiess appeal of SavUe Row but ^dds a districtive P^terranean Har and a penchanft for lic^ colour. ?he label complines Hj J^^B 
the oUrks of rocd^n f^cn with a baditonei approacii to quality and crefftsmwiship and iL[Hur1ofj& fatro T'le resut is a rarity in rnensweac 
H :efiftsticaly cut ckShes that are shot through with dewr little loHicte usoalty confined la catwalk collecJions Vert gagliardieu v email 
B JjTTlaheSttiannatoni^tKxteMgr^ x call +356 ZI245efM for hjrther k^maton JO, IMqbfPn. i^-dependenL (nnovahe. and interchar^geflbltL 
TJrTqbrow wwear e lOOK-made n Barcelor^ They are The fwtsur^lasSes That ^fow you to irtenchange the same feoses 
across various toms arid cotours. When t-iosc lenses arc made by voftr have to tsfec nolKC Cafil 93 Ti? 05 ZEl 

vbt www.uriiqbtw.com or emai sjppoit^r>qtKow.c]orFi ^uordbrow H Bmithni BmdH Jh» Cbi The Cabfim Jearis 
iOy Brooks Bandit are feshon and art al ils fnest Red wash, oof^sted wilh black Oe5ail^ on a straight tapered h; 
denrrq.Shoplheif hiH coffecBonat www.bfoofctyr^bantf tran^ 33, Mtiitk RrMEttQn.?tJ^ir^ bwsl stiiving lobuSd 
a phvsquethe GreekSods wouW envy the Aesahetc Revofujion b mere than a hobtiy, USmere than aspora, Ks more than 
staying PL it's Cjeetlng s lifestyle i&n their revokjtkxi arvd shop their ful coiled on of itessyle qm apparel and 


OUTRE AFRAREL HERITAOC HOODED 

PULLOVER:^ $44.99 
WWW.OilTREAPPARELCOH 
S^OUTRCAPPAREL 
INF0¥OUTft£AffAft£LC0M 
CONTACT TEUT 3J3 ZEB JlSi 


RISN OOUWRt NONOCHRdNe MINI 
CUBE PATTI HN ED 9441 HT. ABQ 
WWW.Rk&KCQUTURi.CON 
TWrttBR; ^RISlCCOUTUftC 
1 NFO^niSKCOUTUflECON 
CONTACT TEL Dili 271 41DT 





C 4 D THI DEHT PflO BOD 

PRICES FROM ES 9 I 

CHRISTOPHER WARD 
WWWXHRi$TOPH£RWAjH}.CO.UK 
CONTACT TEL: « 4 B 97 B IBIi 



aocessortes by vtsiting www.acsSheliaewtjtkKiooni Ttrive. achieve, conquer, end never look badd Woridw»de Pel very availabfie 3J, ML CHtwv’s monochicme rrmi cube p5:tE[ned Smt Li^tweight fabric w^h Eaikjreo 
siim tlL ideal tor 3S15 E60. Visit www.'i5focDut=jejc<jm xconlact nfio^isli^biHiecDnxM Ol6i 273 4107 tor ti^thef irttormafioa JC Beytvid Praoen Ejflra^agant Mii Applnl stands tor quality a?id eccehence: servtig 
only the hghest srarida id Based rxjt 0* Ijk Angeles. Cl^ every item B ha rvl-printEd arxJ dojbie-rhecNhi to erifiue goorfe are the bed 


TO ADVERTISE CALL 030 7419 9080 X1705 



TO ADVERTISE CALL 020 ?49P 90SO X3705 


CLASSIPIED ACfVERTlSlN^ FEATURE 



IPHONE E PUIS WALLET ^E CLASSIC 
WAKHAWS LEATHER CO 
WWW.WAiUHAwf.COfl 
WAJSNAWS^HAILCOH 


THE FLAP COLLCCinOH - KOTA EWnoUE 
LEATHER IPAO. IPHONE SLEEVES E SUM 
CARD WALLETS 
V¥WWnKOTA&WnOllEXOn 
EMAIL : INFO^K»TA»D4Jr4aUE£OH 



THE MCHT1ECAIILO POCKET 
SO^AIRE ffV V|ll£g XO 
WWmV1tlCEZD.COH 
IHF0^VlNC£20uC0H 
CONTACT TTU CCl S47nSi2 J4W 


LOUISE A ZAID SILK BOW TIE EBO. 
WWW.LOUtSEZ AJD.COM 
INrO«±tOOlSi2A^tLCOM 


o 


SAM KHEDETTO SHOPPE ft ESH-OO 

PAVOHI 

WWW.PAVONI.COH 

EMML ENOUIftirS¥PAVOM|^OM 


35- 1^^, and sIjSsA fts San Beneitelia Shcwef ^ LimjjV 
cwtfiast Etititiing i^dewr^ unde«5itf!ed w'nti an bvirt that wit aiii get him fwlced 
ila^ (rensmanstii) Sor irtfcjcriaticin aftd slodwsl and 'aw chj lull lan^ visS 
www0fl¥t)niC)c)fn ertqyiris^pawDnicDfti V^ahm is pafisiO'Bta abOil fiealhef 


ft 


O 



LSiflg a fyll gfan- vegetaWe-tanned Englt^i Bf idle Leect^er from Italy, this iPhone 6 Plus wallel 
isar™slfbfafiyow v4isai3p^^ eether wtvch with 

iteib' use in ^ iPTiono mo^ and s4 / s5 V^Stt waahawsoOffi <jr 

WMh3w@gct^dajfTi tlaiianlTWR SIk ThfMi and HandShflcWng iswhat nvakes 

ihese New w MAit POf-^e? Sguaj^ 'so hor. Vince Zo a brand eJ bua£ty and sipoebatiiity epnomsK 
rege and class, VisS wtfW-WDiPZ&cofn emaJ into@¥™aojoom <t cal 001 5^2 5420. 

ICott BwrtlliiHr^ 1^ CcllertiOft Sfim rrwsrn card Twilete. iPad sleevH. 
waiieis. d* Tiade Tor ihe modeiTi man Each p*e« is handcrafted ffom ne rjnesu artisanal leaihp. 

Ffw SHtrpfig ^VorldvKde Emal or vbit wwwtotabor/'qyefwn 

59, Urirt * 7^ bcw taet fKXket squares arid accHS^ries are 
bo autiKTitrc craftsmanship Each p'cjct bdcmgs tft a krnitHl odrtkm made cf M fincfl and 
kMvmS Fatfici An ecleoic and contErnpofafyintK of IstSu^Karxl colours ghe rrfe tcffctusiveand unqoe pieces tealed lo reni#n be^wid seasons. 
View and ^ the cdlKtionsat wwNrloLiSeMidCDfn Mbr a^tlibii- "We rrete T-Shits ^ irAear T-Shirts We ShSuW bet to kiJw each other 

betier'. At hHUK CWhing they shwe fcr pfemijffi quality and ongnal des^ Check them out at wwwin^l PHcfediingUcbacanelOTn or 

contact jnM_cfethifig@hMiTtasicofn and them @nfiRiK_dC(iJi4ftg vidcorne I& ihe 
paity. pd' Remefrtefthai5urTtT^ihalin&deyou^O«thefaq^ 

liters what 6ravBk}( is all afcout. Vilfear their har^drnede and hnessed garments, to see tw they 
fferft kke ^yttmg you know, fw b?e iJf doiledioA v^rt (st com 4i, Wffiin ihe 


SMASH! T^£2>0 
INFLUX CLCTHlHa 
WWWJNFUACLOVHlMCinLiyUl^ 
INR.UJL.CLOTHiri$giHOirMAI UCOM 


AHAH^kAP WALLET - HAHDPAIHTED 
RAUL DC LA TORRE tpDD 
WILLIAM 

WWW.WliLLIAMLTD.DOH 
IHQCJRE^WigJAMLTD.DOH © 
CONTACT TEL 1,2U,H2.MD2 ^ 


ACF^ WHITE FRQN THE LATE 
HADVEiTCDLLECTICH EISA 
ORAVALOT 

WWW.GRAVAIjDTXIOM 
■MAIL- THEHaaflAVALOTjODW 


la^^iinn label bssed in Downtown Los if^mgefesv hoj creatK) a new paradigm of luwy Gcsffifc 
wortfftg w^t?t Ffieartisteanj artisans lo ciait signal bespoke Hancm^e Pien's totssofies Bidush^ Boutioueyisit www.wH^td com Fmafl 
ibr ojEtom handmade ciecK *iqu;i¥#Mitiarnhdja)m 


Rock Her World... Not Just Her Week! 




1* Lltiv*to s the home of h>gh quality handmade, ^tefah/e mspff ed 
- jewe&ery.Ojf B^pii^ilkjn ranges fnxn A&f in 

Gatsihc vecilmirtg eyen into th? world of Doctoi Whoft^ S^i&’ 

A t?acEiia feaauied] and Disney. Dsoover^ more si wwwtiteratojco \A 

i 1 This 14c goto band with toss43cd wodty ^ 
teflrdf(^(Si25)tifiMnLSllOIT&pfl1^onftic^ 

' together. Fofmofeiiiftosmatron a to leaf ^ 
ol L SHOfF vi« vwwJihaf^^ 

kncATilbflharstorif^a^tE^ 

hano-made ent^jewilery sjnw 199?. featured £ the 
: inique Ripde Ban^ in beaten and l6cT a<#d 
\ Bal?™rn ban^ everyday cafn.figs.ravGh6ng rhgsand 
I moijinfxichfiKxe-Buyw^ 
visit ■^ww.iathamaixinave.-oo ufc or call OiSBO 755599. 

4, PEim Ijlfeilin#L Fringe KcesOT 
se^son^ Th£ chx aosstxidy bag in soft ciaramd ccAxjned 

staterrcnt wfibout saying a word! Han±flas by Karen 
l^la^mk. ^^t http^i<ar&r^ashnke^.syjmrn emal 

5, HM i«cfc mm The hi^iy »nt>cf^ed hard 

Rock Hotel Ibba has atady become an oasis of entertammer^ 
for irframaCio^ celebities and irerxi^e^ vac3( toeing on Play? 
cTen Bossa as the first Hard itock Hotel in Euw. the ft^star 

jrDpertyoxT^Jjinesthesfylea^ er^eigyof tbeHarJ Rcdt 
phtosihy with Ihii-a'^ vibraot isl^Td setting, hof more 
information can -^-971 196726. v tot www iThibi;^ com or 
?blow fecetKXJlLCTiiWtThbiza 

6. Du ManlBr WUchBf preserits the fabiiiQ^ 

^gretof e Wei walch [6W). This liniited 

edition classic tirnepreceieetuiesa domedi^^ 
^cecrosed in goto, with as^lJnfling^^?d lizard stmsi 
Simple elegant, cteicafiy beauiiii^ Eicjstoie Che full collettton 
3l w^jdriiiiaur>eryyac?^i^ or tail 0645 ^ 30^. 







CLASSIFIED ADVE(?TiS^WS FEATURE 





r At 

HV^V 

ijV-OV^ 


Ti Bung a sm^ irto ^r r>x?>i Kartdiinh Butliri The SEftKt gift thsl wil tet 
forewf. kJes fexthatfeithday. wKSJiri§.annwef^Of retre^ t^sidmade 
arxjpahied inlheUKthesevywcl^nsitfelJljaKa^ 

etc ofi anjf are light enai^ ta nww to wherewf ym warn: haft stud/ or ssSting 
room 5l. i^gimenti ti(jr3?u^ 

l^mwrriodfbsnotow^r.visjt theifw^iOf£8ild?7?4^^hof 
service Vfeftwwvv.lgehtjchufdi^ 

liie world's rro^i beauliw iingare aw9!5 CKiine afl 

h their feoutkiLie in Petwofth. ^uss^c Professionally tfancd lingerie ^ists wiS 

gofUiy fit and guide ^ ihrough their anwing fange The Gout look foi wd to 

weicwriBK] yorf Ungwe - viw wwwaultlingGfiecQm or 
callO]7B834^?Cf7. 

S. Nmil Himifi offers a beautiful rar^ of peisonaiBed 
O^ts. FeatifKl is fiar petsonalEed Sf^riing Silver 
K^ihty (£59) tf^ ^ 
with ihe nanies^ dates Of iTiesage otf voyf chc^ 

Also avgriahle tkild Piaedi The 
at Meici M^n vnJi haitkraft your fc^ctiel fiom 
s3at tortfxhwrttin DtilyaokjpieddavSsnd 1^ 
wil g^ft wrap ^r treast^ In their kAct/ to sea^ 
witJi a tor for' nwe intonnation. visit 
wwjfrtffc'mafTiQnboufiqLiG com of rail C0O7 7JI 1577. 

10. bittnfiy DonM Rv her_. Glas dionrs fil^ 

(Mm yqurowo tjuttesfliGS or selaa a 

wwtiuttefft^omesjco use or call 0/9S5 1KI147. 

ft ^Cfsi UngiilL Umiisd fdito \mrf lingerie and outer-w 
Eleaant and sersuous creatScfis aatted ift the fmss rnesh siiks arid 
laces harxhiade fi IMew Zealand aid shipped Mxfdwjde Always tiie 
perfKt gift fcf V!5tentines weas the Jacoui Cofsofe^te ^ vlvtome ©nets 
Available omne st iffvmgosliiig&i&co^ or 
atl+6427 4437?37 

1L Otornnd Itocii 1^ a ^unriir^ ?ange of 
Rings, Otamond Jewellery snd Desii^ Jewellery 
ij&OC itenia In stod( aro big ^ 
the High Sljeed ^ tap Ofisig?! 'iM C^wn 
websrt^tVsefeOMTgfiF^ 

DiiTiondsBuyOfiirieal 
wwdianiaTdrGclarjarj^^ Vi^ them: in 
Hart.tQn Garden (strictly by 

appokiiiriefitonly) 

Cf rail CSOO 977 4356 
GQRaadersOffer- 
fnt^ code 'GOftCCKr off kSf 
GO Readers (ETCpTKlIlh M^h^OS) 

XL ihere G semethng PWieditfy tseaulrfui abait a wofTffti 

h a hart PtHiHyiM of Lhi4h is a 11 ^ br^rxd spe^ 

fedw® and !f ibra: iney oortoie stifmng de^ genuine w&srawty to creafte 

tmeiess psces that w»ll tirn heads Shop tire coIlKtkxi s www.penineii^{Hfn orraH 

0203 3^7 9772 to speak to Claire who C3fv talk you thrcMjgh slyi^ and colotfs Pi^ 

$ilaftftofn£26S 

14^ Mmon Wright Jfli i i ig y. Newidi ^lbespo^;iw^SlnK!in‘hV^ 
beauWui pewe cSamocid Fioreia pendrrts Eadi ncireae jjendant ts individuaiy wiacfe 
for you ftorti a si^on d narta^al ferwy pink diamoreis. Rare pink diamond and fine 
wNe set in spariding platinum, By aopoimnneflfl on^. Contact 020 7-^ (^6 

Of veit iwrtejsw- jewffiery.cwi 

B, liw 50 Siw. ic^ie is the <3wk^ for Valentine's Day - a ^w^ 
kHigef Ihffli e'nher chocolate or roses Choose your Valentine's grit front ^he fhe 
selectJcm of beautiful liiwie ard nigjibw&ar at Aww,m schse5^j:om 

Kl Enhanced with a LmiLie combination Df mgredrefits utUizfng Kojk; beaiterry, ar^ 
Licorice Pirlirt Imioe .i sci Incorporals many natural and bCJtanical ingredients, rich 
fi s^ibocddanti nutrieni^ and viiamiiis. Purchase Iheir popular *hi brightening pe^ 
todavt Vfeit vrtvwiKfiBdifiiags-ticxam orcaB 1-^30-366-2061. 

f7. Ostiiuflh Itte BHdi HoM has istabi^Ed itself as the place to stay, party dine 
and ttom Ibiza, iei^otutipr^fi^ the 'daytime part/ concept ancs tooming a mecca ^ 
mpsac^lovcis. promising guests a ir-^^yre c^f high-cncrgy pikforrwKea iVom worvs-dsss 
OJfe and CKjt-af-lhB-wcrkj spaces ttesgned to stir up the serses wth Jvgh-tiech 
funof kMiaf^y for more intofmabon vlsfr 
or c^l ^34902(^212 


vuww.Quiltliinigenr^.ODfn 


TO ADVERTISE CALi. 020 7419 9080 X1705 


TO ADVERT^Sfi CAUL 020 749^ 90SO X3705 


CLASSIPIED ACfVEfiTlSlNi^ FEATURE 


The Finer Fellow... Feeling Fresh! 




Gent(mans Grooming 

B<xay B.WK]niC0(Ki3 




kiJ sa; 





t ^Se^l^iel!l^ 1*1 Oroirilflg wffi 
man ttv finest boc^ v^'asng anti manscaping ^erMKi using 

luKLiry gsrodudi The ttKTipany's vtsoo is to becorre the 
preferted bfand for aK ^teman's body gfooming tueatmenlSL 
Bocfc flnd shov^tfef wa«irg star! from £30. Visit 
www.genllemaftsyDorNng CD.uk call 0(20 346S 0667 or ema£ uilb^l 
oenEtemBfisg^Tiifig^tA fof nx)fei#itonT^ 

L Sihi^ 1 GS 4 . IMOr df OU AMd StitH 0 iD<hj^ 

SOW The finea in Lmi7 Mens 

Kcessofles, G'l^ting a brand w^ch is synof?y?mts with Brtti^ 
style 5fid otiaiiiy. Vjsit their store at 74 Jermyn Stieel 
St James's. Loote 
callage TOO 55W Of ™ttt-jeni at 
WWW la/^csdbonclst touk aftd 
www^elftktoesmri 

1 . dtt^HMSimeaufc IS a 

rnonthly asIsaiDtfln based hffltki? 
for wet paving They prOvtde She 
shamfiig loots arxJ handrr^deartrssn 
shading ffodgOi 10 youf <k^ 
mofllh For mope m^DHTirtion visit 
www{:l^ifisy^^nSh3ve.™ or call 

DWH oan. Mvclearcha(M..farK;y 
a daiiiafx^ with the finest tor^riah 
lisesing pastes &ftd pomades guarsMeed to perfect your Loefc no 

fljrh^er my foficaay fsaidiouE fherxf^ Dapper [>an offlerj I e»ern£Hdiy styling 
options fbr thf discerning g?nft Tame Ihy man? with Smited slapc^iery. SoW by 
Bar befshops worldwide Visit www.daooenJffTukfoTi or call GTiaa 490917 for more 
tPk. 


F 4 CSTORIA. 


RESTOR A 





wetimari 

SKIN 


miCI^Qmtri&S ffOffni^ S tep wiSTTfasfft 


health & vitality 


Wit^ cortfrifliiitfe f<? 


PLUS 


ViTABIOnCS 

ICCNCe OFMHUNTJJWMO 



^tionsfrom 

Seattle. haw? tse^eped a grooming coiieclion specittaily fof fmen who jftawe 
the? heads The gerllfc, arffoxidarif-rich pfotkjcls poriciG an eKEpbonail shei/ing 
feiKf leixje while addressing ihe dshncl needs of head shavers. For rwre 
informaiicifi visit wwwjdome^^ w call 0(?1 206 60199CFS. 

€. ReMfU hir HEH putting rnen in control of the aghg process by luming grey 
hairs back to meir edging coloif for a nsiiural locking yoLiShFuH appearanog 
RestPria Cream works by replacing melanh fhe 1?aF5 natLsal CDkXjJlng preseh cp 

stop ^ 'ey. Vtei WWW besuty9fMJtteburich.oofn or all &20 729^ 7410. 

T^ Qn t M bitif WWit PwdiKtt isan B^N^iirai Men's They 

hsndms^fi B0 C ' their products which irKijde Bfflird Oil and Ibeirsigr^tufe Beard 
Butter. Prices raige horn f5-£S(] for a^mp^ct^ pedtages 
Visrt wwrttdueensixjrvmfessprod use ctecount code 5(12015 Fw 10^ Off. 
Find them on FB. Dipiiy dase OVOWIB 


fanIWa 


9. WM^tks Weilfrtftg Skin Technoloijy s f(om the Dies number l men's 

- supplerneritbfgndsndhasbeendiev^pedtohetim^ 

bea Ttw advanced ^t[>f mule Banrqjordevpfopmetit 
in mate nulnliorL with a unique cornfonation -of 30 
nuthents incKjdsfig bkkln which contributes to nof mai siw 
health F^P □730 fcr 60 tablets, ava^ble Tram BHits and 
oniiheat wwwwelirnaacojjk 

9. HKnon Ai^nlli. Keep your beard feeTing end 
ns absolute besi with the "King of vwoocT beard 
oil and 2 in 1 shampoo conditions deignsd esi^ecially for 
facial hair by the beard espeds at Milkman Auaialia To 
purchase, vis^i wwvftrn4kmahaushalis.m or 
ema# adnvnlgmi'iniafiauslralia^^^ 

Hi Mta MaihiMt MtftwnJiig stfijiu. visibly whirens 
teeth hjost 7 days, without the use of Hydrogen Perowde- 
Ttie eniTnei fhendiy mrnt-lkvouied whitening srips are 
an easy one-itep aPsAalion to nenficve stars and whiten 
teeth for a brighter snale Vi3t 
wwwJK&;ilyartflhet3onchmiTi or gB 020 72^2410. 
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CLASSIFIED ADVERTlS'KS FEATURE 








White Glo 


© |[^<>; 

\ 


n. OKtar IS sCfjMsticatiOfi and Ihe^ ionic oomb KStedion fe 

handofaltKJ in smaJI tHtcties from sheets ld&\ Bt^by starts by 
seieciin^ a i.jnfqLie sheet of Zyt then sidlle<J arefuUy 

carve and heat-form the oaitours using tradiional shaping 
technfiqMa Rx we infwmjtion vsit vywvvBlxeveiy^N&.comor 
email info@biMhvfef?^xioxn S 34 U(SD, 

Um a Stwffi 4t Ttw Eftgl$h Shtth^ 

Ujmjry ftwewefy wets?^ Jagg^ 

laaori shaving bfushes and shaving sets. Many CKcfusive men's 
gfomng CKahds. Seadiy (WKfocis with pf tK to suit ail 
IxiS^ts. Veif wwwtheenglishshffv^ or 

wwwedwinjaggefmuk Advice and Tciepl^e 
OrttersOaO 0 52826 E 


Tl« OiHb Umch Hitinl Skkt CIbIc. Mbdeis. presecrtei^ and actors i^V 
ffii *he sitir^ speoaiisi Gaud>a Louch to help l?Kir compteicrs foek sci^-neady. 

Her s«i^ G entine^ r^cural and she speoalses in Ach£ Rwacea. Euema 
Sebof-fhofiE Dennalrtis. Psoriasis, ^atiii^ Anti-aseing 5kin A^icrgas and nvm 
fisr nttdHiihal botanical skincare tx odods may be 100 per c^t natural hef 
flthos maiy be Holistic and her pfocediifH non-invjswe. itjuL let’s tse c ledr. ineie's 
nothing wishy-washy a3&wt her aPCfoach. ft is sCMjnljtfic, rootad in testing and 
ana^ nehKtecS in hcf iiDOO-plus cM list Thefacieutc and 
Cosmetic Phytomed<:al fooals and body treatments are abo 
performed on site by a team cf Der matherapists, aefoTESsing 
difteent OMftliom ar>d the imnnoh-pr-gafcten signa of 
ag6s?Tg Someofhersoperhsidncare range is aboa^iisbte online 
For PnodfyBookr^s, call 020 MlHSor 
email aujolnts^tems^^^ 3r>d qiXAe iGQ; Tite 
Cline 10 Harley Sir^l londOn WIG 9PP Wsit wwwjiaudiafoiichiom 

BeinAfiML Use beard oil to condition and soften yocr hearth 
arfo rimBstache V 0 X to hefo Ety^e your riio ihG sot to 
comes Willi ihE duo ig ksep your w^iiskefs toQkjfig polished. It's 
ready toshawerff withasreekbtack ws^cstand. 

Vtsit vwwijeafdbfsnd cauk or email mfo^jear dbrand co uk 
15L Biidk Dog Btinl Bib. For those not atraid to by somethKig 
TOW. vistt their wt^ste wv^^btecldcgbeaf^b^ or 
call 075CJ 227m 

K, Wtm Dewd Otb are ai i^hfal pear d coricfilioTOfs vW^.lch ^ e handirade 
in Scotland f^rbiVng the frar witJi motsture down to rhe ^oolL helping to reduce 
tls krifotion of dry skin, s&ck'mg your beard has never been so gooii Avafcble in ^ scents 
Vrsit wwwixawbeaftitoilscomcf email jorn^brawiKardoifecm Tw^ter - ©SrawSeatoOii 

fT. Tilt TIMy Bufil knows that a mans board snoJld nevo^ go IfVrsty. That's why our Beard 
OH e made wiifi aH hatoral .^igreolefils that nourish your skin and fiadal har. Grab a bottle 
today, we luiow your beard win thank iwg ^mvlhiSN^s^ybe3^dlto^ / 

Inslagram gnheshirstybcard 

TB. Get voK softest beard wnh all fytoiaii^llnefsl^ee^rb oil to Thtl^ wade 
with unrefined jojoba pure ^rgan oil and lo?5t ffi5onl-al ^ biendsL no Riors- lo 

PLixhase^ vsit wwwlherPodtabinjCDm Far ntofe'nformatkix 
email info^themodabin cw or contact tiair uK delribuia Simon Towniey Hair 
00 OI2eZ 219467. 

19 . Mnl SMO^ ^lily -and altordaixiity typically cto not go hand-m-hand. 

Hcwevfif.with tod Sau« beard oils, that is no^theose. Some people pust wanfa gwsl 
pjoduct at a ^af. price, and Lhat's what Bc&.tI Saud is all about 
Visit wwwJ&eerdsauceme email ofoiertieeirdsatice^g^ 

20L Wbltt Glo. Want to whiten your teeth without any ha^e? Sin^ sw;^ ch your 
ordinary loottKBSte with Whse Gto! White Glo tooihp^es use special micro polishing 
partkscs which work to lighten discokwaicns^ yecc^^ on tooth enaioei to wtiiten 
teeth Whrto Gk) P^ofesslcnal Gicjce is an Austialian Dental Assobaticn approved pmduct 
for its safety and effic^. Look out for White Glo PtoJessicnal Cliche in a teh verticaS 
padragng wdesign with brand tow bonus X-Actk^i rcxjthbiyshl A'-^ibble lron> eoo^s. ASDA. 

Amartm, Superdiug, and plwnacias. SS. Veit ftw^ntile^jcom [3f call {X? 44 2D a?Ai I23B 

21* mslvangers 5mf - makersof Otgafe eeato Ofl. tod Balm Mcustache Wasi. m Austrara's only 
Organc Seard Wash Our philosophy h sin:»ple Naftural, ongansc, handmade praduas tof any bfoke with 
any beard, ttot enty cto th^ smell great th^ work. Visit wwwJbushrangersbiewxoo^f or email 
bushrangersbrew^^i.cc^ for more intormafiSon 

22. Hu Aaput had. }\dn±, down the fineSl, most luKunous beard products imnney can btiy. 
Obsessri^y refined, ther elite line of beato oils, beard balms and beard buttefs win keeo ymr tod 
sircmgt looftingsuperbi and smelling Viar www.rrieaugus^nJiomprcaf +1<720)446 

21. GiKkBrutMCPnvinr.FcfC^errHnggentiefneriwhore^a^ 
expcTOTO fpr mor^ kifomnation. wait wwwbroddmtoni^ rx 
email sa5es@tTOCk±Ku^nTpariy.c)^ 

U, Envy Pwib <i»iM«ilng Soften aryii tame your beard hair whilst 

rrulstorisingo^erinegSectiedskfouiiciefmaiUilttakgsalc^ . 

beafo. so teke a littte time to cart for iL more iriternialx^ 
visit wwwehMieardioiyn or emai !nfb@efifyvbearos,corn 
25. i«ifd CompaqL The Better tod Company cate^ 
riwdern OiTOdian beardsmah by T^ndce^ 
ptfioducts The Better Beard -topany Jiand 30 products ii small 

batches to ena/e qialrty. but also becaiise they er^oy working with ttiek 
TOn<S creating Deducts for you Which lire beftei# in arvl use oui^t^ 
day- Call DCfl ’902-405^2492 Halifa^tNm Scotia or 
visit wimvbettertorfcompanyjca tor more information. 


TO ADVERTISE CALL 020 74 tS #080 X 1705 






TO ADV&RT^&S CAUL 020 749B 90SO X3705 


CLASSIPIED ACfVEfiTlSlN^ FEATURE 


Room For Improvement... Man About The House! 



w tsmiTtivcii^U 4 iiaagh» 

f ^one^i(dJ?ind*tTm 
varying end «e 
njd? iNh jnniisrd*c 343 *e Mfen wdP 








I mRwt tfs your bet befit s«fe!l n 
:tie bedfQCfn Trd(filend9y ^miade h the UK 
1 ^ din^ ?D MFbnxh 8 ^ 

IJD UdO dtty the ffiW 

notuf^ So dfer the uttiirutp il 

biifufy Rr woe BiftHtn^tKii 
viSi 
eit^ 

wc^lC&lS 573 m 

J. Oa mm otumfe usng 

MtMlicwciodNOiij^ 

ImnfljK. a oe^lKt 

cerkypkseetorsojf^]^ 
strtHei liii and oUw 

vfi 4 ccters^Ka&fidifsm or 
CiJI(Xi*?15-WB-gW6 

! 

I 


-! 

4 ^ PiaihcBL Hjge ( 3 X 5 decGunrcf’jthe reiMgcUt esn 
of the l9S6Ch¥tes tafr® Uwtge Oiai vc ftteman usys ty pnopj 
as f 77 ^ rfajgf? can gr* 3 (jeaJ ^ V'la 

\\M rargerteteu^ dtam jouf pfief. ml wwwn«lewf cavt 
em^i vmales@ni 5 *ccfa)jA Of cs 
Gode GDTbcftxie ^cr vitiE;edDdc l^is}. ^toC 

dtfvefy toriM ngriina Vtsf; iwwnodKflf cpyic 
S^^vBidi^ Ua^ylii^ pU 
-^:diifea) b auveiTtiy bn sete w^tti 4D%-dff at 
E2J9DI IziytirTe ibrntTn^ ncxieiTi 
with Emef^’jord cartisit antf Can be-od^ 
in a wide r*^ df tSMks tf SbalhOT^^ 
-mcdiesauttiablefbr Jtmee^ deti^Cat 
OQD 75 ^ 90 g? dc mFTHic'iniJ[ 

fmfpdetdi'& 


Wonderwall... Hang it upi 




t WI«M* Jit FSStf ^ 'NO Byr 
Edflkxi Off 21 s3o. irnwH^ 
lignl ad iftsEBliaibcrt fedturng a 

M Xfhs by K^awd 

artist ■ Ccwl/. Swstng nSeferty Ktw tram 
hlfa TV aiyj iPWfl per txsi fourty 6 

hhdu^ m dT the ^ 

Mists ifi the wxW Rn mofetfTfbrmation tuntart 
Wfiitxiw Pdblishfig on OI!K 51&440 or emjri 
niti§wTSit)orB^ couk Qsutt/s tuH coieciKn 
avaiatfeWviwat 
WAW^isiibooMrLaiuK^^^ 

t Miiwi Edhloni 

[suUishs^rM^ cfigriat tm\i^ 

the enduring appeal oJ Art Dew. thee new v^Bmmeswned pofiiers. t^ue iviiter spedSh giarnorwts rserts around (he 
MTd. 3 k 1 tA? ftfflds (TEatest hetonc autofTBOiffiL Ad 
wnvw pukTianednicntfiim 

1 DwH BHIL Lj>ndfv> arty's bri^t Ard boitf wor^ {ml tvd^ to 

Rsf itKxe nfpnnsiiGawt davidbrttl-artwm OlW 609871 we ^ r^bodacsssfli 

tOei JdBtf^$lr^ periStrgj^eseftSil^inwdgLii^ wort ^Siamptet and 

evdK B sense of anilsik^ ard ikMMi Ihef eMslves m a siJfttyai tewL Fir 





& DnU PfwiiL fokrw'ng a yaned career in Uio onHstMment d^ld crMrve rndLstry Davitfs fasdn^ 'idtti po(x^ tuilu? 
Cdf^irtms. With his tcu style rnuch cJ Ih^ tf^priiicn iiDt'Ns pii^wingand jm-maaing is round n music kteraHiie. tv and 

f^kn as wrri $ cuJT^jnt evpflbaiid traw^ 

Ttari V^t 

emat dawd^tisd-apons Yee-oauneoaik »fl 614 ^ 573 SK 

E. tm \ work can be IbuncF in erhale odlled^ 
thioyghousthewpdd. I^c hlack end wNte borxion 
havelMocnw Kook: fonmsicifwd ^ Marchesler Untel 
riv. and ttfi Em'tSK Galt Chj& in DjtMJ 
artwii kte ® amenOI/ Wembleii' SLadwrns adisl irr residenrie 
acaung two ^ffic nura&wtth a pCTOBSHHtcofccttjn ^ wofb 
on [fispiay TO pucicha$e sen's 
wwwhernKHJfja^osm Of cad Wre 
ufomaton 



CLASSIFIED ADVERTiS^WS FEATURE 



1. FtarifiWtffCoL casual arxf maintain bitfeclc^ innovatrrt felCfics^ 

fdslw trends ^nd yeai^of riding ^perienc€ thai will yt^ itie trail dqesL.a^ nwie in !lw 
IK Visil (lat^idercoccrri ct taJi [fH59 5i?0569 for nformarjon 


Ir =■ c- a sft of fEtiectrw. d?tOfBfiivt afsi lemovab^e wraps go onto your 

brJ^e frame ttiais aoe nwn 4 km at night Rw more jifoneatkin vis^t 'wwwSicelftfrappersian cf 

3 , i 4 ti^ PQW Q«« oornoar:^ tNo ^oiith 

cage and camffl a COT ^fiator ptkfi two stare rMhiatingyajr tyre a^a punctup 

tahffi se^Bnds^ not mirnstBs Rif morp infonnatiwi visJt wwwjehratvejuk and irffo®^\Qiw uk 

4^MM^HiiaiitLSupef ii^drKii;r«&j?vAward wiiwigiifbanltestyl^ti^st^^ 
colowT. M«flEtic Buckie and itftaity nxKe comfort ^ iafely esrtrai VisH wiwrmeiofi-he^^ 

5^ Imlddch I'm kido Tiicks Setw. She BMX ReroluSKri Trad? your imiKrwmEnu share yotr acJuEwernenb or smi^ 
G^efige your frien:fe (or a one-on-one oompeSitian. Join this B&1X Celebfatcn at www imiddojoom or 
Oaa (+3Sl}’lOS‘aC3-6a^ tor more infeimstioi 
fi. F^iicai f neewi^er'. seep your s^dcf^ dry with our dissK saddle coyer - ocnk m gneen 

FOflturcsa h^nr^lcctr^lalxil loot ^o (set yo^ smatnigtit miheroalAy^ftahic tor Eg^gjimi 
wwKJtiDfUMitrifMiHil^^ call (320 3090 C%5 l 

T. fCMJTO] ACTION Mkn|, Ih? ittpryfi first t>po«iefHt KOon vjcfeo li^. Whethef you^re s/iifig after aj^et, rk^ 
jt RiidrighL or divog to new tJ^hs - [pudcs] to you. Dsjgoed to work wit?t G<^s and other acttan ramerav cAjs 
DSLR s. Price: EBO'.S^.f^rraeirTfiQiirnatmiM fcjwiucM)^ 


DAY 






NIGHT 


a. LMtiWir iS She only tske ?>grtt lo Hiimnatethe rider as well as the rwd. TTy& uftque desig^i produce 3 beams 
of lighL ooii^irpa So the !Odd. ^raigiit ahe^ and onio If^ lorso of ihe nder. making yog mech rmie visWe. 

Especiaity eiTeclire when used wftfr HhVis jsete^s Available wdh M batter ies cf’ use Rechargeattie. from €29.99 
Visis wwwii^ndefmuk 

9. Ar:tstMiam-bas9d ^teboard comc^ny Stls or Stoih Oin^ the cruising Irfhdyle berg up to- date wilh its rar>ge of retro 
skse^sardsifl ^dous sires antf ccto^ finspesMi by SOs and ?0£ vintage streefl serf orubert Pie boards are autJientKSSrate^&r 
mado wilh a5E(?ntcn to rJaa?. arid favir>dy shaped by hand to give a l=^ime ar riding pftastHe. To view Iheir M rar^ vi^ 
www^killsofSftibcom of call ^ 20 ^ 1160. Prices from eM9 


10. CtaSbnn^ tt^a jurtgl-e out ih^ei Md when you've fU^ hit 40 K^ckscrv the hike rxju^ firR$hed a CrossPit clas^, you de^^erva some^hng amazing to Noorish your 
body and deiighl yotf laste buds. ThaCs why the team at "Elep^wit Food created Ora lomgtv Wer^Jed snack rftm. burs^ihg with flavour ^ €ftock (lill ot lOOfe naturaii 
ngredients indudhg Sqi Berries. Bkjebefries, Cacao 1^ Bee PdlSen Eudwfeal: & Quinoa Their supeffood products cortsTi co^ which contribiJEes to 1he normal 
fury^ion of the emmune systorrh manganese wriich contribiites to normal enecgy-yi^lciing metaboT$m and vtf amh C which cocrtribitaiS' to ihe redixlion of tirec^ies ancS 
fiafiiciue Elephanii^b^rsaliieerwus^tolsijsedomthe^.tf asa1aitypreorpsstwort(Oi;E3nad(.inc03ethKeSupedoodSn^ 
mi^tvl Vfcit wwweiegharilsuDeffiHdjCDm or OS^55 197302 Eat aryd feel m^ltfyl 

11 5dd to coimUies f> its fir^ year on tl% rnadoEl, toe UFORM YOCA MAT & the revctubonaiy Vbga prad'ice aid lor Ihe 

serijus ever grip and the wfewe ^A^gnFprMe^ frwkers this incredhie mat really siand out More si 
wwwi'torne cum Ube Code GQ at www.iferrneoyri rpf lo^ tr|( (exp^H oyiWffinS) 

H- Ortniftl Crcliw shoes ato sitjly sh^irtind. Hand made the finest loatiM. 

atten&Dn Fo style oomtort and fit £22170. fo find the best shoes (or you vert wwwjcjramarbcom orcaP 345^ 


FFOG ^AfhGGlin9>« The Ride of Your Life! 


tllHl IlllUdI WHIrtT 


TO ADVERTISE CALL 020 7419 9000 XJTOS 


TO ADV&RTISS CALL 020 74m 90SO X3705 


CLASSIFIED ADVERTISING FEATURE 


Techno IVeats... Got-To-Get Gadgets! 



1. TTN swlgiiml jS ^ 

craiuct Eltet entfe the fight fm awst scace 
_■ cfevte attaches ohto any edsting armiKt to 

extefid tfie space ancf a^isM ivw tieople to share 
™ oiffifortatily.Sodhgar^ 

environfrient that rrakes the sJdes jusi a bil 
fnerKlfeef, a bit sawjcf. For rrwM inftxmatton shd 
to E5#e‘0fber please ¥^l 

i. Tbt AqM¥ii<r ^ 5 simple <ind sjyi^ 
pojiable V9t^. used tq sKifie yojrv^luables^ so 
VWMn enjoy ihe beach vriU^ 
theft Just lock rt on your lounge chair., s^ler, or 

I gc^ cart asxj go fof d ™iy fr?e s^iriL For more 
Ehrorma^ion. ftfipe#hewwvaiitJ33m/orc3lM (PW 

1 ^km Esfmio NKlf IH. Bring professional ^pr^ Ikktie 
with (he Sir^ Grcmp. Hend-crafted in Uie USA and 
personaized with cost™ finishes, y^sxr Slayer will appear as 
uf^ as tlw coffee It rnafres. NOW mth 
for streamined eanlrc^ . from at www.hasb#arLCO.Lk 

4. mi hg&ofodvced the "Sfriarter" srndrlp^^ c^. fAihkti rxjt 
onty provides a case for your phone but a fuse 
tiools. pens to sism to screw driv^ 

.utormaclon on the “swiss case' of the csliphoni awkeL 
visit hVWi'rti.Mlssecoinof call OT-&5^4-IN1 Ssfl. 

5, Wilfi it's h^ inwt peroteckm yet cflflipKt rfesign. Ihe 
me^ jy k» pMk delivers more then 100% (air) or 120% 

(plus) ttlra battery wlih the flip of a switch. Made for iPhone t 
(hs is (he ideal case to keep you through the day ar^ 
well into the nIghJL Never to t^ off the case, becduse it 
enables pass-through charge and sync wfaSe connected to a 
compuler Made tor the iPhone G Plus, this is Moa5hie's tfinnest juice 
pack yet M donl let the design tool you Jt wiH delrvec you up to 14G 
houts talk time and 75 hsxns web browsing ad<fitiond AvsilaLfe in 
black, white arto goid and fully Apple certrliKi starting at for 

more into visit wwwmopniecom 

Cl. S0lmii Tougb Anm IS the riew leader in protiacP'i^ cases 
prcf.-^ding belter impact atoofpHion ih^n ariy othei IxKy caw on the 
market Hie new Atf Cushion Tediriclogy comers reduces (he thickness 
of the case while providing optimal pr^jtection for your iPhone G. 
Awailebfe at JM Carphone Warehouse stores or call 0192J &52925. 

7. Ttw ihipa^bto Pf4*€t- pr^ts the devtoe to cmvert digital 

image into reafl inslant photugrapte - The Inposabte IrvEteiift Lab. 
SwTply dtoose a piclue on youF 

press the eject tKjJton, and wtNn seconds your analog instant fifcn is 
leady to develop in the pafirrt of ycMj hand. 11^ 

A tolEsoopng tower IS compart and portat^ 

^ transform your images inicD 
memcx^es to share, show, or simply 
lf6asure.,wh&^vefyttoafel Avati$i^ 
|STSH atwww;the-irnpcssi^>le^^ 

I and seated retailers 

8.}l«pwi^sup(x:rtsyoLranTS 
corntortabjywvoucanrrt^3e;and 
sleeftlStonicfeh^Mif^ 
armrc^. ltcan^bousodasa 

1 ,. hKin phone hotoer, eye Ffiask and earm 

1^ Tocfecjovermore ortoptfchase, 

I IEQI visit WWW sittingbfidg&com 




^ Diaifit l^bl£ baiter lj& [iffisavefi Wil!i 

fralfy rest assured thK you wo?t't run out of oower wtm you oeed * most. AuliOffiabc 
PowerHftiter noofH^liors will let you taiow when lime to lefilL and with ootionat calendar 
intfiQnafcn. Elgaso Smart Power can even rwnmdyou to take ilalon^. Visit wwwjefgertooonvfenart/ 
sirart-tKSwef or email europesales^^to com tor imore Infornnafti^irt 

lOi l€)(Xsyesent5a rar^c^smartphMt cases, the Maiyetx>nese^ Bright and 

cotourfuL these ^ ases offer ejsceiient protetiPon. erwbling lull aocess to ai devk^ (eatures Witb a 
soft ining to pnewent screen scretthina the case incUdes a viewing ^sfid as well as a pod^et 
insicielbf carcfc. Visit www.r^sdondon for more deflails 

n. Ottwit The Ottoow is an intwtw txrne 

to 503^ on electricity, tt plugs into m wall outlet aitowing a single to be aufoiwtecil 

Veil wwwc55torTi0fre CO for roore informaton or email safestean^ttomateco 
IL Share Vbur rttBrci Finally Urbiniiti DPIefi a wat^ FEsr^t (lP5(4i) BlueJoaUi speaker, which 
rneansyou [kioTh3wtowofryatxHJtariocc3siciriaS^wer.FWedfoffaci3y in^ 
weekend spsing picnic Sydney is a EHuetO^h spealoer with soh cscterior. whic h makes il cJMirable in 
rough handling. Wih a complimentajy cable, you can also conr^ Sydr^ey fo acWrtfonal speakers 
oeating an even jtrorger sound Sydney comes m 4 marching o^hef Urhan^a products 
Lai.«h in l%i;h! Vt^pkjgpbanisl^LCCim 


O^SJFlEp Ar;^Et?TiS^W-S_F^Tu RE 


VANITY FAIR 

Home to the greatest 
writers, photographers and 
personalities who make 
and break the news 



VA N ITY FAI R a horno To o maSchlsss stabt# ol award - wtnning writers 
Qfid phoTogrophefs, -mony of Them hou&ehold nam^.TheM are rmer^ 
ond wamen who breok news and, in the pnocessj mote news. In l&rms 
□1 access and deplh - Ihe estltaordincary te-iglhs Our cantributors go to 
get under the slin of the story^ lc» ^r^wes1ig□te fhe big issues thoraughly 
qnd jnleligently - VANITY FAIR is in □ league of its own. The mogoiine 
readies opinign-formej^ all ever the world, whovolue rts breadth and 
seriousaoH as well os its w[t, its stylo and its sense ol humour. 


EXCLUSIVE TRIAL OFFER 

3 ISSUES ONLY £3* 


Try VAN ITY FAIR lof only £3 and tnfay 3 capi«i of the 
unique mq^cuine. Flo other mogozine combines the grrt of q 
isriaui newipoper with the glamour of a glo»y in quite the 
sam# way, 

Aker your ei«clusive trwl offer, contod ui to stop r^eiving the 
mcpgauir^e or fet your subscription start aufiomaticafly. VVhen 
yCHJf siibstriptiori $tofi5, you will receive a FREE WELCOME GIFT 
and the next G issues for only £31.50 - ttiot's ?0% fr-te 
Plus print subscriber^ COn npw occ^SS the VANITY FAIR iPad ond 
iPhone editions FREE, worth E47.BS os part of their subscription - 
qH you need is your subscriber nurnber. The c^gitol editions deliver 
everything you get ffom Ihe print mogaane ond more, through 


CALL OW ■41 Un REF KVFI3?99 QR VI^IT 


W W W.y AGAZI HEBOU TIQU E.CD. U K/VAHITYFAI l/K VH If V9 


t ST loftdm© oaf4s to 09^ rMrfcea will cost oo tnere Ep- pw mrute; -w-ls nradi 

ffom mcibilti muofly aH tneif*} *C;>thi^ sjbKiib*^ at UK ixSdrtnm 

sFid So dkect debh Jitil 30^0^^2015, Far jyr^jcv poitev gnd pflrmisfon 

d«x>l^ k>g ofi la wwwcj^a^)oririeb<>Jt^ 


TO ADVERTISE CALi. 020 7419 9080 )C1705 




STOCKISTS 

MARCH 2015 


A 

Agi & Sam 

laqiandsann.coFnI 

Alexander McQueen 

lalexandermcqueen.comi 

Alfred Dunhil l 

[dunhill.cornl 

Aquascutum 

laquascutum.coAll^ 

B 

Bally 

rballv-coml 

Blacks 

fbTacks.co.ukI 

Boss 

Ihuqoboss.cor^ 

Bottega Veneta 

Ibotteqaveneta.com I 

Brunello Cucinelli 

Ibrunellocucinelli.comI 

B urberry Prorsum 

Iburberrv.conni 

C 

Cal vin Klein Collect ion 

Icalvinklein.corni 



O 

Daks, 70 Old Bond Street, 

London Wl 
020 7839 9980 


Coach 

luk.coach.coml 

D 

Daks 

Idaks.coml 

Di esel Black G old 

Idiesel.coml 

D ior Homm e 

Idior.coml 

DKNY 

Idknv.connI 



Dolce & Gabbana 

Idolceqabbana.connI 

Dsquared2 

ldsauared2.coml 

Dune 

Idunelondon.corri 

E 

E mporio Arma ni 

[amnani-coml 

Ermenegildo Zegna 
Couture 

Izeqna.connI 

G 

G iorgio Arman i 

farmani.comj 

Gucci 

l^cci.coml 

H 

H&M 

fhm.coml 

Hermes 

Ihermes-coml 

House Of Fraser 

Ihouseoffraser.coTil^ 

J 

John Varvatos 

liohnvarvatos.corn] 

L 

Louis Vuitton 

llouisvuitton.co.ul^ 

M 

Marks & Spencer 

Imarksandspencer.connl 

Michael Kors 

Imichaelkors.comI 

Moncler 

Imoncler.coml 



O 

Reiss, 70 Barrett Street, 

London Wl 
020 7486 6557 


0 

Oliver Peoples 

loliverpeoples.coml 

Orlebar Brown 

lorlebarbrown.coTnl 

P 

Paul Smith 

Ipaulsmith.co.ukl 

Prada 

Iprada.coml 

R 

Raey 

Imatchesfashion.corn] 



Ralph Lauren 

Iralphlauren.co.ul^ 

Reiss 

Feiss-coml 

Russell & Bromley 

Irussellandbromlev.co.ukl 

s 

Sa lvatore Ferragam o 

Iferraqamo.coTnl 

Slowear 

IsTowear.connl 

T 

Tod’s 

IFods-coml 

Tom Ford 

Itonnford.connl 

V 

Versace 

Iversace.connI 


O 

Brunello Cucinelli, 

J Burlington Gardens, 

London Wl 020 7287 4347 


N 

Next 

Inext.co.uT^ 


O 

Zadig & Voltaire, 

782 Westbourne Grove, 

London Wl 020 7792 8788 


z 

Zadig & Voltaire 

I zadig-et-voltaire.conn | 
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HOUSE 

& GARDEN 

THE BEST IN INTERNATIONAL DESIGN AND DECORATION 



TYLISH FAMILY LIY4NG 


THI. FE-HT IN INTf-RNAf KJMAI. DE-'iPGS! ANO rsr'fmAIIGN 


House & Garden unlocks 
the door to an array of unique homes, ranging 
from London townhouses and converted barns to fabulous modern 
apartments and island retreats. Outdoor features are equally varied, 
including cottage gardens, water gardens and chic, city courtyards. 


Brought to you by Conde Nast, the publisher of Vogue, Tatlerand Vanity Fair, House & Garden. 


EXCLUSIVE TRIAL OFFER 

3 ISSUES ONLY £3* 

Try House & Garden for only £3 and enjoy 3 copies of the unique magazine. No other 
magazine provides an invaluable sourcebook of ideas, encompassing inspirational interior 
design and decoration as well as the best of travel and fine wine. 

After your exclusive trial offer, contact us to stop receiving the magazine or let your 
subscription start automatically. When your subscription starts, you will receive a 
FREE WELCOME GIFT and the next 12 issues for only £38. 

CAI I 0 844 848 5202 RFF K Hr7l 41 19 O R VL SI T 

WWW.MAGAZINEBOUTIQUE.CO.UK/HOUSE&GARDEN/KHG14119 


(BT landline calls to 0844 numbers will cost no more than 5p per minute; calls made from mobiles usually cost m ore) *Offer limited to new subscribers at UK 
addresses and to direct debit payments only until 30/06/2015. For privacy policy and permission details, log on to www.magazineboutique.co.uk/youraccount. 



PROPERTY SECTION 



VALLEY TRUNK 


Tho$t who w^Eild tea cirn« tlie djeligjits of 
the Uritish Virgm shauJd m^e 

laVirgirt Gcud^ where a l^-ane eaaiie with 
extensive bfiaeh ikiniagc is avaikMe tn retiL 

[^iaiie Wildenaeiii aC the horae i^di^ ai^ 
AmencMi att-deaicr d;y'msty ii i::}peTiiiig up 

the hat^ letieat (h& grajiidfatherboa^^ 
the land yens agpi) in eo keep ic 
Ae$h and the Inyil team 0^24 $ta^ an the ball 
and twsy. At iMey Trunk, your every widi 
is ^mertl manager C^hriiTillii^k command; 
a boat, chving and >oga instmctoo^, 


ipn theiapias, a tennis coach and two-star 
Michebn chef are ali to hand_Vbci can dine 
by the Swimming pool or in the Bali house 
that -w^ imported and leconstmcted 
BaHne^ Craiismen^both tA'erkxik the most 
beautiiul beach which is mcm^ seduded 
by cnrv^eous \ok^ic bouldeFS.ViE^ Think 
accornmodatcs to 24 gi,]ests (akhoti^ 16 
is probab^ optimum) lo die mne of £1 2^, OCX) 
a weeLlf you want to stay on, chete is a 
teeny-weeny chance thaiWildcnstein may 
sell, albeit for a price, h-m/t j 



ALBANY 

In the B^^tnas, Lotuion-based gbbal developer 
and dfsijpjer FituhatUm (020-7349 1 130) 
is creatit^ a predki^y sensationat apanmetit 
al Albany. Located five ttalesfiom Nassau 
Iniemaiioml Airport on New Providence 
island t prim ai the 600-acref ocean-jromii^ 
resort rai^ jrom t1,500 to $3,000 per square 
foot. A&any sports an 18-hole fhampionsUip 
ga^autse, a tnarina for mega yachts, tennis 
courts, a health spa and fitness centre, restaurants 
and, uldmately, some 350 residences. At 8,000 
square foot, the spacious Fimhatltm apartment 
has completion scheduled jbr May. Stunted on 
thej^fioor with a 3, 400 square foot wrap- 
around tetfoce, this six-hedioom apariment will 
have views over the ocean, marina and mdrs 
resort i wwuc atbanybafiamas. coni 


ONE SANDY LANE 



SETTLERS BARBADOS 


A fhv mit^ dowTi the FlaEnuitn Cxiq$I^ the 
0'l-b[ra ^J^fl C^a^nleii whti -dwn 

Rjce£ C]Kjb ind the SarK^xifier ^ fEnrdng 
ati rk^fi^ed Setalert Bdahoiio^. Oocupyirig 
the siw cf die 'isht\A^ fet ijihdsQaits^,just a 
dbcnt fktrn HdletoMTi, the siiheme's 1 2 
private bcacb&trtit ■^illaa wiii Km thiec to five 
beditKHtti and i ^wirtimiiig pool apiee]*! Edr siaJe 
fieehoJd, tc^i^ther with i shajc -of al£ commcHii 
areai^dKy ajc set in three acres of guderts vvith a 
1 pix^l, gym and TeeepcaDH building with 

cortciergp. Owneis will have teTiriii--«nirt access 
at die ai^ajcent Sant^iper and privdeges at die 
Cjfiral Reef Club Spa a ibw hundred yaatb away, 
l^esigned by H^an aichiteets Gillespie ^ Sued, 
with inteHors by Londnn-baaed Hden (jieen 
]3fidgn, prices raar^fiom tl|^75 tdi £1,^H30per 
square IbdiL |iMw.sctfto.6aihjdg'jLQftH| 


'Rentah are as hdt as ever at One Saindb' Lanit. 
The dndopment was lull over C IhrbEitias 
and New’Ycar when lents, indusive of staiJ^ 
■wen: J25,000 ^ nqj;ht,* lepOrtJ Jb Lnerett of 
duBons i(p2!0-7647 7243)- Acc-nidiiig tn che 
Amerkan pres$^ Rihanna puithased one of 
the eif^'palaiial reudenoen' 18 mnoEhs a^ 
for S21 ,BCO,{.XX} alter renting it the previoiu 
diristmas. ]!)eveLOrpcr and businc^man 
Michael lM:»or — whn it aho a partner in the 
nearby Sandy Larie Hold ^ inust be hnpii^ 


that the ^me thing happens this ^aj. lifted 
as one of the mo^t exdrjsn# addn^s^ in the 
■HMiirld when it completed in 201 1 , there are bx 
lemoiding lesidenct^ at this opulent ocean- 
front con^JeK. C^ffixing 8, 1 47-^j673 square 
foot of fi^bedroom, btcnkl accommodaiioii, 
tbe)^ hM he^ reduced froin S2&,ODC},OQO 
to $19,000,000. Bcnefidiig fiom 244iour 
COndergi^ secure parking pnvaie dining a 
swimrning pDol,_laoizci^ majssage 

inoni, the ■warit-lbr-iMbir^ service extends, 
td uniformed atieruhnts on the beach befow 




PINK SANDS 

Oivr m Hdfbour Isltmdf 18 priv^ste resident one fo iw 
built in die 27-iicfe grounds of ike. iskm£s first kotei, 

Pink Sanis. Each the initial three ocem-jhtu phts and 
jfivn hca^ edi^ and direa aoom to die 

resori*s three-mile beach and famous Blue Bar; Sip Sip 
DttmnoreTbwn^s Jahkd tigering kok, is just 
I7je properties will be designed m die traditional British 
Cohnied styk by CQi45T ^moum for its loork at Pmot 
Gay and on Tidb and Caim)^ Ufhkh will alsc 


ot^ersee the hoteVs refiifbishment. Knk Sands opened in 1951 
(seom years bfore Ijm! Gtenconner aetjuired Mustique) and 
estaidisked itself as the epitome of understated Caribbean cool 
Its semitiue the intmduedon tf a worid-riass ^ and 
private homes cifi one <f the most is^cfujiHe beaches in the 
mrid ret^mns its iconic status as an elite resort community, 
TJmse uik3 would Jom it should contact Savilk Private C^ke 
(020-7016 3740), tohkh is qttoiing and plot^ prices 
fiom $3,850,000 to $8,000,000. 




London Sothebrs 

tNTERNATIONAL REALTY 



Barbados, The Caribbean 

Rent an apartment in one of the most prestigious developments in Barbados. 


Enjoy a luxury 2 bedroom apartment from US$1,500 per night between 

7th Jan 2015 and 14th April 2015 • Resort amenities include direct access to 

Six Men’s Beach • Pool Island • Golf Simulator • Kid’s Club • Paddle Boards 

+44 20 7584 3050 

mayfair@sothebysrealty.co.uk 

Kayaks & Snorkeling 


From US$1,500 per night 

Contact London Sotheby’s International Realty for more details 

icrjjj |:[:7ni i : 

Over 700 Offices in 52 Countries 

sothebysrealty.co.uk 



Beautifully developed 

HOUSE 

CHELSEA, LONDON SW3 


Reception room, TV/family room, kitchen/family dining room, 
master bedroom with en suite bathroom and dressing room, 
3 further bedrooms (all en suite bath/shower rooms), 
gym with additional shower room, 2 cloakrooms and 
separate utility room, garage, garden 
I EPC = C 


Guide £8 million 


Richard Gutteridge 
Savills Sloane Street 

020 7730 0822 

rgutteridge@savills.conn 

William Duckworth-Chad 
Savills Knightsbridge 

020 7581 5234 

wdchad@savills.com 


savills 




INSIDE TPJVCK hy Catriom Gray 


Vive la Pdviera 

CfbrrWFUus hlvr bttn 

driwTt Id the C^^Ott d"" Azlu,, bdtti for ifc enviable 
dimate and its unique atmddphere-Ldeatddjmc 
a kilunmrcs {itHn the Italian bdider, atdng a 
bruad c£ ihc Medkcrraiiean, the C!!dte d^ Azur 

ha^ aoiaetAi ituM. than its- ^ diain df &'n{::]ii^ 
leaidcnts, indm Rabid Ihea^ td Bd^tte BaidDL 
With Niee airpdrt pidviding diieet flkg^ iitinl all 
dver Enidpe, it'$ an ea^ lodadcii td g;et td, and a 
popular ^dt for 1 iecdrtd hdTtie.l’htsc in the kndw 
often turn td property consultant Malcdlm Bmce- 
Jones.Widi dver\^ -yeaii^expcricnjce, Makdlm is 
■weU-vcTsed in the Cote d’Azur picpcfty ntaikec 
- which has leeently pdeked up aJeer a thiee-year 
ip^ in the dcldnirm — and haji an imider’s- view 
of the n^jion^ftdm C jp l^errat id Saint Tiopcz. 
WhedicT ^ute after a iuKiiricriis apartment in Saint 
Tidpez dt a itmcrte Cduncry villa, Maikdlm can 
help you navi^jate the tricky process df buying a 
property in Fiance. Pictured is a leeerHly teniMted, 
traditional-style pruperty, located in the heart -of 
the countryside, yet only 25 minutes ftom CZarmeL 



Treasure island 

Fn the middle of the CZaribbean^oITthe sun-drenched cooa of Antigua, 
lies Jumby Bay; a 3(K)-acie tropical island fust discovenid by Clhrkiophef 
CZolumbus in 1493.The island's temote Idcadon, sandy white beaches and 
verdant landscape iuve captivated viskon ever since, and ihk idyllic setting has 
evoirfd into one of the most exclusive desunauons in the Claribbean. jumby 
Bay is home to joui 56 pd-ivate leadefices and a 413-room luxury resoit, mn 
by the American company R,osewddd.'Ibere am abo opportunities to buy 
a property on the islind and many of the privately owned vilbs and eaaie 
homes art available- far holiday rental - the kttet come folly staffed 


and sleep up DO 16 - Each of tbese houses has foil access to the resort's many 
fecihues, which include a sp!c infinity pool and a ftiOy equipped gym. With 
three testaurants and four bail, them is no shonage of dining opdons either, 
fiom gooirmet cuisine in the ivy-dad, colonial-style Estate House to the 
laid-back atmo^heie of the Beach Bar. tfow resom in the CZaHhbean remain 
as tranquil as Jumby Bay: reachable only by boat, with no cats in right, this 
secluded island leueat is truly a paradise. 

Fcrf jurjha- mfrtwiaBfln ori Jumby Bay, U:itphim£ Da\^ at 00- 1-26 62 

60 OO, tmaiS dmd@jHmbyhayisL^.tX^afViiil u^uftiAjimbyhayistand.acm 





PREMIUM. CO. NZ I FINE HOMES 






AUCKLAND | NEW ZEALAND 
Chateau De La Sur 

VVi9 new tiavQ an/alSatile the fnoet pflvaie nasKfence In New Zoaland on[y for ttie most dlscamlng dianis wfth 
apprecialion oF elegant design, style and mtemalioniij epuaJity. On the diff top overtooking the sparMiTig watefs 
ottbe Kaur^ Gulf and only 15 inruteal^m downtc^wn Auckland oifering ssourtty and seduslsri our owiwa 
hevo creatHd a sumptuous and spadous t .73Qm^ hp™ wtitioui equal. The pfopcfiy Is a mosttspicoe of 
bespoke archltedtufe and careful planning has seer that every ctetall has been eKecuted with precision and 
ca^e. A tribute to gr^ ctesigft, thl^ e^oeptior^ Fiesidenoo on ov^ ^OOOnv^ (i ac^e) ^founcte i& absofutely 
unrtvallBd. Crafted by artisans using the Unesi materials gatnsfBd from around the worfd our owners spared 
no sKperse in ensuring the Chateau is both functionaf and visualty stunning. Now oflered ajtclusfvety (o those 
who Inaial on ihe wy best and appfeciato the finer trings of iffe. 



JIM MAYS 0064 S1 067 766 

J I rTtMays@p ram lum .co . nz 
PREMIUM 0064 9 916 6000 

mEMHJU rrM ithi ufww7 uic rfaa tow 


PRICE I ON APPLICATION [||g| 

PREMIUM.CO.NZ I 3960 IB 



THE SMARTEST TRAVEL 
MAGAZINE IN THE WORLD 


TH^ WORLD AT YOUR FINGIRTIP5 FROM CORNWALL TO THE CAR IR BEAN 

I eve ry th? best travel wf iEer& and specialists their secret;- 

andeffe-rnew and autheritk experrence-s. Features on new dastinidDns-j or well- 
loved clusics and idiu forAichioviri£holidjiy£irt pkets y«u\*only drtamed of - 
Cond^ Nwt Traveller wllhake yout^iera. 


EXCLUSIVE TRIALOFFER 
3 ISSUES ONLY £3‘ 


Try Condif Nast Tr^vciter f&r only and in^y 2 copies of the unaguiM. 

Aftei- yntir axclusivt trial nfferj cont^ft ut to stop necaiv ing the fnagarinfi or Eat your 
subscripdDn stajtaLJtjOmaticaJIy. When your subscription Starts^ you will receive a 
FR EE WELCOME Gl FT and the next ia issues for only £34 - that^ 49 % free. Also as a 
subsenbe/ you will autcunatically qualify far FREE membership to the Memibers Club. 


n> suB^scfitsE: www.ciitmvellerxotii/bub«rfb^/KCTl3as6 or 
Caii 0B44 84 b 5202 Cref KCT13S5&) 


■ OftY-s 1/nk.liHf JduMun ri LJK JdoKSSH turn b^diisctddic pt<^TPC!FtiaWkiTt]l BQAK^IS. ar linctjM-cita Id 0844 
nuwdnwUi coftpa wm tnvi Sp pop nwutd nudis-^cfTiiautMa oulv ooilAMirfl. 






Crest Nicholson presents 



THE SEl PORTFOLIO 


b(h 

BRANDON HOUSE 


180 Borough High Street, 
London, SEl 1LH 

77. one. two & three bedroom 
apartments & two & three bedroom 
townhouses in a prominent position 
directly opposite Borough 
underground station. 



www.crestnicholson.com 



VALENTINE PLACE 


1-19 Valentine Place, 
London, SE1 8QH 

42 one, two & three bedroom 
apartments & three bedroom 
townhouses neighbouring the 
cultural hub of The Cut & nestled 
around a beautiful communal garden. 




6-16 Melior Street, 
London, SE1 3QQ 


28 boutique one & two 
bedroom apartments, 
located just 505 metres 
away from The Shard. ''' 


t.: 'i'" ! 


To register your interest call 0800 883 8052 
or email londonenquiries@crestnicholson.com 


0800 883 8052 


Digital illustrations are indicative only. tDistance taken from Google Maps. 



Update 


MARCH DIARY 


From garden design to new properties in and near London, Catriona Gray takes note 



GREEN 
by DESIGN 



Few cm tbim as 

irutemting a career patigresdiOn as- l>d[iald 
In^^iTi. Irt 20Q3, he left hk jot as a 
an. diieaor to study 
design. Hb mention to deoil ind c3e^ aestliedc vkiem^ honed by hu ye^ 
ofrmg^ne aepexienoe, have made him mueh in demand 9£ a gmien 
des^er,and be now 'w:idcs on pit^etts in London and the south-eau, 
givir^ imny an urban pJot a new lea$e of hfe. ]>onald^ company OuLex 
Space (jarden IJe^ig^ may hzve a cetemat name but iE'$ extiettiely 
down-tQ-eatth - the consultancy works colbboraiively with diems to 
pmduce an outside space which is visuafly capth'iting, but also praedcaJ 
and sustainable. Evexy design k laikired to the individual, and L>onal[i is 
adept at coming up with dever ways of creating a scheme that wtirtu: with 
the diene's lifestyle. With paist project rar^|jr^ ficsn small courtyanh and 
roof terraces to fiilLseale rural bntbeaping, the company can deliver a fuE 
rat^ of service^ horn dMlopdi^ a concept and producing drawing;, to 
comtruenon management, sustainable planting and jpiden styling. 

Fof inflie iF^trFmtkM, iaff 020-HJ4J 0639 cJr vbtT prfc 


LONDON CALLING 


From vibrant Bortiugh Market 
to the Cultural hub of the 
Scruih Bank, the: !^E1 pcstende 
encompa^ some of London's 
naost treasuicd ar£iactions.Thb 
year sees the kunch of three 
high-pitsJilje new dorelcpments 
by t !!icst Nichxskon in this lively 
area. Launching first h Boridon 
House; located opposite Uorougb 
Thbc station - this former offke 
jpace wtU be transformed into 
77 new homes comprising a 
mix of apartments and t^jwn 
houses. Next up h^lendne 
Pkee, located minutes Eom 
Southwark and^K^terloo st^ions, 


which will consist of 42 hom^ 
froin oste-bedroorrt apartments 
!0 thiee-bedrocHn town hmiies, 
suriourwhng a contniunal 
landKaped gaideiL Last EO be 
released, in ^rfy 2016, will be 
Snowshekh'^^^ LfXatedc^^ 
the Shaid, this development will 
comist of just 28 one-, tiM^ and 
thtee-bcdicjorn apartments. C jest 
Nichobon has built a reputation 
for its siiaainahljc designs that 
are bulk to arul these three 
ptpjecis arc no- oxc^siftn. 

T& j^giafT intoret in iht SE^ 

tfisil umii£FSStfiidi£ihm.{Dm 

m iifkjsW 020-3640 7577 




Pe^ectly planned 

If you're seeking a spacious family home within easy conttiiutir^ distance 
to Lofndon, then take a look at these two riew piopcttie& by awird-winning 
devdoper Newcourt Residential.The qtdet enclave of Mayfield Road backs 
ort to the River W&y and ii lea than a mile fictn Wfeybridge station, which 
provides direct access into cenEial London. With over 650 square metres of 
accommodation, these aix-bethooni houses are designed for family living. 
Wssuon House (piciuret^ also has a library and its own boat house, makir^ it the 
perfect home for any buddir^ sailors. And the best bit? Both houses come with 
access lo a private island; art added bonus to these stylish properties. 

TSi find Ai/ fflwf djCTJt Hmse (£3^995, 000) or I+feecn Howw 

jVewojitrf Rcstdenliiil (020-7205 7652;iMMtiMeiM»wT.nred^^ 






DISCOVER EXPLORE | CONNECT 


I 







I LONDONI 







RIPE FOR DEVELOPMENT 

Claire Pitton locks at new schems in historical and, until recently, traditionally non-restdential parts of toum 



yCM befbte St Edwiid ctutipietts 190 
S IKANE^ WC2, Cjvtr 65 per CfirtE df chfi 
206 ipirtmenQ htcti sck^mduxib^ 

two of six pedchjdaises.^ExL^tirlg HerkfiJey 
C Jrtiup hoiTLttiwTitrS ^£CCfunt fbr 25 per 

cent St fstfrdutive 

thadrrmri Paul WDyoe. 'Man/ buyers are 
Bmish sand typically in tbeir mad Fdnes. 
lliey like the fadatiitt thd development 
ofl^-Tbey also co be on top of 

everything in London ' 190 StMd (030- 
71 IS 9190) is on die tfooistcp of both 
the^Wst End and the ^uih Eonk in an 
hifflonc area that is :^otn for i& nsimiranis. 


theaties, galleries and museums, but whieh 
is only now emergiiig as something of a 
residencial swan. Inspired by The Siivoys 
grandeur and the gothic Royal Cooirts of 
Justice, St Edward's ^500 million miMfid- 
use scheme will compii^ contmumty in 
its CFwn rig^t^ witli shops and a lestaurant in 
the gn^und-door colonnade, ^ landsc^ied 
squire, a private cinema, gym, swimming 
pned,^ faciliheSpbusiness lounge and an 
impiesfirve lobby with a hotel-style, Sc- 
holar concietge- cnnendy start horn 
/]1,,2Z5,(XX1 for a 560-square-foot, one- 
bedroom apanment penthouse. 



't uty living’ schemes for sale through Huiford 
SaKi Can- (p^7250 4950) indude 2 1 JOHN 
STR£inr^WCl. Cdaistructed in 193fi as a 
then le^-oluticinary multi-use development, 
this Grade ll-ksted, aitnieco style builchiag 
has been converted into eight apartments 
on the second to sevenEh floort-With three 
sold, prices range from ^1-5 million for a 
972-sqiiare-fr>oi, two-bedioom apartment 
to million for its. 1 ,337-square-ihot 
coointeTpait that comes with a 1 43-4qLiare- 
fooc-terrace and great view:s across London. 
Located in the cultoraJ hub of Bloomsbury, 
dgeso to some of London^ finest academic and 
aniscc institutions, 2 1 Jbhn Street is half a mile 
frx>m RusseL Si^uaie, Holhom and Chancery 
Lane tube stations, with national connections 
pimided ac nearby King's Cmss Station and 
Eurostar connections at St Facias. 



The rehirtft ^ Rivmide Studios at Hammersmith sees Mount Amdl and Fabrica devebpit^ a terrific sheme that 

really does tide cdl the bonces, over 100 meties liverfwu^, , occupies art extraorduuitity 

parcel that is stiU wiikin a five-minute stioB of tkimmersmith utideigivttnd stadon. Huirffes iviH indude a roof terrace, a 
priujte dnema, 24-hoHrconderge and secuK paddng, X^ueen^ Wharf c^[^}ea!s ri^t across die spectrum,' says Mark Colbns of 
CBRJI (020-7182 2477) reports that within just two weeks ofiheokt studhs dosing, JOperrxnt <f dte 165 flats had 
been snapped up c^-plan. Ibices start from f,56Q^ tXXifaTa 42i-s<ptixrerfoot studio. First con^letions are scheduled for 2017. 




Bffjfeefcy Homes (020-3040 6250) has lauf^d 

- a iMw mUmiud oppom^nity in owe cfL^fidon^ ktndfrmfk r^enemtion areas 
and Ae capital's ted^ and tmirtwe quarter, Lxaied tii Zone within uxSdr^ 
distam of the trendy tf hhngtcn drd Shoreditdt, the sdmte 

i«7f df/iW 930 apartments across dghi bmldit^ It will mcorpomte itwj acres 
^jiautens and a7Mit)wrfs tcgcAer with a central ptaza with cgfe festmrnmtSr 
she^s^ojia and studio $paee.Thedei^opmtni^des^m^ niFtiwi 

uill also be home io afour-ssarhotel. Residerus will hewe recess to an on-stte 
gym^ indoor pod and spa, residmts* bunge. and terrace and 24~hom comerge. 
The first phase of 263 apartfnents starts Jhm £595^000 for a studio. 


Within twt> monthi of biindiEr^ the pne- 
faies rTLarhetii^ «;ampc|ign ^ RATHBONE 
SQUARE, Wl, 125 of the 142 apimnjentE hid 
been finifiped up lo the itine of ,200,000, 
a prices laigif^ fern ,54^^ per squae foes 
EO /^,624 per sqniit foot- Joint i^cs JLL 
and Siviik (020-7580 tlOO) aie now selling 
nine pentboiise$ on the ei^th floor which 
flait fiorti ,475,000 for a 1,685 square foot, 
cwo-bedn>om apattmiertL with a 627-squaie- 
foot lemise. CJtear Rmbnd Estates, which 
purchased die site for 120,000,000 dcmi the 
Royal Mad 1 jtoup in 201 1 ^ appointed, awaid- 
wtnnirtg aichiteots Make u> create what Ken 
Shutdewonh describes as,^an invidng and special 
de^Tdopmeni that coir^emerics the suntjuridirtg 
area' The scheme is scheduled for cotnpletH-in 
bi early 2017, i year bcdibie arrival ai 

niarbylbttenham Cfourt Rt^ station. 



Prices start ffom £5 Tnilion at TEN 
TRINITY SQUARE. EC3, where the 
Redwood Gfoup is redcvflJoplng the 
Grade ll*-MsEcd Rjrt csf Lotitfon Audicjricy^s 
fonncT headquarters into a lOO-nxini htJld 
and The Residences at Pour Seasons’. 
Spanning 1350 squaiw feet to 9,078 square 
feet with one lo fiw bedrooms^ the 41 
private apartnieiiB have vi ews of the 'lower 


Bridge, Residence owners wil] hjwc the use 
of the hotel's s|}a and Qtness centie, goumiet 
rescaumus and a private mettibet^ dub that 
indudes a sciuening room, ci|^ luui^, xnd 
the qrigirLal paireHcd baUmOm that hooted 
the inatigiual United Nations assembly in 
l946.Jk54ofaILycnicaneE^' she foitr 
Seasons' fiw star servLce 'em rap' in yemr 
CFwti apaitmenL For nMte infotmaiicHa, 
cnaitict Strutt & FbrW (020-73181 519fi). 


nf LrmckHi to theTham& andTiTWEa" 




The Society for 
the Protection of 
Ancient Buildings 




Founded by Williain Mofria, theSPAB protects 
the historic enviforrment from decay, damage and 
demolition, it responds to threats to oid build tngSr 
trains buiidingprofessionais, craftspeople, 
homeowr^ers and voiunteers and gives advice about 
mamtenance and repairs. Since 1377 countless 
buildings have been saved for future generations. 


Inforination about nraintaining your hnm^ is availabfe through events, courses, looturiSp 
publications and telephone advice. 

To support our wafJ< why not jo^n the SPAB? Members receive a quarterly ma^zmep our 
list of historfo properties fOf sale and access to our regional activiti^. 

www.spab.org.uk 020 7377 1644 


A charitable c-onipany limited by guarantee nefilstared in England & Wales. 
Company nP; 3743962 Charity nO: 1113753 3? Spital Square, London: El 6DY 


Drawl rtfi 0^ SI Duftstan-rMhe-Weit by SPAS Sonolar Ptorwy Dean 



great minsl 


er house > swi 



PICTURE WAKING TO THE CHIMES OF BIG BEN 


Picture this: b beautiful, spaduus in otie 

gf th? TTiQsX highly sgught^piftgr ngightiauFhDD^^ 3fl 
one of the greetesr cib&s rn the world, t.oceted in 
Wfestiinifist&j'. Great Minster House orers everythini} 
you could want from a central Lordon resjder.ee. 
Kagriificsnt high cculrngs. parquot doors, terraces 
and ft 2A'bou* concierge or^ hand to catef for 


day-tO'day derfiands Or flight *i of fangy. MiOutes 
Sfom yoyr front dgor are a numoaf the egpital's 
mos-t iconic iandmarics. From the meangering 
Riyer Tnamss to the unmistftkable Gothic sgires of 
Westminster Palace and the Houses of Pafliament, 
Great Minster House Is the porlrait of tukury 
London hwn®. 


Prices from to fG^OGO^COO 

Call now to arrange your personal viewing 

of our newly launched show apartments 

020 7021 2277 I PBrrattlondon.com/greatnilrKsteThou 5 e 



bar RAT T 

LONDON 


PncAf Hviiilablrty ofip ccimipt jit ttm ttria uf gi^lnii tq prfs;. 




Luxury Hotels - Spas ■ Venues 


condenastjohansens.com 

Cheval Three Quays, London, UK 




The Sunday Times heralded 
Lawson Robb as one of 
^10 of the top trendsetters^ 



ftilly Halstead, Ijpndon and St Tropez based representative of 
Hutehinson talks about the market arxJ their new 
partnership with LaAA'son Robb, the London based world 
dass Hitefior aiYiiitectei« arid design studkx 


Why Laws<Mi Robb? 

Like us^ ihey are passwale afooui client service and 
cOfirniEmHnt Id eMCRfence. They am wE?fi-fiEtahlishKd 
with projects sparmir^ tht: ifobe. beicve 

in setting staiTdanis and benchmarks m our indijstiry 
and Lawsgr Rcbh havp a prowe-n ijsiqi r^ccMd 
ircfidsettori and leaders in their fiefcL DiertFore it ii an 
fsbvious partnership. 

trf Our cliems look to m for advtce and drediori 
in dl areas of pfoperty and wc? are now ddi^ited to be 
able to offer Ihe services of L^vftem fir;db, knewng that 
they will deliver metioijloijs arLtenlton bo detail arid the 
pioneering cMfln thal aHows these pfopefties to stand 
the tKsl of timci 

What make» Lawson Robb different? 

They move with the limes and set the pace that 
eshws aspire to- irnAale. We fed ihal they can offer our 
di^iTts exactly she type of tmwatkm and im^ginaftion 
that they requite, eiTibracirtg indViduotity to creole a 
treasured expef fence. 

They l^vt an in depth uriderstantiu^ oC she diverse 
imemaftionaa martet and cuttufen feed knowfed^ and 
hov^ On ^per yacht ^ ^ ^ prfect 

makii Jur our buyers. 

What does Z015 bold for the market? 

St Troper is waking up from a 6 year slumbef and 

ncjw and owncr-cscci^lfers re-E?nlt*ririg 

the nwkel and fookiing far intcresliaft projerts. At 


Hulchinson BA we hawe propoftfes far all btidlgels and 
i35tt!§ m our bcxjles - wo can find pn:^penies m suit ai 
buyers aid now, with om new partn^shTp with Lawsen 
Robb, we can offer them a Iridevefopmert andfaier 
d©%i sendiaf. 

What advice Sre you giving to internatiOna.! 
buyers and Investors now? 

Very simply that there U^s never been 3 beitec tame 
ig buy. Prk^ ar^ dcnvTi F^pm IM peak but are now 
showir^ signs of frrrripg again. 


The Fiunch Rpyiera h 3 . w^fl~4slahlhfH.d marfet and 
pfcven tn be avery sound area for propony imtHmcnl 
cwf she decades. 



We arc- fortunate at HUtcfiinson Bdl to be ^4i3riting w^th 
pfofessfonals in stnclurfag jnd iinernatfonal bariifig^ 
who have hmm oMe lo deliver dfenls ■eKcA^C advioe Id 



m*4rniite Uie beriefits of piopedy owiiership tioe. 
There are many ways to structure ovtTierehip and 
opponijiiiie!; oist to tdke advanrago of Frafio^'s 
cRminishing Capitol Gains on prcpcrly tdief slorls at 
year 7 of owner^ip anti after 22 years the pfoperty 
befo^tm^ COT free]. 

h^^« some wDndetffJ 'reach to CKKupy' propertfei ss 
wbI as Kvne uKcelfem devdnpm^ oppdrtuniffes and 
wc arc ddightfid to h** become partners with Lawson 
Rflibb as this corn pfeies the fult range of servtoes that ^ 
car offifff EXIT c Jfents. 

FiriarKe askfer as we all know, ihe Rivfera offers a supefh 
qu^fty d kfe, ^Eh a mix gf fntofnaiiunal gjamex^p 
beayiifijt medfevd vii^ and Nil tovi^ a gre^ dimate, 
beaul^ beaches, not to mertion great food and wine. 
All thq Ihlng^ [hal ha^ hulp^ maka- the Rivi'^a vwh^t it r$ 
today - a 'clKiinaftion' for Hie intomaticMial commiMiitv. 

Hutchinson B«ll Lawson Robb 

ahshutcIHKil.oom irifc@law6ortobhctyti 
wwwhutchbdfooiri wvvwiflwsorndbbxom 
433 3205 17 





Vital STATISTICS 


Taking the measurements of the GQ world 

Small-batch watchmakers for extreme horophiles 


MB&F 

Based: Geneva, Switzerland 
The mode to own: HM-06 Space Pirate 

\mDanar.com\ 


v\^HO ARE "MB" AND "F"? "MB" Stands for 
founder Maximillian Biisser, and "F" for 
friends: independent horologists with whom 
he collaborates to make his far-out watches 
FAR-OUT? They look like spaceships (the 
£150,000 Space Pirate, above), owls or frogs 
ARE THEY ACTUALLY WATCHES? Usually 
yes, but Biisser prefers to use the term 
"horological machines" 

WHY ONLY "USUALLY"? MB&F also goes 
off-piste with creations such as futuristic 
music boxes and table clocks 


GREUBEL FORSEY 

Based: La Chaux-de-Fonds, Switzerland 
The model to own: Double Tou rbillon 30° 

[qreubelforsey. com \ 

WHATS GF'S "THING"? Taking the tourbillon 
mechanism - whereby the escapement 
is contained in a tiny, revolving cage 
to counteract gravitationally induced 
errors - into the 21st century 
FOR EXAMPLE? In the Double Tourbillon 
model, a tourbillon cage is rotated at 
30 degrees inside another one, for even 
greater accuracy 

OUTPUT: Around 100 watches a year, priced 
at £300,000 to £1 million apiece. The Double 
Tourbillon comes in at around £350,000 


ROGER W SMITH 

Based: The Isle of Man 
Th e model to own: e s 2 

\rwsmithwatches. coni] 


REPUTATION: Britain's greatest watchmaker 
OUTPUT: In a busy year, he'll make ten 
so THE WAITING LIST IS: Eight years 
PROPORTION OF COMPONENTS HE MAKES 
IN HIS OWN WORKSHOPS: More than 95 per 
cent. Only mainsprings, balance springs, 
jewels, crystals and straps are bought in 
AGE OF TOOLS HE INHERITED FROM LEGENDARY 
HOROLOGIST/MENTOR DR GEORGE DANIELS: 

190 years old 

HOW MUCH FOR THE LATEST SERIES 2? 

Around £100,000 



FP JOERNE 

Based: Geneva, Switzerland 
The model t o own: Historic al Tourbillon 

\fpjourne.com\ 

DO THEY LOOK NICE? No. They look exquisite. 
The movements often feature components 
made from gold in place of brass 
WORKSHOP CEILINGS: 3.5 metres high, 
for the light 

COMPANY MOTTO: "luvenit et fecit" or 
"He invented it and made it" 

ANY PARTICULAR INNOVATIONS? His Octa 
Sport models were the hrst watches to be 
made entirely from aluminium 
TELL ME ABOUT THE HISTORICAL TOURBILLON: 

There are only 99 of them, priced at £70,000 

HYT 

Based: Geneva, Switzerland 
Th e model to own: H2 

\hytwatches.com\ 


USP IN A NUTSHELL: HYT specialises in 
"hydro -mechanical horology" 

MEANING? Using a combination of coloured 
water and oil sealed in a capillary tube to 
display the time. A relatively conventional 
movement operates a pair of piston-driven 
bellows to pump the fluid around 
WHO INVENTED IT: Lucien Vouillamoz, who 
hrst had the idea in 2002 - although it took 
30 technicians to perfect 
EVENTUAL LAUNCH DATE: 2012 
PRICE OF AN H2: Upwards of £100,000 


BREVA 

Based: Geneva, Switzerland 
The r nodel to own: ile 01 

hreva - watch, com \ 

MORE THAN JUST TIMEKEEPING: Breva 
incorporates mechanisms that interact 
with the environment 
FOR EXAMPLE? The original model, the 
£100,000 Genie 01, features a fully 
operational aneroid barometer 
WHOSE IDEA WAS THAT? An entrepreneur 
called Vincent Dupontreue 
ERM, WHO? A fashion titan who made a 
fortune selling jeans costing £50,000 a pair 
OUTPUT: Fewer than 100 Breva watches have 
been made so far 


DE BETHUIVE 

Based: Geneva, Switzerland 
The mod el to own: Ma xichrono 

Yiebethune.cMi 

BIO: Started in 2002 by collector David 
Zanetta and watchmaker Denis Flageollet to 
create innovative, superbly hnished watches 
FLAGEOLLET S PEDIGREE: He developed the 
Franck Muller Aeternitas Mega 4, the world's 
most complicated wristwatch 
SIGNATURE STYLE: Uses modem materials, 
such as silicon balance springs, and a 3-D 
"revolving moon" display 
WHY THE MAXICHRONO? This £199,000 
chronograph has hve central hands to do 
away with traditional subdials 


ERWERK 

Based: Geneva, Switzerland 
The model to own: EMC 

\urwerK.com\ 

WHY "URWERK"? It's a pun - the citizens of 
Ur in ancient Sumeria used giant sundials. 
"Urwerk" is German for "clockwork" 

AND WHO ARE THEY? A watchmaker called 
Felix Baumgartner (not the record-breaking 
skydiver) and an artist called Martin Frei 
HOW ARE THE WATCHES DIFFERENT? They USe 
revolving cubes to display their information 
MOST UNUSUAL FEATURE: How about the 
compressed air winding on the UR-202? Or 
the "oil change indicator" on the UR- 1001 
pocket watch? o 


story Simon De Burton 



Conduit Street 


johnvarvatos.eom 



DON'T CRACK UNDER PRESSURE 


TAGHeuer 


SWISS AVANT-GARDE SINC^ lUO 


^ AQUARACER CALIBRE 5 

Cristiono Ronaldo is born to break all the records. His motivation is to win at every 
occasion to challenge the human statistics. Like TAG Heuer, Ronaldo surpasses the 
limits of his field and never cracks under pressure. 


www.tagheuer.co.uk 






